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From the  Pre s ident’ s  Desk

6 Spring 2017

Dear Colleagues,

As newly elected president of the ORIA, I would
like to express my thanks to our members for their
confidence and trust in selecting me
for this position. While it will be
difficult to fill the shoes of past
association presidents, especially
Reza Momeni, who guided us so
ably in virtually every regard dur-
ing his term, it will be an honor and
privilege to serve this wonderful
and prestigious association for the
next two years. I also look forward
to the privilege of working with our
executive board, which is com-
prised of some of the most respect-
ed members of our association and industry.
        Having come from our industry’s two most
important winter markets, I’m happy to say that the
general consensus was overwhelmingly positive.
But as the economy continues to improve, we are
also faced with changes and new challenges to our
industry. The consumers for oriental rugs and floor
coverings today are younger and have more direct
access to product and information than ever before
thanks to the internet. The challenge for our industry
will be to instill in these new consumers an appreci-
ation for and understanding of area rugs.  In order to
achieve that goal, we would ask our partners/manu-

facturers and trade associations from India (CEPC),
Pakistan (PCMEA) and other rug manufacturing

countries to help us promote their
rugs in the U.S.  In addition, we, as
importers of these rugs, should pro-
mote our products in our industry’s
magazines and websites, especially
AREA magazine and our own ORIA
website (www.oria.org).

On another front, the ORIA
Charitable Fund, which was estab-
lished by our association several
years ago, has been aiding a range
of charities—from schools and edu-
cation initiatives, to hospitals and

other welfare projects in rug-producing countries
such as India, Nepal, Pakistan and more. We ask that
each of our members and associate members donate
and support this very important fund so that we can
continue our efforts. Please call or email us with
your contributions.
        We also ask and welcome your input. Please do
not hesitate to contact me, Lucille Laufer or one of
our board members with any ideas or concerns you
may have.  I thank you and wish all of you a suc-
cessful year.

Regards,

Ramin Kalaty
President - Oriental Rug Importers Association, Inc.
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From ORIA HQ

10 Spring 2017

On January 12, 2017, The Oriental Rug Importers
Association held its annual meeting at AmericasMart-
Atlanta. The General Membership elected the follow-
ing officers for 2017-2018:

President: Ramin Kalaty, (Kalaty) 
Vice President: Kami Navid, (Jaunty)
Secretary: Hari Tummala, (KAS)
Treasurer: Behrooz Hakimian, 

(Woven Concepts)

The meeting was topped off by a presentation
made to out-going president. Reza Momeni. ORIA
Executive Director Lucille Laufer and incoming pres-
ident Ramin Kalaty presented to Momeni “The ORIA
Presidents’ Plaque” to recognize and thank him for his
service to the Association for the past three years.

Other items on the agenda included an
address by Kevin Malkiewicz who expressed
AmericasMart’s continued support for the industry.

Top, left to right: Hari Tummala, Secretary; Kami Navid, Vice President; David Harounian, past President; Reza Momeni, outgoing
president; Lucille Laufer, Executive Director; Ramin Kalaty, President; Absent from photo: Behrooz Hakimian, Treasurer. Above,
left: Lucille Laufer presenting President’s Plaque to Reza Momeni. Above, right: Kevin Malkiewicz, addressing the members.

ORIA General Membership Meets In Atlanta
New Officers Elected
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From ORIA HQ

Mr. Vahan Pedian, icon in the
hard-surface flooring industry for
60 years as a partner in Pedian
Rug Company, died on Dec. 23,
2016 after a long-fought battle
with cancer. He was 90 years old. 

Vahan Pedian was born in Chicago Oct. 10,
1926. He and his father, Vartan, and brothers Haig and
Ara, developed the Gold Standard for Chicago’s floor-
ing industry throughout the 97-year history of Pedian
Rug Co. Along with his knowledge of Oriental rugs
and broadloom carpet, his personal innovations to the
flooring industry included introducing custom vinyl
tile designs, internationally made ceramic tiles, mar-
ble, granite and custom hardwood into the mainstream
of home design. 

“He was instrumental in helping us develop
our reputation as trend- and style-leaders, always will-
ing to take risks with the most fashion-driven products
of the day,” said brother Haig Pedian. “He was also a
master in laying out a room with tile. Designers loved
his creative, forward-thinking vision. He could find
solutions for even the trickiest floor plans.” 

Quite the renaissance man, Mr. Pedian was a
self-taught computer programmer, who pioneered the
industry's flagship programming for inventory man-
agement and custom invoicing. His computer program
set the standard for the entire retail flooring industry. 

Over the course of his 60-year career, Mr.

Pedian's longstanding relation-
ships with professionals and cus-
tomers nurtured the company's
slogan: ‘Once a Customer,
Always a Customer.’ After the
sale of the family business in

2003, he continued to offer his industry expertise in
custom flooring to other Chicago flooring retailers,
growing their hard surface business and revenues. 

A Navy man devoted to his country, Mr.
Pedian served as a Signalman aboard the U.S.S. Terror
during World War II. He was a proud veteran who
would extend his public service outreach to the
Glenbrook Hospital in Glenview, where he and his
wife gave their time, often volunteering on Christmas. 

Mr. Pedian will be remembered as a kind and
loving man who first and foremost was devoted to his
family, especially his wife of 68 years, Ruth. He
demonstrated enormous generosity for others, respect
for the environment and love for all living things
throughout his long life. These qualities will set the
standards for his loving family to maintain and to
honor his memory always. 

Vahan Pedian is survived by his wife, Ruth
Allen Pedian; his daughters Barbara and Linda; broth-
ers Haig Pedian, Sr. and Ara Pedian; sister-in-law
Delia Schowalter; three grandchildren; five great-
grandchildren; and his much-loved nieces and
nephews. He will be missed dearly. 

Vahan PEDIAN
1926-2016
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From ORIA HQ

12 Spring 2017

welcome
The ORIA is please to welcome two new members,
Kaleen Rugs and RugNews.com.

RUGNEWS.COM was founded in 1999 by veteran
rug and flooring editor Lissa Wyman and launched in

January 2001.  Lissa, who
passed away in 2014, was
the first in the home fur-
nishings business-to-
business publishing field
to provide on-the-spot
news coverage of the rug
industry in a web-based
format. Current editorial
director, Carol Tisch,
purchased RugNews.com

in January, 2015. With its focus on NEWS THAT
HELPS RUG BUSINESSES GROW, RugNews.com
features articles on all aspects of the rug business,
from volume producers to elite weavers, that are
designed to provoke ideas for new product develop-
ment, design, marketing and brand building, especial-
ly exclusive and late-breaking daily news.
RugNews.com also offers exclusive original trend
forecasts, an award-winning digital newsletter, and
custom publishing and marketing services.

As a digital publication, RugNews.com has
virtual offices with editorial director, Carol Tisch
based in Sarasota, FL, and editor, Lisa Vincenti based
in New York City. Other editors are located in major
market cities such as Atlanta, Chicago, High Point
and Los Angeles. Its editors are unmatched in experi-
ence, having actually worked for Fortune 500 home
furnishings companies, young entrepreneurial firms
and European producers that are now leading interna-
tional brands. This gives the organization a unique
understanding of the businesses of rug companies and
retailers.

This depth of expertise in designer, trade and
consumer publishing sets RugNews.com apart
because it is virtually unmatched in the field and
allows its editors to speak the language of its readers. 

According to Carol Tisch, Editorial Director,
“We joined ORIA because we want to help support
the organization and its members in the work they do
to improve and advocate for the rug industry.  We look
forward to networking and [being a member of the]
ORIA gives us an opportunity to be a part of the rug
business, instead of simply reporting on it.  From my
past experience ORIA has kept management at our
rug clients on top of important, ever-changing issues,
trends and legislation within their marketplace.”

One also notes that in addition to offering
daily news coverage of the rug industry,
RugNews.com is estab-
lishing itself with design
professionals in social
media and digital maga-
zines.  For example, their
handle, Rug Editeur, on
Instagram has a follow-
ing of 20,000 design-
lovers in search of the
latest looks and inspira-
tions for the fashionable floor.

Carol Tisch

  
Rug designers at ICFF and European shows are playing all the 
right angles—in exciting new color combinations and weaves.  
Influenced by architecture and ar t, geometric prisms and even 
the Japanese ar t of origami, these cubist-infused looks can be 
bold and modern or softened and contemporary.
—2015 Trendcast 01 by RugNews.com.

Top row, from left to right: Karim Rashid Korgamy for Lindstrom Rugs at ICFF; 
Lake by Raw Edges for Golran; Dipped Ribbon and Dipped Origami by cc-Tapis.
Bottom row:  All rugs by Jan Kath Designs and part of the new Angles collection 
shown at ICFF.

RugNews.com Trend Report

Lisa Vincenti
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From ORIA HQ

Rug industry veteran Charles (Chuck) Coe, Sr. died on
January 2, 2017 at the age of 86. He started his rug
career in his hometown of Pittsburgh at Kaufman's,
the leading department store in the Pittsburgh area at
the time. The Kaufman's rug department was a con-
cession operated by the Walker Group who also oper-
ated rug concessions at Stewart & Co. (Baltimore),
and WJ Sloane (Houston and Washington DC).

After gaining experience at Kaufman's,
Chuck became the manager at the Walker rug conces-
sion at WJ Sloane in Washington, DC. While the
Pittsburgh rug market was geared toward moderately
priced goods, the metropolitan Washington DC mar-
ket, which was and still is an international city, prized
finer quality handmade carpets and rugs.

