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Indoor/Outdoor by 
Harounian Rugs International

High Point Market
October 13 - 21, 2020
IHFC B   uilding, H407

Market Square Tower, 110A

5
YEAR

LIMITED WARRANTY

HRI stands behind our Sunbrella Rugs with
the most comprehensive warranty in the 
Industry as the only performance brand to
guarantee against loss of color and strength.

www.hrirugs.com info@hrirugs.com 800-682-3330

Stain Resistant – Stain resistance is integrated into Sunbrella yarns, so our rugs sustain lasting protection against spills and
messes. These rugs are pet friendly and children friendly. Fade Resistant – We make sure our beautifully rich colors stay
that way by solution dyeing Sunbrella fibers with color and UV stabilized pigments. Other yarns that are piece-dyed add
color at the yarn level which can fade over time. 

Sunbrella performance is built-in
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To my dear colleagues,
These are indeed very trying times. While the pan-
demic has affected everyone worldwide, here in the
United States much of our population has been
forced to make dramatic changes to their lives and
livelihoods in response. The effect
on our industry is that many retail-
ers have been forced to make the
difficult decision to lay off
employees and reduce their work-
forces.
        As mandated lockdowns went
into effect across the country,
retailers scrambled to initiate
strategies designed to bolster sales,
such as beefing up their online
presence and deploying new tech-
nologies to improve the buying
experience for their customers. Their focus now is to
be wherever their customers are—whether that be
online, in-store or on social media. 
        The ORIA and the International Market Center
(IMC) have been working vigorously, too. The IMC
has enacted several measures to help exhibitors and
buyers during this uncertain and unprecedented time.
These include rent suspension and rent rebate pack-
ages for tenants during certain months. They have
also assembled a team of health and safety experts to

ensure that all of their buildings achieve and main-
tain the highest possible level of cleanliness and san-
itation to ensure the health and safety of exhibitors,
buyers and staff. As a result, IMC buildings can now

safely open for business while
addressing customer concerns.

ORIA member companies
have also taken extra measures to
help their retail customers ‘weather
the storm.’ Many of these are
described in this issue’s merchan-
dising article, starting on page 42.

Remember: we are all in
this TOGETHER!

One lesson I have learned
from our current situation is not to
take certain things for granted. The

shutdown, in particular, has given me time to reflect
upon my priorities—both personal and professional.
As we continue to navigate these uncertain times we
have an opportunity to look at how we conduct our
lives and consider whether there are better or more
effective ways to achieve our goals. And let’s do
what we can to maintain a positive attitude, invent
our “New Normal” and get “Back to Business” better
and stronger than ever!
        Be Well and Stay Safe. 

Kami Navid
President - Oriental Rug Importers Association, Inc.
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The ORIA reports with deep
sadness the passing of
Babak Aziz who succumbed
after a year long battle with
cancer on June 4, 2020.

Born in Tehran in
February 1966 to Ebrahim
Aziz and his wife Malih,
Babak was introduced at an
early age to the rug busi-
ness. His father owned a
thriving rug export business in partnership with
his four brothers. Founded in the 1960’s, Aziz
Bros. had offices in both Tehran and New York.
Babak’s father and two brothers managed the
Tehran offices where Babak spent his summers.

In 1979, when revolution in Iran forced
the Shah into exile, the family resettled in  Great
Neck, New York. Babak’s father continued his
partnership at Aziz Brothers. Meanwhile, Babak
attended Great Neck High School and went on
to study business at SUNY in Stony Brook, NY.

Subsequently, upon the dissolution of
the company, Babak, his father and brothers
established a new company, Ebrahim Aziz &
Sons. Founded in 1986, the company enjoyed
succes as an importer in the US specializing in
handknotted rugs from India, China and
Pakistan as well as a limited business in Persian

rugs. The company was a
long-time member of The
Oriental Rug Importers
Association (ORIA).

Friends and family
describe Babak as ener-
getic, loving and full of
fun. In a tribute to Babak
by his sister-in-law Melody
Zar Aziz, she remembers,
“You loved life.

Everything about it. You always knew how to
have a good time. [You] always made the most
out of every day. You also never gave up. Not
even in your final days.”

Known for his warmth and humor,
Babak was a cherished friend and devoted
uncle. Although he had no children of his own,
he loved spending time with his niece and
nephews and those of his friends. 

Bazmeh Davoudian Liviem, wife of a
close friends, remembers his wonderful love of
children, “You delighted in my kids’ lives like
you did so many children of your friends and
family. You were my kids’ “bonus uncle.”

Babak is survived by his brothers
Bijan, Bahman, Bhram and Behrouz, two sis-
ters-in-law, four nephews and one niece. He will
be missed.

Babak (Bob) Aziz
1966-2020
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product
JAIPUR LIVING is introducing a stunning new col-
lection with Australia-based designer Jenny Jones.
Reconnext by Jenny Jones features seven designs
across nine rugs—each with its own fascinating back
story. The launch went live on the Jaipur Living web-
site in September as part of its autumn launch of 44
Persian hand-knotted rugs. They join other recent
introductions including a trio of exquisite collections
with design icon Barclay Butera.  Brentwood, Malibu,
and Newport are named for the prominent neighbor-
hoods in California and designed specifically to com-
plement Butera’s relaxed, yet sophisticated furniture
line Barclay Butera for Lexington Home Brands.

“Jaipur Living has been a dream to work
with,” Butera said. “From the product development
process to the final product, our collaboration has
resulted in a magnificent collection of rugs that will
work seamlessly with my Lexington Home Brands
Collections,” Butera said. For more about these col-
lections and more, visit  the Jaipur Living website.

people
ATIYEH INTERNATIONAL has announced  sig-
nificant adjustments to its business model. Leslie
Atiyeh is now the leading shareholder, making the
family company a woman-owned business. She is the

second female president
in Atiyeh’s corporate his-
tory; Linda Atiyeh took
the lead upon George
Atiyeh’s death in 1946.

Following many
years of support in the
non-profit communities
and hand-knotted rug
industry, Leslie and Tom

Atiyeh are now offering their experience as consul-
tants. For more information visit www.atiyeh.com or
call (800) 660-1905.

NOURISON is pleased to announce two recent
appointments to their growing hospitality division.
Geri Cymbalsky has joined the company as Director
of Hospitality Brand &
Product Development,
reporting to Jonny
Peykar, VP Hospitality.
In this newly created
position, Cymbalsky will
have responsibility for
directing manufacturing
and sourcing capabilities
in both broadloom and

area rugs. She will have
additional responsibility
for overseeing brand
standards program devel-
opment with major lodg-
ing brands. 

Westley Owens has
also joined the hospitality
division in the role of
Senior Designer. In her

role Owens will develop designs in support of
Nourison’s valued hospitality clients. She will also be
responsible for developing new design collections. 

noteworthy 
At the start of the year NOURISON launched a 40
Acts of Kindness initiative for 2020, encouraging and
inspiring their employees to complete 40 acts of kind-
ness throughout the year as part of the company’s
40th anniversary campaign. Nourison and many of
their employees are actively involved in charitable
work, but this initiative encourages the company to
complete the 40 Acts of Kindness goal as a team. The
acts of kindness can range from donating to a charity,
volunteering time to a food bank, mentoring youth, or
planting trees. For more information, visit them at
www.nourison.com/40-acts-of-kindness. 

Geri Cymbalsky

Leslie Atiyeh

Westley Owens
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NEW PRODUCTS GALLERY

Atiyeh International has added two
new color-ways to the Happy Camel

Collection, ‘Ohana pattern: Black
(shown right) and Charcoal (shown
left). All designs in the collection 

are woven with hand-spun vegetal-
dyed wool yarn. 

Special Offer: With the purchase 
of an 8 x 10 or larger rug the Atiyehs
will include a cool sandwich board

‘Rug Sale’ sign.

ATIYEH 
INTERNATIONAL

atiyeh.com

New from Tamarian...
FAR LEFT Khalil PW Nightlife. A timeless textile-inspired design that has been the
solution for so many interiors since its release, the Nightlife palette accents toasted

ochre yellow on misty cream with charcoal and ghost grey
medallions and a very subtle light-blue 

tracery that adds another accent possibility.
LEFT Rorschach PW Discus. Blushing corals

overcome stage fright to star with a 
supporting cast of blues, sea mist grey, cream,
and an ochre border and accent. Old and new,
fresh and classic, versatile style for so many
applications. RIGHT Norsang PW Glaucous.
Stamped medallions repeat with agitated gate

to give unexpected movement to a simple
piece conceived to live through changes. Lanolin creams with foggy

greys never tire. All three are 100% wool in exclusive “Phoenix Weave” knot for enhanced 
texture and available IN STOCK in standard sizes up to 13x18 and runners.

TAMARIAN
High Point: Suites at Market Square, G-5000
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NOURISON shares a heartfelt tribute after
Christopher Guy Harrison’s passing. Christopher Guy
Harrison has been a dear friend and business partner
to Nourison for many years, having launched the
Christopher Guy Area Rug Collection license and

partnership at High Point
Market in October 2017. 

“Chris was a very
unique and gifted gentle-
man, with vision, talent
and class. This is a loss
for all that knew him, and
our industry,” said Alex
Peykar, principal at
Nourison. The company

is grateful for having worked with such a genuine and
brilliant designer. It will continue to support the
Christopher Guy license and collaborate with the
Christopher Guy team.  

catalogs
FEIZY has launched its new 2020-2021 catalog,
which incorporates both Fine and Lifestyles
Collections. With over 500 pages, each collection is
exceptionally detailed with stunning photography,
comprehensive product information, and key features.
The catalog offers a wealth of design possibilities and
is neatly organized by machine-made, tufted, hand-
made, and hand-knotted constructions. The 2020-
2021 catalog is available online on the company web-
site. Trade professionals may request a printed copy
through their Feizy Sales Representative.

KAS has released their 2020 Digital Catalog.
Providing home décor inspiration with a current color
trend focus, this digital version of the catalog comes
during what are difficult times for many. “We want to
make it easier for our customers to access our prod-
ucts, view new introductions and place orders to ship

now, later or when convenient for them,” says Santhi
Yarlagadda, Vice President of KAS. “We are here for
our customers to provide what they need during
unprecedented times in this industry. We will all get
through this together.” For a copy, please contact a
KAS sales representative or email info@kasrugs.com.
For more information regarding KAS Rugs, please
visit kasrugs.com

virtual marketing 
FEIZY has launched a new portal that provides client
access to over 3,000 one-of-a-kind (OAK) rugs with
new distinctive pieces added daily. 

