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It is with deepest regret that we

Fiber
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(EFCO),

Farid Khamis on September 19,

USA),
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Weavers

report the passing of Mohamed

Oriental Weavers USA (OW

China

2020, due to complications from a

(OWC),

Petrochemical

long-term illness.

Egyptian

Company

(EPP), Oriental Petrochemical

Once described by Time

magazine as the “The Pharaoh of

Company (OPC), and Oriental

a legendary businessman in the

In addition, Khamis had

Urban Developments (OUD).

Egyptian Exporters,” Khamis was

global area rug industry. Khamis'

Oriental Weavers Group and its

subsidiaries today employ more

Mohamed Farid Khamis
1940-2020

than 22,000 people in Egypt, China, and the USA.

long served as the Chairman

of the Egyptian Investors
Federation, Chairman of the

Egyptian Committee for the International Chamber of

Khamis was born on April 14, 1940, in

Commerce, President of the Arab Council for a Green

strength and creativity of Egypt and its people. In

Khamis’ success also allowed him to contin-

Sharkia, Egypt. Since childhood, he believed in the

Economy, and many more over the last 40 years.

1967, Khamis was forced to leave his country due to

ue his dream of strengthening the future of Egypt. In

began a new life in Kuwait working as an accountant

Learning, which now serves more than 12,000 stu-

became more involved in the business, he looked at

and Loughborough University to open The British

Khamis expanded it to become the Middle East’s

11,000 students enrolled each year with degrees in 14

his opposition to the government at the time. He

with a local carpet and flooring distributor. As he

new opportunities and over the following decade,

1995, he founded the Al Shorouk Academy of Higher

dents. In 2005, he partnered with the British Council

University in Egypt (BUE). BUE now has more than

largest importer of European and American flooring.

disciplines ranging from engineering to medical fields

the late 1970s, Egypt began an initiative to create jobs

Social responsibility was at the heart of

Under the new leadership of Anwar Sadat in

to the arts.

by privatizing businesses and industries. Learning of

Khamis’ values and he met that responsibility through

return to Egypt and help create a rug and carpet man-

Khamis Foundation for Community Development.

Khamis’ talent and success, Sadat invited him to

ufacturing and export company based in Egypt.

his philanthropic M.F. Khamis Foundation and
These foundations build hospitals, donate medical

Khamis and his family returned to Egypt in 1978

equipment, renovate schools, provide students with

ny’s factory was built in a small desert town outside

es of worship.

where he established Oriental Weavers. The compa-

of Cairo called the 10th of Ramadan City which now
serves as home to nearly one million Egyptians working in export industries.

Khamis also founded MAC Carpet, Egyptian
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tuition grants, sponsor orphanages and renovate housKhamis is survived by his wife (Miloslava),

two daughters (Yasmine and Farida), a son

(Mohamed), and three grandchildren (Omar, Malak
and Osama).
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FROM THE PRESIDENT’S DESK

Dear friends and industry partners,
Without question, 2020 has been unprecedented for

would not feel safe shaking hands with one another

everyone. We have all been deeply affected one way

or be cautioned against stepping in a showroom that

or another by the COVID-19 pandemic. On a busi-

has reached its maximum capacity during a trade

ness level, it has put strains on glob-

show. The 2021 market experi-

al supply chains and restricted

ence will be unlike any others;

capacity for companies across the

however, companies have devised

nation. On a personal level, our

new and innovative ways to reach

homes have become the center of

their customers virtually instead

our everyday lives as we are forced

of an in-person ‘belly-to-belly’

to work remotely, attend school

experience.

online, socialize virtually and shop

Regardless of whether the

from home—for now and the fore-

market experience is virtual, in-

seeable future. This will intensify as

person or a mix of both, the key is

we head into the long winter

to stay positive and focused on

months.

having the right product for these

Although disheartening to us as individuals, it is

challenging times. In addition to the many new and

good news for the home furnishing industry. The real

exciting products developed for the new realities of

estate and home renovation markets are strong in

our target audience, there will be opportunities to

many parts of the country—putting us in a good posi-

find inventory that is available in stock to give busi-

tion with products that create healthy and inspiring

nesses a boost going into coming year.

environments for the home.

Happy New Year to everyone and warmest

Other challenges exist as we approach our

wishes for a healthy, peaceful and prosperous 2021.

industry’s two largest trade events. It’s hard to
believe we would ever witness the days that we

Cheers,

Kami Navid

President - Oriental Rug Importers Association, Inc.
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Cover: The multi-colored concentric circular motifs displayed
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The Salina Collection

To ﬁnd your local sales rep,
please call 800.779.0877

feizy.com
@feizyrugs

IN THE NEWS

licensing

websites

partner. Aligning with the non-profit’s stated mission

Hospitality website, www.nourisonhospitality.com,

TAMARIAN has joined Label STEP as a licensed
to improve working and living conditions for weavers

and workers, Tamarian sees STEP’s holistic approach
to addressing problems in the industry as the most

NOURISON

has

relaunched

the

Nourison

on a new platform that is faster, easier to browse and

offers more functionality. The Nourison Hospitality

effective way to cause positive change. Principal
Ryan Higgins celebrated the company’s decision as

real evidence that Tamarian cares about the future and
notes that Tamarian’s Mission Statement is fully in
keeping with STEP’s commitment to eliminating

child labor, empowering weavers and workers, and

fostering an environmentally sound production.

products

CAPEL RUGS debuted a number of fashion-forward

collections this fall ranging from value-packed, versa-

site allows customers to learn more about extensive

product offerings and capabilities for the hospitality
and commercial markets and explore actual installations. The site also includes a wealth of design inspi-

tile machine made rugs to exquisitely detailed hand

rations grouped into themed digital catalogs. The new

knotted collections—Ashia and Marmara. Hand

more inspirations and functionality to help with car-

knotted designs. Leading the way were two hand

site is scalable and will be frequently updated with

knotted in India, Ashia features four classic floral pat-

pet and rug design.

fresh colors and patterns to several existing lines.