With the reputation of WJ Sloane as a  pur-
veyor of fine furniture behind him, Chuck was very
discriminating in his selection of the rug department's
inventory. He always sought the best and finest car-
pets on his frequent trips to the New York wholesale
market. His discriminating taste led him to deal with
rug importers, such as Geo. B. Zaloom & Co., Aziz
Bros, Noonoo Rug Company and Pande Cameron,

who stocked fine and unusual carpets. Chuck Coe was
not a ‘price buyer;’ he did not question the price of a
carpet if he felt that it would fit in with the character
of the inventory offered for sale at Sloane's.

Gene Newman of Noonoo Rug Company
remembers, “The first time I met Chuck Coe I was
intimidated by him. His knowledge of rugs, his quest
for only fine and unusual carpets and his impatience
with not being shown what he was looking for made
him a daunting presence in the showroom. After some
time, I came to understand his rug ‘philosophy’ and on
buying trips I actually purchased goods with his taste
in mind.”

In 1985, Chuck and his son Chuck Jr. opened
C.G. Coe & Son in Bethesda, Md which today is a
third generation business. Its reputation for service
and quality remains.

He was one of the last of the ‘old-timers’ in
the rug business; a true gentleman who established a
fine and formidable reputation in the industry. His
presence will be missed. Chuck is survived by his wife
Bebe (above), six children, 19 grandchildren and three
great-grandchildren.

Charles COE, Sr.
1930-2017
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From ORIA HQ

14 Spring 2017

welcome
KALEEN RUGS has joined the ORIA as its newest
member. This 20 year old company wholesaler of

handcrafted rugs and broadloom offers unique con-
structions and designs for the industry. In 2015,
Kaleen launched its handmade broadloom division to
overwhelmingly positive response from its customers.
Kaleen is one of the only Indian broadloom manufac-
turers in the industry, with its own US based distribu-
tion, setting them apart from competition in service
levels, quality and price. Among its many strengths, it
offers one of the largest selection of outdoor rugs in
the industry with more than 350 outdoor rugs made of
polypropylene and PET fibers. This truly international
company has seven offices and showrooms—from
Las Vegas to Atlanta, High Point and Dalton in the
US, to Mumbai, Mirzapur and Panipat in India.

Kaleen joined the ORIA because it admires
the association’s decades-old support of the rug indus-
try under the leadership of the most knowledgeable
professionals in the country. “I am excited to be part
of the ORIA. I look forward working with the organi-
zation,” stated Monty Rathi, company COO. The
association, in turn, is proud to welcome Kaleen as its
newest member.Left Monty Rathi, COO; Right Radhe Rathi, president

For more information regarding the 

fine products offered in our

ANTIQUES & NEW 
PRODUCTS GALLERY

please consult the Members Directory 

in this issue of AREA Magazine.
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AREA 15

New Product  Gal ler y

LEFT Reina Collection: A little boho, a little distressed and a little 
transitional, stunning patterns combine in a beautiful and unique collection
of machine woven rugs. Colors are bold and trendy, yet soft enough for
everyday living. Reina has a soft 1/2” pile height of polypropylene frisée

yarn and is made in Turkey.  

LEFT Whisper Collection: Nothing describes this 
collection better than abstract art for your floors. Each 
pattern is designed in unique color combinations to create
modern masterpieces. Whisper is hand-tufted in China in a
fine English wool blend. The pile height is 1/2”.

KAS RUGS
www.kasrugs.com

From Nourison’s new Prismatic Collection
PRS08 MULTICOLOR  

Attention-grabbing shades of fiery orange, crimson
and purple, offset by smoky charcoal and white,

impart an added element of excitement to a 
sensational swirling, modern design. Hand tufted

from a magnificent wool blend and accentuated by
glimmering silken highlights, this scene-stealing

Prismatic area rug from Nourison is certain to turn
heads and inspire conversation.

NOURISON
www.nourison.com
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In The News

16 Spring 2017

people
AMERICASMART ATLANTA announced that
Jenny Heinzen York has joined the organization as
vice president of Home in a move that signals contin-
uing growth for the Atlanta Market’s expansive home
furnishings product mix, according to Jeffrey L.
Portman, Sr., vice chairman, president and chief oper-
ating officer.  Heinzen York, who for almost 10 years
served as editor in chief at Progressive Business
Media’s Home Accents Today magazine, assumes the
lead role in articulating the AmericasMart Home
brand story to the home furnishings industry. 

Heinzen York’s responsibilities include cre-
ation and development of digital and print media con-
tent, seminar content programming and presentation,
home industry leadership organization participation
and feature roles in AMC-TV original video produc-
tions.  She will work interdepartmentally with prima-
ry concentrations in AmericasMart’s publishing, pro-
prietary media and marketing teams.  

INTERNATIONAL MARKET CENTERS (IMC)
announced that home furnishings industry veteran
Janice Lassiter has joined the company as Director of
Home Décor Leasing. Lassiter will be based in the
High Point corporate offices, reporting to Julie
Messner, Senior Vice President of Furniture and
Home Décor Leasing.

Lassiter brings nearly 30 years of experience
to her new role, serving as publisher of Home Accents
Today since 2013, where she drove double-digit rev-
enue growth and expanded digital sales by 24%,
among other accomplishments. A member of the
Accessories Resource Team, she sits on the Board of
Directors and Membership Committee and has
received numerous industry awards and accolades
throughout her career. Lassiter joins the new, unified
home furnishings business unit announced in January
2017, which includes all furniture, accessory, casual
and bedding accounts across IMC campuses in High
Point and Las Vegas.

events 
NOURISON hosted a GameDay Funday and Design
Talk at the Nourison’s Las Vegas Showroom (Suite
C112) on during the recent January market. The
design talk, featuring Shay Geyer of IBB Design and
Angela Harris of TRIO Environments, focused on
“How to Design a Winning Room Around a Rug,”
moderated by Scot Meacham Wood, Principal
Designer of SMW Design. 

GameDay Funday festivities, including
games, giveaways, specialty drinks and fun bites
were held throughout the afternoon while watching a
live stream of both NFC and AFC Championship
Games in the showroom.  

websites 
CAPEL RUGS has created a new website that pro-
vides a rich resource for information and photos
related to the rug manufacturer’s 100th anniversary
celebration in 2017. “We’re thrilled to share our com-
ing of age story—that’s 100 years in the making—
with retailers and our loyal customers,” said
Cameron Capel, vice president of national accounts.
The new site, located at Capel100.com, provides an
easy-to-access destination where both retailers and
consumers can go to learn more about Capel Rugs’
long history of success, growth and industry and
civic involvement. Included are a detailed timeline of
key company events and an engaging gallery of pho-
tos of notable people, products and partnerships. In
addition, the site contains details about Capel’s birth-
day bashes and a specially made centennial video
featuring Eunice Moore, a 100-year-old retiree who
worked in the Capel Rugs mill for nearly 50 years.
“Eunice is a perfect example of the unique legacy of
tradition, craftsmanship and quality that goes into
every Capel rug,” said Mary Clara Capel, director of
marketing. “Capel Rugs is built on family, and we
consider Eunice, along with all our other employees
past and present, to be a vital part of our family with
a shared mission and heritage.”
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AREA 17

New Product  Gal ler y

LEFT 
100% wool is hand hooked to create
Momeni’s Cosette Collection. Shown
here, COS1-blue, in which
traditional floral motifs are depicted
in contrasting blue and yellow. 

RIGHT Tribal motifs abound in
the boho-centric Nomad

Collection by Momeni. Each
intricate design is hand knotted

in 100% wool.

MOMENI
www.momeni.com

LEFT Wilton-woven in Turkey of 100% polyester yarns, Capel’s eye-catching Ankara Collection comes in
one transitional and four traditional designs. CENTER Palace Fret from Capel’s Williamsburg® Collection is
a fresh interpretation of a classic Chinese key design, jacquard woven in India of a cotton and jute blend into

a durable flat-weave carpet. RIGHT Mysterious and majestic, the Cosmic Collection celebrates all things
interstellar. Flat woven in India of 100% polyester, the collection consists of five ‘out of this world’ designs. 

CAPEL
www.CapelRugs.com
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In The News

18 Spring 2017

licensees 
CAPEL RUGS has forged a new partnership with
famed designer Anthony Baratta to develop a new line
of exclusive rug designs to be introduced at the
October 2017 High Point Market. “I am thrilled and
honored to be partnering with such an iconic, all-
American company as Capel Rugs to produce my col-
lection,” said Baratta. “Not only do they have incred-
ible manufacturing capabilities and a flawless reputa-
tion for quality, Capel also has the vision and design
integrity to create a collection that will truly reflect
my aesthetic and stand the test of time.”

Baratta’s initial line for Capel Rugs will
include at least four collections covering a range of
styles, constructions and price points. “We’re likely to
do some braids, but we’ll also have inventive looks in
other types of constructions,” said Cameron Capel,
vice president of national accounts. “Look for this
collection to include some unexpected elements, since
Tony is known for his clever combinations of materi-
als, colors and textures.”

The new Anthony Baratta program increases
the number of licensed collections in Capel Rugs’ line
to six. The company also has highly successful pro-
grams with Biltmore, COCOCOZY, Genevieve
Gorder, Kevin O’Brien and WILLIAMSBURG.

LOLOI RUGS announced an exciting collaboration
with ED Ellen DeGeneres as its newest licensed part-
ner. The thoughtfully designed line will debut seven
new rug collections, three throw blankets and a wide
range of pillows, all inspired by Ellen’s iconic style
and personality. The exclusive line debuted at the
January 2017 Atlanta International Gift & Home
Furnishings Market. “I’m thrilled to bring my passion
for design to this unique rug collection with Loloi,”
said Ellen. “I love it and I know you’re going to love
it. But please, wipe your feet on one of my rugs before
putting them on one of my couches.” 