“We know our clients are constantly looking
for pieces that have been curated by the Feizy family
for their homes. This new site takes one-of-a-kind
pieces you could before find only in our showrooms
and makes them accessible to our clients no matter
where they are in the world,” says Justin Yeck, Vice
President of Sales, Marketing & Product
Development.  

The new portal, accessed via the company’s
website, www.feizy.com, shows each rug at multiple
angles and features an enhanced search functionality
that allows users to narrow down their vast offering
by price, construction, size, and country of origin. Go
to feizy.com/UI/OAKSearch.aspx.

KAS, in lieu of attending the Las Vegas Market this
past August/September due to the continued pandem-
ic, instead is offering multiple digital friendly experi-
ences. The company is sending a weekly newsletters
with company happenings and new collections as well
as offering market promotions that  include savings
on orders and additional savings on new collections.
Another digital focus for KAS has been trend videos
and three digital catalogs. Please email info@kas-
rugs.com and ask to be part of the KAS newsletter or
to be put in touch with a sales representative.

Christopher Guy Harrison

tribute
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NEW PRODUCTS GALLERY

FAR RIGHT “James” is one of over ten designs from Momeni
Basics, a new collection from Momeni that will debut this fall.

Hand tufted from wool with a latex back, the collection aspires to
highlight the subliminal art of beautifully

crafted rugs that may be utilized in almost
any space.  Shown here: JAM-1DNM

RIGHT Izmir, another new collection from
Momeni, features an elegant traditional
design in an updated color palette. The 

collection is cross-woven in space-dyed
polyester. Shown here: IZ-03BL

MOMENI
High Point: IHFC, H-345

From Nourison’s Prismatic Collection
Step onto this new Prismatic area rug and step
into a world of exciting, imaginative beauty. Its
swirling abstract design is composed of radiant
colors in brilliant, painterly combinations. 
This fine rug is hand-tufted of superb quality
wool and shimmering Luxcelle™ fibers, with
incredible carved detail for magnificent texture.
Shown here: PRS18 Multicolor

NOURISON
High Point: IHFC-IH101
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Keynote Series: The Intersection of Wellness 
and Home Design 
Date: Wednesday, October 14
Time: 3pm-4pm 
Speakers: Diane Falvey (Moderator), Clodagh, Lori
Miller, Charles Pavarini III, Michael Peterson
Location: High Point Theatre

Amidst a pandemic, stay at home orders and remote
working mandates, a surge of residential design
opportunities is emerging across the globe. Combined
with health  and  safety concerns, the spotlight on

wellness within the home is shining brighter than ever
and the design industry is well positioned to address
this need. Join Diane Falvey as she moderates a panel
comprised of Clodagh, Charles Pavarini III, Michael
Peterson  and  Lori Miller covering the future of well-
ness through a lens of technology and furnishings
designed to promote wellness, comfort and style.
Presented by the High Point Market Authority in part-
nership with Furniture, Lighting, and Décor.
Sponsored by Visual Comfort. This session will be
videoed and available digitally after Market.

HIGH POINT

HIGH POINT MARKET OCTOBER 13-21, 2020

In-Person Event Schedule 
Sponsored By The High Point Market Authority (HPMA)

The following in-person events are open only to home furnishing professionals 
registered for market. Sessions will be videoed and made available digitally to the trade

after Market. All events will be held in the High Point Theatre which is located 
in the Transportation Terminal. For more information and to register, visit:

highpointmarket.org/events
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In Conversation: Corey Damen Jenkins on Building 
a Profitable Business
Date: Thursday, October 15
Time: 12pm-1pm
Speakers: LuAnn Nigara, Corey Damen Jenkins 
Location: High Point Theatre 

Expert interviewer LuAnn Nigara, host of the A Well-
Designed Business® podcast, goes deep with Corey
Damen Jenkins, Principal + CEO, Corey Damen
Jenkins  and  Associates. Hear how he built his busi-
ness from the ground up to sustain financial solvency,
profitability, and growth. Corey and LuAnn will
explore the many lessons learned along the way,
including how to charge appropriately for what you’re
worth, strengthening your “emotional enamel” to
challenge feelings of self-doubt, and many more.
Complimentary boxed lunch provided. 1 IDCEC-
approved CEU. Presented as part of ASID’s Learn x
Design series. This session will be videoed and avail-
able digitally after Market.

Keynote Series: The Future of Virtual 
Design Services 
Date: Friday, October 16
Time: 3pm-4pm
Speakers: Nidhi Kapur, Kaitlin Petersen, Dennis
Scully, Nicole White
Location: High Point Theatre 

Saturday’s Keynote will be presented in a TEDx-style
format featuring two mini sessions. This program will
welcome guests with a series of conversations follow-
ing Business of Home’s Future of Home conference.
BOH editor in chief Kaitlin Petersen will interview
interior designer Nicole White about the future of
online design services: how to adapt your existing
workflow for e-design clients  and  positioning your
e-design offerings. Afterwards, BOH podcast host

Dennis Scully will sit down with Nidhi Kapur, the
founder of Maiden Home, to chat about the future of
retail design services and platforms, and how home
brands can offer in-house design services. Presented
by the High Point Market Authority in partnership
with Business of Home. This session will be videoed
and available digitally after Market.

ASID Learn x Design: Can We Talk? 
Navigating Difficult Client Conversations 
Date: Saturday, October 17
Time: 12pm-1pm 
Speakers: Phyllis Harbinger (Moderator), Cheryl
Luckett, John McClain, Beth Diana Smith 
Location: High Point Theatre 

In a perfect world, you and your client would always
be “on the same page” and in agreement on the pro-
ject at hand. Instead, we live in a world where you
must manage professional and/or personal differences
to maintain a strong business relationship. Now more
than ever, navigating client communications and
interactions are the key to success. Moderator and
panelists will share their insights and tips for navigat-
ing tough conversations with clients. Complimentary
boxed lunch will be provided. 1 IDCEC-approved
CEU. Presented as part of ASID’s Learn x Design
series. This session will be videoed and available dig-
itally after Market.

Style Spotters LIVE!
Date: Sunday, October 18
Time: 10am-11am 
Speakers: Rachel Cannon, Nancy Fire, Shay Geyer
(Moderator), Gary Inman (Moderator), Joanna
Hawley-McBride, Don Ricardo Massenburg, Rachel
Moriarty, Ivonne Ronderos, Victoria Sanchez, Keita
Turner 
Location: High Point Theatre 

HIGH POINT
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New date, new time, and new location, but still the
same great conversational perspectives from our
trend-tracking team. Join our panel of 2020 High
Point Style Spotters as they offer expert insights into
the leading looks and on-trend products from Fall
Market. Fresh from their showroom explorations, our
Style Spotters will unveil the standout looks and col-
ors, textures, and patterns, materials and forms of the
new season. Due to safety restrictions, this edition of
Style Spotters LIVE! will take place at 10am on
Sunday, October 18, in the High Point Theatre, and no
breakfast will be served. No RSVP required.
Sponsored by Studio Designer.

ASID Learn x Design: Woo to Close
Date: Tuesday, October 20
Time: 12pm-1pm 
Speaker: Sandra Funk
Location: High Point Theatre 

Sandra Funk shares her secrets on how to land your
dream client. After nearly two decades in the industry,
Sandra wants to help you run the most efficient, joyful
and profitable business possible, and she knows that
attracting new clients is a key ingredient to success.
Sandra will walk you through her potential new client
process from the initial call to closing the sale and
provide you with the scripts, templates and resources
guaranteed to elevate your client game.
Complimentary boxed lunch will be provided. 1
IDCEC-approved CEU. Presented as part of ASID’s
Learn x Design series. This session will be videoed
and available digitally after Market.

IMPORTANT NOTE Regarding  Covid-19 Protocols
Attendees to this year’s market can be assured that
every step has been taken by IMC and HPMA to
ensure the safety of High Point Market facilities. All
IMC buildings will follow IMC’s Together Safely
protocols including the required use of personal pro-

tective equipment (PPE), temporal monitoring, social
distancing, occupancy control, hand
sanitizing/cleansing and significantly enhanced
housekeeping. Additionally, elevators will have
capacity limits, stickers on the exhibit floor will indi-
cate social distancing and showrooms will be given
capacity limits. To read the full Together Safely plan,
go to www.TogetherSafely.com.

Appropriate masks or face shields of a type
approved by the CDC must be properly worn by visi-
tors at all times while in or about the buildings, with-
out exception. Masks must at all times cover the nose
and mouth of the wearer and may be of the reusable,
fabric variety or three-ply disposable masks. 

Masks are more effective than face shields
alone, but face shields may be worn by individuals
who have a medical reason not to wear a mask. Face
shields, if worn, must cover the face fully from fore-
head to below the wearer’s chin and wrap around the
sides of the wearers face. 

IMC will supply each entrant who does not
have his or her own PPE with a disposable mask, hand
sanitizer, and a one-page explanatory piece communi-
cating the requirements of access to the property. At
the point of screening, Security personnel will also
provide visitors with a verbal summary of the distanc-
ing and PPE and hygiene requirements. 

In addition, as part of the #HPMKTsafe
Initiative, buildings and showrooms across the
Market district will be keeping everyone safe by:

• Enhancing cleaning and sanitation protocols
• Promoting social distancing
• Reducing capacity within spaces
• Monitoring staff and attendee health
• Requiring face coverings for all 

staff and attendees 

For more information, please visit 
https://highpointmarket.org/HPMKTsafe/keeping-
you-safe.

