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FROM THE PRESIDENT’S DESK

Dear Colleagues,
“All good things come to an end”

which art and architecture drive trends in interior

But as I write my last letter as president of this

design and that the new products developed by our

wonderful organization—The Oriental Rug Importers

members continue to be on the leading edge of home

Association (ORIA)—I realize that all good things do
not always come to an end. While

décor. I am continually grateful to the designers,
architects,

my tenure will end in January

builders,

sculptors,

weavers and the many the artisans

2020, I will continue to be not only

who give us an opportunity to be

a member of ORIA, but a member

an important part of this industry.

of the wider floor covering com-

By the time this issue of

munity.

AREA reaches you, we will be

It has been a privilege and

approaching two important winter

honor to serve you, our valued

markets—Atlanta (January 14-21)

members. During the past three

and Las Vegas (January 26-30). We

years, I’ve been humbled, enlight-

are pleased to report that immedi-

ened and befriended by many with-

ately after the upcoming market,

in our association and our industry.

AmericasMart Atlanta will begin

I will never forget these wonderful
years and will always be grateful for this opportunity.
I would like to give a special thanks for the help and
support of my fellow officers and especially our
Executive Director, Lucille Laufer.
We’re entering a new decade with new buyers
who have new, evolving tastes. The Merchandising
article in this issue of AREA takes a look at current
trends in design and especially color—insights you’re
certain to find valuable. It reflects the reality that rugs
are part of the larger home furnishings industry in

major renovations which will make
it a much more attractive venue for buyers and
exhibitors alike. Look for updates regarding this
exciting development in future issues of AREA. In the
meantime, I urge you all to attend these two markets
to see for yourself the many new trends, fresh colors
and dramatic designs that keep our industry so vital.
I would like to finish by wishing you all a wonderful holiday season, a happy New Year and great
markets.
Regards,

Ramin Kalaty

President - Oriental Rug Importers Association, Inc.
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IN THE NEWS

anniversary

CARE & FAIR is celebrating its quarter century
anniversary. For twenty-five years, the organization

has worked with importers, retailers and carpet pro-

ducers to fight illegal child labor and improve living
conditions for carpet weavers and their families in

India and Pakistan. Over those years, CARE & FAIR
has raised approximately 11 million euros through

membership fees, donations and import and export
duties, and through sponsorship money collected in

Germany, India, Nepal and Pakistan. Of those funds,

approximately 9 million euros have been directly
invested in projects, thanks to CARE & FAIR’s lean

and well-designed structure.

Much good has been accomplished. In the

clinics supported by the organization, expert medical

care has been provided. Even more important has

been their commitment to education with the goal of
economic self-sufficiency. As a result, more and more

women are gaining independence for themselves

through their education programs. In addition, CARE

& FAIR is committed to increasing parents’ aware-

ness of the importance of allowing their children to go
to school, and to support schools, clinics and educa-

tional programs as a step towards addressing the issue

of child labor in the rug industry.

More funds are needed. To make a contribu-

tion, please visit care-fair.org.

people

INTERNATIONAL MARKET CENTERS (IMC)
has announced that Elizabeth Moss, a 17-year industry veteran, has joined the Las Vegas Market
tradeshow leasing team and two existing members of
the team—Priscila Gilburg and Michelle Karol—will
assume additional category responsibilities .
Effective immediately, Moss, director of

tradeshow sales, will oversee the Home, Design

Home and Discoveries
and The Antique Vintage

Marketplace destinations;
Priscila Gilburg, execu-

tive director of tradeshow

sales, will manage the

Gift and Design Lifestyle
destinations;
Karol,

Michelle

director

of

tradeshow sales, will han-

Elizabeth Moss

dle the Handmade and Cash & Carry destinations;

and Jenna Henderson is the department coordinator
for tradeshows in Las Vegas.

Moss worked at AmericasMart from 2002

through 2018 with increasing levels of responsibility
for gift and home furnishings tradeshow leasing,
including specific oversight of the High Design and
HD Home temporaries. She graduated from Auburn

University with a degree in apparel merchandising,

design and production management. Moss will report
to Gilburg.

The Pavilions at Las Vegas Market showcase

500+ gift and home décor resources in six carefully-

curated destinations. In total, the Pavilions will showcase a broad assortment of lines that include: accent

furniture; antiques; decorative accessories; fashion
accessories; faux botanicals; jewelry; home décor;

housewares; gourmet foods; lighting; one-of-a-king

products; personal care; rugs; stationery; tabletop;
textile; vintage items and wall décor.
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NEW PRODUCTS GALLERY

TOP LEFT From Nourison’s Divine Collection, DIV10 Sand Storm.

Exquisite subtlety partners with modern sensibility to create this Divine
Collection area rug. Its abstract textural pattern is a lively cross-hatch,

softened by the muted Sandstorm tones. This handcrafted rug brings the warmth and beauty of fine

New Zealand wool with the luminous addition of
Luxcelle™ fibers. LOWER LEFT From the

Riverstone Collection, CK940 Grey Ivory (Pebble).

Traditional Berber weaving gets a contemporary
upgrade in this large-loop area rug The uniquely

thick pebble weave creates a beautiful look and feel,
with delicious texture and tonal depth. Hand-woven
wool, in soft, smoky grey-and-ivory.

NOURISON

Atlanta: B1 3-F9, B1 1-L1
Las Vegas: C112

New Lines From Loloi include: LEFT The Playa
Collection. Durable and distinct in textural variation, the
hand-woven line offers an eclectic take on the
classic natural fiber rug. The carefully crafted
patterns are elevated with deep hues to add a
layer of subtle color and comfort to any décor.
Designed by Justina Blakeney for Loloi. TOP
RIGHT The Augustus Collection brings new
depths of design to any room. Power-loomed of
polypropylene and polyester in Egypt, Augustus
is an abstract display of sloping banks amidst
earthy swaths of color. LOWER RIGHT The
Sebastian Collection features a bold expression
and inviting design that elevates every space. Power-loomed of polypropylene
and polyester in Egypt, the Sebastian Collection is a fresh and innovative take on traditional rug design. What’s
more, Sebastian is highly durable for high traffic areas.

LOLOI

Atlanta: B1 4D2 Las Vegas: A224, B462, 471, 480, 482

AREA
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IN THE NEWS

partnership

HAROUNIAN RUGS INTERNATIONAL (HRI)

animal friendly. During the October High Point

leading producer of outdoor fabrics, to create HRI

the Sunbrella program, raised a glass in toast to the

has entered into a partnership with SUNBRELLA®, a

launch party, HRI’s David Grasse, who spearheaded

Performance Rugs featuring Sunbrella, a unique col-

new collaboration, “spilling” his red wine on a new

indoor and outdoor rugs for residential use. The new

the spill with a towel and plain water. Sunbrella’s leg-

lection in which Sunbrella yarn will be used to create
rugs, introduced at October 2019 High Point Market

HRI Sunbrella indoor rug. He then proceeded to clean
endary stain-resistance ensures that even wine, coffee,

with great success, will be showcased in the HRI

ketchup, or other colored products won’t stain rugs in

Market (January 26-30, 2020).

a problem as they may be washed away with simple

showroom (B-433) during at the upcoming Las Vegas

HRI Performance Rugs featuring Sunbrella

will be designed for cutting-edge performance along

the collection. In particular, pet accidents are also not

plain water.

At the High Point Market event, John Coates,

with broadloom qualities and textures, with plush,

vice president-supply chain for Glen Raven,

range of price points that are in keeping with the high

design work, manufacturing and distribution of rugs

thick piles and greater density and available in a wide

standards of the proven Sunbrella brand. The pattern

portfolio will include contemporary and mid-century

modern looks, as well as transitional pieces by designer Wesley Mancini and more traditional designs.

explained, “We partnered with HRI for them to do the
and broadloom using Sunbrella raw materials, and
each rug in the program will be labeled Sunbrella.”

“This project was almost two years into mak-

ing. Sunbrella is an extremely well known and

recognition,

respected producer and leader of outdoor furniture

Carolina’s Glen Raven, Inc. is a leader in outdoor fur-

partnership is extremely important for us at HRI and

With

exceptional

brand

Sunbrella solution dyed acrylic yarn made by North
niture fabrics as well as indoor performance textiles.

“Combining Sunbrella’s soft yet durable yarn with the

fabrics,” said David Harounian, CEO of HRI. “This
is one of the most exciting partnerships that we have
had in our over 50 years in the business,” added Lee

skilled weavers and rug-makers at HRI will produce a

Harounian, HRI co-owner.

Business Manager, Distribution and A&D for Glen

or visit hrirugs.com.

ship, we are able to offer distributors and retailers a

BELOW (L-R) David Grasse, HRI Managing Director,
John Coates of Glen Raven / Sunbrella, Lee Harounian, HRI
Co-Owner, Greg Rosendale of Glen Raven / Sunbrella,
David Harounian, HRI CEO

totally new rug offering,” said Greg Rosendale,
Raven Custom Fabrics, LLC. “Through this partner-

beautiful product with the highest standards of performance on the market.”

“We are very pleased to partner with

Sunbrella, combining HRI’s dedication to craft, trendsetting design capabilities and knowledge of the cate-

gory with the industry leader in performance textiles,”

said HRI Managing Director David Grasse. “Joining

these two iconic brands together sets a new standard
for performance rugs and the industry as a whole.”

These products are fire resistant, children and

14

Winter 2020

For more information, call (800) 682-3330

NEW PRODUCTS GALLERY

New From Tamarian...
TOP LEFT Memphis TK Haze. A playful abstract featuring textured graphics in
Tamarian’s wildly popular “Haze” palette; a neutral coloration that mixes warm
and cool tones of taupe, grey, wheat, and cream.
Tibetan wool and real silk available in
standard rug sizes and custom.
LOWER LEFT Talia Black. Bold graphics
with intersecting lines that blend beautifully
in gradients created through yarn and color
blends. Tibetan wool and real silk available
in standard rug sizes and custom.
RIGHT Tiguero TK Graphite. A new take on
classic animal print with negative space
created by an open-field finish that mimics a
stretched hide. Tibetan wool and real silk
available in standard rug sizes and custom.

TAMARIAN
Atlanta: B1 6-E18

RIGHT Grounded in the beauty of raw materials, the Gurara

Collection’s tones and textures are inspired by Brancusi. The inter-

woven pattern, constructed of jute, varies in its colors and shapes but

is always connected by the maker’s technique. Sculptural patterns,

simple shapes, and muted, dusty colors lend a weathered air to each

unique style. Shown here: Gurara 5 Sand.

LEFT Imagine finding the most beautiful heir-

loom rug at your favorite Parisian flea market,
the rugs in the Kouang Collection all feel that
bespoke. Delicate and high-end, the dusty

palettes and the faintest ghosts of pattern are

pulled from multiple sources of inspiration.

Hand knotted out of wool and finished with a
heavy wash and whisper-thin pile, these rugs

elevate the décor of an entire room with their presence.
Shown here: Kouang 3.

MOMENI

Las Vegas: B425
AREA
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MERCHANDISING

A 20/20
Look
At 2020
Trends
What kinds of changes
will the start of the new decade
bring in home furnishings?
Here’s what we learned
from some industry leaders.