“What’s not to love about working with

Ellen?” asked Amir Loloi, President and owner of
Loloi Rugs. “She’s funny, she’s talented, and she has
a refreshing aesthetic that translates to rugs very well.
I think people are going to be really impressed by the
craftsmanship of the entire line. It’s sophisticated, but
simple in a very ED kind of way.” 

For news, decorating guidelines and other
updates from Loloi, connect via Facebook
(www.facebook.com/loloirugs), Pinterest (www.pin-
terest.com/loloirugs), or the company website,
www.LoloiRugs.com. 

catalogs
JAIPUR LIVING has launched its new 2017 cata-
log, a comprehensive 704-page resource full of
vibrant and inspirational product and lifestyle photog-
raphy, and a definitive index of the brand’s continu-
ously elevating product range. Aptly titled “A New
World of Rugs, Poufs, Pillows & Throws,” Jaipur
Living’s newest catalog offers an upbeat and distinct
point of view, and spotlights the fast-growing brand’s
free-spirited creative aesthetic. “More than ever, we
are focused on celebrating individuality and the
everyday. Evocative lifestyle imagery brings this to
life throughout the catalog, highlighting the integral
role our products play in personal expression and the
way consumers want to live,” says Asha Chaudhary,
president and CEO, Jaipur Living.

The publication’s pages include tags marking
important details like new products, quick-ship avail-
ability, an expanded selection of custom-size options,
as well as the availability of larger sizes on dozens of
best-selling styles, ring sets and more. Buyers and
designers will also be delighted to find hundreds of
new 18-inch swatches, as well as stylish new display
options that are designed to maximize sales and
improve profitability. Qualifying designers and busi-
nesses may contact info@jaipurliving.com to request
a new account application and copy of the catalog.
The 2017 Catalog is also available digitally.
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AREA 19

New Product  Gal ler y

New from Tamarian: LEFT Cage TK Cumulus (70% Tibetan wool 30% silk) features textural elements
achieved through sophisticated color blends and mixed fibers. CENTER Decked PW Blue (100% Tibetan

wool) employs unique variations in the dye saturation of the yarns that result in varied hues, allowing users to
pull a wide range of color in the interior.  RIGHT Khaten TK Monsoon (60% Tibetan wool 40% silk), a

perennially popular design, is enriched in the “Monsoon” palette which incorporates some of the sought after
neutrals with exciting accents of turquoise blue and a warm charcoal brown. All three designs are available in

standard rug sizes 8x10, 9x12, 10x14, 12x15, 13x18 and endless custom capabilities.

TAMARIAN
www.tamarian.com

FAR LEFT Hand-woven of 100%
polyester, the Carter Collection from
Magnolia Home by Joanna Gaines is
as timeless and durable as they come.
The classic stripes and subdued colors

ensure long-lasting style, while the
polyester fiber offers equally long-

lasting durability. CENTER Striking and
sophisticated at once, the Trousdale

Collection feels even better than it looks
thanks to its remarkably soft 100% viscose fiber.

Crafted by Loloi for ED by Ellen DeGeneres, a current
color palette brings the traditional patterns into the moment. RIGHT Mid-century modern designs meet

bohemian influences in the Kahelo Collection, the first fully reversible series for Justina Blakeney x Loloi. 

LOLOI
www.loloirugs.com
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Design Focus

AREA 21

      Although he established his namesake firm in 1990,
Manhattan-based interior designer William McIntosh only
began exploring the handmade decorative area rug market
in the early 2000s. Indeed, they were only of minor interest
to him until then. “I was just using solids and textures
before,” he admits. All of that changed in the early 21st cen-
tury primarily with the introduction of new, more organic
designs in custom design carpets. “The contemporary cus-
tom design rug market started really opening up,” states Mr.
McIntosh. Ever since, decorative area rugs have played an
increasingly active role in his installations located up and
down the East Coast from upstate New York to Florida. 
      More than anything else, it was the genuine “organic-
ness” of innovative new designs and textures that awakened
Mr. McIntosh’s keen interest in decorative rugs. “There is
now a freer, looser interpretation of designs as opposed to
the simple geometrics that we were offered before,” he con-
tinues. In his view, the critical advances in computerized
renderings, construction techniques, and materials all con-
tributed to the remarkable esthetic development of contem-
porary rugs including that of modernist abstract pieces.

Acclaimed East Coast Designer 

William
McIntosh

Finds Inspiration In Handcrafted 
Organic Rugs

STORY BY ALIX G. PERRACHON

The earth tones exhibited in this abstract high-low carpet bring the woodsy outdoor surroundings
indoors. Photography by Chris Edwards. Courtesy of William McIntosh Design, Inc. 
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      Given the designer’s talent for crafting sleek
handsome interiors meticulously fusing the modern
and traditional influences, it’s no wonder that con-
temporary design rugs prevail in his work. When
searching for a rug, he voices no pre-conditions for
what he is looking for. “My choices are based on a
purely instinctual and intuitive reaction,” he explains.
“I have to look at sample rugs and discover what I
want. I just wait to find something that really speaks
to me. ” What grabs his attention most are a rug’s
handcrafted organic weave and intricate construction

techniques which impact on the delicate interplay
between texture and design. While mainly drawn to
neutrals, he also uses stronger hues when he wants
the carpet to take center stage. 
      No doubt inspired from owning a riad (a
Moroccan house featuring an inner courtyard) in
Marrakech, Morocco, Mr. McIntosh has recently
developed an affinity for Moroccan rugs. “I love
them for their ethnic roughness and imperfections,”
he remarks. Vintage Samarkands and tribal pieces
featuring simple pattern repeats are among the

ABOVE A chocolate-ground Moroccan rug, exhibiting a lozenge repeat highlighted in orange and peppered with an ivory dot repeat, 
creates a rustic ambience in this eclectic sitting room. Photography by Phillip Ennis. Courtesy of William McIntosh Design, Inc. 

RIGHT William McIntosh ingeniously shaped this sumptuous wool rug exuding luxuriant melon tones to espouse the room's shape.
Photography by Elliot Kaufman. Courtesy of William McIntosh Design, Inc.
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nomadic weaves that have also fallen into the design-
er’s repertoire. “I enjoy the contrast achieved by plac-
ing an antique rug in a minimalist contemporary con-
text—it’s the only pattern in the room,” he continues.
“I love the look—it’s very chic!”
      Whether it is a custom design project—predomi-
nant in Mr. McIntosh’s work—or a vintage piece, the
rug always comes first. Typically, Mr. McIntosh starts
the decorative process with a client presentation
showing rug samples or pieces. Once the rug is
approved, the project’s direction is established. “This
is extremely beneficial,” he notes.

      The designer recounts how once after waiting
more than six months for a custom carpet to be pro-
duced in Nepal, he went to the warehouse with his
client to see it before being delivered to the home.
When it was unwrapped, they made the nerve-rack-
ing discovery that it was not the carpet they had
ordered, but one that had initially been proposed as an
option. As everyone stood in shock, the designer’s
client exclaimed: “‘Oh, this is so great! I had actually
preferred this carpet over the other design but went
along with it because everybody else liked it. Wrap it
up and get it over to the house!” A bullet was dodged

ABOVE The tribal linear motifs in this vintage Moroccan rug play off the rounded strokes in the contemporary painting above.
Photograph by Phillip Ennis. Courtesy of William McIntosh Design, Inc. OPPOSITE (Top) A cream-colored carpet exhibits a hint of
the silver blues featured in this executive office's furnishings. Photography by Marco Ricca. Courtesy of William McIntosh Design,

Inc. (Bottom) The midnight blues in the Khotan carpet are played up in the leather-upholstered bed while its cream hues are
played up in the walls. Photography by Elliot Kaufman. Courtesy of William McIntosh Design.
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and everyone was happy!
      Unlike many of his colleagues in the design
world, Mr. McIntosh is not particularly bent on using
a room-sized rug. “It’s all about the situation!” he
insists. “Rug and furniture placement can be very
tricky and some rooms have very awkward shapes.”
He once placed two vintage Samarkands on a diago-
nal to create a dynamic flow connecting two spaces
with challenging proportions.
      Mr. McIntosh thrives on the challenge of playing
rug shapes off their architectural space. “It’s fun and
it creates graphic movement,” he remarks. He inten-
tionally curved two custom-designed rugs in a
Chelsea apartment to offset the unusually propor-
tioned contiguous rooms and anchor the spaces. He

has also placed round rugs to define a space or to soft-
en the hard edges of a minimalist interior. 
      How rugs relate to their decorative context also
depends on the situation at hand. Generally, Mr.
McIntosh uses solid fabrics to play up a rug pattern
thereby heightening the contrast between the two. In
one instance, he used monochromatic fabrics to
enhance the dramatic impact of a camel and ivory
cloud-design round rug. He juxtaposed this large-
scaled patterned rug with a tightly patterned choco-
late-colored runner featuring pops of ivory which
bridge the two rugs. 
      “Although different, these rugs’ colors somehow
relate as do their flat textures,” he remarks. “Rugs
should lead from one to the other.” However, not all