HIGH POINT
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Your Brand: Promoting, Licensing and Protecting It!  
Date: Thursday, October 1
Time: 1:00pm-2:00pm EDT
Speakers: Evette Rios, Greg Wyman, Stephen Davies
and Ellen Gefen, Host of TheHome.com
Co-Sponsored by IMC-DesignOnHPMKT and Alden
Parkes

Join industry leaders as they discuss how to grow
your design business through media opportunities,
licensing and design collaborations, all while not
signing your rights away. Ellen Gefen, Host of
TheHome.com, will moderate this discussion where
you will learn how to take advantage of every oppor-
tunity that can help your business grow. They will
give pointers to help you navigate television and other
media, while protecting your name and brand.  A
question and answer segment will follow.  (1 CEU)

Expand Your Network: The Benefits of Building
Relationships In and Outside of the Design
Industry Showhouse in a Showroom Designers 
Date: Monday, October 5
Time:  1:00pm-2:00pm EDT
Speakers: Kurt Jacob Miller, Luke Mack, Phyllis
Martin, Nicole Culler
Co-Sponsored by IMC-DesignOnHPMKT and Alden
Parkes

As an interior designer, how important should net-
working be to you? Join the ‘Showhouse in a
Showroom’ designers as they discuss why designers
should be making connections within the design
industry. Some of the panelists attended and met each
other at the Designer Experience Conference and cre-
ated relationships that lead them to great opportunities
to grow their businesses. Thinking about attending
industry events or community events, learn firsthand
the benefits of putting yourself out there. You never
know what opportunities will come from networking!
A question and answer segment will follow.  (1 CEU)

FLD: Home Design Business Think Tank: 
Maximize Profitability IV - Benefits 
of the Retailer/Designer Business Model
Date: Tuesday, October 6
Time: 3:00pm-4:00pm EDT
Speaker: Diane Falvey
In Partnership with Furniture, Lighting & Decor,
IMC-DesignOnHPMKT & Atlanta Market

We’re seeing more designers opening retail show-
rooms, and retailers delving into the designer side of
the business. Whether brick-and-mortar or e-com-
merce, how does playing in both the retail and design
spaces open up opportunities in the home design mar-
ket? These hybrid designers/retailers share what

HIGH POINT

HIGH POINT MARKET

October Webinar
Schedule

For more information and to register, visit: 
highpointmarket.org/events

Webinars can be viewed post-Market at:
imchighpointmarket.com/webinars-and-events/
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works best for them and how to be successful in both
retail and design channels. 

TrendWatch Fall 2020 Part 3: PROLOGUE
Date: Wednesday, October 7
Time: 1:00pm-1:30pm EDT
Speaker: Julie Smith Vincenti, Nine Muses Media

The third of IMC’s highly anticipated TrendWatch
program for High Point Market Fall 2020 offers an
inside look at leading trends shaping the home fur-
nishings industry. While our industry is social distanc-
ing, these trends are brought to you through this 3-part
webinar series, in partnership with home furnishings
trend forecaster, editor and curator Julie Smith
Vincenti of Nine Muses Media. (.5 CEU) 

The House that Diversity Built
Date: Thursday, October 8
Time: 1:00pm-2:00pm EDT
Speakers: Breegan Jane, Erika Taylor and others TBA

Join our all-star panel of designers as they create the
Fall High Point Market Virtual Showhouse! This
exclusive line-up will bring diverse backgrounds,
design experiences and global perspectives to their
individual design plans, having created a one-of-a-
kind, dream home residence with an exclusive mix of
cultural influences and product perspectives. To cap it
all off, we’re having a celebratory cocktail hour with
these rock stars of the design world, allowing you to
mix and mingle with some of the industry’s brightest
personalities. Designers include Breegan Jane, a
designer, entrepreneur, lifestyle expert and philan-
thropist in Los Angeles and founder of Breegan Jane
Interior Design; Erika Taylor, Owner & Principal of
Taylored Interior Solutions LLC, a full-service interi-
or design company-based in Philadelphia, PA and
member of the Black Interior Designers Network
(BIDN), along with others to be announced.

Re-defining Luxury
Date: Monday, October 12
Time: 2:00pm-3:00pm EDT
Speakers: Erinn Valencich, Courtney McLeod, Chad
James, Vicky Serany, Scot Meacham Wood, Brynn
Olson and Lynn Terry from Southern Home
In partnership with Southern Home and IMC-
DesignOnHPMKT

In an ever-changing design world where trends come
and go, what does it mean for something to be a lux-
ury? Are there any specific characteristics that can
truly make a design or product timelessly luxurious or
can the definition of luxury be re-defined? Our curat-
ed panel will discuss different viewpoints of luxury
and how it can vary based on economics, lifestyle,
location, time and more. Join Terry Lynn, Editor for
Southern Home, as she moderates our award winning
and forward thinking panelists. Sponsored by IMC-
DesignOnHPMKT. (1 CEU)

The Sustainable Furnishings Council presents:
The Green Ribbon Awards
Date: Tuesday, October 13
Time: 12:00pm-1:00pm EDT
In Partnership with Sustainable Furnishings Council

Learn which new products at High Point Market were

HIGH POINT
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awarded an inaugural “Green Ribbon” based on their
design, sustainability, and ingenuity. Judges are all
members of the Sustainable Furnishings Council’s
panel of Ambassadors, and will share how they would
incorporate these and other earth-friendly pieces into
their upcoming projects. 

Content also includes a synopsis of
GREENleaders, the industry’s first certified sustain-
ability training course. This webinar is intended to
give participants useful information you can begin
using in your business immediately as well as answer
any questions you may have about getting the most
out of SFC membership.

How COVID-19 May Change Home-Décor
Preferences
Date: Tuesday, October 13
Time: 1:00pm-2:00pm EDT
Speakers: Michelle Lamb and Leigh Ann
Schwarzkopf, The Trend Curve

The pandemic’s legacy will reach well beyond the
immediate socioeconomic concerns. It is poised to
change consumers’ perspectives and purchasing
behaviors around home furnishings and décor for
years to come. Color/design trend forecaster Michelle
Lamb and marketing/licensing expert Leigh Ann
Schwarzkopf team up to explore how topics from
pricing, quality and functionality to color, comfort
and style are being reinterpreted through a COVID-19
lens. (1 CEU)

Working With a Coach - Part 1 Featuring Kimberley
Seldon - BUSINESS OF DESIGN™
Date: Wednesday, October 14
Time: 1:00pm-2:00pm EDT
Speakers: Kimberley Seldon & Martha Lowry
In Partnership with BUSINESS OF DESIGN™

Have you ever wondered what the benefits of working

with a design business coach (might) be? Join Martha
Lowry, established designer and CEO & President of
Design of the Times, Inc. and interior designer and
BOD™ Advocate in Chief, Kimberley Seldon, for a
candid Q&A about the relationships, support and
business growth insights that happen when a designer
strategizes with a business coach. 

Environmental Update: Our Industry’s Impact on
the Earth and One Way You Can Help
Date: Thursday, October 15
Time: 12:00pm-1:00pm PST
Laura Hodges, SFC Ambassador
In Partnership with Sustainable Furnishings Council

Join SFC with IMC-DesignOnHPMKT for a vibrant
virtual discussion! Furniture adds the highest value to
the wood resource, and is the #3 consumer of the
wood globally, which makes our industry very impor-
tant to saving the forests of the world. That is crucial
not only to ensure we have wood for furniture in
future generations, but also for slowing global warm-
ing.  The Wood Furniture Scorecard celebrates retail-
ers commitment and use of good wood sourcing poli-
cies.  Learn what they watch out for and be empow-
ered to do the same!  This discussion with retailers
that scored highest on SFC’s 2020 Wood Furniture
Scorecard will be moderated by SFC Ambassador
Laura Hodges.

Sherwin-Williams: How Do Cultures Influence
Color?
Date: Thursday, October 15
Time: 1:00-2:00pm EDT
Speaker: Sue Wadden, Sherwin-Williams Director of
Color Marketing
In Partnership with Sherwin-Williams

IMC-DesignOnHPMKT Market invites you to join
Sue Wadden, Sherwin-Williams Director of Color

HIGH POINT
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Marketing, for the Presentation of “How Do Cultures
Influence Color?”. This course will begin with the
exploration of diverse cultures and how color is per-
ceived by these potential clients. We will identify the
historical significance of color families and in conclu-
sion, view and compare cultural similarities and dis-
parities among color families. The goal is to assist
designers in making better educated choices relating
to color selection and taking into consideration the
inhabitants of multicultural environments.(1 CEU)

ReImagine, ReOpen & ReEngage—
Visual Merchandising Transformed
Date: Friday, October 16
Time: 1:00pm-2:00pm EDT
Speaker: Gretchen Kroll, Tripar International, Inc.

The recent events of 2020 are changing the way we
understand our world and how we conduct business.
The impact on visual design is immense and how con-
sumers interpret the environment has forever
changed. In this webinar, you will learn fundamental
aspects of how we decipher visual data, from a prim-
itive perspective and its impact on consumer behav-
ior. COVID is an opportunity for retailers to take a
step back and implement powerful visual tools that
will alter the way you showcase products.  As you
reopen and reengage . . . “see” your store from a new
perspective. The transformation will make you
stronger than ever. (1 CEU)

Working With a Coach - Part 2 Featuring Gail Doby
Date: Monday, October 19
Time:  1:00pm-2:00pm EDT
Speakers: Gail Doby and Jodi Cook
In Partnership with Gail Doby 
Coaching & Consulting

Have you ever wondered what the benefits of working
with a design business coach might be? Join Gail

Doby, ASID, Chief Vision Officer of Gail Doby
Coaching & Consulting, and rising design leader Jodi,
Cook, Founder of Cook House Design, for a candid
Q&A about the relationships, support and business
growth insights that happen when a designer strate-
gizes with a business coach.