LOLOI offered customers a “Virtual Trunk Show”

terns with a plush, half-inch pile. Capel also added
Avanti, Capel Rugs’ best selling hand tufted, all wool

that explored the company’s offerings in an interac-

leaning patterns—Avondale and Bartlett—each in

offered an immersive 3D showroom experience from

collection from India, gained two new traditional-

three robustly colored colorways with a thick loop

pile. To see these and more, visit capelrugs.com.

tive, online format that ran from Aug. 24-Sept. 6. It

the Loloi Found & Made showroom in the Dallas

JAIPUR LIVING has introduced more than 90 rugs

in 18 new and seven existing collections that are rich

with gorgeous handmade offerings, intricatelydetailed power-loomed beauties and new additions to

best-selling collections. The trend of simplicity and

ease of use are top-of-mind with Simply Put—seven

Design District. Through the 360-view virtual tour,

textures and artful colors that embody a minimal

click on products to reveal product information,

collections featuring an eye-catching array of subtle
design approach—making them as versatile as they

are beautiful. They are shoppable via the company’s

website (jaipurliving.com) and digital catalogs.
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guests “wandered” through the showroom and could
images and pricing. It also featured the ability to

request Zoom tours with a sales rep for a more personalized experience.

NEW PRODUCTS GALLERY

New From Tamarian...
TOP LEFT Memphis TK Azul. The Memphis Movement offers a playful vibe
that inspired this design shown in a gorgeous Azure blue with supporting cool
greys and ivory. 100 knot 80% wool and 20%
real silk. LOWER LEFT String Theory TK150
Goldline. A regal palette of golds and blues
soften against an ivory field in this latest color
way of the popular String Theory design that
sits amongst the pantheon of great modern
designs. 150 knot 60% wool 40% real silk.
RIGHT Whirl TK Multi. Whirl enhances its
rich palette with the use of “TK” or “Twisted
Knot” yarns that offer more texture in a fine
weave. Playful but elegantly made with
nuanced details that reveal over a lifetime.
100 knot 100% wool.

TAMARIAN
Atlanta: B1 6-E18

Inspired by African modern and Kuba textiles, the
Simba Collection reinterprets these classic textiles

in plush, wool pile rugs that are equally at home in
contemporary, modern and transitional décor.

Hand-tufted in India of fine New Zealand wool,

Simba is available in a range of sizes from 2.0 x

3.0 and 3.6 x 5.6 scatters; 5.0 x 7.0, 8.0 x 10.0 and
9.0 x 12.0 room sizes and 2.6 x 8.0 runners. The

collection is comprised of five stunning designs in

a range of colors palettes including ivory and navy.
Virtual appointments to see these and more from
Momeni, please email info@momeni.com.
SHOWN LEFT: Simba 3 Copper

SHOWN RIGHT: Simba 4 Ivory

MOMENI
momeni.com
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IN THE NEWS

markets

ATLANTA MARKET opens International Market
Centers’ (IMC) 2021 market year with a renewed
optimism powered by expansive product resources,
market center physical updates and new digital tools
set to optimize the market experience for buyers and
sellers. The Winter 2021 Atlanta Market is January
12-19, 2021 with temporaries January 13-17, at
AmericasMart® Atlanta
“2020 had many challenges, but we are energized
as we look toward 2021,” said IMC CEO Bob
Maricich. “We are starting the year off strong in
Atlanta with the products, tools and experiences that

will continue to utilize the digital tools it launched

will help buyers and sellers get back to business.”

this summer. The Atlanta Remote page is a hub for
information about the market with links to webinars

Atlanta NEXT Continues

and planning tools including the Atlanta Market

IMC enters the next phase of its transformation of

Magazine, Catalog Connexion database of searchable

the AmericasMart campus in January 2021. Buyers

catalogs, the Market Snapshot product showcase and

will find additional remerchandising of the 1,000+

the Portman + Peachtree blog.

showrooms throughout Buildings 1 and 2 that further

Atlanta Market’s signature educational program-

hones product categories plus physical updates to the

ming is presented virtually for Winter 2021. Webinars

campus. “Refinements to the overall buying experi-

on a range of topics including trends, business educa-

ence in Atlanta are on track, even with delays caused

tion, market preparation and the current retail and

by the COVID-19 crisis,” said Scott Eckman, IMC

design climate will be presented before the market.

chief revenue officer. “We have made significant

At-market, attendees can expect activations like

progress on the project and are excited to be one step

share-worthy installations, entertainment and other

closer to completion.” According to Eckman, IMC

market moments. (Details can be found on page 37.)

anticipates full completion of the lobby renovation
project in Summer 2021.

For the Winter 2021, Atlanta Market showrooms
are open Tuesday, January 12 – Tuesday, January 19,
2021, 9 a.m. – 6 p.m. and temporaries are open

New Digital Platforms and Tools
Winter 2021 marks the launch of new, integrated
digital tools for Atlanta Market. A new dedicated

Wednesday, January 13 – Sunday, January 17, 9 a.m.
– 6 p.m. Market-goers can book flights, reserve hotel
rooms and parking at AmericasMart.com/travel.