BELOW A soft creamy gold rug grounds this sleek Soho living room. Photography by Elliot Kaufman. 
Courtesy of William McIntosh Design, Inc. OPPOSITE William McIntosh. Courtesy of William McIntosh Design, Inc.
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ABOUT
The Designer
Born in upstate New York, William McIntosh studied
interior design at Pratt Institute in New York. After
graduating in 1980, he worked for the noted interior
design firms of Timothy MacDonald Incorporated
and Bray-Schauble Design. He established his name-
sake firm in 1990. With a team of dedicated profes-
sionals including architects, designers, artists, and
craftsmen, Mr. McIntosh continues to produce the
thoughtful, intelligent, and personal interiors that
have established him among a loyal and growing
clientele.
      Characterized both as tailored, modern and ele-
gant and rough, sleek and bold, Mr. McIntosh’s inte-
riors are individually conceived and meticulously
crafted. With each project emphasizing the integra-
tion of architecture and interior design, his work
reveals creative interpretations embracing both the
period and the modern.
      Mr. McIntosh’s work has been featured in publi-
cations including Elle Decor, Traditional Home,
Interior Design, New York Spaces, Aspire, Casa &
Genet, and Palm Beach Cottages & Gardens. He par-

ticipated in the 2008 Kip Bay Designer Showhouse
and in Design at the Shore in New Jersey in 2011. He
has been named one of the Top 50 Designers in New
York by New York Spaces for two consecutive years. 

pieces in the home need to connect with respect to
style, color, and style. Indeed, bedroom carpets, for
instance, can be viewed as “isolated islands” thus
expressing their own distinct personality. 
      “Rug and floor colors should work together,”
continues the designer who uses rugs atop a whole
range of flooring types including wood, stone, con-
crete, and leather tile. “You need to decide if you
want to establish a continuum between the rug and
the floor or to create a contrast.” He placed two tan
shag rugs in perfect synch with the floor color to
unify two contiguous living spaces in a Manhattan

apartment. 
     While clients may be initially stymied by hand-

made rugs’ pricing, particularly that of custom rugs,
they usually gravitate to them when they view them
in person. “Once they see them and learn to appreci-
ate their unique beauty, they love them!” As for the
future of the decorative carpet, he sees no limits.
“The breadth of possibilities are as wide as they can
possibly be,” asserts Mr. McIntosh. So long as there
is an appreciation for the handcrafted, the interest will
continue to grow mainly with the younger generation
who are still very much in the stage of discovery. 
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Trade shows, likely a continuum of the bazaars of the
Middle East, date to the Medieval era. Wherever
routes converged, whether a crossroads or a port city,
market centers appeared. Goods from distant places
stimulated trade as well as new ideas for products, and
the larger the market, the more goods there were to
look at.
      Merchants and vendors wondered, even then,
how going to the market would benefit business.
Would buyers get to know them and keep coming
back? Would their goods be the best available? Would
they set the standard? Would they meet others from
whom they could get ideas, or who might just be good
contacts for future sales. 
      Today, it is safe to say that both wholesalers and
retailers consider trade shows indispensable as a
means of comparing products and meeting new ven-
dors and that most the people who visit trade shows,

go with the intention of buying. 
      “Trade shows offer unlimited opportunities to get
ahead of industry trends, to see products and
resources first-hand, to “kick the tires” and get a feel
for the quality and craftsmanship that can only be
experienced in a show setting,” said Scott Eckman,
Executive Vice President, Marketing and Furniture
Leasing, International Market Centers.
      Kevin Malkiewicz, Vice President of Leasing,
Home & Rug, AmericasMart Atlanta agrees that the
Market experience extends beyond the actual act of
placing orders. “Being able to personally evaluate
quality is critical. Markets are important for network-
ing; cultivating relationships with existing vendors
and cultivating relationships with new ones; taking
advantage of educational opportunities; seeing inspi-
rational and aspirational displays; and scouting new
products.”

RUG MARKETS
Indispensable To The Vitality Of The Industry
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INCREASING KNOWLEDGE
      What’s going to be hot? What’s not? What’s cre-
ating the buzz? The ‘vibe’ of a show can only be felt
at the show and that is where competitive insight is
gained. There is a qualitative view of what is happen-
ing in the industry, an in-the-moment reflection of
what the retail world is looking for. 
      In surveys, attendees say they attend with the
hope of learning, of increasing their knowledge.
Information is key to strategizing and being a step
ahead. It’s all there, in one place, what’s trending and
what’s not. “Comprehensive trade shows provide
opportunities to see what other manufacturers in com-
plementary categories are doing from a marketing,
branding and product perspective,” said Mr. Eckman. 
One current trend is the proliferation of celebrity and  
      Walking the halls gives attendees the opportunity
to identify these trends and to gain insight as to what
is and will be competitive in the marketplace and to
learn about industry specific product, as well as to
source inventory. Retailers find new items to add,
items that best fit their needs; while vendors who
never leave their own showrooms miss a valuable
chance to see what others are doing and to make con-

tacts useful in the future. And markets offer buyers
and retailers who want to learn a range of seminars,
lectures and presentations by leaders of the industry. 

ABOUT THE RUGS 
      At the recent winter Atlanta and Vegas Markets,
rug vendors continue to see important buyers and gain
exposure to new buyers as well. Manufacturers are
embracing a lifestyle shopping experience, showcas-
ing a whole product story of rugs, furnishings, light-
ing, art and accents all together, while buyers are
shopping the Market the same way consumers shop
for home furnishings product. “We are seeing fewer
pure retailers and more retailers carrying multiple cat-
egories, furniture companies selling gift, gift compa-
nies selling home décor, etc.,” said Mr. Eckman 
      “They want to see the whole product story of
rugs, furnishings, lighting, art and accents all togeth-
er,” agreed Mr. Malkiewicz. “The sustained growth in
AmericasMart’s rug, home décor and home accents
collection on Floors 3 through 15 of Building 1 is tes-
tament to the Market center’s understanding of home
décor buying trends. Buyers can select product for
“floor to ceiling” in these showrooms, which now
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take up nearly a third of the product center.” 
     “AmericasMart has the most buyer-centric rug

Marketplace in the world”, said Mr. Malkiewicz.
“Our collection allows buyers to connect with every
major rug line and source must-have lifestyle lines in
the same location. 

NETWORKING 
      Markets provide an occasion for both buyers and
sellers to network. This means not limiting oneself to
speaking only with potential buyers—or sellers. A
new connection can spark new ideas and change per-
spectives. It can introduce others to your brand, in a
very personal way. It is reported that attendees
remember showrooms that they visit.
      How many times a year is there an opportunity to
sit down face to face and build on an existing relation-
ship? A vendor may have a list of clients that s/he
prefers, but an in-person meeting could help both par-
ties better see one another’s goals. This may be the
beginning of a portal to opportunities when a sale or
promotion comes along, or a great buy on a limited
edition. If that is to happen, both buyer and seller
must attend the trade show to broaden the relation-
ship. Sales staff, too, have a unique opportunity
through shared experience, to build fellowship and to
transform coworkers into a team.

MORE HISTORY
      As merchants and traders travelled farther and
farther afield, bringing back exotic items that were
desired by many, safe marketplaces grew near castles,
monasteries, and the home of aristocrats. Not only did
sellers do well, but it became a business investment
for the landowners. When a town grew, it could
charge tolls to finance what was known as ‘the farm’;
in turn, the town would pay the landowner. Guilds
formed which helped with regulating the system—
producing records, beginning in the 11th century that
give us a picture of the time. 

      As cities grew, so demand was concentrated and
it is from working-class demand in the 17th century
that mass-produced products, low price points for
those with less wealth, came about. Design was stan-
dardized and small units were sold.
      The travelling market, where wares could be sold
in one place at a time, in a short amount of time,
evolved from its simple local market roots into a sales
method that continues to this day.
      As merchants rented space from local nobles and
paid a tax to the king to become merchants, as they
chose which markets to attend, as they sold goods that
villagers had never seen, these merchants and ‘con-
sumers’ were exposed to new ideas.

BEYOND THE INTERNET
      One big change in marketing is the internet. It is
too early to tell what the exact impact will be. There
are thousands of buyers trying to see thousands of
rugs, and trade shows still offer the most efficient and
effective platform to do business. They are an irre-
placeable opportunity and experience for first-hand
connections, networking, important meetings and
more that the internet can enhance, but not replace. 
      “The internet has certainly enhanced the buyer
experience and we are seeing more and more tenants
augment their in-store and in-showroom offerings
with a robust online presence,” said Mr. Eckman.
“The internet brings, among other things, more edu-
cated buyers, customization options, increased
designer interface, category offerings, and so much
more. It’s our job to utilize the latest technology in the
best manner possible; and it’s a journey we are on as
an industry moving forward to better serve the needs
of our customers.”
      Entrepreneurs determine the strategies they use,
but it is market competition that showcases the suc-
cess of businesses that pursue the most efficient
strategies. One thing is certain: Trade shows are a
valuable component to a retailer's business.
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Atlanta 2017
Improved Consumer Confidence Reflected In
Increased New Buyer Registrations

The Atlanta January Market closed its eight-day run with an expansive global customer base, strong new-buyer
registrations and international attendance increases—all achieved in the face of weather impediments around
the U.S. —marking its 60th-anniversary staging, according to Jeffrey L. Portman, Sr., vice chairman, president
and chief operating officer of AmericasMart Atlanta. 

Atlanta’s January advances produced a climate of resurgent business optimism and vitality in the first
show of the U.S. winter market season and set the precedent for a radically redefined and reimagined
AmericasMart July Market experience, Portman adds.

The January Market registered the vast majority of America’s celebrated Top 100 retailers, together
with designers, specifiers, online merchants, independent retailers, trend setters, tastemakers and high-profile
buying groups from every U.S. state and 81 nations worldwide.