Walking the Market with Rug News & Design
Date: Tuesday, October 20
Time: 1:00pm-2:00pm EDT
Speakers: Sarah Stroh and Leslie Stroh, Rug News
and Design
In Partnership with Rug News and Design

For over 10 years, Rug News & Design has walked
every market, and every floor to find and research the
rugs presented by all vendors. This year, Sarah Stroh,
will virtually show and discuss new rug line introduc-
tions along with the different aspects of the rug indus-
try, design, color and techniques used. (1 CEU) 

HIGH POINT
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CALENDAR & INDEX

events
Markets
NY HOME FASHIONS WEEK .............September 14-17
NYC - Various Showrooms
(212) 297-2122/www.homefashionproducts.com

INTERNATIONAL HOME 
FURNISHINGS MARKET ........................October 13-21
High Point, NC
(336) 888-3700/www.imcenters.com

ATLANTA INTERNATIONAL GIFT 
& HOME FURNISHINGS MARKET ........January 12-19
Atlanta, GA
(800) ATL-MART/www.americasmart.com

HEIMTEXTIL..............................................January 12-15
Frankfort, GERMANY
(770) 984-8016/heimtextil.messe.frankfurt.com

DOMOTEX..................................................January 15-18
Frankfort, GERMANY
(770) 984-8016/www.domotex.de

SURFACES...................................................January 25-28
Las Vegas, NV
(800) 547-3477/www.intlsurfaceevent.com

LAS VEGAS MARKET...............................January 27-31  
Las Vegas, NV
(888) 962-7469/www.imcenters.com

auctions
CHRISTIE’S www.christies.com
London, ENGLAND

Art of the Islamic and Indian Worlds Including
Oriental Rugs and Carpets.......................................October 19

AREA advertisers
AMICI...............................................................................5
908-272-8300/amiciimports1@aol.com

CAPEL............................................................................11
910-572-7000/capelrugs.com

D & K WHOLESALE....................................................10
914-472-1700/dkwh.com

FEIZY...............................................................................2
(800) 779-0877/feizy.com

HAROUNIAN RUGS INTERNATIONAL ....................4
(800) 682-3330/hrirugs.com

JAUNTY CO. ..............................................................IFC
800-323-3342/jauntyinc.com

KALATY ..........................................................................1
800-255-7847/kalaty.com

KARASTAN.....................................................................8
(800) 843-4473/mohawkind.com

MOMENI..........................................................................9
800-536-6778/momeni.com

NOURISON.................................................................IBC
800-223-1110/nourison.com

ORIENTAL WEAVERS...................................................3
800-832-8020/owrugs.com

TAMARIAN ...................................................................13
410-321-6222/tamarian.com

TEPP TEAM...................................................................10
201-863-8888/info@teppteamusa.com

SERVICES 
TO THE AREA RUG INDUSTRY

AMERICASMART-ATLANTA....................................BC
800-ATL-MART/americasmart.com

MATERIAL CONCEPTS...............................................24
800-372-3366/info@materialconcepts.com

Contributions to this calendar are welcome. 
Please send information to AREA Magazine, c/o ORIA, 400 Tenafly Rd., #699, Tenafly NJ 07670

llaufer@oria.org
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Handmade decorative rugs have long been a mainstay for
interior designer Ray Booth whose work has taken him
across the country and as far afield as San Miguel de
Allende in Mexico and the Cotswolds in England.
Originally destined for an architectural career, he discov-
ered the intriguing world of interior design while working
for legendary interior designer John Saladino who awak-
ened him to the importance of handmade rugs. “Rugs are a
favorite way for me to start a project,” states the designer, a
partner with Bobby McAlpine at McAlpine House, an
architectural and design firm based in Nashville, TN, and
New York City with offices in Montgomery, AL and
Atlanta, GA. While Mr. Saladino exposed him to the intri-
cacies and the beauty of worn, if not threadbare, antique
rugs, his subsequent stint with Manhattan designer Clodagh
attuned him to the intrinsic value of handcrafted weavings’
luxuriant texture and quality. His first book, Ray Booth
Evocative Interiors (Rizzoli, 2018), attests to the promi-
nence he attributes to handmade decorative carpets in his
interiors. 

For International Designer

Ray Booth                                                                                                                               
The Rug Is The Foundation

STORY BY ALIX G. PERRACHON

An ivory field rug with a sweeping cloud-like silver pattern enhances the cool airy
ambiance in this family room. Photography by Eric Piasecki.  Courtesy of McAlpine.

IMAGES COURTESY OF RAY BOOTH EVOCATIVE
INTERIORS (RIZZOLI 2018). 
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      For Mr. Booth, history in architecture and design
has always been a key element of fascination harking
back to his childhood when he and his mother would
regularly visit the Twickenham historic district in his
hometown of Huntsville, AL. Incorporating antique
and contemporary elements infuses interiors with
energy and interest. “The best parties are when you
have people from all different backgrounds,” states
the designer who graduated from Alabama’s Auburn
University’s School of Architecture. “It’s the same
for interiors.” 
      A chance encounter forever altered Mr. Booth’s
trajectory when he met John Saladino while interning
for his former architecture professor Bobby
McAlpine on an architectural project in Atlanta. After

graduating in 1989, he decided to try his luck in the
Big Apple and contacted Mr. Saladino, his only lead
who landed him a position in his architectural depart-
ment. There, he discovered the intoxicating and
multi-layered allure of interior design. “Interior
design was a revelation for me,” continues the
designer whose elite clientele includes country music
icons Faith Hill and Tim McGraw along with other
top country music stars. His subsequent four-year
stint with renowned avant-garde Manhattan designer
Clodagh heightened his appreciation of handmade
rugs’ organic textural quality particularly in Tibetan
rugs. An accomplished sculptor, Clodagh shared her
passion for handcrafted weavings which has
remained with him ever since. 

ABOVE An ivory ground Haji Jalili Tabriz displaying an intricately drawn overall pattern with pops of indigo, reds, and roses is 
the decorative statement in this elegant library.  Photography by Simon Upton.  Courtesy of McAlpine House. RIGHT The pale golds in the medium-blue

ground rug featuring a Khotan-inspired pattern are played up in this sitting room’s walls and furnishings. 
Photography by Eric Piasecki.  Courtesy of McAlpine.
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      “For me, the key attraction of handmade rugs is
that they are the evidence of the imperfect,” com-
ments Mr. Booth whose casual yet elegant interiors
celebrate refined eclectic choices. “Just like human
beings, they aren’t all the same. None of us is per-
fect!” His love affair with antique rugs truly began in
2004, five years after returning to McAlpine, then
located in Montgomery, AL, as partner in its interior
design firm. He was working on a project in
Charlotte, NC with clients who owned an oriental rug
collection which he traded for other antique pieces.
“Antique rugs add a layer evoking an emotional
response,” he adds. Emotion is a vital element in Mr.
Booth’s interiors which he designs with meaningful
purpose rather than pulled together arbitrarily. 

      Given the designer’s passion for distinctive
handmade rugs with “authenticity and character,” he
is mainly attracted to antiques and vintage pieces
with a predilection for Oushaks, Sultanabads, Agras,
and Tabrizes featuring all-over designs in neutral
hues. “I prefer a softer palette,” he comments. He
leans toward subtle all-over organic patterns executed
in muted tones. He generally shies away from strong,
bold geometric patterns in contrasting colors, except
occasionally when working with Moroccan pieces.
His interiors also prominently feature Tibetans and
contemporary flatweaves with organic and geometric
patterns orchestrated in soft, often tone-on-tone color
combinations and in different materials including
wool and silk.

The cream repeat medallion in this city weave Persian-inspired mocha field rug infuse this traditional library with light. 
Photography by Pieter Estersohn.  Courtesy of McAlpine.
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      “I rarely custom order rugs,” continues Mr.
Booth. “I really like to have something on hand.
Maybe I’m just too lazy?” For that reason, he
explains, “I always start with the rug—always! It
makes decorating so easy and I’m lazy! The rug is the
foundation of the room and it informs what steps
need to be taken next.” Not surprisingly, he nearly
always opts for a room-sized carpet. Sometimes, he
will place a smaller antique piece over a contempo-
rary flatweave. 
      As for connecting rugs from one space to the
other, his goal is to establish a bit of a yin-yang equi-
librium where one rug should not outshine the other.
Ideally, an antique rug should be followed by a con-
temporary, perhaps Tibetan-style, companion.

Connecting rugs “can be cousins but not twins.” That
said, he adds, “There is no absolute rule!”
      With Mr. Booth, handmade decorative rugs find
their way throughout the home including in kitchens,
bathrooms, and halls. When coordinating rugs and
fabric patterns and colors, he likes the former to be
subtler than the latter, or the reverse. The elements
should be balanced “just like in a painting.”
      Whether they be antique or new, handmade rugs
are here to stay. Their sustainable attributes are a crit-
ical factor. “I always sell handmade rugs on their
innate value of retention over time, their organic wool
properties, namely their lanolin content which helps
with stain resistance,” Booth explains. “My clients
are very sensitive to their handmade rugs’ innate

A cream ground rug with an organic vine pattern establishes a mood of serenity and repose in this master bedroom. 
Photography by Eric Piasecki.  Courtesy of McAlpine.
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qualities including their staying power. While I may
sometimes encounter client resistance with antiques,
I’ve never had anyone say no to a handmade rug.” 
      Will antique rugs come back? “Absolutely!”
answers Mr. Booth. “We are living through a cyclical
moment where contemporary rugs are predominant,

but antiques will be back because they are timeless.
Their future is bright! As we live in the Instagram
world of perfection, we are all craving for character
and authenticity. With Covid-19, we are all question-
ing our lives and need to surround ourselves with
things that provoke that emotional quality.”

About
THE DESIGNER

An Alabama native and alumnus of that state’s
Auburn University’s School of Architecture, Design
and Construction, Ray Booth began his career as a
summer intern for his architecture professor at his
eponymous architectural firm, McAlpine House, an
architectural firm then based in Montgomery, AL.
Soon after his graduation in 1989, he moved to New
York where he held successful tenures working for
renowned interior designers John Saladino, Clodagh,
and David Howell.
      In 1999, Mr. Booth rejoined McAlpine as a part-
ner in its interior design firm. Currently, he divides
his time between the firm’s Nashville, TN office and
its expanded New York office, which allows him to
keep one foot in the city and other in his native
South.
      Mr. Booth is the author of Ray Booth Evocative
Interiors, his bestselling first book published by
Rizzoli in 2018. Ray’s work has received significant
recognition from the nation’s most prestigious publi-
cations, including covers of Architectural Digest and
features in Elle Décor, Veranda, Milieu, The Wall
Street Journal, and Vogue.com.
      This year, Mr. Booth launches his inaugural fur-
niture collection with Hickory Chair and his first
accessory and lighting collection with Arteriors.