ABOVE Color trends from Jaipur Living’s latest rug collections.
Courtesy Jaipur Living.
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In the rug world, an important color is purple, says
Rachel Fasciani, Vice President for Licensing and
Marketing at Momeni Rugs and Carpet, such as the
lilac palette seen in a block print. “Florals still pop,
but they’ve been around for a while. More positive
and warm tones are coming into play. Brown is back,
so it’s not the 2008 ‘gray period’ anymore.”
Momeni’s new Lemieux line uses very dusty colors. The palette includes ample dusty gray and brown,
with dusty pink running through the line. Lemieux has
“many variations of brown shades, especially in
leather and jute items,” she notes.
At Jaipur Living, Inc., Steve Sorrow, Director of
Product Development, is seeing a slow shift, “from
blues and grays into more natural shades of colors
from the earth, such as terra cotta, rusts, and all shades
of ochre. Also, in addition to wool, cotton and viscose, we are now starting to develop with real silk and
linen.”
“I think the dark rich tones, and deeper hues, have
become a huge trend in the last year,” observes
Mallory Martin, Product Data Manager at Jaipur
Living. “You see it in cabinetry, you see it in tiles,
you’re seeing it in textiles now, too—in home trends.
For example, the deep forest greens and jewel tones
(but not too vibrant), and also black.”
Over the past few years, says Brad Ratner, Jaipur
Living Director of E-commerce, “We’ve seen a bigger
and bigger demand from younger families for rugs in
traditional patterns and updated colors, to match their
furniture. [They want] deeper, richer tones than the
browns and neutrals that were popular a couple of
years ago. They’re choosing dark blues, like indigo.”
The values, tastes, and budgets of millennials are
becoming a factor. “Jaipur Living has focused on the
e-commerce side of the business, with more accessible power-loomed, handmade and printed rugs. Also,
the millennial crowd and a little older that are just
coming into money to furnish their homes, are helping
ABOVE Examples from Momeni’s featured rug collections.
Courtesy Momeni, Inc.

AREA
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to drive the typical colors from blues and grays to

launching two new printed collections, and expanding

earth tones and to bright colors, as well,” says Mr.

on another. Boheme, released in July, has been very

Sorrow. At Momeni, “Our art director who develops

popular. The designs of all three collections are

rug lines is a millennial, in touch with what younger

inspired by incredibly beautiful traditional rugs that

people are buying,” says Ms. Fasciani.

are timeless in appeal, and come in an earthier take on
traditional colors that are easy to decorate with.”
Animal prints, “like a stripe or a plaid or a floral,

Rugs are impacted by textiles and fashions, says

are everywhere in home décor,” says Mr. Sorrow.

Ms. Fasciani, citing Momeni’s new line by Christiane

“You don’t think of it like you did when Elvis deco-

Lemieux. Ms. Lemieux was an original founder of

rated his jungle-themed den at Graceland. It’s not so

Dwell Design Studio and The Inside, which made on-

over the top any more—it’s in everyday design.”

demand furniture. “She’s ahead of the trend on most

Jaipur Living’s Catalyst collection debuted at High

things, including looks and designs for rugs. She’s

Point, with nine rugs featuring nuanced designs from

honoring the global aesthetic and the individuals who

faux deer, crocodile and zebra to earthy, modern and

create these pieces of art for your floor. Some pieces

abstract. Each power-loomed rug has fine details,

are inspired by Constantin Brancusi’s abstract art.

high-low pile, and lustrous finish.

Everything is not the same—they all have unique features.”
Because it’s aimed at designers, the Lemieux line

Momeni’s new Lemieux line, honors “the global

features larger sizes. Momeni has some new shapes,

aesthetic and the individuals who create these pieces

also. For example, several scatter rugs in the Madcap,

of art for your floor,” says Ms. Fasciani. The line fea-

Cottage, and Novogratz lines look unusual. “Rugs are

tures leather, jute and handmade items, such as hand-

more kitschy when they have shapes,” Ms. Fasciani

woven mats. “We call it ‘perfectly imperfect.’”

says. “Madcap has a round shape, with a scalloped

Their Hermosa line of indoor/outdoor rugs

edge. Two other new rugs are ‘French Fries’ and

includes some recycled materials. “The recycled plas-

‘Daisy.’”

tic bottles feel like cotton or wool, a natural fiber. You

At the wholesale level, Ms. Fasciani finds, “The

could use them anywhere and the rug would not look

things people mostly look for in rugs are textures and

‘oh—outdoor’,” Ms. Fasciani observes. Another

patterns that are new and different, not offered by

recent line, Otto, uses recycled bike tires, which bring

other companies. One thing we’re working with

a very different texture. “They’re beautiful! They’re

recently and really like is our Hermosa Line, of

versatile, to use indoors or outdoors. People love

indoor/outdoor rugs.”

them! We’re very excited.”

For Jaipur Living, too, “Indoor-outdoor has been

“Metallics are important,” says Mr. Sorrow,

an important category. We’re adding several collec-

“because they can go in all different directions. It

tions—everything from solid textures, to beautiful

could be Modern Farm House or Hollywood Glam or

high-low construction, to printed, to outdoor looks

Casual.” For spring 2020, Jaipur Living plans to add

that can be taken indoors,” explains Asha Chaudhary,

to the Catalyst collection with “traditional broken

President and CEO of Jaipur Living. “We see that tra-

designs, with little hints of metallics woven through

ditional is coming back, but in updated colors and

it. The collection not only has metallics, it has texture,

with a lot of lush texture. Along those lines, we’re

a halo effect, and a subtle new take on animal prints.”
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“We’re about to experience another renaissance,
as far as price,” Ms. Fasciani predicts. “We’re starting
to see a return to valuing and honoring the product
itself— investing in a good product rather than something to just get you through the moment. Now, people are moving past having to refurnish because they
bought inexpensively. The omni-customer (shopping
both online and in-store) is shifting more to in-store.
You’ll see companies and brands that never put things
on sale now valuing the piece as it is: something that
will last forever, whether a dress, a rug or a couch.”
Their recycled lines, she finds, have perceived consumer value.
She sees the trend especially with Momeni’s
Lemieux line, introduced at High Point in October.
“It’s beautifully made. When you touch it, you can tell
it’s higher-quality. It shows more of a return to better
product investment. We focus Lemieux on brick and
mortar because it’s higher-end.”
“As Millennials enter the age group where
they’re buying their first home,” says Mr. Ratner,
“we’re finding that they’re looking for product that
not only reflects their personal taste and style, but also
is functional for their family: kid- and pet-friendly,
affordable and attainable. We’ve responded by offering more affordable price points, as well as elevated
styles and innovative constructions—for example, a
hand-knotted look in a power-loomed rug.”
At Jaipur Living, “Our designer demand is high
and growing double digits,” reports Teresa Roberts,
Director of National Sales. “Our storefront demand
has grown steadily for a couple of years now. In fact,
I’ve seen no slowing in our business or our growth.
Even if the housing market happens to dip because of
the economy and people stop buying houses, I think
what happens is people start redecorating. They stay
where they are and invest in their current home with
paint, furniture and rugs.” For their indoor/outdoor
lines, “We have amazing styles and terrific price
Examples of art-inspired geometrics in neutrals and darker palettes.
TOP Courtesy Jaipur Living. ABOVE Courtesy Momeni, Inc..

AREA
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points,” says Ms. Chaudhary.
The U.S.-China trade war is having some effects.
“Everyone is feeling it, and has been coping with it,
for quite a while,” Ms. Fasciani concedes. “Hopefully,
we’re putting plans in action for how to work around
[the tariffs]. For example, a whole line may come out
of India, removing the China factor. Other collections
may be affected, until the China issue is resolved.”
China is a source of machine-made items, she notes,
across industries: rugs, furniture, lighting, etc.
However, at Jaipur Living, tariffs are not a concern. “A very, very low percentage of our product
(less than 5%) comes from China,” explains Ms.
Roberts. “It comes from Turkey, Belgium and India.”

The 2020s will bring some darker colors and
deeper hues, as well as warm tones and natural shades
of earth. As indoor/outdoor rugs become popular,
unusual shapes and materials are being introduced.
The new decade is off to an innovative start.
ABOVE A classic design in trending new colors.
Courtesy Jaipur Living.
BELOW LEFT & RIGHT New constructions using recycled
materials. Courtesy Momeni, Inc.
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DESIGN FOCUS

For West Coast Designer

MADELINE
STUART
Rugs Have Personalities

Having grown up in Beverly Hills with beautiful car-

pets including a Portuguese needlepoint and oriental rugs,

Hollywood interior designer Madeline Stuart has enthusiastically embraced that tradition in her work with eminent

clients hailing from the entertainment industry and other
sectors including screenwriter and producer Larry David

(“Seinfeld”), actor Jason Alexander, former 20th Century

Fox chairman Gary Newman, and art collectors Susan and
David Gersh. Since 1994, handmade decorative rugs have

occupied a special place in her interiors—located all over

the country including the West Coast, Colorado, and New

York—renowned for their timeless eclecticism. Rugs are
indeed essential for this AD 100 designer, the daughter of

Emmy-winning director and producer Mel Stuart and deco-

rator Harriet Rosalind Dolin. “It might sound cliché, but the
carpet is the soul of the room,” she states.

“Like mom, like daughter,” comments Ms. Stuart when

discussing how she discovered the world of handmade dec-

orative rugs. It was really all thanks to her mother Harriet

Rosalind Dolin who decorated homes for celebrities including Neil Diamond. “When I was little, I used to go to rug
showrooms with my mother,” she continues as she explains

how she has always been inspired by her mother’s knack for
crafting exquisitely “undecorated” interiors.

A mid-century Swedish rya rug with an Art Deco flavor takes center stage in the living room from
the Cedric Gibbons/Dolores del Rio house, a Los Angeles Streamline Moderne house built in 1930.
Photography by Trevor Tondro. Courtesy of Madeline Stuart Associates: No Place Like Home.

STORY BY ALIX G. PERRACHON
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ABOVE A traditional Mahal takes on a fresh modern look in this Los Angeles living room featuring an artful mix of
contemporary art and eclectic furniture. OPPOSITE A cream-ground Oushak with chocolate hues and punches of blue anchors
this study featuring a desk designed by Jules Leleu. Photography by Trevor Tondro.
Courtesy of Madeline Stuart Associates: No Place Like Home.

Ms. Stuart’s opportunity of following into her

a transformative impact on a space. “Introducing a

to help a young screenwriter decorate his LA apart-

humanistic quality, something you can’t achieve with

mother’s footsteps happened when a friend asked her

ment. The completed interior, featuring a Bessarabian
kilim, was a resounding success. It jumpstarted her

rug into a room is a special way to imbue it with a

a machinemade carpet,” she remarks. “I love anything that expresses artistry. A handmade rug express-

Hollywood interior design career and heralded the

es the life of the weaver. I just love the human hand!”

Indeed, her interiors have consistently boasted a cre-

al pieces where colors and patterns reflect tribal eth-

are a powerful grounding influence in most of my

she adds.

pivotal role decorative rugs would play in her work.
ative array of handmade rugs both and new. “Rugs
interiors,” comments the self-taught designer. Her

It’s no wonder that she is profoundly attracted to trib-

nicity. “I find this ethnic representation so exciting!”
“There are very few types of rugs that I don’t

passion for rugs is nowhere more apparent than in her

like,” Ms. Stuart continues citing intricate city

they are lavishly portrayed in a dazzling array of inte-

from. “Thanks to training and instinct, I’m very

images—rare in decorating coffee table books and

speaking, she is drawn to rugs with a personality

For the designer, the handcrafted aspect of a rug

Herizes, Mahals, Baktiaris, Oushaks, and Moroccans.

book, No Place Like Home (Rizzoli, 2019), where

riors. Some pieces are even also featured in close-up

testament to the importance she bestows this art form.

is one of its most compelling attributes, one yielding
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weaves as the one category she usually shies away

definitive about what I like,” she notes. Generally

reflective of their provenance including Khotans,

“I look for rugs with a particular palette,” she says. “I

DESIGN FOCUS
love vintage rugs because of their patina and history.”
With characteristic verve and enthusiasm, Ms.