Another anniversary was celebrated this year: the 30th annual National Oriental Rug Show (NORS).
Exhibitors and attendees continued to benefit from the extraordinary range of new products, seminars  and
events offered by the U.S. rug industry’s premier event, co-cponsored by AmericasMart and The Oriental Rug
Importers Association.

spring 2017.qxp_001 FALL 2006.qxd  3/6/17  1:18 PM  Page 31



Around The Market

32 Spring 2017

ATLANTA • January 2017
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Awards Gala
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Awards were given in the hand hooked/hand tufted,
hand knotted/flat weave, machine-made, outdoor,
licensee and antique rug categories as selected by
interior designer, owner/proprietor of Ivy & Vine
Heather Hogan Roberts, Stephen Mathews of
Mathews Furniture + Design, and Editor of Atlanta
Magazine HOME Betsy Riley. Rugs were submitted
to the Market Museum of Introductions for award
consideration. The 2017 winners are:

Handhooked/ Hand Tufted
$0-$16 per square foot
Momeni: Margaux

Hand Knotted/ Flat Weave 
$0-$30 per square foot
Kaleen Rugs: Solitaire 09-88

Hand Knotted/ Flat Weave 
$30.01-$50 per square foot
Anadol Rug Co: Berber

Hand Knotted/ Flat Weave 
$50-$100 per square foot
Eliko Rugs: Tulu

Hand Knotted/ Flat Weave 
$100.01+ per square foot
Creative Touch: Garden

Machine-Made
$0-$200 per square foot
Surya: Tessera TSE-1000

Machine-Made
$200.01-$400 per square foot
LOLOI Rugs: Javari JV-07 Steel/Lagoon

Machine-Made
$400+ per square foot
Dynamic Rugs: Quartz 26190-100

Outdoor
Jaipur Rug: Mojave: Desert Collection

Licensee
LOLOI Rugs: Tatum TF-01 Stone/Blue

Antique
Eliko Rugs: Tabriz

ATLANTA • January 2017

A m e r i c a s  M a g n i f i c e n t
C a r p e t  A w a r d s AmericasMart®
Atlanta recognized the creativity, artistry and passion
of the Area Rug industry at its annual America’s
Magnificent Carpets® Awards staged on Friday,
January 13, 2017 at the Westin Peachtree Plaza hotel as
part of The Atlanta International Area Rug Market®
featuring the National Oriental Rug Show (NORS).
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CYBERSECURITY
Protecting Your Store’s Electronic 

Procedures And Information
by Carol Milano

It’s big news when a major retailer, like Target, is the victim of a gigantic hack. But any retailer
—large or small—is vulnerable. That’s because the world constantly grows more digital, so new
doors keep opening for different kinds of risks. 
      Today, every business needs better “cyber hygiene,” to protect all its computerized systems
and customer information.  Unfortunately, cybersecurity isn’t easy. A main reason: “When we fig-
ure out what the [criminals] are doing, they change their tactics,” explains Tom Litchford, vice
president for Retail Technology at the National Retail Federation (NRF). 
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Basic Concerns

      In every merchandise category, retailers are con-

cerned. In its 2017 survey of retail Chief Financial

Officers, international consulting firm BDO found

that 52% had increased their spending on cybersecu-

rity during the previous 12 months. What did they

spend it on? 85% began to use new software security

tools; nearly 20% hired a chief security officer; and

43% chose to have an external security consultant. 

      To decide on steps to take, “It’s important to bal-

ance between security and convenience to the end-

user,” explains Shahryar Shaghaghi, Technology

Advisory Services National Leader and Head of

International Cybersecurity at BDO-United States.

The goal is to “identify your company’s areas of

cyber-risk and vulnerability. Then, develop programs

to minimize the impact of a cyber attack.”   

      First, look at your entire business model and basic

practices—“not just technology but also how you

operate, including your third-party vendors and your

level of dependency on them,” he says. “Every busi-

ness is different: one retailer can operate very differ-

ently from another. Are your operations run by indi-

vidual stores, or from a central location?”  

      Locate every point where your customer data is

accessible. “As you slide a card, what are all the

places it goes?” Mr. Shaghaghi asks. “Many security

breaches are outside your own operation, such as with

a vendor.” Your core business transactions are tied to

very important categories, including

•      Customer data

•      Company financial data

•      Employee information 

      A retailer has to figure out its “risk appetite:” how

much damage can your store sustain without signifi-

cant harm to your business? “Then, you can determine

the most appropriate and feasible level of control for

your specific situation, to help you select what to

implement,” he explains.  

Credit Card Companies

      The choices are not all easy. Most are not free.

One frequent security step is encryption, available by

several different techniques. Another is creating more

layers of defense to verify the legitimacy of anyone

seeking access to your customer information. Assess

what level of encryption your store needs to protect

your customer data. How secure are the points where

credit cards are used, in terms of who has access? 

      “Ask your credit card processor about point-to-

point encryption,” Mr. Litchford advises. For that

security, a small business must pay an additional fee,

beyond the processing. “If your processor offers this,

the encryption they provide is strong enough that

hackers will simply move to greener pastures.” Point-

to-point encryption is considered far stronger security

than EMV standards for chip cards. 

      “Chip cards are part of a big push to add another

layer of security,” Mr. Shaghaghi notes. But so far, not

all retailers can access the full benefit. Greater securi-

ty is gained when the chip card requires a PIN num-

ber. “It’s a balancing act between the cost of enabling

a specific function, and affecting your customer’s

ease of use,” he stresses. Even a chip POS system can

be hacked. Mobile and online transactions are very

vulnerable to theft, too. 

      The credit card companies might help protect

your store. Visa, American Express, and MasterCard

keep investing in security, observes Mr. Shaghaghi.

“They are one layer of defense that can provide a level

of security for those parts of the [purchase process]

where they have coverage and control.  But, you can-

spring 2017.qxp_001 FALL 2006.qxd  3/6/17  1:19 PM  Page 39



Merchandis ing

40 Spring 2017

not control each purchase at every point of sale. Many

points are still not fully covered.” 

Specific Steps for Your Store

      Usually, retailers have little personal data about

customers. Risk is much higher when you store facts

like employees’ birthdates or social security numbers.

“Seek encryption for your employee and customer

information,” Mr. Litchford emphasizes.  

      Other essential steps to strengthen a retailer’s

cyber protections are: 

      * Make your people your first line of defense.

“Stop your employees from clicking on any unfamil-

iar link arriving in their e-mail. For instance, when

that UPS delivery notice reaches your Inbox for

something you never ordered, be suspicious!”

Typically, hackers enter a store’s computer system

simply because someone clicks a link in an e-mail

sent by that hacker. 

      * “Recognize that this will happen to us some-

day,” says Mr. Litchford. “Have an incident response

plan, which includes having forensic experts and legal

advisors on retainer. The plan needs to cover how

you’ll behave and what you’ll do.” In BDO’s survey,

71 % of retailers with increased cybersecurity budgets

had created a security breach response plan. 

      * Pay careful attention to your supply chain. “All

large security breaches—like those at Target and

Home Depot—came in through a third-party supplier.

Implement and enforce two-factor authentication. Just

user name and password are not enough! Consider

adding another requirement, such as a SecureID or

mobile phone token.” 

      * After identifying the most critical information

in your store’s computer systems, “Wall it off. It’s

essential to encrypt your valuable information,” Mr.

Litchford urges.

      

Who Can Help?

      In its 2016 Retail RiskFactor Report, BDO rec-

ommends sharing information. “To outsmart cyber-

criminals, industry-wide collaboration is a must.” Join

an information-sharing network, such as the Retail

Information Sharing & Analysis Center (ISAC), to

keep your store’s team up-to-date on new threats.

Create training exercises for all employees. ISAC will

show a store how each specific step in a response plan

can provide information to help prevent future

breaches. 

      Does your store have an Information Technology

department that is up-to-date and sophisticated about

cyber-security? If not, it is probably worthwhile to

hire a cybersecurity consultant. “They assess your

risk and develop the right strategy for your store,”

says Mr. Shaghaghi. “Cybersecurity requires a 360-

degree view about all the areas you need to evaluate.

It involves more than technology; data privacy laws

are evolving, and vary between states.” Cyber insur-

ance, a growing market, “is another option in terms of

identifying and responding to the amount of risk you

can transfer and mitigate.” 

      Like Mr. Litchford, he emphasizes the urgency of
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an incident response plan, to help control a cyber

attack’s impact on a business. “Be prepared to

respond to a breach in terms of legal assistance, com-

pliance, and technical support.”   

Summary 

      “Cybersecurity is not bullet-proof! No organiza-

tion can prevent 100% of cyber attacks,” Mr.

Shaghaghi admits. However, cybersecurity technolo-

gy constantly uses updated software and different

types of “smart sensors, which enable greater cyber-

sophistication and effectiveness.”  

      “This is a cat-and-mouse game,” Mr. Litchford

declares. “We’re dealing with some smart criminals.

We’re pretty smart, too!” Despite the challenges, he’s

optimistic: “I think we’ll win this battle.” 

RESOURCE FOR READERS 

The National Retail Federation’s Association for

Retail Technology Standards provides helpful infor-

mation about cybersecurity, including ways retailers

can identify critical data that should be walled off.