ABOVE Ray Booth. OPPOSITE A cream ground rug displaying a rhythmical
alternating butterscotch striae repeat bestows this sitting room with a timeless
contemporary flair. Photography by Eric Piasecki. Courtesy of McAlpine.
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This has been a time to catch up on books, movies,
and cooking. Why not add museum exhibits to the
catch-up list? In 2016, The Saint Louis Museum of
Art (SLAM) exhibited an array of exceptional carpets
donated by James F. Ballard. What could be better
than a virtual visit—or revisit—to this outstanding
exhibit, The Carpet and the Connoisseur?
      Ballard once said: “It would seem to me that
every man and woman should have a “hobby” of
some kind—something sufficiently interesting to
make it possible to forget, for a time, the every-day
cares and worries and get the mind into a new envi-
ronment. A complete change of thought is both restful
and refreshing, and enables us to resume our labors
with renewed zest.”
      So saying, James Ballard became a visionary col-
lector of Oriental carpets. It began in 1905 with a
stroll down Park Avenue in New York City. Window-
shopping while walking, on 32nd Street he saw a
strikingly colored piece and knew that he had to have
it. After some bargaining—an asking price of $500, a

buying price of $370—that rug became his first acqui-
sition, and led to a lifetime of inspired collecting.
      A tenacious carpet gatherer for over 20 years –
from the age of 55 until his death at age 79 – he once,
upon seeing a worthy rug carpeting a dog’s bed,
bought the dog in order to procure the rug. The ‘hunt’
was always on.

Thrill of the Hunt
      Born in Ashtabula, Ohio in 1851 to a financially
comfortable family, Ballard skipped college to join
the circus. An entrepreneur at heart, he went on to
conquer the business world, owning Richardson
Medicines, and then Ballard Snow Liniment. One of
the drugs that he manufactured, Campho-Phenique,
for cold sores, insect bites, and blisters, can be found
for sale to this day.
      His growing Saint Louis business increased his
fortune and allowed him to indulge what became his
passion and remained so until his death. Visitors to
The Met and to SLAM are grateful for that passion. 

THE CARPET AND THE CONNOISSEUR, REVISITED

Remembering An Extraordinary Gift
BY ELLYNE RAEUBER
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      Ballard initially bought his carpets from rug mer-
chants, but soon the thrill of the chase led him to trav-
el around the world to find his rugs. He logged almost
500,000 miles, visiting 42 countries, pursuing his pas-
sion: collecting rugs that dated primarily from the
15th to 18th centuries.
      During his travels, Ballard not only touched down
in the Middle East, India, North Africa, Southeast
Asia, China, the Caucasus, and Europe, but also
touched down during major historical moments like
being in Egypt in 1922 when Tutankhamun’s tomb
was opened; traveling to China to purchase from its
Emperor in 1924; and witnessing the Great Fire of
Smyrna after he was captured and spent time impris-
oned by the Greek government.

A Unique Eye
      As a collector, Ballard was an
outlier. SLAM’s The Carpet and
the Connoisseur “demonstrated
the quality and breadth of
Ballard’s collecting, as well as
depth in special regard to
Anatolian carpets,” said Philip
Hu, the museum’s curator of
Asian art, and co-curator of the
Ballard exhibit. 
      “At the time that he was col-
lecting during the early decades of
the 20th century,” Mr. Hu contin-
ued, “the focus of most collectors was on Persian and
Indian carpets, but Ballard had the foresight that
Anatolian carpets also formed a very important and
interesting category overlooked by many other major
collectors. Thus, he was able to assemble some of the
very best examples of Anatolian carpets with not too
much competition.” 
      The collection featured Ushaks, Ladiks,

Berghamas, and Ghiores, all of which showed his
instinct and aptitude for picking unusually beautiful
rugs. It was, Ballard said, the love of color that drew
him to Oriental rugs, and where can richer reds be
found than in Turkey—and the Caucasus, where Star
and Pinwheel Kazaks represent a part of his
Caucasus’ collecting. There is also one Turkoman on
display, an Arabachi torba.
      That said, Ballard did not leave out the classics.
There were Mamluk, Ottoman, Moghul, and Persian
carpets, including Gabbehs.

With Intention
      In 1925, he is quoted as saying, “I have never sold
a single rug that I have ever purchased and I never

intend to. I have given many to
museums, and I expect to give
more, but real rugs are like paint-
ings and must be loved and cared
for.” 

Indeed, wanting to share his
collection with the greatest num-
ber of viewers possible, in 1922,
he donated a large part of his col-
lection to The Metropolitan
Museum of Art in New York.

He spent the rest of the
decade growing his now depleted
collection and in 1929 and 1930,
donated 74 rugs to the Saint

Louis Museum of Art in his adopted hometown,
including 47 Turkish rugs valued at $250,000—the
most valuable gift the museum had ever received. 
      When Ballard died, he left many rugs to his
daughter, Nellie Ballard White, who later, in 1972,
donated 45 of those rugs to the Saint Louis Art
Museum, significantly increasing the importance of
the museum’s collection.

ABOVE Portrait of James F. Ballard; Saint Louis Art Museum Archives. Courtesy Saint Louis Art Museum. 
OPPOSITE Museum Exterior. Courtesy Saint Louis Art Museum.
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On View
      The 2016 SLAM exhibit featured 51 carpets and
two tents from the Ballard Collection. The choice of
what to exhibit fell to guest curator Walter Denny,
University of Massachusetts distinguished professor
in Islamic Arts, considered one of the world’s leading
experts on Oriental carpets. He worked in concert
with the recently retired Zoe Annis Perkins, the muse-
um’s textile conservator for 39 years, and Mr. Hu.
“Professor Denny’s choices were made based on con-
siderations of the rarity, cultural importance, visual
appeal, scholarly interest, and physical condition of
each piece,” said Mr. Hu.
      Shown were carpets from Central Asia, Iran, the
Caucasus, and Anatolia. The earliest carpets, dating
from the late-15th and 16th centuries, included rugs
from Spain, Egypt, and Syria as well as examples of
“Lotto” and small-pattern “Holbein” carpets. Two
striking fragments from Mughal India were also on
display. 
      Walter Denny noted that when “we look at the
very great differences in aesthetic among these carpet
groups, it becomes obvious that Ballard’s collection is
not so much the creation of a single individuals taste
as it is a single individual’s concept of the unity and
diversity present in the world of carpet art. In short, it
is a collection to inform the mind.”

Nellie’s Vase Carpet 
      Ballard set aside a vase carpet for his daughter
Nellie, and it was one of the carpets that in 1972, she
donated to SLAM. Had Ballard not put it aside, it
surely would have been in The Met in New York
today. It is easiest to see the vase in this classical vase
carpet design in the middle of carpet at the bottom of
the field. It progresses from a small vase on a wide
foot to a narrower part, then to a wide belly, and a nar-
row top with small spray of white flowers.

ABOVE Red-Ground Carpet with Design of Floral Palmettes and
Vases in Lattice Layout, 17th century; Persian, Safavid period

(1501–1722); wool; 11.5x4.8; Saint Louis Art Museum, Gift of Nellie
Ballard White 285:1972. Courtesy Saint Louis Art Museum.
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The Ladik Prayer Rugs 
      There are several towns in Turkey named Ladik,
but Ballard owned and donated four from the market
town located in Central Anatolia, northwest of Kona,
and famed for its rug weaving. A good number of
these rugs have survived, and many have inscribed
dates that identify them as having been made in the
18th century. Some, however, where the field may be
interrupted by a hanging lamp or flowers—often
stylized tulips—date from the 19th century. 
      As prayer rugs, Ladiks are longer than they are
wide and offer vibrant reds and blues. The mihrabs
are stepped or triple-arched or two columned and
often there is a cross panel where long stems hold up
tulips. It can be found above or below the niche. 
      One Ladik shows the triple arche at top, but there
are no columns supporting the two side arches.

Tulips grow from parapet at top and the outside bor-
der is a descendent of the earliest examples of this
type of rug. This is another example of Ballard’s abil-
ity to find wonderful rugs, in this case a later-dated
rug that ties together village weaving and a strong
sense of the rug’s design heritage.

LEFT Ladik Prayer Carpet with Vestigial Triple Arch on Red Ground
with Yellow Border, late 18th–early 19th century; Ottoman period

(1281–1924); wool; 6x3.7; Saint Louis Art Museum, Gift of James F.
Ballard 97:1929. Courtesy Saint Louis Art Museum. Courtesy Saint

Louis Art Museum.

ABOVE Ladik Prayer Carpet with Floral Panel at Top and
Meandering Vine Border, c.1800; Ottoman period (1281–1924);

wool; 6.5x3.8; Saint Louis Art Museum, Gift of Nellie Ballard White
311:1972. Courtesy Saint Louis Art Museum.
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An Exceptional Ushak
      The most important carpet in the Ballard
Collection is the Large Fragmentary Ushak Quatrefoil
Carpet. Among the Ushak carpets on view, this unique
fragment from the 16th century is estimated to be
about two thirds of its original size. Despite that, it is
at one and the same time, a prototypical and a unique
Ushak. 
      Its vivid red and dark blue differentiate it from
other Turkish carpets, as does its non-geometric

design; while the quality, texture, and wonderful con-
dition of its pile make it a one-of-a-kind carpet. It is
another example of Ballard’s ability to grab the
unusual. Where others would have overlooked a mere
fragment, Ballard realized its uniqueness. 
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Mr. Hu’s Pick
      Mr. Hu’s personal favorite is the Mejidiye
(Mecidiye) Prayer Carpet, also a very rare and unusu-
al example of its type. “This prayer rug has a light
green field decorated with an arched niche on
columns with cypress trees in yellow and red on a
white ground,” said Mr. Hu. “The tree decoration con-
tinues in the arches and on the base of the niche. 
      “From the top of the arch a mosque lamp is sus-
pended. From the top of the columns, a white tree

with design in yellow and red projects. Within the
niche is a conventional tree ending in large leaves in
pink, red, white, tan, and yellow. The central tree is
flanked at each side by a white cypress. The rug is
also bordered by trees in yellow and red.”

BELOW Mejidiye (Mecidiye) Prayer Carpet; mid-19th 
century; Ottoman period, 1281–1924; wool; 6x3.7 (186.7 x 111.8
cm); Saint Louis Art Museum, Gift of James F. Ballard 75:1929.

Courtesy Saint Louis Art Museum.