Atlanta Market website is set to launch and will fea-

The Winter 2021 Atlanta Market will follow

ture a highly improved brand and product search that

IMC’s Together Safely protocols. Before market, buy-

is integrated with IMC’s interim B2B ecommerce

ers must register online for one of two buying ses-

tool, ShopZio. At market, the AmericasMart App will

sions at AmericasMart.com/Registration. On-campus

continue to offer exhibitor directory access as well as

safety procedures include the required use of PPE,

wayfinding and market planning tools.

temporal checks, capacity limits and social distancing

In addition to the new website, Atlanta Market
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measures. (Details can be found on page 33.)

NEW PRODUCTS GALLERY
From Nourison’s Prismatic Collection TOP LEFT: PRS19 Grey/Gold.

The rich and vivid gold and beige tones of this exciting Prismatic area

rug seem to shimmer like a golden sunrise, thanks to the luxurious blend

of wool and silk-like Luxcelle fibers. With a hand-tufted, layered cut pile

that appears to jump from its neutral grey background, this ultra-modern
abstract design completes the look of contemporary or artistic

and eclectic decor. LEFT PRS20 Grey Lilac Multi. Captivatingly
vivid color seems to splash across the surface of this sensational

Prismatic area rug. The abstract design hints at floral motifs and
natural forms, in a beautifully balanced and painterly rug.

A luxurious blend of wool and shimmering, silk-like Luxcelle

fibers adds to the beauty of its sophisticated palette in multicolor shades of grey, purple, gold, beige, blue, and yellow.

This exceptionally soft, hand-tufted cut pile works beautifully
in contemporary, modern, and eclectic decor.

NOURISON

Atlanta: B1 3-F9, B1 1-L1
Las Vegas: C112

For more information
regarding the fine products
offered in our

NEW
PRODUCTS
GALLERY
please consult the
Members Directory
in this issue of AREA.

RUG WRAP
made from your choice of
water-resistant and breathable

DuPont™ Tyvek®
or waterproof
MATERIAL

CONCEPTS

Valéron® Strength Films

KRA
Ava FT PAP
il
E
vari able in a R
e
and ty of siz
es
weig
hts!

Suppliers to the Rug and Home Furnishings Industries Since 1999

(215) 338-6515
(800) 372-3366
MaterialConcepts.com
Tyvek® is a registered trademark of DuPont™ for its brand of protective material.
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MERCHANDISING

COLORS AND TRENDS 2021
by Carol Milano

ABOVE Details of Tamarian’s newest designs. From left, Sequin PW Jade, Renata PW Ivory Haze and Reyes PW Discus.
Photos courtesy of Tamarian. OPPOSITE Loloi’s design LAYLLAY-040CRU. Photo courtesy of Loloi.
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All over the world, the pandemic has made 2020 dif-

by some bigger retailers. Obviously, they are more

ficult, painful and frustrating and is causing dramatic

washable or disposable and easy to clean.” As outdoor

changes in the lifestyles of so many Americans.

spaces became more important, outdoor furnishings

Millions of people are at home much more than

were another big part of consumer needs, Mr. Loloi

before. They may be working there, helping their chil-

points out, expecting the trend to continue in the

dren with online schoolwork, avoiding crowds, and

spring. “A lot of indoor/outdoor floor coverings are

meeting other needs.

available, many made by machine. Most are

Increased time at home brings ample new atten-

polypropylene; some are recycled polyester.”

tion to their surroundings. “Fewer people are travel-

Among Tamarian clients, Mr. Baker explains,

ing or going out to restaurants. They have more desire

“The vacation home has now become the primary res-

to spend money on their homes,” notes Amir Loloi,

idence for many [who are] isolating in less populated

president of Loloi Rugs,

areas. All the family mem-

headquartered in Dallas.

bers can’t be in the same
room together—and every-

The impact has been
significant.

one wants a rug in their

“Anything in the home fur-

room! Now that they’re

nishings or area rug business

spending more time in these

is up!” exclaims Ned Baker,

houses, it’s important to have

Marketing

something soft on the floor

rapid

and

Director

of

that is also functional.

Tamarian Rugs, based in

“Our business is very fash-

Baltimore.

ion-forward. Designers tend
New Preferences

to gravitate towards newer,
consumers

more color-current things,

choosing in their new cir-

but also want them in stock.

cumstances? “People spend-

So it’s a bit of a race, but

ing more time at home are

that’s our game,” reports Mr.

leaning toward a more casu-

Baker. “If people are living

What

are

al, comfortable style,” observes Mr. Loloi. He’s see-

with a rug year-round, it changes the functionality:

ing a trend toward a less formal, more freestyle,

they’re in this house all the time now, so the rug needs

“everyday” approach to living.

to handle heavier use, for instance. This is happening

Loloi is selling many more area rugs, and Mr.

wherever wealthy people have second homes. For

Loloi cites a trend towards investing in some less

example, people feel safer in Vail, or on a big ranch in

ornate home spaces. “People are using more and more

Montana, which used to be seasonal. That changed

hard surfaces, so they’re placing runners at stoves and

timeline has shifted the types of rugs and the types of

sinks, to be more comfortable as they stand for a

renovation projects.”

longer time. Kitchen runners are more popular as we

Mr. Baker finds that consumers are spending

spend more time in our kitchens and laundry rooms—

more on smaller rugs, too. “Some of our more graphic

more so than ever before. A variety of different kinds

designs are ordered in smaller sizes, for accent pieces

of kitchen and laundry room rugs are being purchased

of even wall mounts.”