Not surprisingly, the client plays a key role in the

selection process. Finding the rug that’s right for

Stuart has also unhesitatingly explored rugs of multi-

them doesn’t mean that they must be knowledgeable.

A French Art Deco carpet designed by Emile

al way” says the designer. “This can be exhilarating!”

ple origins including European and Latin American.
Gaudissart in 1925 was the

“Clients respond to rugs viscerally, in a very emotionHow and when the rug
enters the design process is a

first item purchased for an
iconic LA Art Deco mansion

delicate balancing act that is

Cedric

works both ways—creating

a function of the project. It

designed by art director
Gibbons

(“The

a room whose palette and

Wizard of Oz” and the cre-

ator of the Oscar statuette)

mood are derived from the

Hollywood star Dolores del

by an existing palette. Ms.

for himself and his wife,

rug or finding a rug inspired

Rio. This piece, together

Stuart based a room’s color

with a 1950s Swedish rya

scheme in her home on a

exuding an Art Deco flavor,

Moroccan rug’s “streams” of

set the tone and colors
throughout
home.

the

blues. “I’m always looking

historic

to find a rug with a palette

and feeling,” she notes.

The designer is equally

at home with contemporary

rugs including handknotted pile carpets and

“Rugs don’t have to be of

extraordinary quality to be

beautiful.” The search also depends on whether the

flatweaves. She explores the full gamut of custom

rug is custom or vintage. “With custom, it’s an oppor-

various styles and origins such as Swedish ryas. She

like finding a needle in a haystack.” In both cases, it’s

ordering options designing patterns inspired from

tunity to create,” she continues. “With vintage, it’s

loves to play with a full range of materials including

all about finding the right rug.

ranging from intricate to coarse.

she discusses whether she prefers one room or more

wool, silks, and Angora mohair and with textures

For a Los Angeles Arts & Crafts den, she

“There are no rules,” continues the designer as

rugs in a space. “It all depends on the size of the room

designed an exquisite rug with alternating miniature

and the traffic pattern. Sometimes, it’s better to have

cloth. She also crafted a silk rug, with a mosaic-like

times, the rug completely takes over the space and is

squares rugs inspired by a Craftsman motif tablepattern of mocha and ivory squares complementing

the house’s Arts & Crafts’ style.

two rugs if you have a beautiful floor to show. Other
almost wall-to-wall. If I love the rug that much, I
don’t really care!”

ABOVE A custom all-silk carpet featuring a mosaic-like pattern of mocha and ivory squares complements this
Los Angeles master bedroom’s Arts & Crafts style. OPPOSITE The blue, apricot, persimmon, and cream hues featured in a Art
Deco rug designed by Émile Gaudissart in 1925 was the first item purchased for the Cedric Gibbons/Dolores del Rio house and
set the tone throughout. Photography by Trevor Tondro. Courtesy of Madeline Stuart Associates: No Place Like Home.
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ABOVE The nubby texture of an ivory custom rug softens the hard edges of this dining room’s streamlined furnishings while it
plays up the impact of a pair of Ellsworth Kelly paintings and a Roy Lichtenstein portrait. OPPOSITE Madeline Stuart.
Photography by Trevor Tondro. Courtesy of Madeline Stuart Associates: No Place Like Home.

Similarly, there are no formulas when it comes to

opposite is true when you place beautiful antique fur-

space to the next. “There’s doesn’t need to be a spe-

upside down,” she crafts interiors that artfully meld

connecting rugs from one to the other and from one
cific connecting thread,” she states. “It can be the

color, the weave, or the spirit of each rug. You can

niture on a contemporary carpet.” By turning “things
the antique and the new. “The combination of

antiques and contemporary gives the room some zip

easily have different rugs from different origins as

as well as a real soul,” she adds.

the artistry of each piece is the guiding light. “Rugs

ture, artifacts, contemporary paintings, and architec-

Stuart exclaims.

monochromatic. “My eye seeks quiet in a room,” the

including Spanish colonial, Arts & Crafts, Art Deco,

visual cacophony.” She is open to all materials

long as they speak to each other.” For the designer,
have personalities, you need to let them shine!” Ms.
Thanks to her unique dexterity at fusing styles—

and contemporary—and her passionate appreciation

With her interiors’ emphasis on art—rugs, furni-

tural detail—fabrics tend towards the tonal and

designer comments. “I don’t want to be assaulted by
including linens. With floors, it can be a whole range

of the woven arts, Ms. Stuart is equally adept at inte-

of types including polished terra cotta, polished con-

when featuring modern weaves in interiors with

long as the floor enhances the beauty of the rug and

grating antique rugs in a contemporary space as she is

crete, or wood. She voices no specific preferences as

antique furniture. “People don’t often realize that

furnishings and is “right for the room.”

it takes on a whole fresh look,” she comments. “The

Stuart’s love of handcrafted decorative rugs and arts.

when you put an antique rug in a contemporary space,
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Sustainability also plays a significant role in Ms.

DESIGN FOCUS
“Vintage rugs are the most sustainable floor covering

option!” she asserts. “I always gravitate towards
what’s made by hand. I respect artistry and artists

who create unique things.” Comparing the current

trend favoring mass-produced uniform neutral digital

decorating to the late 19th century Industrial

Revolution, she calls to mind how the early 20th century Arts & Crafts movement fostered a renaissance

of artistry and artisanship. Today and more than ever,
she urges, we need a similar movement to ensure the

continued production of handicrafts, including hand-

made rugs. “There’s so much to learn from our past
traditions that can inspire us in the present,” she com-

ments speaking of millennials who need to be educat-

ed on the value of handicrafts. “We need to be interested in the past to ensure our future!” As for hand-

made rugs’ outlook, she states: “Fortunately, there

will always be a small percentage of people who can
afford to support artisans.”

About THE DESIGNER

Born in New York City and raised in Beverly Hills,

reversing years of neglect to properties originally

director and producer Mel Stuart and decorator

Marston, Paul Williams, and Gerald Colcord.

Madeline Stuart is the daughter of Emmy-winning
Harriet Rosalind Dolin. Founded in 1994, Madeline

Stuart Associates has been a leading force in the Los

built well-regarded architects including Sylvanus
The designer’s work is showcased in No Place

Like Home, a lavish coffee table book published by

Angeles design community whose wide-ranging

Rizzoli in 2019. Her interiors have also been featured

and finance worlds. Equally at ease designing a 1920s

Architectural Digest, Elle Décor, House Beautiful,

clientele hails from the entertainment and business
Hollywood hacienda, a Fifth Avenue Manhattan

in

numerous

national

publications

including

Veranda, Town & Country, and Galerie. Since 2011,

apartment, or a Rocky Mountain retreat, Ms. Stuart

the firm has been distinguished by its inclusion in

beauty. Her projects reflect a collaborative relation-

top 100 design and architecture firms. In 2010, the

stresses the fundamental marriage of integrity and

ship between architecture and furniture, function and

Architectural Digest’s AD100’s prestigious list of the

inaugural debut of Elle Décor’s A-List featured Ms.

form, client, and designer.

Stuart as one of the leading 25 designers in the coun-

on architectural restoration and remodeling. Having

lighting introduced in 1998 and based on custom

A significant portion of the firm’s work focuses

try. In 1998, Ms. Stuart has a line of furniture and

established a reputation for meticulous attention to

pieces she designs for her private clients.

ture, Ms. Stuart’s firm has been responsible for

Barbara with her husband writer Steve Oney.

the myriad details of interior and exterior architec-

Ms. Stuart lives in the Hollywood Hills and Santa
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Members
AMICI IMPORTS, INC.
335 Centennial Ave., Suite 7
Cranford, NJ 07016
(908) 272-8300
FAX (908) 272-8310
E-mail: amiciimports@amiciimports.com
URL: www.amiciimports.com
Jeffrey DeSantis, Pres.
AMINCO, INC.
505 Winsor Drive
Secaucus, NJ 07094
(201) 601-9200
(888) 501-9200
FAX (201) 601-4747
E-mail: mail@amincoinc.com
Mikel Banilevi, Partner.
David Banilevi, Partner
ARIANA RUGS, INC.
666 N. Robertson Blvd.
Los Angeles , CA 90069
(310) 289-8800
(888) 696-4960
FAX (310) 289-8808
E-mail: sales@arianarugs.com
URL: www.arianarugs.com
Ahmad Ahmadi , Pres.
Alex Ahmadi, V.P.
Nadra Ahmadi, Sec’y
ASIA MINOR CARPETS, INC.
515 Depot Street
Manchester Center, VT 05255
(212) 447-9066
FAX (212) 447-1879
E-mail: info@asiaminorcarpets.com
Alp Basdogan, Pres.
ATIYEH INTERNATIONAL, LTD.
P.O. Box 3040
Newberg, OR 97132
(503) 538-7560
URL: www.atiyeh.com
E-mail: rugs@atiyeh.com
Leslie Atiyeh, Pres.
Thomas J. Atiyeh, Exec. V.P.
BASHIAN
65 Railroad Ave.
Ridgefield, NJ 07657
(201) 330-1001
(800) 628-2167
FAX (201) 330-0878
E-mail: info@bashianrug.com
George G. Bashian, Jr., Pres.
Garo Bashian, V.P.
Ralph Bashian, V.P.
BOKARA RUG CO., INC.
50 Enterprise Ave. North
Secaucus, NJ 07094
(201) 601-0040
FAX (201) 601-0055
E-mail: info@bokara.com
URL: www.bokara.com
Jan Soleimani, Pres.
Gabriel Vaknin, V.P.

CAPEL, INC.
831 North Main St.
Troy, NC 27371
(910) 572-7000
FAX (910) 572-7040
E-mail: mail@capel.net
URL:www.capelrugs.com
Cameron Capel, Pres. Sales & Mktg.
Richard Capel, Pres. Manufacturing
Ron Capel, Pres. Finance/Retail
CARAVAN RUG CORP.
8725 Wilshire Blvd.
Beverly Hills, CA 90254
(310) 358-1222
FAX (310) 358-1220
Mois Refoua, Pres.
Nabi Rahmati, Sales
Jay Nehouray, Sales
David Nehouray, Sales
Mario Cordero, Warehouse Mngr.
WILLIAM CHERKEZIAN & SON, INC.
/TAPIS INT’L*
COURISTAN, INC.
2 Executive Drive
Fort Lee, NJ 07024
(201) 585-8500
FAX (201) 585-0564
E-mail: info@couristan.com
URL: couristan.com
George Couri
Ron Couri
THE CREATIVE TOUCH
401 Penhorne Ave., Suite 4
Secaucus, NJ 07094
(201) 866-1933
FAX (201) 866-1935
E-mail: info@creativetouchrugs.com
URL: creativetouchrugs.com
Baki Ildiz, Pres.
D & K WHOLESALE
div. Dilmaghani (Medhi Dilmaghani & Co., Inc.)
540 Central Park Ave.
Scarsdale, NY 10583
(914) 472-1700
FAX (914) 472-5154
(800) 545-5422 & (877) DIL-RUGS
E-mail: sales@dkwh.com
URL: www.dkwh.com
Dennis A. Dilmaghani
Essy Kashanian

EBISONS HAROUNIAN IMPORTS
389 Fifth Avenue, Ste. 508
New York, NY 10016
(212) 686-4262
(800) 966-6666
FAX (212) 779-4262
E-mail: info@ebisons.com
URL: www.ebisons.com
Ebi Harounian, Partner
Michael Harounian, Partner
Maurice Harounian, Partner
Melissa McMee, Designer