[www.nrf.com] For members, NRF’s Threat Alert

System sends 10 to 15 daily warnings about security

issues. They prepare brief reports on specific issues,

like chip cards, and published a 100-page report on

the state of retail security. As a leading Information

Sharing and Analysis Organization (ISAO), NRF

works with government agencies and private-sector

cybersecurity organizations, allowing retail compa-

nies to exchange information about potential cyber

incidents and threats.
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Las Vegas Market announced that steady buyer and
designer attendance and strong order-writing set a
positive tone at the largest-ever Winter 2017 Las
Vegas Market, which ran January 22-26, 2017.
“Across the board, this was the busiest Las Vegas
Market since we launched more than ten years ago,”
said Robert Maricich, chief executive officer of
International Market Centers. “Winter market certain-
ly reflected the overall health of the industry, with
heightened business activity reported from show-
rooms across the furniture, home décor and gift cate-
gories.”
     The Winter 2017 Las Vegas Market boasted a

record total of 4,003 exhibitor resources, with a total
of 170,000-square-feet of new and expanded show-
room space debuting in January. In total, the Market
showcased more than 5 million square feet of product
resources across 40 showroom floors and in 600 tem-
porary exhibits. Las Vegas Market also experienced
an increase in designer attendance, with notable
cross-category benefit for furniture, home décor, gift
and tabletop exhibitors alike. 
      Buyers lauded the Market’s resource diversity
and positive energy. A full slate of special events,
awards programs, seminars and guided tours of the
market with top designers, magazine editors and

industry professionals were presented during winter
market including the 12th edition of the signature
FIRST LOOK program, offering exclusive insights
into the latest color, design and style trends, and high-
lighted by a fresh, new display showcasing those
trends in the Grand Plaza.
      Coming off Winter Market’s record-setting per-
formance, anticipation is high for the Summer 2017
Las Vegas Market. which is scheduled for July 30-
August 3, 2017. In addition to continued expansion,
summer market highlights will include the annual
“Up on the Roof” gala charity event benefiting Gift
For Life; the third annual ANDYZ design awards, rec-
ognizing the year’s best interior design projects;
AHEAD OF THE CURVE presenting a design influ-
encer’s view of market; and the exclusive FIRST
LOOK trend presentation spotlighting directional
trends with the best new-to-market products.
      “With a strong start right out of the gate in 2017,
we anticipate further growth for our Summer market,”
said Maricich. “As we continue to add categories and
resources across furniture, home décor and gift, more
buyers are seeing the tangible value our market pro-
vides—a one-stop-shop with unlimited opportunities
to ‘Discover the Extraordinary.’” For more informa-
tion, visit www.lasvegasmarket.com.
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awards programs, seminars and guided tours of the
market with top designers, magazine editors and

industry professionals were presented during winter
market including the 12th edition of the signature
FIRST LOOK program, offering exclusive insights
into the latest color, design and style trends, and high-
lighted by a fresh, new display showcasing those
trends in the Grand Plaza.
      Coming off Winter Market’s record-setting per-
formance, anticipation is high for the Summer 2017
Las Vegas Market. which is scheduled for July 30-
August 3, 2017. In addition to continued expansion,
summer market highlights will include the annual
“Up on the Roof” gala charity event benefiting Gift
For Life; the third annual ANDYZ design awards, rec-
ognizing the year’s best interior design projects;
AHEAD OF THE CURVE presenting a design influ-
encer’s view of market; and the exclusive FIRST
LOOK trend presentation spotlighting directional
trends with the best new-to-market products.
      “With a strong start right out of the gate in 2017,
we anticipate further growth for our Summer market,”
said Maricich. “As we continue to add categories and
resources across furniture, home décor and gift, more
buyers are seeing the tangible value our market pro-
vides—a one-stop-shop with unlimited opportunities
to ‘Discover the Extraordinary.’” For more informa-
tion, visit www.lasvegasmarket.com.
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MEMBERS
AMICI IMPORTS, INC. 
335 Centennial Ave., Suite 7
Cranford, NJ 07016
(908) 272-8300 
FAX (908) 272-8310
E-mail: amiciimports@amiciimports.com
URL: www.amiciimports.com
Jeffrey DeSantis, Pres.
Charles F. Cashin, V.P.-Sales

AMINCO, INC. 
505 Winsor Drive
Secaucus, NJ 07094 
(201) 601-9200
(888) 501-9200
FAX (201) 601-4747
E-mail: mail@amincoinc.com
Mikel Banilevi, Partner.
David Banilevi, Partner 

ANADOL RUG CO. 
1088 Huff Rd.
Atlanta, GA 30318
(404) 350-8558 
FAX (404) 350-3418
E-mail: info@anadol.com
Suat Izmirli, Pres. 
Ummi G. Gunturk, Sales
Gafoor Khan, Sales

ARIANA RUGS, INC.
666 N. Robertson Blvd.
Los Angeles , CA 90069
(310) 289-8800
(888) 696-4960
FAX (310) 289-8808
E-mail: sales@arianarugs.com
URL: www.arianarugs.com
Ahmad Ahmadi , Pres.
Alex Ahmadi, V.P.
Nadra Ahmadi, Sec’y

ASIA MINOR CARPETS, INC.
515 Depot Street
Manchester Center, VT 05255
(212) 447-9066
FAX (212) 447-1879
E-mail: info@asiaminorcarpets.com
Alp Basdogan, Pres.

ATIYEH INTERNATIONAL, LTD.
P.O. Box 3040
Newberg, OR 97132 
(503) 538-7560 
FAX (503) 538-8239 
URL: www.atiyeh.com 
E-mail: rugs@atiyeh.com 
Thomas J. Atiyeh, Pres.
Leslie Atiyeh, Exec V.P.

BASHIAN
65 Railroad Ave.
Ridgefield, NJ 07657
(201) 330-1001
(800) 628-2167
FAX (201) 33 0-0878
E-mail: bashian@compuserve.com
George G. Bashian, Jr., Pres.
Garo Bashian, V.P.
Ralph Bashian, V.P.

BOKARA RUG CO., INC.
50 Enterprise Ave. North
Secaucus, NJ 07094
(201) 601-0040
FAX (201) 601-0055
E-mail: info@bokara.com
URL: www.bokara.com
Jan Soleimani, Pres.
Gabriel Vaknin, V.P.

CAPEL, INC.
831 North Main St.
Troy, NC 27371
(910) 572-7000
FAX (910) 572-7040
E-mail: mail@capel.net
URL:www.capelrugs.com
John Magee, Pres. & CEO
Cameron Capel, VP-Nat’l Accts.
Jake Sweeters, Nat’l Sales Manager

CARAVAN RUG CORP.
8725 Wilshire Blvd.
Beverly Hills, CA 90254
(310) 358-1222
FAX (310) 358-1220
Mois Refoua, Pres.
Nabi Rahmati, Sales
Jay Nehouray, Sales
David Nehouray, Sales
Mario Cordero, Warehouse Mngr.

WILLIAM CHERKEZIAN & SON, INC.
/TAPIS INT’L
11835 Carmel Mountain Rd. Ste.1304
San Diego CA 92128
(818) 266-8383
William Cherkezian

CONCEPTS INTERNATIONAL
/Prestige Mills
3401 38th Ave.
Long Island City, NY 11101
(718) 683-5051
FAX (718) 683-5080
E-mail: Hrobinson@starkcarpet.com
Peter Feldman, Pres.
Haynes Robinson, VP

THE CREATIVE TOUCH
401 Penhorne Ave., Suite 4
Secaucus, NJ 07094
(201) 866-1933
FAX (201) 866-1935
E-mail: info@creativetouchrugs.com
URL: creativetouchrugs.com
Baki Ildiz, Pres.

D & K WHOLESALE
div. Dilmaghani (Medhi Dilmaghani & Co., Inc.)
540 Central Park Ave.
Scarsdale, NY 10583
(914) 472-1700
FAX (914) 472-5154
(800) 545-5422 & (877) DIL-RUGS
E-mail: sales@dkwh.com
URL: www.dkwh.com
Dennis A. Dilmaghani
Essy Kashanian

EBISONS HAROUNIAN IMPORTS
389 Fifth Avenue, Ste. 508
New York, NY 10016
(212) 686-4262
(800) 966-6666
FAX (212) 779-4262
E-mail: info@ebisons.com
URL: www.ebisons.com
Ebi Harounian, Partner
Michael Harounian, Partner
Maurice Harounian, Partner
Melissa McMee, Designer

ELIKO ORIENTAL RUGS, INC.
102 Madison Ave., 4th Floor
New York, NY 10016
(212) 725-1600
(800) 733-5456
FAX (212) 725-1885
E-mail: elikorugs@aol.com
URL: www.ElikoRugs.com
Babadjian Bassalali, Pres
David Basalely, Partner
Soloman Bassalely, Partner
Richard Garrad, Sales
Mahtab Etessami, Sales

FEIZY IMPORT & EXPORT CO.
Feizy Center
13800 Diplomat Drive
Dallas, TX 75234
(214) 747-6000
(800) 779-0877
FAX (214) 760-0521
E-mail: salesinfo@feizy.com
URL: www.feizy.com
John Feizy, Pres./Founder/Owner
Cameron Feizy, V.P. Sales
Nasser Garroussi, V.P.-Finance

FRENCH ACCENT RUGS & TAPESTRIES
36 East 31st St., Ground Floor
New York, NY 10016
(212) 686-6097
(888) 700-7847
FAX (212) 937-3928
URL: www.farugs.com
Kevin Rahmanan, Principal
Khosrow Banilivi, CEO
Bijan Nabavian, Treas.
Danny Shafian, Operations Mngr.

G.A. GERTMENIAN & SONS
300 West Avenue 33
Los Angeles, CA 90031
(213) 250-7777
(800) 874-1236
FAX (213) 250-7776
E-mail: Gertmenian@gertmenian.com
URL: www.gertmenian.com
Tom Gertmenian, Partner
Don Gertmenian, Partner
Peter Gertmenian, Partner

HAROUNIAN RUGS
INTERNATIONAL CO.
104 West 29th St.
New York, NY 10001
(212) 213-3330
(800) 682-3330
FAX (212) 545-0657
E-mail: info@HRIRUGS.com
URL: www.HRIRUGS.com
David Harounian, Partner
Lee Harounian, Partner
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JAIPUR RUGS, INC.
2775 Pacific Drive
Norcross, GA 30071
(404) 351-2360
(800) 678-7330
FAX (678) 551-6677
E-mail: info@jaipurrugs.com
URL: www.jaipurrugs.com
Asha Chaudhary, Pres.