AREA
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Purchasing Methods
Mr. Loloi identifies two segments of customer
purchase now. “Many products are shopped online,
with the goal of design and colors to satisfy their
needs. It’s so much easier to purchase that way, and
much less expensive without seeing or touching.
Consumers are especially buying rugs through brickand-mortar stores that have a strong online presence.
Many of our online retailers are experiencing significant growth,” he says. “It’s good for us, too.”
He’s also finding far more placement by interior
designers of higher-end product for higher-end consumers. “They’re home so much more, and finding
they want to change and redecorate. Some designers

He’s pleased to see greater efficiency. “That’s a

do buy from their local retailers, but more buy from

direction we were heading in, anyway. Interactions

design showrooms.”

with the design trade at showrooms now includes pre-

Mr. Baker deals with showrooms consistently,

selecting, pre-qualifying, and doing some of the work

since Tamarian rugs are usually sold through design-

ahead of time. Everyone is wearing a mask, and peo-

ers. “People are so desperate to go out now, and a

ple enter showrooms not wanting to linger! They want

trade showroom is an attractive place to go. They’re

to get out quickly.“

large and often sparsely populated,” he says. They’re

The process has grown much shorter, he notes.

operating on limited hours, mostly by appointment,

“Designers will now look at a rug on a stack, and buy

and booked solidly on the limited schedules.

it. They’re eager, anxious, and encouraged to buy

“Designers are extremely active lately. Renovation is

because inventory is precious, a little more limited,”

at the forefront of customers’ minds, and most retail

says Mr. Baker.

customers aren’t comfortable making decisions like
that without their designer!”

Colors and Patterns
For 2021, many people are staying with greys and
neutrals, according to Mr. Loloi. “The greys are trending a little more into warmer greys—for example,
more taupe. Neutrals will be staying very significant.”
However, he predicts, “A lot of people are looking for
colors, too, to have some vibrancy. In the rugs we’re
introducing, blues and different shades of green are
still very important.”

LEFT Loloi’s design LORELQ-14BKML.
ABOVE: Loloi’s design VENIVB-12GCOO
Photos courtesy of Loloi.
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Many rugs still have grey and charcoal, agrees

knots to be highly texturized. Designs are less literal,

Mr. Baker, who sees a new leaning towards warmer

with more studies of colors in these textures.

colors, like bronze and ombre. The broader trend, he

Tamarian is seeing a lot of runner and accent pieces,

finds, is toward “warmer colors, and a little more tran-

as well as oversize rugs (12 x 13) and more calls for

sitional tradition—things that are borrowed from the

even larger rugs (15 x 20). These are typically special-

past but work with a contemporary setting. You might

ordered, but right now people have some trepidation

have antique furniture with very modern art; our rugs

to wait for a carpet. They feel more comfortable buy-

bridge that. People are choosing things that are a little

ing an item in-stock right now. Designers want to get

less adventurous. They seem to want more ‘comfort

projects completed as soon as possible.”

food’—things that remind you of safety in the past.”
“Green is on my mind,” confides Mr. Baker, who

Summary

says that Tamarian is now pursuing “a really good

Until life returns to normal, consumers spending

green palette. We’ve had fun with some new collec-

more time at home will keep paying greater attention

tions, playing with greens, and also with those

to their daily surroundings. They’re eager for physical

warmer tones.”

and emotional comfort. Rugs providing a subtle feel-

Baker finds more attention to textures: different

ing of stability and security are likely to remain pop-

weaves and materials. “For example, hemp’s texture

ular. Colors and textures supporting these needs will

has both a visual and a tactile difference, including

be key in an active rug and home furnishings market-

variation in how it takes dye. We’ve developed our

place for the foreseeable future.

Your resource for TEPP
fineTEAM
hand-woven rugs

(201) 863-8888

www.teppteamusa .com
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DESIGN FOCUS

For Manhattan Designer

Judy Dunne
Educating The Client Is Pivotal

In 1998, Manhattan interior designer Judy Dunne

of Butter and Eggs travelled to Turkey with her husband.
She fell in love with the country, the culture, and its carpets.

“Turkey resonated with me,” states the native Minnesotan
as she recollects her experience buying a few rugs in the

Istanbul bazar. “I knew nothing at all about rugs until then.”
Little did she realize then how handmade decorative rugs
would play a commanding role in her interiors located

throughout the country and as far afield as Abu Dhabi.

The designer’s initial foray into Istanbul’s rug bazaar

spiked her curiosity and passion for handcrafted weavings.

This passion stayed with her when she opened a high-end

residential furnishings design boutique in Manhattan’s

TriBeCa in 2003. She called it Butter and Eggs—a nod to

the neighborhood’s wholesale dairy industry roots. “I didn’t
carry rugs in the store, but I became increasingly knowledgeable,” she comments. Indeed, when dealing with inte-

rior furnishings and décor, she inevitably became involved
in interior design and ultimately handmade rugs. “It all happened very organically,” she remarks.

A sumptuous smoke-colored bamboo silk rug anchors this Brooklyn townhouse living room imbuing it with an aura of luxurious comfort. Photography
by Michel Arnaud. Courtesy of Butter and Eggs.

STORY BY ALIX G. PERRACHON

AREA
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DESIGN FOCUS

A undyed natural wool carpet exhibiting tweeded shades of silver, chocolate, ivory, and aubergine complements the Louis Vuitton trunk atop
and brings warmth to this white-walled bedroom. Photography by Doug Holt. Courtesy of Butter and Eggs.

In 2009, Ms. Dunne closed the store choosing to

focus all her energies on her blossoming interior

design business. “I couldn’t run both a store and an
interior design business well at the same time—I

and ability to be created from discarded materials,

such as sari silks, make them the ultimate sustainable
floor covering.