ELIKO ORIENTAL RUGS, INC.
102 Madison Ave., 4th Floor
New York, NY 10016
(212) 725-1600
(800) 733-5456
FAX (212) 725-1885
E-mail: elikorugs@aol.com
URL: www.ElikoRugs.com
Babadjian Bassalali, Pres
David Basalely, Partner
Soloman Bassalely, Partner
Richard Garrad, Sales
Mahtab Etessami, Sales
FEIZY IMPORT & EXPORT CO.
Feizy Center
13800 Diplomat Drive
Dallas, TX 75234
(214) 747-6000
(800) 779-0877
FAX (214) 760-0521
E-mail: salesinfo@feizy.com
URL: www.feizy.com
John Feizy, Founder/Owner
Cameron Feizy, V.P. Sales
Nasser Garroussi, V.P.-Finance
Leah Feizy
FRENCH ACCENT RUGS & TAPESTRIES
36 East 31st St., Ground Floor
New York, NY 10016
(212) 686-6097
(888) 700-7847
FAX (212) 937-3928
URL: www.farugs.com
Kevin Rahmanan, Principal
Khosrow Banilivi, CEO
Bijan Nabavian, Treas.
Danny Shafian, Operations Mngr.
G.A. GERTMENIAN & SONS
300 West Avenue 33
Los Angeles, CA 90031
(213) 250-7777
(800) 874-1236
FAX (213) 250-7776
E-mail: Gertmenian@gertmenian.com
URL: www.gertmenian.com
Tom Gertmenian, Partner
Don Gertmenian, Partner
Peter Gertmenian, Partner
HAROUNIAN RUGS
INTERNATIONAL CO.
104 West 29th St.
New York, NY 10001
(212) 213-3330
(800) 682-3330
FAX (212) 545-0657
E-mail: info@HRIRUGS.com
URL: www.HRIRUGS.com
David Harounian, Partner
Lee Harounian, Partner
David Grasse
JAIPUR LIVING, INC.
1800 Cherokee Parkway
Acworth, GA 30102
(404) 351-2360
(800) 678-7330
FAX (678) 551-6677
E-mail: info@jaipurrugs.com
URL: www.jaipurrugs.com
Asha Chaudhary, Pres.

*Denotes Honorary Membership
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JAUNTY CO. INC.
13535 S. Figueroa St.
Los Angeles, CA 90061
(213) 413-3333
(800) 323-3342
FAX (213) 413-0828
E-mail: info@jauntyinc.com
URL: www.jauntyinc.com
Mike Navid, Pres.
Kami Navid, V.P.
KALATY RUG CORP.
156 Duffy Avenue
Hicksville, NY 11801
(212) 683-7222
(800) ALL-RUGS (800-255-7847)
FAX (212) 689-2705
E-mail: info@kalaty.com
URL: www.kalaty.com
Mirza Kalaty, Pres.
Ramin Kalaty, V.P.
Soheil (Mike) Kalaty, V.P.-Sales
Farshad Kalaty, V.P. Client Relations
Ariel & Kamran Kalaty, Mktg. & Promotions
KALEEN RUGS
1013 Bonny Oaks Drive
Dalton, GA 30722
(888) 452-5336
FAX (877) 452-5336
E-mail: monty.rathi@kaleen.com
URL: www.kaleen.com
Monty Rathi, COO
KAS ORIENTAL RUGS, INC.
62 Veronica Ave.
Somerset, NJ 08873
(732) 545-1900
(800) 967-4254
FAX (732) 545-5836
E-mail: info@kasrugs.com
URL: www.kasrugs.com
Rao Yarlagadda, Chairman & Founder
Kranthi Yarlagadda, Pres.
Santhi Yarlagadda, V.P.
Hari Tummala, Exec. V.P.
LOLOI RUGS
4501 Spring Valley Rd.
Dallas, TX 75244
(972) 503-5656
FAX (972) 387-0436
E-mail: aloloi@loloirugs.com
URL: www.loloirugs.com
Amir Loloi, Pres.
Greg O’Connell, G.M.
LOTFY & SONS INC.
3901 Liberty Ave.
North Bergen, NJ 07047
(201) 867-7733
FAX (201) 867-0766
E-mail: lotfysons@aol.com
URL: www.Lotfyandsons.com
Marty Banilevi, Pres.
Lotfollah Banilevi, V.P.
Sheila Rahmanan, V.P.

MARJAN INTERNATIONAL CORP.
41 East 31st St.
New York, NY 10016
(212) 686-8488
(800) 862-7526
FAX (212) 576-1511
Morad Ghadamian Moradi, Pres.
Khalil Ghadamian Moradi, V.P.
MASTERLOOMS, INC.*
MER CORP.*
MERRIFIELD ORIENTAL RUGS
8501 Tyco Rd.
Vienna, Virginia 22182
(703) 876-4000
FAX (703) 876-9819
E-mail: merrifieldorientalruginc@yahoo.com
Sayeed Hasanzadah, Pres.
Lili McDonald, Store Mgr. & Marketing Dir.
MICHAELIAN & KOHLBERG, INC.*
MOHAWK HOME
3032 Sugar Valley Rd, NW
Sugar Valley, GA 30746
(706) 624-4624
Toll-Free: (800) 843-4473
FAX: (706) 625-9329
E-mail: customer_care@mohawkind.com
URL: www.mohawkind.com
Rocky Casteel, Pres.
Mike Riley, Senior VP/GM-Karastan Rugs
ABRAHAM MOHEBAN
& SON, INC.*
MOMENI, INC.
60 Broad St.
Carlstadt NJ 07072
(201) 549-7220
(800) 536-6778
FAX (201) 549-7221
E-mail: info@momeni.com
URL: www.momeni.com
Reza Momeni, Pres.
Aria Momeni, V.P.
Ali R. Momeni, V.P.
NEJAD ORIENTAL RUGS
Main & State Sts.
Doylestown, PA 18901
(800) 245-RUGS
FAX (215) 348-9056
E-mail: info@nejad.com
URL: www.nejad.com
Ali R. Nejad, Pres.
Theresa M. Nejad, V.P.
NOURISON
5 Sampson St.
Saddle Brook, NJ 07662
(201) 368-6900
(800) 223-1110
FAX (201) 368-0739
E-mail: info@Nourison.com
URL: www.Nourison.com
Alexander Peykar, Pres.
Paul Peykar, V.P.
Steven Peykar, V.P.

OBEETEE, INC.
137 West 25th St. - 12th Floor
New York, NY 10001
(212) 633-9744
FAX (212) 633-9745
Vimal Kumar, V.P.
ORIENTAL WEAVERS USA
3252 Dug Gap Rd. SW
Dalton, GA 30720
(800) 832-8020
FAX (706) 277-9665
E-mail: orders@owrugs.com
URL: www.owrugs.com
Ahmed Salama, CEO
Jonathan Witt, Pres.
Pat Muschamp, V.P.-Sales
RADICI USA, INC.
400 Herald Journal Blvd.
Spartanburg, NC 29303
(864) 583-5504
FAX (864) 583-5765
E-mail: ppegorari@radiciusa.com
URL: www.radiciusa.com
Paolo Pegorari, Gen’l Manager
ROMANI, INC.
455 Barell Ave.
Carlstadt, NJ 07072
(800) 448-4244
(201) 392-0400
FAX (201) 392-9782
Cyrus Kashi, Pres.
Saiyd Nagim, NP
Ali Samadi, Sls Mngr.
Taghi Hojreh, Buyer
SAFAVIEH
40 Harbor Park Drive North
Port Washington, NY 11050
(516) 945-1900
(212) 683-8399
(888) SAFAVIEH
FAX (516) 945-1938
E-mail: info@safavieh.com
URL: safavieh.com
Ahmad Yaraghi, Pres.
Cyrus Yaraghi, V.P.
Arash Yaraghi, V.P.
Dairus Yaraghi, Treas.
SAMAD
419 Murray Hill Parkway
East Rutherford, NJ 07073
(201)372-0909
FAX (201) 842-0077
E-mail: mail@samad.com
URL: www.samad.com
David Samad, Pres.
Malcolm Samad, C.O.O.
Rao Siriki, Exec. V.P.
SHALOM BROTHERS, INC.
284 Fifth Ave., Ground Floor
New York, NY 10001
(212) 695-3000
(800) 3-SHALOM
FAX (212) 695-0022
E-mail: info@shalombrothers.com
URL: www.shalombrothers.com
Nader Shalom, Pres.
Fred Shalom, Exec. V.P.
Rafi Amirian, V.P.

*Denotes Honorary Membership
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SURYA
1 Surya Drive
White, GA 30184
(706) 625-4823
E-mail: satya.tiwari@surya.com
URL: www.surya.com
Satya Tiwari
TAMARIAN CARPETS
1407 Shoemaker Rd.
Baltimore, MD 21209
(410) 321-6222
FAX (410) 321-6122
E-mail: info@tamarian.com
URL: www.tamarian.com
Steve Cibor, Pres.
Ryan Higgins, V.P.
Geoff Duckworth, Sr. Designer
TEPP TEAM USA
3901 Liberty Ave.
North Bergen, NJ 07047
(201) 863-8888
FAX (201) 863-8898
E-mail: info@teppteamusa.com
URL: teppteamusa.com
Djalal Mohammadi
TIBET RUG COMPANY
1460 Foothill Dr.
Salt Lake City, UT 84108
(801) 582-3334
FAX (801) 582-3501
URL: www.tibetrugcompany.com
Jim Webber, President
Brian Mehl, Director of Sales
Tsultrim Lama, Mng. Partner

Associate
Members
AMERICASMART ATLANTA
240 Peachtree St., NW
Suite 2200
Atlanta, GA 30303
(404) 220-2330
(800) ATL-MART
FAX (404) 220-3030
URL: www.americasmart.com
Robert Maricich, Chairman and CEO
Kevin Malkiewicz, V.P. Area Rug Center Leasing
ARTISTIC COLOR GRAPHICS
3400 Dodds Ave.
Chattanooga, TN 37407
(423) 698-7360
FAX (423) 698-1862
E-mail: chris@printacg.com
URL: www.printacg.com
Chris Burton, Principal
C-Air
181 S. Franklin Ave.
Valley Stream, NY 11581
(516) 394-0400
FAX (516) 394-0471
E-mail: johnm@c-air.com
URL: www.c-air.com
John Maser, Director of Imports
EXPLORE AIRTRANS SERVICES (EAS)
5 Logistics Drive
South Kearny, NJ 07032
(973) 474-5336
FAX (973) 474-5348
www.exploreair.com
Brian Galik, V.P.

TUFAN
10877 Sanden Dr.
Dallas, TX 75238
(713) 988-7779
FAX (214) 377-9376
URL: tufanrugs.com
Fariborz Alavi, CEO
Sina Sadri, COO

GERTNER MANDEL, LLC
1215 East Veterans Highway
Jackson, NJ 08527
(732) 363-3333
FAX (732) 534-0328
E-mail: lmandel@gmplaw.net
URL: www.iplaw-gmp.net
Lawrence Mandel

TUFENKIAN
919 Third Ave., Ground Floor
New York, NY 10022
(212) 475-2475
FAX (212) 475-2629
E-mail: info@tufenkiancarpets.com
www.Tufenkiancarpets.com
James Tufenkian, Pres.
Eric Jacobson, C.F.O.

H.M. NABAVIAN & SONS, INC.
36 E. 31st St.
New York, NY 10016
(212) 213-2476
(800) 352-7510
FAX (212) 213-4276
E-mail: sales@hmnabavian.com
URL: www.hmnabavian.com
Massoud Nabavian Pres.
Daniel Nabavian, V.P.