OPPOSITE Large Fragmentary Ushak Carpet with Quatrefoil
Medallion, 16th century; Ottoman period (1281–1924); wool;

9.9x7.5; Saint Louis Art Museum, Gift of James F. Ballard 98:1929.
Courtesy Saint Louis Art Museum.
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ABOVE Small Rectangular Pavilion Tent, probably late 19th or early 20th
century; Persian; wool, cotton, silk, and leather; Saint Louis Art Museum,
Gift of James F. Ballard 131:1929. Courtesy Saint Louis Art Museum.

RIGHT Detail of Small Rectangular Pavilion Tent, probably late 19th or
early 20th century; Persian; wool, cotton, silk, and leather; Saint Louis Art
Museum, Gift of James F. Ballard 131:1929. Courtesy Saint Louis Art
Museum.

ABOVE LEFT Small Octagonal Pavilion Tent, probably late 19th or early 20th century; Persian; silk, cotton, and metallic yarns;
11’4x13’4x13’4; Saint Louis Art Museum, Gift of James F. Ballard 132:1929a,b. Courtesy Saint Louis Art Museum.

ABOVE RIGHT Detail of Small Octagonal Pavilion Tent, probably late 19th or early 20th century; Persian; silk, cotton, and metallic yarns;
11’4x13’4x13’4; Saint Louis Art Museum, Gift of James F. Ballard 132:1929a,b. Courtesy Saint Louis Art Museum.
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The Tents
      Two Persian pleasure tents present another
dimension of Ballard’s collecting. Used for outdoor
gatherings they were, until recently, the only of their
kind to be found in an American museum. One, a
small octagonal, was exhibited in Albany in 1926.

With a Cintamini Border
      A small medallion Cintamini Ushak carpet from
the 17th-18th century is one of two known in this
design, a design that has been handed down from
mother to daughter and has evolved over the cen-
turies. Within the field, the white border filled with
dots and the white calipers at either end of the field
make this design unique.
      The outer border, which features a repetition of
three dots along with wiggly lines, typical of
Cintaminis, has its origin in early Buddhist design
from India—as early as the beginning of the Common
Era. In the Buddhist tradition, the design represents
three pearls and flames in a headdress of a holy per-
son. Over time, in the Middle East, but especially in
Turkey, this pattern became a good luck symbol that
would bring good fortune to its owner. 
      The carpet’s ends show shapes, curvilinear leaves
that have become so abstract that they almost look
like animals. Again, this is a design that has gradually
changed over time.

Two Carpets on View Now
      The Saint Louis Art Museum, following a closure
due to the corona virus, opened its doors on July 16.
Mr. Hu explained that SLAM “always has two carpets
from the Ballard Collection on display at any given
time in Gallery 120 (Islamic Art). Rotations take place
twice a year, so four different carpets from the Ballard
Collection may be seen every year,” he said.
      AREA hopes this visit/re-visit to a wonderful
exhibit of exquisite carpets collected by a man with
extraordinary taste has brought almost as much plea-

sure as lying down in one of the tents and gazing at
the ceiling must bring.
      Looking through the exhibition catalogue by
Walter B. Denny with Thomas J. Farnham, The
Carpet and the Connoisseur: The James F. Ballard
Collection of Oriental Rugs (St. Louis: Saint Louis
Art Museum, 2016), is another wonderful way to see
the exhibit. It can be purchased through the museum.
Email them at museumshop@slam.org or call them at
314-655-5249.
      One can also visit SLAM and view the Ballard
Carpet Collection, virtually, at:
https://www.slam.org/collection/objects/?show_on_v
iew=false&featured_objects=false&se=Ballard%20&
collection=islamic-art.
      And scroll down to see 100 carpets!

ABOVE Small Medallion Carpet with Red Ground and "Cintamani"
Border, late 17th–18th century; Ottoman period (1281–1924); wool;

7.1x4.4; Saint Louis Art Museum, Gift of James F. Ballard
107:1929. Courtesy Saint Louis Art Museum.
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EXTRAORDINARY MEASURES FOR AN EXTRAORDINARY TIME
How Wholesaler Companies Are Supporting Their Customers

During The Pandemic

By Carol Milano

The year 2020 has been extraordinarily difficult for both health and business. Demand for rugs, carpets, and
most categories of home furnishings were seriously affected by restrictions on many types of retail stores, as
well as greatly reduced consumer spending and mobility. Yet throughout the difficult months of the pandemic,
wholesalers have tried hard to constantly provide every possible type of support to their clients.
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Financial Considerations
      In June, Capel Rugs began offering 60-day
deferred payment terms on all new orders placed by
its retail brick-and-mortar customers. The offer
applied to all products in the Capel Rugs line (exclud-
ing drop-ship orders placed via e-commerce.) 
      Nourison, too, offered some term extensions.
“But all the stores were closed,” observes Andrew
Peykar, president of Nourison. “You couldn’t do any-
thing for anyone who wasn’t doing business.”  
      “We understand the situation that our that our
customers are in and the hardship that all retailers are
facing. We try to support them as much as we can,”
says Ramin Kalaty, vice president of Kalaty Rug
Corporation. They have offered special discounts,
free freight, and other incentives—“whatever we
could to help our customers make a sale.” With both
headquarters and warehouse at the same location in
Hicksville NY, and showrooms in Atlanta, High Point
and Las Vegas, Kalaty was able to stay open through-
out the pandemic, when Governor Andrew Cuomo
declared warehouses essential services. 
      “We know that cash flow is not what it used to
be,” Mr. Kalaty notes. Depending on the customer’s
specific situation and order amount, terms for pay-
ment varied. “Some customers had old balances with
us, and we extended those payments at least three
more months.” 
      To address another concern, “We see the need a
customer has if their client needs a rug immediately
but it’s not in stock. Our customer wants the sale as
soon as possible, to generate cash flow,” says Mr.
Kalaty. “If the rug would take a long time to get from
India, China, or Pakistan, we used a courier service to
get it to them within two weeks.” From April until
July, a courier shipment reached their warehouse
almost every week. “We have good inventory, and
normally fulfill orders right away.  What we’re lack-
ing, we bring by courier, a heavy expense on our part.
It’s a special service we provide to our clients.”

Instead of 4o cents per square foot for normal ship-
ping costs, Kalaty paid ten times more: $4 per square
foot via courier. 
      Feizy Rugs normalized their online pricing, care-
fully raising or lowering them throughout the pan-
demic, reports Justin Yeck, vice president. “We
looked at the products as a whole, ensuring we’re sell-
ing at the right price compared to our competitors.
We’re still selling the same great product, both online
and in-store. We did not lower quality to lower prices!
Mr. Feizy never wants to put anything in the field
that’s not representative of the high standards we have
for the brand.”

New Collections
      “This has been an exceptionally challenging peri-
od for the entire industry,” says Cameron Capel, pres-
ident—sales and marketing, for Capel Rugs. “But
brick-and-mortar retailers have been particularly
hard-hit by the impact of the pandemic, due to store
closures and restrictions on person-to-person contact.
As shoppers return to stores, we want to make sure
that our customers have an assortment of the latest on-
trend, well-produced designs to drive new business.” 
      Seeking to help retailers and designers spark new
business in the late summer and fall selling seasons,
Capel Rugs introduced four dynamic new rug collec-
tions at the Las Vegas Market in late August. 
      With April High Point cancelled, and both Atlanta
and Las Vegas markets delayed, Kalaty was still able
to introduce their new designs and collections. “Since
clients were unable to come to trade shows, we set up
virtual presentations from the comfort of their store or
home. They would contact us by internet and we
would show them new designs and collections,” says
Mr. Kalaty. “Customers felt a need to update their
inventory so when the pandemic is over, they would
have updates designs and colors, so they are re-stock-
ing. Our virtual presentation was very successful. 
      By mid-2020, Feizy had launched 27 new collec-
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tions for the year. They expect close to 21 additional
selections for the remainder of 2020, for a total of
close to 50 new collections, each featuring seven to
eight different styles.  By early spring, they had creat-
ed video for all product launches and they are now
working on videoing all new additions and best-sell-
ing product. 

Virtual Interactions 
      Feizy quickly began monthly training sessions
with all their internal reps about how to conduct video
calls and highlight products. “We made that our new
medium, and we are still holding these with buyers
and designers whose offices remain closed,” Mr. Yeck
explains. 
      “Working from home was a whole new transi-
tion,” admits Mr. Peykar, of Nourison, “and I think we
handled it pretty well as a company.” Because of the
unusual circumstances, Nourison encouraged all its
employees to check on people first and business sec-
ond, whenever speaking to a client. “If they didn’t
want to discuss business, there was no reason to.
Some retailers did take the opportunity for Zoom
meetings,” he adds. 
      Nourison presented a “virtual market” over four
days in May, to replace High Point, in a way. “We
gained a lot of knowledge and useful information
from the effort,” Mr. Peykar reflects. The company
presented three half-hour sessions online, for different
topics, such as carpets or area rugs, by price point.
“Basically, we were showcasing our new products for
2020.” On the fourth day, Nourison held a virtual
cocktail hour. “Everyone was in a separate space,
bringing their own beverage, and hanging out on
Zoom. It was fun, and interesting,” says Mr. Peykar.
“We talked to some new friends, and some old
friends, made several new contacts, and got some
orders. Old friends gave us information about what
went well—or didn’t. It was a little bit of everything,
and well worth the effort.”

Re-Openings
      Feizy maintained business as usual, knowing
sales would come back.  “We tightened our belts a lit-
tle, and grew more judicious about what we thought
would be good for our clients,” says Mr. Yeck. “We
updated our e-commerce, adding new and additional
product which appealed to our online consumer.
We’ve placed much more focus on what consumers
are buying, constantly analyzing sales, page place-
ment, and our competitors’ offerings.” 
      When accounts began re-opening in June, “Sales
went crazy,” Mr. Yeck reports. “In June, we saw dou-
ble digit increases over the previous year. Our e-com-
merce sales grew by 34%, year over year. By early
July, the constant response was that many retailers
had depleted their stock, because they never closed.
“We saw a real need for replacement stock. A large
retailer in Tennessee that remained open said April
and May were their best months ever, so they really
saw a need to fulfill stock quickly.” West Coast sales
continued to lag, which was a direct correlation to
many states remaining in lock-down longer. 
      Nourison kept retailers informed that its ware-
houses were operational, and that Zoom meetings
were available with sales reps. “We provided
increased e-blasts,” says Mr. Peykar. “It’s been all
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about giving them information for when they re-
opened, so they’d know what’s going on here, and can
use that to help their own business. It’s been nice to
have decent online presence during the closures.” In
early July, he reported, “Things are slowly getting
back to normal, with volume picking up, daily.” 
      Similarly, by early July, “We are feeling stores
opening more and more,” reports Mr. Kalaty.  After
very slow sales in April and May, they spiked dramat-
ically upward in June. “We do have customers not yet
open. We try to contact them to see if there’s any sup-
port we can give. As they open, we are here to support
our clients, and try to contact them to see how we can
help. Our customers are mainly brick and mortar
stores. In California, they’ve been on very strict open-
ing, with limited [hours when] clients come in and
place orders, mostly by appointment. I think people
sitting at home for over three months get the notion of
redecorating their houses.” As stores open, “All these
people will go to rugs and furniture stores, to try to
redo or redecorate—I’ve seen that in June already.”
      