Sustainability is paramount with Ms. Dunne who

wanted to do it right,” she continues. “Interior design

notes, “It’s about buying less and better.” Generally

with my clients for whom I have done repeat projects

more aware of sustainability. “While this isn’t the

is very special for me. I love the relationships I have

speaking, she believes that most people have become

over the years.” Ever since, her interior design career

basis of our practice, it is certainly something we

become a major protagonist in her work.

have been supportive,” she adds.

has continued to flourish with handmade rugs having
“For me, there is no contest in the way handmade

actively seek to incorporate in our work and clients
When Ms. Dunne selects rugs, the interior’s

rugs look,” says the designer whose upscale clientele

desired overall esthetic and palette are first and fore-

Their luxurious appeal is intrinsically linked with the

extent quality and content such as wool, silk, or wool.

includes celebrities namely in film and television.

human talent and time involved in their creation. “I’m

most. The carpet’s placement dictates to a large

Whether the rug comes in the beginning, the middle,

very interested in artisanship,” she comments.

or at the end of the decorative process depends on the

has become very important to me.” Their longevity

and furnishings or the reverse. “I don’t have a single

“Supporting the human beings who handcraft rugs
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project. It can be the impetus for the rest of the décor

DESIGN FOCUS

The silver and cream undertones in a flower-patterned wool-and-silk rug are played up in this Chelsea living room’s pillows and
upholstered sofas contrasting with the pops of bright orange, yellow, and red in the furnishings and artwork. Photography by Doug Holt.
Courtesy of Butter and Eggs.

way of working,” she continues. “I often have that

rugs come in handy when decorating a large space

middle of the process. A rug will just speak to you.”

fantastic means of carving out separate spaces when

‘aha’ moment with a client when the rug appears the

In most cases—60% to 70% of the time—the

designer goes the custom rug route determining materials, design, color, and size with traditional pieces

such as lofts in Manhattan’s TriBeCa. “Rugs are a
you don’t have any walls,” she observes.

Coordinating rugs in the same space or from one

space to another boils down to being a balance of

making up the balance. “I use traditional rugs when it

palette, materials, and style (e.g., contemporary and

complement a contemporary rug in the living room

twins or triplets,” she comments. “They need to com-

but that all depends on the situation. “I don’t work in

rug [in the same residence] but with each one featur-

ject driven,” the designer adds. “I don’t have any hard

matching rugs and fabrics, it’s also a question of har-

makes sense,” she comments. For instance, she may
with a traditional piece in an adjoining dining room,

a particular vernacular as my work is client and pro-

and fast rules!”

For the designer, larger rugs are her first choice.

“I’m a fan of larger rugs as they make the room look
bigger,” she remarks. “There is also the luxury of

having one big rug in a room.” However, multiple

traditional). “They have to be siblings, not cousins or

plement one another. I have sometimes used the same

ing a different color or scale.” As for mixing and
mony and balance with lightly patterned rugs dictat-

ing quieter fabrics and vice versa. “There’s no simple

recipe or one way to go,” she adds. “If there were, I

would be out of business!”

Convincing a client to wait several months for a

AREA
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The raspberry hues in a wool-and-bamboo-silk rug displaying a sweeping organic pattern are echoed in this Brooklyn dining room’s upholstered chairs. Photography by Michael Arnaud. Courtesy of Butter and Eggs. OPPOSITE A luxuriant all-wool carpet’s silver hues are
enhanced in this TriBeCa living room’s upholstered furnishings and mirrored vertical room divider while its pale-yellow band is played up in
bright gold pillows. Photography by Desiree Casoni, Young Projects. Courtesy of Butter and Eggs.

custom rug is an art in itself, but one that leaves the

clients, including click-savvy millennials, on all

she explains. “But, I just tell them that it’s going to be

United States where artisanship’s history is short

for it! I also say that in two years’ time, they won’t

Working on rugs with clients and determining the

designer undaunted. “Honestly, clients hate waiting!”

great when the rug arrives—it’s just a rug and so wait

things handmade is particularly important in the
compared to most of the world.

even remember the wait.” With Covid, clients have

right choice for them can sometimes be full of sur-

cannot wait, the designer switches gears and opts for

rug choices with a celebrity client who was normally

Educating clients on the artistry of handmade

client’s decision but the designer’s 15-year-old

generally learned to be more patient. When a client
a stock carpet.

decorative rugs is pivotal in their understanding the

prises. Ms. Dunne recalls one instance of discussing

very decisive. However, in this case, it wasn’t the

Rhodesian Ridgeback, Grendel, who plopped down

painstaking time and effort involved in their produc-

on one of the rug samples. “The client decided then

explaining the value of a long-term application,” she

she says. “My dog apparently had very refined taste.”

tion. “It’s all about the power of education and

continues.

and there that we were going ahead with that rug!”
As for the future of handmade rugs, Ms. Dunne

The designer’s coordinating role between the

comments: “I certainly hope they continue to be

rative and romancing the rug,” she says. “Sometimes,

for the human blood, sweat, and tears to go into mak-

maker and the end user is critical. “It’s also about nar-

I’m a storyteller, a role I really enjoy!” Inculcating
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made. I respect technology but there is no substitute
ing something beautiful!”

DESIGN FOCUS

OPPOSITE A butterscotch ground wool-and-silk rug with its undulating multi-colored pattern infuses this TriBeCa sitting room with a sunny
glow. Photography by Ty Cole. Courtesy of Butter and Eggs. ABOVE The soft rose tones in this undyed natural wool rug are pumped up in
this living room’s pink sofa. Photography by Dough Holt. Courtesy of Butter and Eggs. BELOW LEFT Judy Dunne. Photography by Fran
Roberts. Courtesy of Butter and Eggs.