WOVEN CONCEPTS
PO Box 234261
Great Neck, NY 11023
(201) 617-7600
FAX (201) 617-7755
Behrooz Hakimian, Product Development
Halleh Hakimian, Int’l Operations
Jasmine Hakimian, Customer Relations
URL: www.wovenconcepts.com

INTERNATIONAL MARKET CENTERS
495 South Grand Central Parkway
Las Vegas, NV 89106
(702) 380-0919
(888) 416-8600
FAX (702) 380-4002
E-mail: info@imcenters.com
URL: www.imcenters.com
Robert Maricich, Chairman & CEO
Scott Eckman, EVP, Furniture&Home
Decor Leasing

ZOLLANVARI, LTD
600 Meadowlands Parkway, Suite 130
Secaucus, NJ 07094
(201) 330-3344
FAX (201) 330-7728
E-mail: info@zollanvariusa.com
URL: www.Zollanvariusa.com
Reza Zollanvari, Pres.
Stephanie Diehl, US Manager
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JADE INDUSTRIES, INC.
101 West Washington St.
Conshohocken, PA 19428
(610) 828-4830 (local)
(888) RUG-PADS (888-784-7237)
FAX (610) 828-1028
E-mail: jade@rugpads.com
URL: www.rugpads.com
Aram K. Jerrehian, Jr., CEO
Dean Jerrehian, Pres.
Patricia Mullen, Administrator
Amy K. Jerrehian, Marketing Director

MATERIAL CONCEPTS, INC.
11620 Caroline Rd.
Philadelphia, PA 19154
(215) 338-6515
(800) 372-3366
FAX (215) 338-0199
E-mail: info@materialconcepts.com
Geoffrey Kohn, Pres.
Douglas Kohn, G.M.
NOONOO RUG
CONSULTING GROUP, LTD.
16001 Collins Ave., Ste 2002
Sunny Isles Beach, FL 33160
(917) 648-7322
E-mail: edncpw@gmail.com
Gene Newman, Pres.
Stephanie A. Diehl, Tres./Sec’y
REVITA RUGS
10 Horizon Blvd.
S. Hackensack, NJ 07606
(201) 641-1100
FAX (201) 641-1150
E-mail: hzarei@revitarugs.com
URL: www.revitarugs.com
Hamid Zarei, Pres.
RUG INSIDER MAGAZINE
4 Fortsalong Rd.
Meredith, NH 03253
(603) 279-4938
FAX (603) 279-4838
E-mail: peter@ruginsider.com
URL: www.ruginsider.com
Peter Woodaman, Publisher
RUGNEWS.COM
P.O. Box 18207
Sarasota, FL 18207
(941) 929-9430
E-mail: ctisch@rugnews.com
URL: www.rugnews.com
Carol Tisch, Editor & Publisher
Howard Tisch, Executive Editor
ANDREW SCHLAFLY, ESQ.
521 Fifth Ave., 17th Floor
New York, NY 10175
(908) 719-8608
FAX (212) 214-0354
Andrew Schlafly, Esq.

CALENDAR & INDEX

events
ATLANTA INTERNATIONAL GIFT
& HOME FURNISHINGS MARKET......Jan. 14-21
AmericasMart-Atlanta, Atlanta, GA
(800) ATL-MART/www.americasmart.com
HEIMTEXTIL ......................................January 7-10
Frankfort, GERMANY
(770) 984-8016/heimtextil.messefrankfurt.com

SURFACES .........................................January 28-30
Las Vegas, NV
(800) 547-3477/www.intlsurfaceevent.com
NEW YORK
HOME FASHIONS WEEK ..................March 23-26
New York, NY
(914) 421-3200/homefashionproducts.com

DOMOTEX.........................................January 10-13
Frankfort, GERMANY
(770) 984-8016/www.domotex.de

INTERNATIONAL HOME
FURNISHINGS MARKET ...................April 25-29
High Point, NC
(800) 874-6492/highpointmarket.org

TUPELO FURNITURE MARKET.....January 9-12
Tupelo, MS
(662) 842-4442/www.tupelofurnituremarket.com

auctions

LAS VEGAS MARKET .....................January 26-30
World Market Center, Las Vegas, NV
(888) 962-7469/www.imcenters.com

CHRISTIE’S
www.christies.com
Online
Interiors ...............................................February 4-13

Contributions to this calendar are welcome. Please send information to AREA Magazine, c/o ORIA, 400 Tenafly Rd., #699, Tenafly NJ 07670/llaufer@oria.org

AREA advertisers
AMICI . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .9
908-272-8300/amiciimports1@aol.com

ORIENTAL WEAVERS . . . . . . . . . . . . . . . . . . . . .3
800-832-8020/owrugs.com

CAPEL . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .8
910-572-7000/www.capelrugs.com

TAMARIAN . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .11
410-321-6222/tamarian.com

D & K WHOLESALE . . . . . . . . . . . . . . . . . . . . . .10
914-472-1700/dkwh.com

TEPP TEAM . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .8
201-863-8888/info@teppteamusa.com

HAROUNIAN RUGS INTERNATIONAL . . . . .4-5
(800) 682-3330/hrirugs.com

SERVICES
TO THE AREA RUG INDUSTRY

JAUNTY CO. . . . . . . . . . . . . . . . . . . . . . . . . . . .IFC
800-323-3342/jauntyinc.com

AMERICASMART-ATLANTA . . . . . . . . . . . . . .BC
800-ATL-MART/americasmart.com

KALATY . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .1
800-255-7847/kalaty.com

INTERNATIONAL MARKET CENTERS . . . . . .56
888-416-8600/imcenters.com

LOLOI . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .2
972-503-5656/loloirugs.com

H.M. NABAVIAN & SONS . . . . . . . . . . . . . . . . .10
212-213-2476/hmnabavian.com

MOMENI . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .21
800-536-6778/momeni.com

MATERIAL CONCEPTS . . . . . . . . . . . . . . . . . . . .10
800-372-3366/info@materialconcepts.com

NOURISON . . . . . . . . . . . . . . . . . . . . . . . . . . . . .IBC
800-223-1110/nourison.com
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ATLANTA INTERNATIONAL
GIFT & HOME FURNISHINGS MARKET
AMERICASMART-ATLANTA
JANUARY 14-21, 2020
AMERICASMART APP AmericasMart has a free smartphone app available to enhance your Market experience. Search products, lines and categories; learn about Market events; and manage your Market Plan. You
also can now use updated wayfinding to navigate campus. Turn-by-turn directions make it easy to navigate
between showrooms, events and food locations. Download the app at AmericasMart.com/App. For the best
experience, please connect to the Wi-Fi network AmericasMart and enable Bluetooth on your mobile device.
Unlimited Wi-Fi access is available in all common areas on all floors throughout AmericasMart. Tech Help
Desk for connecting is available at 404.220.3003.
Market Hours:
January 14 – 21: 7:30 a.m. – 7:30 p.m.*
*Open until 9 p.m. Thursday and Friday
MARTA (Atlanta Train Service) runs from the
Airport to AmericasMart. Fare is $2.50. For details
visit www. itsmarta.com.
Free Hotel Shuttle Service between AmericasMart
and designated hotels runs Tuesday, January 14 –
Monday, January 20 from 7:30 – 10:30 a.m. and
4:30 – 7:30 p.m., except: Thursday and Friday
evening service runs from 4:30 – 9 p.m.
Taxis and Ride Hailing Service Pickup is located
outside Building 3 on Baker Street.
Courtesy Cars are available to provide rides on specific routes within a one-mile area of campus
January 14 – 21, between 8 a.m. – noon and 4 – 8
p.m. Evening hours are extended until 10 p.m. on
Thursday and Friday. Pick up and drop off is outside
Building 1 at the corner of John Portman Boulevard
and Ted Turner Drive.
Automatic Teller Machine (ATM) is available in
Building 1, Floor 1, in the registration lobby.
All photography in or of showrooms and on all
exhibit hall floors is strictly prohibited without the
express permission of each affected exhibitor.
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Rolling briefcases and rolling laptop cases must be
smaller than 12” (H) x 16” (W) x 5” (D).
Luggage/Coat Check is available at a cost of $ 3 per
day. Please note these restrictions do not apply to
exhibitors.
Charging Station is available on Floor 10 near the
Food Court.
Medical Assistance is available in Building 2, Floor
2, near front passenger elevators. For emergency
assistance, call 404.220.2553.
Free parking is available in the Blue Lot at Georgia
State Stadium for AmericasMart customers. The lot
is open Tuesday, Jan. 14 – Sunday, Jan. 19, 7:30 a.m.
– 7:30 p.m. Shuttle service will run from 7:30 –
10:30 a.m. and 4:30 – 7:30 p.m. Thursday and
Friday evening service is extended until 9 p.m.
Please look for the AmericasMart flag for pick up
points.
Free parking for buyers is also provided in the
garage at the corner of Peachtree Center Avenue and
Andrew Young International Boulevard (161
Peachtree Center Avenue) on Saturday, Jan. 18 and
Sunday, Jan. 19 with an AmericasMart Atlanta buyer
badge. Discounted parking is available at Peachtree
Center Garage on Friday, January 17 and Monday,
January 20 for a fee of $15 per day with an
AmericasMart buyer badge.

WINTER MARKET GUIDE

For more details and full list of events, visit
AmericasMart.com/events.

Tuesday, January 14, 2020
Influencer Marketing 101: The Do’s & Don’ts of
Getting Your Store Featured by Bloggers

Presented by Liz Martin, Charleston Weekender
10:00 AM

Building 1, Floor 14, 14-D-9, Seminar Space

Gain a basic understanding of how to go about hiring and collaborating with bloggers.

Here Today, Gone Tomorrow: Pop-Ups, Mobile

Retail and More

Presented by Patti Biro, Spa Industry Association
1:00 PM

Building 2, Floor 11, 1141, Seminar Space

This session not only reviews the options, but also

offers ideas on how to identify and implement temporary retail to fit your brand.

Wednesday, January 15, 2020
The 101 of Market: New Buyer Breakfast
Seminar

Presented by the AmericasMart Buyer Services Team
8:30 AM

Building 2, Floor 11, 1141, Seminar Space

Meet and greet with our Buyer Services team over a

complimentary breakfast and get your questions

answered.

Social Media Strategy for Retail Success in 2020
and Beyond

Presented by Mandy Kellogg Rye of Waiting on

Martha, Inc. and Welcome Media Co.

Building 1, Floor 14, 14-D-9, Seminar Space

Join Mandy Kellogg Rye as she shares how busi-

nesses can tackle the ever-changing world of social

media.

Partnering for Promotions & Successful Store

Events

Presented by Becky Tyre, Retail Details the Podcast
1:00 PM

Building 2, Floor 11, 1141, Seminar Space

Be a part of the live audience as host Becky Tyre

interviews retailer Amy Rutherford in a seminar format for the next episode of Retail Details the
Podcast.

Gift for Life’s 28th Annual Party for Life

Fundraiser
6:30 PM

Fernbank Museum of Natural History

Highlights include a guest appearance by celebrity
designer Thom Filicia, special recognition of gift

visionary Anne McGilvray and staging at an iconic
Atlanta attraction. All proceeds benefit the grant

making efforts of Gift for Life’s beneficiary DIFFA:
Design Industries Foundation Fighting AIDS.

Purchase sponsorships and tickets and learn more at
www.giftforlife.org/participate

Thursday, January 16, 2020
The 101 of Market: New Buyer Breakfast
Seminar

Presented by the AmericasMart Buyer Services Team
8:30 AM

Building 1, Floor 14, 14-D-9, Seminar Space

Meet and greet with our Buyer Services team over a
complimentary breakfast and get your questions
answered.