JAUNTY CO. INC.
13535 S. Figueroa St.
Los Angeles, CA 90061
(213) 413-3333
(800) 323-3342
FAX (213) 413-0828
E-mail: info@jauntyinc.com
URL: www.jauntyinc.com
Mike Navid, Pres.
Kami Navid, V.P.

KALATY RUG CORP.
156 Duffy Avenue
Hicksville, NY 11801
(212) 683-7222
(800) ALL-RUGS (800-255-7847)
FAX (212) 689-2705
E-mail: info@kalaty.com
URL: www.kalaty.com
Mirza Kalaty, Pres.
Ramin Kalaty, V.P.
Soheil (Mike) Kalaty, V.P.-Sales
Farshad Kalaty, V.P. Client Relations
Ariel & Kamran Kalaty, Mktg. & Promotions

KALEEN RUGS
1013 Bonny Oaks Drive
Dalton, GA 30722
(888) 452-5336
FAX (877) 452-5336
E-mail: monty.rathi@kaleen.com
URL: www.kaleen.com
Monty Rathi, COO

KAS ORIENTAL RUGS, INC.
62 Veronica Ave.
Somerset, NJ 08873
(732) 545-1900
(800) 967-4254
FAX (732) 545-5836
E-mail: info@kasrugs.com
URL: www.kasrugs.com
Rao Yarlagadda, Pres.
Hari Tummala, Exec. V.P.
Kranthi Yarlagadda, V.P. Operations
Santhi Yarlagadda, V.P. Business Dev.

LOLOI RUGS 
4501 Spring Valley Rd.
Dallas, TX 75244
(972) 503-5656
FAX (972) 387-0436
E-mail: aloloi@loloirugs.com
URL: www.loloirugs.com
Amir Loloi, Pres.
Greg O’Connell, G.M.

LOTFY & SONS INC. 
3901 Liberty Ave.
North Bergen, NJ 07047
(201) 867-7733
FAX (201) 867-0766
E-mail: lotfysons@aol.com
URL: www.Lotfyandsons.com
Marty Banilevi, Pres.
Lotfollah Banilevi, V.P.
Sheila Rahmanan, V.P.

MARCELLA FINE RUGS
6899 Peachtree Industrial Blvd, Suite K
Norcorss, GA 30092
(770) 582-1800
(800) 786-7847
FAX (770) 582-1807
E-mail: mail@marcellafinerugs.com
URL: marcellafinerugs.com
Firooz Nahai, Pres.
Fereydoun Nahai, Principal

MARJAN INTERNATIONAL CORP.
41 East 31st St.
New York, NY 10016
(212) 686-8488
(800) 862-7526
FAX (212) 576-1511
Morad Ghadamian Moradi, Pres.
Khalil Ghadamian Moradi, V.P.

MASTERLOOMS, INC.
295 Fifth Ave., Ste. 114
New York, New York 10016
(201) 556-9444
E-mail: masterlooms@aol.com
Nasser Rahmanan, CEO

MER CORP.
50 Spring St.
Ramsey, NJ 07446
(201) 783-8563
TOLL-FREE: (800) 341-4176
FAX (201) 783-8561
E-mail: mercorp@att.net
URL: merrugs.com
Albert Moomjy, Pres.
Robert Moomjy, V.P.
Kathy Buttigieg, Sales Support

MERRIFIELD ORIENTAL RUGS
8501 Tyco Rd.
Vienna, Virginia 22182
(703) 876-4000
FAX (703) 876-9819
E-mail: merrifieldorientalruginc@yahoo.com
Sayeed Hasanzadah, Pres.
Lili McDonald, Store Mgr. & Marketing Dir.

MICHAELIAN & KOHLBERG, INC.
315B Springfield Ave.
Summit, NJ 07901
(908) 522-1004
URL: www.michaelian.com
FAX (908) 522-1006
Teddy Sumner, Principal

MOHAWK HOME
3032 Sugar Valley Rd, NW
Sugar Valley, GA 30746
(706) 624-4624
Toll-Free: (800) 843-4473
FAX: (706) 625-9329
E-mail: customer_care@mohawkind.com
URL: www.mohawkind.com
Rocky Casteel, Pres. 

MODREN RUGS
505 Windsor Dr.
Secaucus, NJ 07094
(201) 866-0909
E-mail: RenRugs@gmail.com
URL: ModRenRugs.com
Jeffrey Soleimani

ABRAHAM MOHEBAN 
& SON, INC.
2-8 Haven Ave., Ste. 216
Port Washington, NY 11050
(516) 883-1522
FAX (516) 883-1523
E-mail: mohebancarpets@gmail.com
URL: www.moheban.com
Abraham Moheban, Pres.
David J. Moheban, V.P.

MOMENI, INC.
60 Broad St.
Carlstadt NJ 07072
(201) 549-7220
(800) 536-6778
FAX (201) 549-7221
E-mail: info@momeni.com
URL: www.momeni.com
Reza Momeni, Pres.
Aria Momeni, V.P.
Ali R. Momeni, V.P.

NEJAD ORIENTAL RUGS
Main & State Sts.
Doylestown, PA 18901
(800) 245-RUGS
FAX (215) 348-9056
E-mail: info@nejad.com
URL: www.nejad.com
Ali R. Nejad, Pres.
Theresa M. Nejad, V.P.

NEMAN INTERNATIONAL INC.
501 Penhorn Avenue - Unit 8
Secaucus, NJ  07094
(212) 686-6262 
(201) 590-0000
FAX (201) 590-0099
E-mail: nemaninc@aol.com
URL: www.nemanintl.com
Said Neman
Dan Neman

NOURISON
5 Sampson St.
Saddle Brook, NJ 07662
(201) 368-6900
(800) 223-1110
FAX (201) 368-0739
E-mail: info@Nourison.com
URL: www.Nourison.com
Alexander Peykar, Pres.
Paul Peykar, V.P.
Steven Peykar, V.P.

OBEETEE, INC.
137 West 25th St. - 12th Floor
New York, NY 10001
(212) 633-9744
FAX (212) 633-9745
Vimal Kumar, V.P.

ORIENTAL WEAVERS USA
3252 Dug Gap Rd. SW
Dalton, GA 30720
(800) 832-8020
FAX (706) 277-9665
E-mail: orders@owrugs.com
URL: www.owrugs.com
Ahmed Salama, CEO
Michael J. Riley, Pres.
Jonathan Witt, Sr. V.P.-Mktg.
Pat Muschamp, V.P.-Sales
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RADICI USA, INC.
400 Herald Journal Blvd.
Spartanburg, NC 29303
(864) 583-5504
FAX (864) 583-5765
E-mail: ppegorari@radiciusa.com
URL: www.radiciusa.com
Paolo Pegorari, Gen’l Manager

ROMANI, INC. 
455 Barell Ave.
Carlstadt, NJ 07072
(800) 448-4244
(201) 392-0400
FAX (201) 392-9782
Cyrus Kashi, Pres.
Saiyd Nagim, NP
Ali Samadi, Sls Mngr.
Taghi Hojreh, Buyer

SAFAVIEH 
40 Harbor Park Drive North
Port Washington, NY 11050
(516) 945-1900
(212) 683-8399
(888) SAFAVIEH
FAX (516) 945-1938
E-mail: info@safavieh.com
URL: safavieh.com
Ahmad Yaraghi, Pres.
Cyrus Yaraghi, V.P.
Arash Yaraghi, V.P.
Dairus Yaraghi, Treas.

SAMAD
419 Murray Hill Parkway
East Rutherford, NJ 07073
(201)372-0909
FAX (201) 842-0077
E-mail: mail@samad.com
URL: www.samad.com
David Samad, Pres.
Malcolm Samad, C.O.O.
Rao Siriki, Exec. V.P.

SHALOM BROTHERS, INC.
284 Fifth Ave., Ground Floor
New York, NY 10001
(212) 695-3000
(800) 3-SHALOM
FAX (212) 695-0022
E-mail: info@shalombrothers.com
URL: www.shalombrothers.com
Nader Shalom, Pres.
Fred Shalom, Exec. V.P.
Rafi Amirian, V.P.

SURYA
140 Executive Drive
Calhoun, GA 30701
(706) 625-4823
E-mail: satya.tiwari@surya.com
URL: www.surya.com
Satya Tiwari

TAMARIAN CARPETS
1407 Shoemaker Rd.
Baltimore, MD 21209
(410) 321-6222
FAX (410) 321-6122
E-mail: info@tamarian.com
URL: www.tamarian.com
Steve Cibor, Pres.
Ryan Higgins, V.P.
Geoff Duckworth, Sr. Designer
Ayo Akintilo, Multimedia Director
Fred Lomax, Operations Mngr.

TEPP TEAM USA
3901 Liberty Ave.
North Bergen, NJ 07047
(201) 863-8888
FAX (201) 863-8898
E-mail: info@teppteamusa.com
URL: teppteamusa.com
Djalal Mohammadi
Parviz Roubeni

TIBET RUG COMPANY
1460 Foothill Dr.
Salt Lake City, UT 84108
(801) 582-3334
FAX (801) 582-3501
URL: www.tibetrugcompany.com
Jim Webber, President
Brian Mehl, Director of Sales
Tsultrim Lama, Mng. Partner

TUFAN 
10551 Miller Rd., Ste 200
Dallas, TX 75238
(713) 988-7779
FAX (214) 377-9376
URL: tufanrugs.com
Fariborz Alavi, CEO
Sina Sadri, COO

TUFENKIAN
919 Third Ave., Ground Floor
New York, NY 10022
(212) 475-2475
FAX (212) 475-2629
E-mail: info@tufenkiancarpets.com
www.Tufenkiancarpets.com
James Tufenkian, Pres.
Eric Jacobson, C.F.O.