About

THE DESIGNER

A native of Minnesota, Judy Dunne moved to New

York City to pursue her passion in design earning a

Master’s degree in Industrial Design from Pratt

Institute. In 2003, Ms. Dunne opened Butter and
Eggs, a boutique home design shop in New York

City’s TriBeCa’s historic wholesale dairy district,

which was previously home to “the butter and egg

men” in the late 19th and early 20th centuries. In
2009, she closed the shop to focus on residential inte-

rior design. The Butter and Eggs team has successfully completed projects in Manhattan, Brooklyn,
Long Island, Connecticut, Miami, Chicago, and Los

Angeles and as far afield as Abu Dhabi. They have
actively cultivated close relationships with skilled

artisans and contractors who assist in bringing their
visions to life.
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Members
AMICI IMPORTS, INC.
335 Centennial Ave., Suite 7
Cranford, NJ 07016
(908) 272-8300
FAX (908) 272-8310
E-mail: amiciimports@amiciimports.com
URL: www.amiciimports.com
Jeffrey DeSantis, Pres.
AMINCO, INC.
3901 Liberty Avenue #9
North Bergen, NJ 07047
(201) 601-9200
(888) 501-9200
FAX (201) 601-4747
E-mail: mikel@amincoinc.com
Mikel Banilevi, Partner.
David Banilevi, Partner
ATIYEH INTERNATIONAL, LTD.
P.O. Box 3040
Newberg, OR 97132
(503) 538-7560
URL: www.atiyeh.com
E-mail: rugs@atiyeh.com
Leslie Atiyeh, Pres.
Thomas J. Atiyeh, Exec. V.P.
BASHIAN
65 Railroad Ave.
Ridgefield, NJ 07657
(201) 330-1001
(800) 628-2167
FAX (201) 330-0878
E-mail: info@bashianrug.com
George G. Bashian, Jr., Pres.
Garo Bashian, V.P.
Ralph Bashian, V.P.
BOKARA RUG CO., INC.
50 Enterprise Ave. North
Secaucus, NJ 07094
(201) 601-0040
FAX (201) 601-0055
E-mail: info@bokara.com
URL: www.bokara.com
Jan Soleimani, Pres.
Gabriel Vaknin, V.P.
CAPEL, INC.
831 North Main St.
Troy, NC 27371
(910) 572-7000
FAX (910) 572-7040
E-mail: mail@capel.net
URL:www.capelrugs.com
Cameron Capel, Pres. Sales & Mktg.
Richard Capel, Pres. Manufacturing
Ron Capel, Pres. Finance/Retail
WILLIAM CHERKEZIAN & SON, INC.
/TAPIS INT’L*
THE CREATIVE TOUCH
401 Penhorne Ave., Suite 4
Secaucus, NJ 07094
(201) 866-1933
FAX (201) 866-1935
E-mail: info@creativetouchrugs.com
URL: creativetouchrugs.com
Baki Ildiz, Pres.

D & K WHOLESALE
div. Dilmaghani (Medhi Dilmaghani & Co., Inc.)
540 Central Park Ave.
Scarsdale, NY 10583
(914) 472-1700
FAX (914) 472-5154
(800) 545-5422 & (877) DIL-RUGS
E-mail: sales@dkwh.com
URL: www.dkwh.com
Dennis A. Dilmaghani
Essy Kashanian
EBISONS HAROUNIAN IMPORTS
389 Fifth Avenue, Ste. 508
New York, NY 10016
(212) 686-4262
(800) 966-6666
FAX (212) 779-4262
E-mail: info@ebisons.com
URL: www.ebisons.com
Ebi Harounian, Partner
Michael Harounian, Partner
Maurice Harounian, Partner
Melissa McMee, Designer
ELIKO ORIENTAL RUGS, INC.
102 Madison Ave., 4th Floor
New York, NY 10016
(212) 725-1600
(800) 733-5456
FAX (212) 725-1885
E-mail: elikorugs@aol.com
URL: www.ElikoRugs.com
Babadjian Bassalali, Pres
David Basalely, Partner
Soloman Bassalely, Partner
Richard Garrad, Sales
Mahtab Etessami, Sales
FEIZY IMPORT & EXPORT CO.
Feizy Center
13800 Diplomat Drive
Dallas, TX 75234
(214) 747-6000
(800) 779-0877
FAX (214) 760-0521
E-mail: salesinfo@feizy.com
URL: www.feizy.com
John Feizy, Founder/Owner
Cameron Feizy, V.P. Sales
Nasser Garroussi, V.P.-Finance
Leah Feizy
FRENCH ACCENT RUGS & TAPESTRIES
36 East 31st St., Ground Floor
New York, NY 10016
(212) 686-6097
(888) 700-7847
FAX (212) 937-3928
URL: www.farugs.com
Kevin Rahmanan, Principal
Khosrow Banilivi, CEO
Bijan Nabavian, Treas.
Danny Shafian, Operations Mngr.
G.A. GERTMENIAN & SONS
300 West Avenue 33
Los Angeles, CA 90031
(213) 250-7777
(800) 874-1236
FAX (213) 250-7776
E-mail: Gertmenian@gertmenian.com
URL: www.gertmenian.com
Tom Gertmenian, Partner
Don Gertmenian, Partner
Peter Gertmenian, Partner