10:00 AM

AREA
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Ten Easy Steps to Retail Relevance in 2020

The Psychology of Price (The Markup and

Moderated by Rue editor Kelli Lamb

Presented by Paul Erickson, Director of Sales at

Presented by Annette Joseph and Barbara Pederzini.
Sponsored by Rue
10:00 AM

Building 1, Floor 14, 14-D-9, Seminar Space

Discover 10 easy styling and branding steps to make
your retail space competitive in 2020.

Ahead of the Curve | East Coast Edition

Markdown Game)
Management One
2:00 PM

Building 1, Floor 14, 14-D-9, Seminar Space

Join Paul on a fascinating journey as we explore the

psychology of price from the retailer and consumer’s
point of view and then learn what to do about it.

A conversation led by Luxe Interiors + Design with

AMENITIES

Sponsored by Luxe Interiors + Design

Tuesday, January 14 - Tuesday, January 21

Building 1, Floor 14, 14-D-9, Seminar Space

Creative Commons

cast presented in partnership with Luxe Interiors +

Building 2, Floor 10, Escalator Lobby

Chad James, Courtney McLeod and Brynn Olson

2:00 PM

IMC expands its proprietary home furnishings foreDesign to the Atlanta market.
Friday, January 17, 2020
Sherwin-Williams Colormix® Forecast 2020

Presented by Rachel Moeller, Sherwin-Williams

9:00 AM-6:00 PM

Enjoy a relaxing space with skyline views, cocktails
and hospitality throughout the week of Market.
DEMDACO Crossroads
9:00 AM-6:00 PM

Building 2, Floor 6, Escalator Lobby

10:00 AM

Kick back in this lounge offering daily amenities.

Introducing 45 trend colors, spun into five welcom-

The Southern Couture Lounge

focus to the mind, body and spirit.

Building 2, Floor 6, Escalator Lobby

Building 1, Floor 14, 14-D-9, Seminar Space

ing and intuitive palettes that bring joy, serenity and

How to Think Like a CFO: The 5 Numbers All

9:00 AM-6:00 PM

Rest and recharge all week during Market .

Business Owners Need to Know

Wednesday, January 15-Sunday, January 18

ing and accounting firm CAP3

Building 2, Floor 11, 1141, Seminar Space

Afternoon Beats
3:00 PM-6:00 PM
Building 3, Floor 2, Atrium

bers that CAP3 focuses on with their clients

afternoon. Don’t miss out on happy hour starting at

Presented by Rob Rickert and Adam Tartt, consult-

1:00 PM

This presentation will explain the five critical num-
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Recharge and enjoy a drink with entertainment each
4 p.m., while supplies last.
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FREE SHUTTLE TO/FROM SURFACES Las Vegas Market and The International Surface Event have partnered to provide buyers free and continuous shuttle service between the two market’s exhibit venues – the World
Market Center Las Vegas and the Mandalay Bay Convention Center – on Tuesday, Jan. 28, and Wednesday,
Jan. 29, from 9:00 a.m. to 6:00 p.m., as well as free access to both events. Qualified registrations are free,
although attendees will be required to register separately for each show. The Mandalay Bay Convention Center
is approximately a 15 minute ride from the Las Vegas Market Center.
Market Hours:
Permanent Showrooms
Jan. 26 – Jan. 29 - 8 a.m. – 6 p.m.
Jan. 30 – 8 a.m. – 4 p.m.
General Numbers:
Main office: 702.599.9621
Registration: 800.748.5065
Housing: 855.255.4462
Wi-Fi is available with “Wi-Fi Lounges” located at
C135 and on C11 and C13.
Travelers Aid: 702.369.4357. Nearby hospitals:
• University Medical Center: 702.383.2000
• Valley Hospital Medical Center: 702.388.4000
The nearest airport is McCarran Int’l 702.261.5211
For airline listings visit mccarran.com/Airlines.
Onsite parking is available in the parking garage.
The ground floor of the garage is not available due
to Expo Center construction, but all other floors are
open and available.
Valet is accessible from Symphony Park Avenue just
east of Grand Central Parkway. Uber/Lyft drop-off
and pick-up has moved to Robin Leach Lane, opposite Grand Central Parkway from World Market
Center Drive.

Additional parking options include three nearby lots:
The Plaza surface lot, Main Street Station and the
City Parking Deck. The Plaza and Main Street
Station are serviced by continuous shuttle service to
market (Sunday - Thursday at The Plaza; Sunday Wednesday at Main Street Station). Fees apply.
The Downtown Loop circulator shuttle is a new,
complimentary service provided by the City of Las
Vegas to improve mobility—and transit use—
throughout the region by better connecting popular
points downtown.
Downtown Loop General Service Schedule
Monday – Thursday, 11:30 AM – 8:30 PM
Friday & Saturday, 3 PM – Midnight
Sunday 10 AM – 7 PM
Las Vegas Market provides complimentary shuttle
service inbound to World Market Center Las Vegas
from select host hotels in the mornings, and outbound return service to select host hotels beginning
late afternoon and operating into the evening.
For onsite dining, Old Soul is now open at World
Market Center, Bldg A, Suite 116, 702-534-0999
Hours: Tuesday – Friday lunch 12pm-3pm, dinner
5pm-9pm, Saturday- dinner 5pm-9pm
Closed Sunday-Monday.
For more information, visit lasvegasmarket.com.
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LAS VEGAS MARKET
WORLD MARKET CENTER LAS VEGAS
JANUARY 26-30, 2020
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LAS VEGAS SEMINARS & EVENTS

SEMINARS & EVENTS
For more details and full list of events, visit
lasvegasmarket.com.

Sunday, January 26, 2020
Orientation for First-Time Attendees
9:30am-10:15am

Building C Seminar Room, C174

Is this your first visit to Las Vegas Market? This

quick-hitting overview includes tips and tricks from

experienced attendees who will point you in the right
direction to ensure your visit to Las Vegas Market is
both productive and entertaining.

Increase Your Revenue With the Right

Follow-Through

Lenny Kharitonov, co-founder, Unlimited Furniture,
EmmaMason and Greenboard. Sponsored by Home
Furnishings Association (HFA)
10:30am-11:30am

Retailer Resource Center, Building B, B-1050

Your marketing team works hard generating cus-

tomer leads from your website, social media, phone

inquiries and in-store traffic. Industry retail veteran
Lenny Kharitonov will present proven closing techniques that work with online to in-store customer
engagement, tracking leads and closing sales.

That Google Analytics Guru Can be … You

Fredy Wright, digital director, Conquest Digital
Solutions. Sponsored by HFA.
1:00pm-2:00pm

Retailer Resource Center, Building B, B-1050

Your site's Google Analytics can give you valuable

information, or they can befuddle you. What do all

those terms and charts really mean? How do you use

them? Learn how to get expert-level use out of the
web's most popular digital analytics software.
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Micro, Macro and Mega Influencers: Paid ‘wordof-mouth’ Publicity Boosts Sales

Ellen Gefen, Gefen Marketing; Jeanne Chung, Cozy
Stylish Chic; and Lisa Cody, Twin Star Home

Sponsored by Home Furnishings Association (HFA)
2:30pm-3:30pm

Retailer Resource Center, Building B, B-1050

Influencers boost sales and increase market share

for businesses in other industries. They can do the
same for furniture retailers, large or small. Learn

how you can use paid influencers to win loyal customers for your business.

Getting ‘likes’ on Instagram? Great! Now Turn
Them into Sales

Jason Pires, CEO & creative director, Furniture
Branding. Sponsored by HFA.

4:00pm-5:00pm

Retailer Resource Center, Building B, B-1050

Digital marketing engagement means customers are

interested. But you’ve still got to pull them into your
store and get them to buy. Learn how to utilize tools
such as geo-targeting, redeemable coupons and

“Instagrammable” activations, to increase sales.
Market After Party
10:30pm-1:00am

Hakkasan Nightclub at MGM Grand Las Vegas
Complimentary entry with Market Badge until

1:00am.

Monday, January 27, 2020
Orientation for First-Time Attendees
9:30am-10:15am

Building C Seminar Room, C174

This quick-hitting overview includes tips and tricks

from experienced attendees who will point you in the

right direction to ensure your visit to Las Vegas
Market is both productive and entertaining.

WINTER MARKET GUIDE
Retailer Resource Center, Building B, B-1050

10:00am-11:00am *

best practices to help your sales teams reach con-

Julie Smith Vincenti, Nine Muses Media
Building B, WorldView on Sixteen

Las Vegas Market product introductions across all

categories—from furniture and decor to gifts, table-

Scott Hill will address the challenges and explore

sumers in a meaningful way so they can set appointments and close more in-store sales.

top, housewares and handmade—will be presented

Tuesday, January 28, 2020

both retail and designer audiences. Groups are limit-

How Increasing Customer Lifetime Value Fuels

cohesively in a fast-paced program that’s geared to
ed, RSVP at LVMKT.com/events

Proven Steps to Grow Cash Flow

David McMahon, certified management accountant
and organizational improvement specialist

Sponsored by Home Furnishings Association (HFA)
10:30am-11:30am

Retailer Resource Center, Building B, B-1050

Revenue Growth

Laura Khoury, CEO, Shoptelligence

Sponsored by Home Furnishings Association
9:00am-10:00am

Retailer Resource Center, Building B, B-1050

What does customer lifetime value mean to you? It’s

an important but often-overlooked metric, as it costs
less to keep existing customers than to acquire new

Join David McMahon in walking through a case

ones. Laura Khoury will explore best practices for

payroll but turned itself around and significantly

in-store experiences and maximizing positive inter-

study of a business that was struggling just to meet

increasing customer satisfaction across digital and

grew its cash flow.

actions to gain.

Consumers Follow a Winding Path:

Avoid ecommerce Pitfalls and Keep Customers

Ken Widger, marketing program manager, MicroD

John Bancroft, senior consultant, Fit for Commerce

Steer Them in Your Direction

Sponsored by Home Furnishings Association (HFA)

Coming Back

Sponsored by Home Furnishings Association

1:00pm-2:00pm

10:30am-11:30am

Ken Widger will explain how the shopping journey

John Bancroft will address pitfalls and best practices

Retailer Resource Center, Building B, B-1050

has evolved and disclose the secrets of top retailers

who have learned how to engage customers at many

points along the way, beginning long before the pur-

Retailer Resource Center, Building B, B-1050

to help optimize the e-commerce site, increase sales
and, ultimately, keep happy customers returning.

chase is made.

PANTONEVIEW 2020

How to Utilize a Digital Sales Process to

10:45am-11:45am

Turn Website Traffic into In-Store Appointments

Laurie Pressman, VP Pantone Color Institute
Building B, WorldView on Sixteen

and Sales

Gain insight into Pantone’s 2020 Color of the Year

Sponsored by Home Furnishings Association (HFA)

lifestyle and all aspects of our living.