Summary
      If the difficult pandemic persists into 2021,
wholesalers and suppliers will continue their efforts to
find ways of assisting retailers of all sizes, with both
online and brick-and-mortar sales. 

In June, Nourison began implementing a return to work plan, by maintaining a clean and hygienic workplace
and ensuring employees continue to practice safe and social distancing measures once normal business opera-
tions resume in the office. These included installing plexiglass barriers in cubicle areas and improving venti-
lation with larger air filters. Employees have daily temperature checks, wear face coverings, and keep work
areas disinfected regularly.  Employees gradually transitioned back into the office, with communication con-
tinuing via video conferencing instead of in person meetings. 

Nourison’s warehouse operations, which have been open and operating during the COVID-19 pan-
demic, will continue to follow enhanced guidelines and safety protocols. “We fortunately have been able to
remain open and able to ship customer orders during this crisis” said Andrew Peykar, president at Nourison.
“Our team has done a great job handling our business during this difficult time. Many employees have been
working remotely while we’ve had a core team in our warehouses. We look forward to being able to gradual-
ly bring more employees into our offices while still keeping everyone as safe as possible.”

Photographs, courtesy of Nourison, illustrate measures being
taken in their facilities to keep employees safe.

Protocols In-place At Nourison
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AMICI IMPORTS, INC. 
335 Centennial Ave., Suite 7
Cranford, NJ 07016
(908) 272-8300 
FAX (908) 272-8310
E-mail: amiciimports@amiciimports.com
URL: www.amiciimports.com
Jeffrey DeSantis, Pres.

AMINCO, INC. 
505 Winsor Drive
Secaucus, NJ 07094 
(201) 601-9200
(888) 501-9200
FAX (201) 601-4747
E-mail: mail@amincoinc.com
Mikel Banilevi, Partner.
David Banilevi, Partner 

ARIANA RUGS, INC.
666 N. Robertson Blvd.
Los Angeles , CA 90069
(310) 289-8800
(888) 696-4960
FAX (310) 289-8808
E-mail: sales@arianarugs.com
URL: www.arianarugs.com
Ahmad Ahmadi , Pres.
Alex Ahmadi, V.P.
Nadra Ahmadi, Sec’y

ASIA MINOR CARPETS, INC.
515 Depot Street
Manchester Center, VT 05255
(212) 447-9066
FAX (212) 447-1879
E-mail: info@asiaminorcarpets.com
Alp Basdogan, Pres.

ATIYEH INTERNATIONAL, LTD.
P.O. Box 3040
Newberg, OR 97132 
(503) 538-7560 
URL: www.atiyeh.com 
E-mail: rugs@atiyeh.com 
Leslie Atiyeh, Pres.
Thomas J. Atiyeh, Exec. V.P.

BASHIAN
65 Railroad Ave.
Ridgefield, NJ 07657
(201) 330-1001
(800) 628-2167
FAX (201) 330-0878
E-mail: info@bashianrug.com
George G. Bashian, Jr., Pres.
Garo Bashian, V.P.
Ralph Bashian, V.P.

BOKARA RUG CO., INC.
50 Enterprise Ave. North
Secaucus, NJ 07094
(201) 601-0040
FAX (201) 601-0055
E-mail: info@bokara.com
URL: www.bokara.com
Jan Soleimani, Pres.
Gabriel Vaknin, V.P.

CAPEL, INC.
831 North Main St.
Troy, NC 27371
(910) 572-7000
FAX (910) 572-7040
E-mail: mail@capel.net
URL:www.capelrugs.com
Cameron Capel, Pres. Sales & Mktg.
Richard Capel, Pres. Manufacturing
Ron Capel, Pres. Finance/Retail

CARAVAN RUG CORP.
8725 Wilshire Blvd.
Beverly Hills, CA 90254
(310) 358-1222
FAX (310) 358-1220
Mois Refoua, Pres.
Nabi Rahmati, Sales
Jay Nehouray, Sales
David Nehouray, Sales
Mario Cordero, Warehouse Mngr.

WILLIAM CHERKEZIAN & SON, INC.
/TAPIS INT’L*

THE CREATIVE TOUCH
401 Penhorne Ave., Suite 4
Secaucus, NJ 07094
(201) 866-1933
FAX (201) 866-1935
E-mail: info@creativetouchrugs.com
URL: creativetouchrugs.com
Baki Ildiz, Pres.

D & K WHOLESALE
div. Dilmaghani (Medhi Dilmaghani & Co., Inc.)
540 Central Park Ave.
Scarsdale, NY 10583
(914) 472-1700
FAX (914) 472-5154
(800) 545-5422 & (877) DIL-RUGS
E-mail: sales@dkwh.com
URL: www.dkwh.com
Dennis A. Dilmaghani
Essy Kashanian

EBISONS HAROUNIAN IMPORTS
389 Fifth Avenue, Ste. 508
New York, NY 10016
(212) 686-4262
(800) 966-6666
FAX (212) 779-4262
E-mail: info@ebisons.com
URL: www.ebisons.com
Ebi Harounian, Partner
Michael Harounian, Partner
Maurice Harounian, Partner
Melissa McMee, Designer

ELIKO ORIENTAL RUGS, INC.
102 Madison Ave., 4th Floor
New York, NY 10016
(212) 725-1600
(800) 733-5456
FAX (212) 725-1885
E-mail: elikorugs@aol.com
URL: www.ElikoRugs.com
Babadjian Bassalali, Pres
David Basalely, Partner
Soloman Bassalely, Partner
Richard Garrad, Sales
Mahtab Etessami, Sales

FEIZY IMPORT & EXPORT CO.
Feizy Center
13800 Diplomat Drive
Dallas, TX 75234
(214) 747-6000
(800) 779-0877
FAX (214) 760-0521
E-mail: salesinfo@feizy.com
URL: www.feizy.com
John Feizy, Founder/Owner
Cameron Feizy, V.P. Sales
Nasser Garroussi, V.P.-Finance
Leah Feizy

FRENCH ACCENT RUGS & TAPESTRIES
36 East 31st St., Ground Floor
New York, NY 10016
(212) 686-6097
(888) 700-7847
FAX (212) 937-3928
URL: www.farugs.com
Kevin Rahmanan, Principal
Khosrow Banilivi, CEO
Bijan Nabavian, Treas.
Danny Shafian, Operations Mngr.

G.A. GERTMENIAN & SONS
300 West Avenue 33
Los Angeles, CA 90031
(213) 250-7777
(800) 874-1236
FAX (213) 250-7776
E-mail: Gertmenian@gertmenian.com
URL: www.gertmenian.com
Tom Gertmenian, Partner
Don Gertmenian, Partner
Peter Gertmenian, Partner

HAROUNIAN RUGS
INTERNATIONAL CO.
104 West 29th St.
New York, NY 10001
(212) 213-3330
(800) 682-3330
FAX (212) 545-0657
E-mail: info@HRIRUGS.com
URL: www.HRIRUGS.com
David Harounian, Partner
Lee Harounian, Partner
David Grasse

JAIPUR LIVING, INC.
1800 Cherokee Parkway
Acworth, GA 30102
(404) 351-2360
(800) 678-7330
FAX (678) 551-6677
E-mail: info@jaipurrugs.com
URL: www.jaipurrugs.com
Asha Chaudhary, Pres.

JAUNTY CO. INC.
13535 S. Figueroa St.
Los Angeles, CA 90061
(213) 413-3333
(800) 323-3342
FAX (213) 413-0828
E-mail: info@jauntyinc.com
URL: www.jauntyinc.com
Mike Navid, Pres.
Kami Navid, V.P.
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KALATY RUG CORP.
156 Duffy Avenue
Hicksville, NY 11801
(212) 683-7222
(800) ALL-RUGS (800-255-7847)
FAX (212) 689-2705
E-mail: info@kalaty.com
URL: www.kalaty.com
Mirza Kalaty, Pres.
Ramin Kalaty, V.P.
Soheil (Mike) Kalaty, V.P.-Sales
Farshad Kalaty, V.P. Client Relations
Ariel & Kamran Kalaty, Mktg. & Promotions

KAS ORIENTAL RUGS, INC.
62 Veronica Ave.
Somerset, NJ 08873
(732) 545-1900
(800) 967-4254
FAX (732) 545-5836
E-mail: info@kasrugs.com
URL: www.kasrugs.com
Rao Yarlagadda, Chairman & Founder
Kranthi Yarlagadda, Pres.
Santhi Yarlagadda, V.P.
Hari Tummala, Exec. V.P.

LOLOI RUGS 
4501 Spring Valley Rd.
Dallas, TX 75244
(972) 503-5656
FAX (972) 387-0436
E-mail: aloloi@loloirugs.com
URL: www.loloirugs.com
Amir Loloi, Pres.
Greg O’Connell, G.M.

LOTFY & SONS INC. 
3901 Liberty Ave.
North Bergen, NJ 07047
(201) 867-7733
FAX (201) 867-0766
E-mail: lotfysons@aol.com
URL: www.Lotfyandsons.com
Marty Banilevi, Pres.
Lotfollah Banilevi, V.P.
Sheila Rahmanan, V.P.

MARJAN INTERNATIONAL CORP.
41 East 31st St.
New York, NY 10016
(212) 686-8488
(800) 862-7526
FAX (212) 576-1511
Morad Ghadamian Moradi, Pres.
Khalil Ghadamian Moradi, V.P.