HAROUNIAN RUGS
INTERNATIONAL CO.
104 West 29th St.
New York, NY 10001
(212) 213-3330
(800) 682-3330
FAX (212) 545-0657
E-mail: info@HRIRUGS.com
URL: www.HRIRUGS.com
David Harounian, Partner
Lee Harounian, Partner
David Grasse
JAIPUR LIVING, INC.
1800 Cherokee Parkway
Acworth, GA 30102
(404) 351-2360
(800) 678-7330
FAX (678) 551-6677
E-mail: info@jaipurrugs.com
URL: www.jaipurrugs.com
Asha Chaudhary, Pres.
JAUNTY CO. INC.
13535 S. Figueroa St.
Los Angeles, CA 90061
(213) 413-3333
(800) 323-3342
FAX (213) 413-0828
E-mail: info@jauntyinc.com
URL: www.jauntyinc.com
Mike Navid, Pres.
Kami Navid, V.P.
KALATY RUG CORP.
156 Duffy Avenue
Hicksville, NY 11801
(212) 683-7222
(800) ALL-RUGS (800-255-7847)
FAX (212) 689-2705
E-mail: info@kalaty.com
URL: www.kalaty.com
Mirza Kalaty, Pres.
Ramin Kalaty, V.P.
Soheil (Mike) Kalaty, V.P.-Sales
Farshad Kalaty, V.P. Client Relations
Ariel & Kamran Kalaty, Mktg. & Promotions
KAS ORIENTAL RUGS, INC.
62 Veronica Ave.
Somerset, NJ 08873
(732) 545-1900
(800) 967-4254
FAX (732) 545-5836
E-mail: info@kasrugs.com
URL: www.kasrugs.com
Rao Yarlagadda, Chairman & Founder
Kranthi Yarlagadda, Pres.
Santhi Yarlagadda, V.P.
Hari Tummala, Exec. V.P.
LOLOI RUGS
4501 Spring Valley Rd.
Dallas, TX 75244
(972) 503-5656
FAX (972) 387-0436
E-mail: aloloi@loloirugs.com
URL: www.loloirugs.com
Amir Loloi, Pres.
Greg O’Connell, G.M.

*Denotes Honorary Membership
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LOTFY & SONS INC.
3901 Liberty Ave.
North Bergen, NJ 07047
(201) 867-7733
FAX (201) 867-0766
E-mail: lotfysons@aol.com
URL: www.Lotfyandsons.com
Marty Banilevi, Pres.
Lotfollah Banilevi, V.P.
Sheila Rahmanan, V.P.
MARJAN INTERNATIONAL CORP.
41 East 31st St.
New York, NY 10016
(212) 686-8488
(800) 862-7526
FAX (212) 576-1511
Morad Ghadamian Moradi, Pres.
Khalil Ghadamian Moradi, V.P.
MASTERLOOMS, INC.*
MER CORP.*
MICHAELIAN & KOHLBERG, INC.*
MOHAWK HOME (KARASTAN)
3032 Sugar Valley Rd, NW
Sugar Valley, GA 30746
(706) 624-4624
Toll-Free: (800) 843-4473
FAX: (706) 625-9329
E-mail: customer_care@mohawkind.com
URL: www.mohawkind.com
Rocky Casteel, Pres.
Michael Riley, Sr. VP/GM-Karastan Rugs
ABRAHAM MOHEBAN
& SON, INC.*
MOMENI, INC.
60 Broad St.
Carlstadt NJ 07072
(201) 549-7220
(800) 536-6778
FAX (201) 549-7221
E-mail: info@momeni.com
URL: www.momeni.com
Reza Momeni, Pres.
Aria Momeni, V.P.
Ali R. Momeni, V.P.
NEJAD ORIENTAL RUGS
Main & State Sts.
Doylestown, PA 18901
(800) 245-RUGS
FAX (215) 348-9056
E-mail: info@nejad.com
URL: www.nejad.com
Ali R. Nejad, Pres.
Theresa M. Nejad, V.P.
NOURISON
5 Sampson St.
Saddle Brook, NJ 07662
(201) 368-6900
(800) 223-1110
FAX (201) 368-0739
E-mail: info@Nourison.com
URL: www.Nourison.com
Alexander Peykar
Andrew Peykar.
Paul Peykar
Steven Peykar

OBEETEE, INC.
137 West 25th St. - 12th Floor
New York, NY 10001
(212) 633-9744
FAX (212) 633-9745
Vimal Kumar, V.P.
ORIENTAL WEAVERS USA
3252 Dug Gap Rd. SW
Dalton, GA 30720
(800) 832-8020
FAX (706) 277-9665
E-mail: orders@owrugs.com
URL: www.owrugs.com
Ahmed Salama, CEO
Jonathan Witt, Pres.
Pat Muschamp, V.P.-Sales
RADICI USA, INC.
400 Herald Journal Blvd.
Spartanburg, NC 29303
(864) 583-5504
FAX (864) 583-5765
E-mail: ppegorari@radiciusa.com
URL: www.radiciusa.com
Paolo Pegorari, Gen’l Manager
SAFAVIEH
40 Harbor Park Drive North
Port Washington, NY 11050
(516) 945-1900
(212) 683-8399
(888) SAFAVIEH
FAX (516) 945-1938
E-mail: info@safavieh.com
URL: safavieh.com
Ahmad Yaraghi, Pres.
Cyrus Yaraghi, V.P.
Arash Yaraghi, V.P.
Dairus Yaraghi, Treas.
SAMAD
419 Murray Hill Parkway
East Rutherford, NJ 07073
(201)372-0909
FAX (201) 842-0077
E-mail: mail@samad.com
URL: www.samad.com
David Samad, Pres.
Malcolm Samad, C.O.O.
Rao Siriki, Exec. V.P.
SHALOM BROTHERS, INC.
284 Fifth Ave., Ground Floor
New York, NY 10001
(212) 695-3000
(800) 3-SHALOM
FAX (212) 695-0022
E-mail: info@shalombrothers.com
URL: www.shalombrothers.com
Nader Shalom, Pres.
Fred Shalom, Exec. V.P.
Rafi Amirian, V.P.