Scott Hill, chief revenue officer, PERQ, LLC

2:30pm-3:30pm

and how it relates to home furnishings, décor, gift,

*Also presented on Tuesday, January 28, 11am-12:30 pm
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ORIA Member Exhibitors Product Previews
Atlanta International Gift &
Home Furnishings Market January 14-21, 2020
& Las Vegas Market January 26-30, 2020

BASHIAN

CAPEL

Las Vegas Showroom: B-300

Las Vegas Showroom: A-133

Bashian will be introducing 15 new collections from

Capel will be debuting new designs in their best-sell-

India and Turkey during the Las Vegas Winter

ing Avanti Collection of tufted-loop, 100% wool rugs

Market. Some of the highlights include: the Allure

with hand-worked accents. Taking a new spin on tra-

Collection, with finely detailed, variegated patterns

ditional designs, stylized mosaic patterns and tradi-

and an added touch of texture. Contemporary and

tional motifs herald this collection’s eclectic roots. A

transitional designs lend depth and sophistication to

robust blend of tones emboldens with colorful charac-

these high-end rugs power loomed in Turkey in a soft

ter at a value price. Satisfaction and contentment are

plush pile of viscose. The Luminous Collection

the embodiment of the Raza Collection. This group

made of shimmering viscose on an over-tufted wool

of texture-rich designs, complemented by soothing

grid, available in 16 new designs, creates a stunning

neutral tones, creates an inviting retreat. Don’t be

texture for these abstract and contemporary patterns

fooled by the machine-made, easy-care olefin with a

from India. The richly detailed heirloom patterns of

hi-lo pile construction: the plush texture and abstract

the Bradford Collection are power loomed in Turkey

designs in denim, mushroom and stone, make this

in soothing harmonious colors and in eight designs

indoor and outdoor-use rug extremely inviting.

with a cross woven stitch; while the all wool

Abingdon, hand woven in India of 50% New

Savannah Collection offers hand-loomed treasures

Zealand, 50% Indian wool, is a casual collection

from India, woven with subtle striations on a dis-

offering a relaxed, textural design meant for years of

tressed low pile in 14 new designs. Bashian will also

enjoyment. Subtle striations of organic colors—in

be adding many new designs to their three most pop-

granite, ink and sesame—enhance the appeal of these

ular collections: Terrain, hand loomed with wool and

understated beauties. Sewn by Capel’s artisans,

viscose in contemporary and Gabbeh patterns;

Wanderer is a new braid construction made in North

Greenwich, hand tufted in wool and viscose in con-

Carolina. The collection, drawing inspiration from the

temporary and transitional patterns; and Santa Fe,

designs and colors of handwoven baskets, creates a

with all natural, hair-on-hide Cowhide in contempo-

traveled look by marrying global cultures with a melt-

rary patterns.

ing pot of colors like ocean or deep blue, spice and
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cognac. Crafted in a proprietary wool blend, the

silk and wool pile. These mesmerizing pieces lend an

braids are designed with an exaggerated texture

air of luxury, light and life, creating elegant settings

resulting in visual and tactile appeal. Additionally,

with a flair for the dramatic. Available sizes are

Capel is offering several market specials for rugs 5x8

7’9x9’9, 8’6x11’6, and 9’6x13’6 with 2x3 samples

or larger: buy 5 rugs, get 10% off; buy 6-10 rugs, get

available. The Mariell Collection features elegant,

15% off; and buy 11 or more rugs, get 20% off.

transitional, ornamental motifs in dynamic color
palettes of purple and multi-color that feel fresh.

THE CREATIVE TOUCH

Inherently stain-resistant, this collection enlivens

Las Vegas Showroom: C-340

bohemian, transitional and eclectic home decor styles

Atlanta Market: 5-F2

with striking centerpieces durable for high traffic
spaces. Hand-knotted in India of premium, pure wool

Creative Touch’s on-trend designer licensee collec-

pile, the collection is available in sizes 5’6x8’6,

tions by Benson-Cobb, Erinn V, Robin Gray,

7’9x9’9, 8’6x11’6, 9’6x13’6, and 11’6x15.

Mannarino Designs, Artxtiles, and Ayka will be on
display in addition to their in-stock programmed col-

FRENCH ACCENTS

lections, Bosphorus, Van, Smyrna, and Nevada.

Atlanta Market: 4-E18

Exclusive higher-end antique reproduction collections
of ICI Zara, Samsun, and Zile will be on view, com-

French Accents is excited to be showcasing many of

plementing this year’s showcasing of the company’s

their best-selling designs as well as promoting their

highest-end recreation of antique silk rug collections.

popular collections such as the Oushak, Highland,

Designers can look forward to free shipping on mar-

and Nepalese collections, and more. For the Atlanta

ket purchases, while daily refreshments will be served

Market, the company will be highlighting their pre-

to all visitors at both events.

miere new collection, Modern Classics, while spotlighting the expansion of the Deconstruction line. All

FEIZY

designs are available in standard and custom sizes.

Las Vegas Showroom: C-180

The Modern Classic Collection redefines classic oriental designs for today’s lifestyle. Classic motifs have

The Lanister Collection from Feizy is a delightfully

been transformed without compromising on the time-

ornate grouping of Old-World designs that have been

less quality that was so present in antique rugs. Iconic

updated with thoughtful color mixes. Finely hand

motifs have never been more accessible to a broader

knotted in a wool and viscose pile, each piece is

audience. Modern Classics is the perfect choice for

dynamic, taking on new life and revealing unique

designers and rug lovers who appreciate both the clas-

details from every angle. Hand-dyed and washed

sic and contemporary aesthetic. The designs are hand

fibers ensure that each rug is a true one-of-a-kind

knotted using natural silk, creating the finest texture

masterpiece that you will want to preserve and hand

possible. Influenced by color-field movements from

down for generations to come. Made in India in sizes

the

7’9x9’9, 8’6x11’6, and 9’6x13’6, with a 2x3 sample

Deconstruction Collection perfectly complements

available. Brilliantly saturated hues and the dazzling

mid-century aesthetics. The popular collection has

sheen of silk stun in Feizy’s Latham Collection.

been expanded further to allow a greater variety. The

Inspired by the intricately ornate mosque ceilings of

designs are hand knotted using 100% wool. For over

Istanbul, each rug is painstakingly hand knotted in a

two decades, French Accents has emphasized texture,
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and color with a strong focus on design. The compa-

eight collections will be the largest introduction of

ny’s commitment to excellence derives from a deep

programmed rug collections in the company’s history.

appreciation for the classical aesthetic. They have

HRI will have Sunbrella demonstrations and Happy

accumulated the knowledge of traditional weaving

Hours throughout the Las Vegas Market. No need to

techniques to reconcile those principles in creating

RSVP, just come on by to B433.

new trends that reflect contemporary aesthetics. In
collaboration with their in-house design team, their

JAUNTY

trendsetting rugs are a reflection of expertise in tex-

Las Vegas Showroom: A-455

ture, color, and design. The goal is not only to create

Atlanta Market: 5-F1

a beautiful rug that caters to customers’ requirements,
but to create a work of art that has meaning and sub-

Stop by and see Jaunty’s new introductions and have

stance, a work of art that will pass the test of time no

a bite to eat, too. Breakfast and lunch will be offered

matter what the current trend is.

at both markets, every day, along with new collections
like Canyon, hand woven in India in Charcoal, Fog,

HAROUNIAN RUGS INTERNATIONAL

Mist and Shadow. These polyester pile rugs will add

Las Vegas Showroom: B-433

the finishing touch to any room. The Zola Collection
abstractly references a classic Persian design, bring-

Harounian Rugs Int’l will continue its wildly success-

ing it into the 21st century. Shades of the predominant

ful Fall launch of Sunbrella floorcovering during the

background color play together under the Persian

Las Vegas Market:

Indoor/outdoor performance

design elements. The polyester pile is hand woven in

machine-made rug collections in Wilton constructions

five colors: Ash, Aqua, Cloud, Graphite and Ocean.

from Turkey; hand-loomed collections from India and

The 100% wool, transitional/contemporary Estella

Nepal; broadloom that can be used wall to wall; as

Collection is hand tufted in Mist and Wave in an

well as a custom cut and bound rug program. This

expressionistic design in motion; while Hillcrest,

product is a game changer in the performance rug

with its impressionistic floral and vine design and its

industry and is offered by HRI in partnership with

contrasting colors, gives the illusion of a hi-lo con-

Sunbrella. These rugs will not fade, pill or fuzz. Any

struction. This wool pile, hand-tufted collection

spill or pet accident can be easily cleaned with no

comes in Aqua, Cloud and Shadow. Of PET yarn, the

staining. The HRI collections featuring Sunbrella are

Belmont Collection presents in two neutral color-

designed for cutting-edge performance and all are

ways, Fog and Haze. Two more collections, the poly-

offered in a variety of textures: dense plush piles in a

ester pile Dublin, another modern take on a Persian

wide range of on-trend looks such as modern

classic, and the Tuscany Shadow with its washed-out

abstracts, mid-century, Arts & Crafts, and transitional

look in wool and viscose, round out the new offerings.

and traditional designs. In addition to the Sunbrella

All collections originate in India where they are pro-

launch, HRI will also be introducing eight new collec-

duced with the consumer in mind. As a Market

tions of hand-knotted rugs from India. All of the new

Special, 10 free square samples are available for exist-

collections will be programmed in a full range of

ing customers who visit the showrooms, and dis-

stocked sizes, available for direct or drop shipping.

counts and gift cards are a perk of placing a minimum

Many of the designs will be the creation of our newest

order at market.

design partner, Wesley Mancini. The launch of these
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KALATY

KALEEN

Las Vegas Showroom: B-455

Las Vegas Showroom: C-407

Atlanta Market: 4-G14
Kaleen is introducing several collections by Hilary
As a fitting end to the company’s 40th anniversary

Farr, among them, the Global Earth Collection

year, Kalaty has produced two colorful, exciting, new

which includes the Altitude Collection, inspired by

comprehensive catalogs: an all-new 400+-page cata-

the beautiful sites spotted from thirty thousand feet

log featuring Kalaty’s full line of heirloom collec-

above the earth. The warmth of deserts, crispness of

tions; and Kalaty’s first comprehensive K-TWO cata-

the mountains and the high contrast of the polar ice

log comprising 100+ pages featuring the company’s

caps are transformed into rugs featuring dramatic

15 popular-priced K-TWO collections. New heirloom

high-lo pile combined with bold color palettes.

collections are making their debut, plus new additions

Machine loomed using a stain-resistant polyester and

are being introduced to the following existing collec-

olefin blended yarn makes these rugs silky soft,

tions: Infinity Collection, Soumak Collection,

durable and easy to care for. The Knotted Earth

Oberoi Collection, Horizons Collection, Equinox

Collection of handmade rugs are unique, featuring

Collection, Oushak Collection, Harlow Collection,

traditional patterns in on-trend, vibrant colors from

Capri Collection, and the Haven Collection. Look

vegetable dyed, 100% imported wool. Each rug is

for new additions to the following existing popular-

intentionally distressed adding to the antique look and

priced K-TWO collections: Solstice Collection,

feel of this collection. Hilary’s love for interior design

Modena Collection, Remy Collection, and the

doesn’t stop at the patio doors: The Flora Fantasies

Theory Collection. Newest collections added to the

Collection consists of floral-inspired patterns in

company’s product line include: The Kingsley

today’s hottest colors. Kaleen’s special UV protective

Collection of updated traditional designs in modern

treatment makes this collection completely versa-

fashion colors is power-loomed in a multi-textural

tile—the perfect choice to add a pop of color to your

high-lo weave using a creative combination of

patio, porch or indoor living spaces. These hand-tuft-

Silkette™ and acrylic yarns. Each of these high-qual-

ed rugs are not only beautiful, but also good for the

ity rugs is hand bound and hand finished to enhance

environment as they are woven from 100% PET yarn

the look and style-quotient of any décor. The Polaris

which is spun from fibers made from recycled plastic

Collection (K-Two series) is handcrafted of 100%

bottles. The Peranakan Tile Collection pulls inspira-

wool in a thick shag-type of pile. This exuberant col-

tion from the colorful and decorative vintage tiles of

lection of delightfully casual modern abstract designs

Singapore’s past. These hand-tufted rugs with UV

in fun fashion colors is the ideal complement to a

protection are not only beautiful, but also good for the

variety of today’s popular modern furniture styles.

environment as they are woven from 100% PET yarn.