MASTERLOOMS, INC.*

MER CORP.*

MERRIFIELD ORIENTAL RUGS
8501 Tyco Rd.
Vienna, Virginia 22182
(703) 876-4000
FAX (703) 876-9819
E-mail: merrifieldorientalruginc@yahoo.com
Sayeed Hasanzadah, Pres.
Lili McDonald, Store Mgr. & Marketing Dir.

MICHAELIAN & KOHLBERG, INC.*

MOHAWK HOME (KARASTAN)
3032 Sugar Valley Rd, NW
Sugar Valley, GA 30746
(706) 624-4624
Toll-Free: (800) 843-4473
FAX: (706) 625-9329
E-mail: customer_care@mohawkind.com
URL: www.mohawkind.com
Rocky Casteel, Pres. 
Michael Riley, Sr. VP/GM-Karastan Rugs

ABRAHAM MOHEBAN 
& SON, INC.*

MOMENI, INC.
60 Broad St.
Carlstadt NJ 07072
(201) 549-7220
(800) 536-6778
FAX (201) 549-7221
E-mail: info@momeni.com
URL: www.momeni.com
Reza Momeni, Pres.
Aria Momeni, V.P.
Ali R. Momeni, V.P.

NEJAD ORIENTAL RUGS
Main & State Sts.
Doylestown, PA 18901
(800) 245-RUGS
FAX (215) 348-9056
E-mail: info@nejad.com
URL: www.nejad.com
Ali R. Nejad, Pres.
Theresa M. Nejad, V.P.

NOURISON
5 Sampson St.
Saddle Brook, NJ 07662
(201) 368-6900
(800) 223-1110
FAX (201) 368-0739
E-mail: info@Nourison.com
URL: www.Nourison.com
Alexander Peykar
Andrew Peykar.
Paul Peykar
Steven Peykar

OBEETEE, INC.
137 West 25th St. - 12th Floor
New York, NY 10001
(212) 633-9744
FAX (212) 633-9745
Vimal Kumar, V.P.

ORIENTAL WEAVERS USA
3252 Dug Gap Rd. SW
Dalton, GA 30720
(800) 832-8020
FAX (706) 277-9665
E-mail: orders@owrugs.com
URL: www.owrugs.com
Ahmed Salama, CEO
Jonathan Witt, Pres.
Pat Muschamp, V.P.-Sales

RADICI USA, INC.
400 Herald Journal Blvd.
Spartanburg, NC 29303
(864) 583-5504
FAX (864) 583-5765
E-mail: ppegorari@radiciusa.com
URL: www.radiciusa.com
Paolo Pegorari, Gen’l Manager

SAFAVIEH 
40 Harbor Park Drive North
Port Washington, NY 11050
(516) 945-1900
(212) 683-8399
(888) SAFAVIEH
FAX (516) 945-1938
E-mail: info@safavieh.com
URL: safavieh.com
Ahmad Yaraghi, Pres.
Cyrus Yaraghi, V.P.
Arash Yaraghi, V.P.
Dairus Yaraghi, Treas.

SAMAD
419 Murray Hill Parkway
East Rutherford, NJ 07073
(201)372-0909
FAX (201) 842-0077
E-mail: mail@samad.com
URL: www.samad.com
David Samad, Pres.
Malcolm Samad, C.O.O.
Rao Siriki, Exec. V.P.

SHALOM BROTHERS, INC.
284 Fifth Ave., Ground Floor
New York, NY 10001
(212) 695-3000
(800) 3-SHALOM
FAX (212) 695-0022
E-mail: info@shalombrothers.com
URL: www.shalombrothers.com
Nader Shalom, Pres.
Fred Shalom, Exec. V.P.
Rafi Amirian, V.P.

TAMARIAN
1407 Shoemaker Rd.
Baltimore, MD 21209
(410) 321-6222
FAX (410) 321-6122
E-mail: info@tamarian.com
URL: www.tamarian.com
Ryan Higgins, Pres.
Geoff Duckworth, Product Director
Jesse Kohler, Operations Director
Ned Baker, Marketing Director
Chris Saliga, Sales Director

TEPP TEAM USA
3901 Liberty Ave.
North Bergen, NJ 07047
(201) 863-8888
FAX (201) 863-8898
E-mail: info@teppteamusa.com
URL: teppteamusa.com
Djalal Mohammadi

TIBET RUG COMPANY
1460 Foothill Dr.
Salt Lake City, UT 84108
(801) 582-3334
FAX (801) 582-3501
URL: www.tibetrugcompany.com
Jim Webber, President
Brian Mehl, Director of Sales
Tsultrim Lama, Mng. Partner

TUFAN 
10877 Sanden Dr.
Dallas, TX 75238
(713) 988-7779
FAX (214) 377-9376
URL: tufanrugs.com
Fariborz Alavi, CEO
Sina Sadri, COO

*Denotes Honorary Membership
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ORIA MEMBERS DIRECTORY

TUFENKIAN
919 Third Ave., Ground Floor
New York, NY 10022
(212) 475-2475
FAX (212) 475-2629
E-mail: info@tufenkiancarpets.com
www.Tufenkiancarpets.com
James Tufenkian, Pres.
Eric Jacobson, C.F.O.

WOVEN CONCEPTS
PO Box 234261
Great Neck, NY 11023
(201) 617-7600
FAX (201) 617-7755
Behrooz Hakimian, Product Development
Halleh Hakimian, Int’l Operations
Jasmine Hakimian, Customer Relations
URL: www.wovenconcepts.com

ZOLLANVARI, LTD
600 Meadowlands Parkway, Suite 130
Secaucus, NJ 07094
(201) 330-3344
FAX (201) 330-7728
E-mail: info@zollanvariusa.com
URL: www.Zollanvariusa.com
Reza Zollanvari, Pres.
Stephanie Diehl, US Manager

Associate
Members
AMERICASMART ATLANTA
240 Peachtree St., NW
Suite 2200
Atlanta, GA 30303
(404) 220-2330
(800) ATL-MART
FAX (404) 220-3030
URL: www.americasmart.com
Robert Maricich, Chairman and CEO
Kevin Malkiewicz,V.P. Area Rug Center Leasing

ARTISTIC COLOR GRAPHICS
3400 Dodds Ave.
Chattanooga, TN 37407
(423) 698-7360
FAX (423) 698-1862
E-mail: chris@printacg.com
URL: www.printacg.com
Chris Burton, Principal

C-Air
181 S. Franklin Ave.
Valley Stream, NY 11581
(516) 394-0400
FAX (516) 394-0471
E-mail: johnm@c-air.com
URL: www.c-air.com
John Maser, Director of Imports

EXPLORE AIRTRANS SERVICES (EAS)
5 Logistics Drive 
South Kearny, NJ 07032
(973) 474-5336
FAX (973) 474-5348
www.exploreair.com
Brian Galik, V.P.

GERTNER MANDEL, LLC
1215 East Veterans Highway
Jackson, NJ 08527
(732) 363-3333
FAX (732) 534-0328
E-mail: lmandel@gmplaw.net
URL: www.iplaw-gmp.net
Lawrence Mandel

H.M. NABAVIAN & SONS, INC.
36 E. 31st St.
New York, NY 10016
(212) 213-2476
(800) 352-7510
FAX (212) 213-4276
E-mail: sales@hmnabavian.com
URL: www.hmnabavian.com
Massoud Nabavian Pres.
Daniel Nabavian, V.P.

INTERNATIONAL MARKET CENTERS
495 South Grand Central Parkway
Las Vegas, NV 89106
(702) 380-0919
(888) 416-8600
FAX (702) 380-4002
E-mail: info@imcenters.com
URL: www.imcenters.com
Robert Maricich, Chairman & CEO
Scott Eckman, EVP, Furniture&Home 
Decor Leasing

JADE INDUSTRIES, INC.
101 West Washington St.
Conshohocken, PA 19428
(610) 828-4830 (local)
(888) RUG-PADS (888-784-7237)
FAX (610) 828-1028
E-mail: jade@rugpads.com
URL: www.rugpads.com
Aram K. Jerrehian, Jr., CEO
Dean Jerrehian, Pres.
Patricia Mullen, Administrator
Amy K. Jerrehian, Marketing Director

MATERIAL CONCEPTS, INC.
11620 Caroline Rd.
Philadelphia, PA 19154
(215) 338-6515
(800) 372-3366
FAX (215) 338-0199
E-mail: info@materialconcepts.com
Geoffrey Kohn, Pres.
Douglas Kohn, G.M.

NOONOO RUG 
CONSULTING GROUP, LTD.
16001 Collins Ave., Ste 2002
Sunny Isles Beach, FL 33160
(917) 648-7322
E-mail: edncpw@gmail.com
Gene Newman, Pres.
Stephanie A. Diehl, Tres./Sec’y

REVITA RUGS
10 Horizon Blvd.
S. Hackensack, NJ 07606
(201) 641-1100
FAX (201) 641-1150
E-mail: hzarei@revitarugs.com
URL: www.revitarugs.com
Hamid Zarei, Pres.

RUG INSIDER MAGAZINE
4 Fortsalong Rd.
Meredith, NH 03253
(603) 279-4938
FAX (603) 279-4838
E-mail: peter@ruginsider.com
URL: www.ruginsider.com
Peter Woodaman, Publisher

RUGNEWS.COM
P.O. Box 18207
Sarasota, FL 18207
(941) 929-9430
E-mail: ctisch@rugnews.com
URL: www.rugnews.com
Carol Tisch, Editor & Publisher
Howard Tisch, Executive Editor

ANDREW SCHLAFLY, ESQ.
521 Fifth Ave., 17th Floor
New York, NY 10175
(908) 719-8608
FAX (212) 214-0354
Andrew Schlafly, Esq.
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RESPONSIBILITYPASSION INNOVATIONTRADITION



Showrooms: January 12–19, 2021 

Temporaries: January 13 –17, 2021

DISCOVER. CONNECT. INSPIRE.
The Premier Gift, Décor & Lifestyle Market  

PHOTOS: J. DOUGLAS & CLASSIC HOME 

TO THE TRADE  |  © 2020 International Market Centers, LLC

Register Now at AmericasMart.com/Jan 
@AmericasMartATL  |  #AtlMkt