WOVEN CONCEPTS
PO Box 234261
Great Neck, NY 11023
(201) 617-7600
FAX (201) 617-7755
Behrooz Hakimian, Product Development
Halleh Hakimian, Int’l Operations
Jasmine Hakimian, Customer Relations
URL: www.wovenconcepts.com

ZOLLANVARI, LTD
600 Meadowlands Parkway, Suite 130
Secaucus, NJ 07094
(201) 330-3344
FAX (201) 330-7728
E-mail: info@zollanvariusa.com
URL: www.Zollanvariusa.com
Reza Zollanvari, Pres.
Sanjay Purohit , CEO
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ASSOCIATE
MEMBERS
AMERICASMART ATLANTA
240 Peachtree St., NW
Suite 2200
Atlanta, GA 30303
(404) 220-2330
(800) ATL-MART
FAX (404) 220-3030
URL: www.americasmart.com
Jeff Portman, Pres. Vice Chmn, COO
Mike Turnbull, Sr. V.P. Mktg
Kevin Malkiewicz,V.P. Area Rug Center Leasing

ARTISTIC COLOR GRAPHICS
3400 Dodds Ave.
Chattanooga, TN 37407
(423) 698-7360
FAX (423) 698-1862
E-mail: chris@printacg.com
URL: www.printacg.com
Chris Burton, Principal

C-Air
181 S. Franklin Ave.
Valley Stream, NY 11581
(516) 394-0400
FAX (516) 394-0471
E-mail: johnm@c-air.com
URL: www.c-air.com
John Maser, Director of Imports

CHATALBASH BY COSTIKYAN
28-13 14 St. 
Long Island City, NY 11102 
(718) 663-3482
FAX (718) 726-1887
E-mail: rchatalbash@costikyan.com
Phillip H. Cronin, Pres.
June Costikyan, Sec’y

EXPLORE AIRTRANS SERVICES (EAS)
5 Logistics Drive 
South Kearny, NJ 07032
(973) 474-5336
FAX (973) 474-5348
www.exploreair.com
Brian Galik, V.P.

GERTNER MANDEL & PESLAK
PO Box 499
Lakewood, NJ 08704
(732) 363-3333
FAX (732) 363-3345
E-mail: lmandel@gmplaw.net
Lawrence Mandel

H.M. NABAVIAN & SONS, INC.
36 E. 31st St.
New York, NY 10016
(212) 213-2476
FAX (212) 213-4276
E-mail: sales@hmnabavian.com
URL: www.hmnabavian.com
Massoud Nabavian Pres.

INTERNATIONAL MARKET CENTERS
495 South Grand Central Parkway
Las Vegas, NV 89106
(702) 380-0919
(888) 416-8600
FAX (702) 380-4002
E-mail: info@imcenters.com
URL: www.imcenters.com

JADE INDUSTRIES, INC.
101 West Washington St.
Conshohocken, PA 19428
(610) 828-4830 (local)
(888) RUG-PADS (888-784-7237)
FAX (610) 828-1028
E-mail: jade@rugpads.com
URL: www.rugpads.com
Aram K. Jerrehian, Jr., CEO
Dean Jerrehian, Pres.
Patricia Mullen, Administrator
Amy K. Jerrehian, Marketing Director

MATERIAL CONCEPTS, INC.
11620 Caroline Rd.
Philadelphia, PA 19154
(215) 338-6515
(800) 372-3366
FAX (215) 338-0199
E-mail: info@materialconcepts.com
Geoffrey Kohn, Pres.
Douglas Kohn, G.M.

NEW YORK INT’L CARPET SHOW
408 N. Robertson Blvd.
West Hollywood, CA 90048
(323) 274-8636
E-mail: murtaza@nyics.com
URL: www.nyics.com
Murtaza Ahmadi Pres.

NOONOO RUG 
CONSULTING GROUP, LTD.
16001 Collins Ave., Ste 2002
Sunny Isles Beach, FL 33160
(917) 648-7322
E-mail: edncpw@gmail.com
Gene Newman, Pres.
Stephanie A. Diehl, Tres./Sec’y

REVITA RUGS
10 Horizon Blvd.
S. Hackensack, NJ 07606
(201) 641-1100
FAX (201) 641-1150
E-mail: hzarei@revitarugs.com
URL: www.revitarugs.com
Hamid Zarei, Pres.

RUG INSIDER MAGAZINE
4 Fortsalong Rd.
Meredith, NH 03253
(603) 279-4938
FAX (603) 279-4838
E-mail: peter@ruginsider.com
URL: www.ruginsider.com
Peter Woodaman, Publisher
Diane Cotton Caplan, Editor

RUG NEWS AND DESIGN
P.O. Box 441
Morris, NY 13808
(607) 263-5411
FAX (212) 202-2740
E-mail: info@rugnewsanddesign.com
URL: www.rugnewsanddesign.com
Leslie Stroh, Publisher
Sarah Stroh, Editor
Dasha Morgan, Editor

RUGNEWS.COM
P.O. Box 18207
Sarasota, FL 18207
(941) 929-9430
E-mail: ctisch@rugnews.com
URL: www.rugnews.com
Carol Tisch, Editor & Publisher
Howard Tisch, Executive Editor

ANDREW SCHLAFLY, ESQ.
521 Fifth Ave., 17th Floor
New York, NY 10175
(908) 719-8608
FAX (212) 214-0354
Andrew Schlafly, Esq.
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MARKETS & CONVENTIONS
INTERNATIONAL HOME 
FURNISHINGS MARKET ............................April 22-26
High Point, NC
(336) 888-3700/www.imcenters.com

HOSPITALITY & DESIGN SHOW.....................May 3-5
Las Vegas, NV
(508) 743-8502/www.hdexpo.com

INTERNATIONAL CONTEMPORARY
FURNITURE FAIR (ICFF)...............................May 21-24 
New York, NY
(914) 421-3200/www.icff.com

SURTEX.............................................................May 21-23
New York, NY
www.surtex.com

NEOCON...........................................................June 12-14
Chicago, IL
www.neocon.com

DALLAS HOME & GIFT MARKET...............June 21-27
Dallas, TX
(800) DAL-MKTS/www.dallasmarketcenter.com

ATLANTA GIFT & HOME MARKET.............July 11-18
Atlanta, GA
(800) ATL-MART/www.americasmart.com

ATLANTA INTERNATIONAL
AREA RUG MARKET......................................July 12-16
Atlanta, GA
(800) ATL-MART/www.americasmart.com

LAS VEGAS MARKET..........................July 30-August 3
Las Vegas, NV
www.imcenters.com

THE RUG SHOW@ JAVITS.................September 10-13
New York, NY
www.therugshow.com

AUCTIONS
CHRISTIE’S
www.christies.com

London, S. Kensington
Interiors............................................................................................April 12
Interiors ..............................................................................................May 24
Interiors.............................................................................................June 14
Interiors...............................................................................................July 19

INDEX OF ADVERTISERS
AMICI  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .4
908-272-8300/amiciimports1@aol.com

D & K WHOLESALE  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .41
914-472-1700/www.dkwh.com

JAUNTY CO.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .1
800-323-3342/www.jauntyinc.com

KALATY . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .IFC
800-255-7847/www.kalaty.com

LOLOI  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5
972-503-5656/www.loloirugs.com

MOMENI . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .2
800-536-6778/www.momeni.com

NOURISON  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .IBC
800-223-1110/www.nourison.com

ORIENTAL WEAVERS  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .3
800-832-8020/www.owrugs.com

TAMARIAN  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .9
410-377-7726/www.tamarian.com

TEPP TEAM USA  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .8
201-863-8888/info@teppteamusa.com

SERVICES 
TO THE AREA RUG INDUSTRY

AMERICASMART-ATLANTA  . . . . . . . . . . . . . . . . . . . . . .BC
800-ATL-MART/www.americasmart.com

H.M. NABAVIAN & SONS . . . . . . . . . . . . . . . . . . . . . . . . . .8
212-213-2476/www.hmnabavian.com

INTERNATIONAL MARKET CENTERS  . . . . . . . . . . . . .43
888-416-8600/www.imcenters.com

MATERIAL CONCEPTS  . . . . . . . . . . . . . . . . . . . . . . . . . . . .8
800-372-3366/info@materialconcepts.com

Contributions to this calendar are welcome. 
Please send information to AREA Magazine, c/o ORIA, 

400 Tenafly Rd., #699, Tenafly NJ 07670
llaufer@oria.org
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IT’S ALL 
HERE
ATLANTA  |   JULY 2017

PHOTO: MAGNOLIA HOME 
BY JOANNA GAINES, FOR LOLOI

AmericasMart® is the nation’s leading home décor and furnishings 
marketplace, where global design trends and buying opportunities 
await you in one convenient destination. To the trade.

VISIT YOUR COMPLETE HOME AND GIFT 
DESTINATION THIS JULY

RUGS  |  FURNITURE  |  DECORATIVE ACCESSORIES

GIFTS  |  TABLETOP  |  HOME TEXTILES 

The Atlanta International Gift 
& Home Furnishings Market®

Showrooms: July 11–18, 2017
Temporaries: July 13 –17, 2017

The Atlanta International Area Rug Market®

Showrooms: July 12 –16, 2017

Select Showrooms Open Year Round
Monday– Friday  •  10 a.m.– 4 p.m.

800.ATL.MART   |   © 2017 AMC Inc.

AmericasMart.com  |  @AmericasMartATL  |  #AtlMkt