Power-loomed using a combination of polyester and

The Jacquard-loomed Forever Fauna Collection of

Silkette™ yarns, the Camilla Collection, an excep-

polyester and chenille brings the outdoors in with an

tionally attractive collection of updated traditional

array of designs that include frolicking animals from

designs, features a range of muted fashion colors that

the majestic Giraffe to the African Zebra. The Critter

are an ideal complement to most any style of décor. At

Comforts Collection, also Jacquard-loomed out of

both markets, Kalaty will serve lunch daily. At Las

polyester and chenille, pays tribute to earth’s smaller

Vegas market, they will host cocktails and dinner on

creatures. This collection truly proves that bugs are

Monday 1/27 at 4pm.

beautiful.
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KAS
Las Vegas Showroom: B-175
Atlanta Market: 4-C5
With the introduction of Terrace, KAS is expanding
their easy-care outdoor assortment with rugs that are
meant to withstand any type of weather. Terrace rugs
are simple in design, elegant in style, and softly textured… perfect for an outdoor living area or anywhere
indoors! These rugs are machine woven in Turkey of
UV-treated polypropylene and available in a large
9"6’x12’8" size. Westerly is a collection of updated
traditional rugs with an abrash effect and beautiful
trendy fringe. Embrace old tradition with new styles
with these rugs that bring life to any room! Each pattern is a piece of work that is truly unique. They are
cross woven in Turkey of polypropylene. Expanding
the company’s breadth of large sizes, Westerly is
available in a large 9x12. Free freight, monthly specials and more. KAS invites you to stop by during

ing mix of stormy blues and greys. The Beverly
Collection, with clean lines and minimalist hues, is
made in India of viscose, wool, cotton and polyester.
The Rhea Collection, hand knotted in India of wool
and viscose offers oblique, lace-like striping and a hilo pattern in a pearly, neutral color palette; while
Omen, hand woven in India of wool and cotton, is a
timeless series with subtle chevron waves that add
dimension. Transcending traditional rug design is the
pictorial Franca Collection of power-loomed rugs
from Turkey. Also being shown is the refined, but
relaxed Sloane Collection, hand woven of wool, cotton, and polyester in India; the contemporary, neutraltoned Brandt Collection, hand loomed of polyester
in India; the Robin Collection with designs that are
distended fractals sprawling over a neutral canvas,
displaying an array of colors; Sebastian, a collection
of power-loomed polypropylene and polyester, with a
fresh, innovative take on traditional rugs designs; and
Teagan, classic yet contemporary designs with an ele-

market for more information!

vated neutral color palette, power loomed in Turkey

LOLOI

guidelines and other updates from Loloi, connect via

Las Vegas Showroom: B-480

of polypropylene and polyester. For news, decorating
Facebook, Instagram, or online at LoloiRugs.com.

Atlanta Market: 4-D2
Loloi will introduce more than a dozen new rug
designs within the Loloi Collection during the Winter
Markets. These exclusive collections range in style,
construction and price point, and will preview during
the Atlanta Market in Loloi’s showroom in the
AmericasMart, Building 1, Showroom 4-D-2, and in
Las Vegas, at the World Market Center, Showroom B480. The new collections include: Alchemy, awash in
color and with a hi-lo pile, power-loomed of
polypropylene and polyester while offering a highend look; Augustus, an abstract display of sloping
banks amidst earthy swaths of color, also of powerloomed polypropylene and polyester; and Sumi, hand
knotted in India, a wool rug with a moody and beguilABOVE Loloi’s Augustus AGS-02TC002-2
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NOURISON
Las Vegas Showroom: C-112
Atlanta Market: 1-L1, 3-F9
Lush and richly textural, hand-knotting ripples across
the surface of these mesmerizing Ocean Collection
area rugs from Nourison. The cream-and-charcoal and
ivory-and-slate colors mingle in endless variation like
the ebb and flow of soothing waters. This low-pile,
low-shed rug has a modern wool-linen-rayon blend
for endless beauty and reliable performance.
Traditional Berber weaving gets a contemporary
upgrade in this large-loop area rug from the CALVIN
KLEIN Riverstone Collection. The uniquely thick
pebble weave creates a beautiful look and feel, with
delicious texture and tonal depth; hand-woven wool
in soft, smoky grey-and-ivory. Exquisite subtlety partners with modern sensibility to create the Divine

MOMENI

Collection area rug. Its abstract textural pattern is a

Las Vegas Showroom: B-425

lively crosshatch, softened by the muted Sandstorm

From the Lemieux Et Cie by Momeni collection

beauty of fine New Zealand wool with the luminous

comes Galoya, traditional Moroccan rag rugs that
inspire the Doukkala Collection. Hand knotted out of
wool, the pile is hand-shorn to create an irregularity in
the look, forming a thick, almost cloud-like texture
underfoot. The loosest interpretations of a Moroccan
rug, the saturated colors, like a dusty mauve or rich
oxblood, feel sophisticated and aged. With Matam, a
modern twist on the traditional Tuareg mats, the
Tugart Collection celebrates elegance in minimalism. Historically built to withstand wear, the handwoven leather and jute construction ages gracefully. A
soft-to-hand texture not often found with jute, as well
as leather fringe, adds luxe touches to elevate this
hardworking and stylish assortment of area rugs.
ABOVE Momeni’s Gurara 5 Sand.
RIGHT Nourison’s Divine DIV10 Sand Storm
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ORIENTAL WEAVERS
Las Vegas Showroom: C-395
Lilihan is a gorgeous new collection from Oriental
Weavers featuring beautifully space-dyed wool, cross
woven on an Axminster loom. The colors and designs
are traditional Persian, but with a Bohemian flare.
This collection is super versatile so the rugs feel right
at home in a very formal setting as part of traditional
décor as well as a more modern or casual space filled
with collections of a well-travelled life. Both the color
and pattern inspiration came from studying vintage
Persian rugs and how they are used in homes now.
Lilihan offers a more affordable way to achieve this
well-travelled, collected look. Maharaja is a study in
understated elegance. This new million-point collection is full of sophisticated traditional designs that
have been reimagined into a lovely new color palette.
Timeless neutral tones alongside mellow shades of
bluestone and muted amber offer subtle treatments for

styled indoor-outdoor carpets, natural fibers and
more, Safavieh leads the way in bringing timeless
home decor to stylish households the world over. To
learn more about the company, please visit
www.safavieh.com.

TAMARIAN
Atlanta Market: 6-E18
Tamarian Carpets will feature several strong stock
releases along with a cache of brand-new product for
2020. Featured programmed designs will include
Memphis TK Salmon River, a playful abstract in
100 knot wool and silk also available in the Haze
palette which features taupes, greys, and creams.
Cello TK Haze’s soft swirls of movement in the
firm’s most popular palette features a 100-knot construction with real silk accents that add subtle movement. Norsang PW Blue Grunge with its agitated
geometric designs comes in a textural PW all wool

intricately detailed patterns. These beautiful rugs are
power loomed of incredibly soft, space-dyed polyester.

SAFAVIEH
Las Vegas: A-101
Atlanta Market: 3-D2
The Safavieh design aesthetic reflects the company’s
grasp of the natural progression of timeless style. This
is exhibited in remarkable home furnishings that connect with the lifestyles and fashion trends of today’s
urbane consumer. Safavieh’s renowned area rugs,
finely crafted furniture, lighting, and accessories create composed looks that thoroughly indulge a broad
section of contemporary decor preferences. Safavieh
is a market-leading importer of luxurious area rugs
and finely crafted home furniture, lighting, and accessories. From exquisite hand-knotted antique rugs to
the latest trend-setting transitional styles, shags, high-

construction. Talia Black offers a contemporary look
in dramatic black and white in a 100-knot construction with accents in real silk. Tiguero TK Coolridge,
a reimagined animal print in soft blue, taupe, and
cream tones in 100-knot wool and real silk is also
ABOVE Tamarian’s Talia Black
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WINTER MARKET GUIDE

ORIA MEMBER PREVIEWS - ATLANTA & LAS VEGAS

stocked in a graphite colorway, a dramatic black and

mation that instills confidence in the sales force. It is

cream, and in taupe. Tamarian continues to innovate

the strong relationship that Tamarian has with their

with the development of several new mobile apps

Nepali and showroom partners that is the heart and

used

accounts,

soul of their business and they look forward to nurtur-

organize/manage trade show selections, and further

ing and growing along with their extended family

empower their showrooms with good, timely infor-

here and overseas.

by

staff

to

help

maintain

ORIA MEMBER SHOWROOM DIRECTORY
ATLANTA MARKET
Creative Touch ............................................................................................B1 5-F2
French Accents .........................................................................................B1 4-E18
Jaunty..........................................................................................................B1 5-F1
Kalaty........................................................................................................B1 4-G14
KAS.............................................................................................................B1 4-C5
Loloi ............................................................................................................B1 4-D2
Nourison .......................................................................................B1 3-F9, B1 1-L1
Safavieh......................................................................................................B1 3-D2
Surya.......................................................................................................B1 11 - A1
Tamarian ...................................................................................................B1 6-E18

LAS VEGAS MARKET
Bashian............................................................................................................B300
Bokara .............................................................................................................A440
Capel ...............................................................................................................A133
Couristan .........................................................................................................B360
Creative Touch ................................................................................................C340
Feizy ................................................................................................................C180
Harounian Rugs International..........................................................................B433
Jaunty ..............................................................................................................A455
Kalaty...............................................................................................................B455
Kaleen .............................................................................................................C407
Karastan ..........................................................................................................C312
KAS .................................................................................................................B175
Loloi.......................................................................................................A224, B480
Momeni ............................................................................................................B425
Nourison ..........................................................................................................C112
Oriental Weavers.............................................................................................C395
Safavieh...........................................................................................................A101
Tufan Rugs ......................................................................................................A330
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Winter 2020

WINTER MARKET GUIDE

C352 C344

C340

J

C372
C369
C378

C355

C379

C354

C309

C359

C395

Creative Touch C340
Karastan C312
Oriental Weavers C395

C303

J

C399

C301

To Building B

C398
C390 C392

J

C312

C394

OPEN TO
BELOW

Las Vegas
Building C
4th Floor

C444
C474

C474

C475
C482
C484

C468

C454

C466

C456

C485

C460

C496

Kaleen Rugs C407

J

C455

C458B

C420

C499

C401

C462

C487

C494

C407

C458A

C488

Seasonal
Living
Café

C453

C498

C400

AREA
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LAS VEGAS FLOOR PLANS

C368 C364

Las Vegas
Building C
3rd Floor

BUILD YOUR
BUSINESS
With the most comprehensive product
assortment in the west.



See it, Touch it, Feel it



Business-to-Business is Still Person-to-Person



Discover What’s New and Hot

January 26–30, 2020

Explore at LasVegasMarket.com

FE ATURED LINES (left to right, top to bottom): Worlds Away, NPD Furniture, Aesthetic Movement, Capel Rugs, Classic Home, Arteriors, Adesso, Selamat Designs,
Sagebrook Home, Dovetail, Momeni

DARING DESIGN

Shop the Premier Gift, Décor, and
Lifestyle Market This January
Wildwood

The Atlanta International Gift
®
& Home Furnishings Market

Gift | Home Décor | Rugs | Antiques | Tabletop
Seasonal | Lighting | Housewares | Outdoor

Showrooms: January 14–21, 2020
Temporaries: January 15 –19, 2020

AmericasMart.com/JanMkt | @AmericasMartATL | #AtlMkt
TO THE TRADE | 800.ATL.MART | © 2019 International Market Centers, LLC