TEPP TEAM USA
3901 Liberty Ave.
North Bergen, NJ 07047
(201) 863-8888
FAX (201) 863-8898
E-mail: info@teppteamusa.com
URL: teppteamusa.com
Djalal Mohammadi
TIBET RUG COMPANY
1460 Foothill Dr.
Salt Lake City, UT 84108
(801) 582-3334
FAX (801) 582-3501
URL: www.tibetrugcompany.com
Jim Webber, President
Brian Mehl, Director of Sales
Tsultrim Lama, Mng. Partner
TUFAN
10877 Sanden Dr.
Dallas, TX 75238
(713) 988-7779
FAX (214) 377-9376
URL: tufanrugs.com
Fariborz Alavi, CEO
Sina Sadri, COO
TUFENKIAN
919 Third Ave., Ground Floor
New York, NY 10022
(212) 475-2475
FAX (212) 475-2629
E-mail: info@tufenkiancarpets.com
www.Tufenkiancarpets.com
James Tufenkian, Pres.
Eric Jacobson, C.F.O.
WOVEN CONCEPTS
PO Box 234261
Great Neck, NY 11023
(201) 617-7600
FAX (201) 617-7755
Behrooz Hakimian, Product Development
Halleh Hakimian, Int’l Operations
Jasmine Hakimian, Customer Relations
URL: www.wovenconcepts.com
ZOLLANVARI, LTD
600 Meadowlands Parkway, Suite 130
Secaucus, NJ 07094
(201) 330-3344
FAX (201) 330-7728
E-mail: info@zollanvariusa.com
URL: www.Zollanvariusa.com
Reza Zollanvari, Pres.
Stephanie Diehl, US Manager

TAMARIAN
1407 Shoemaker Rd.
Baltimore, MD 21209
(410) 321-6222
FAX (410) 321-6122
E-mail: info@tamarian.com
URL: www.tamarian.com
Ryan Higgins, Pres.
Geoff Duckworth, Product Director
Jesse Kohler, Operations Director
Ned Baker, Marketing Director
Chris Saliga, Sales Director

*Denotes Honorary Membership
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Associate
Members
AMERICASMART ATLANTA
240 Peachtree St., NW
Suite 2200
Atlanta, GA 30303
(404) 220-2330
(800) ATL-MART
FAX (404) 220-3030
URL: www.americasmart.com
Robert Maricich, Chairman and CEO
Kevin Malkiewicz, V.P. Area Rug Center Leasing
ARTISTIC COLOR GRAPHICS
3400 Dodds Ave.
Chattanooga, TN 37407
(423) 698-7360
FAX (423) 698-1862
E-mail: chris@printacg.com
URL: www.printacg.com
Chris Burton, Principal
C-Air
181 S. Franklin Ave.
Valley Stream, NY 11581
(516) 394-0400
FAX (516) 394-0471
E-mail: johnm@c-air.com
URL: www.c-air.com
John Maser, Director of Imports
EXPLORE AIRTRANS SERVICES (EAS)
5 Logistics Drive
South Kearny, NJ 07032
(973) 474-5336
FAX (973) 474-5348
www.exploreair.com
Brian Galik, V.P.
GERTNER MANDEL, LLC
1215 East Veterans Highway
Jackson, NJ 08527
(732) 363-3333
FAX (732) 534-0328
E-mail: lmandel@gmplaw.net
URL: www.iplaw-gmp.net
Lawrence Mandel
H.M. NABAVIAN & SONS, INC.
36 E. 31st St.
New York, NY 10016
(212) 213-2476
(800) 352-7510
FAX (212) 213-4276
E-mail: sales@hmnabavian.com
URL: www.hmnabavian.com
Massoud Nabavian Pres.
Daniel Nabavian, V.P.
INTERNATIONAL MARKET CENTERS
495 South Grand Central Parkway
Las Vegas, NV 89106
(702) 380-0919
(888) 416-8600
FAX (702) 380-4002
E-mail: info@imcenters.com
URL: www.imcenters.com
Robert Maricich, Chairman & CEO
Scott Eckman, EVP, Furniture&Home
Decor Leasing
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JADE INDUSTRIES, INC.
101 West Washington St.
Conshohocken, PA 19428
(610) 828-4830 (local)
(888) RUG-PADS (888-784-7237)
FAX (610) 828-1028
E-mail: jade@rugpads.com
URL: www.rugpads.com
Aram K. Jerrehian, Jr., CEO
Dean Jerrehian, Pres.
Patricia Mullen, Administrator
Amy K. Jerrehian, Marketing Director
MATERIAL CONCEPTS, INC.
11620 Caroline Rd.
Philadelphia, PA 19154
(215) 338-6515
(800) 372-3366
FAX (215) 338-0199
E-mail: info@materialconcepts.com
Geoffrey Kohn, Pres.
Douglas Kohn, G.M.
NOONOO RUG
CONSULTING GROUP, LTD.
16001 Collins Ave., Ste 2002
Sunny Isles Beach, FL 33160
(917) 648-7322
E-mail: edncpw@gmail.com
Gene Newman, Pres.
Stephanie A. Diehl, Tres./Sec’y
REVITA RUGS
10 Horizon Blvd.
S. Hackensack, NJ 07606
(201) 641-1100
FAX (201) 641-1150
E-mail: hzarei@revitarugs.com
URL: www.revitarugs.com
Hamid Zarei, Pres.
RUG INSIDER MAGAZINE
4 Fortsalong Rd.
Meredith, NH 03253
(603) 279-4938
FAX (603) 279-4838
E-mail: peter@ruginsider.com
URL: www.ruginsider.com
Peter Woodaman, Publisher
RUGNEWS.COM
P.O. Box 18207
Sarasota, FL 18207
(941) 929-9430
E-mail: ctisch@rugnews.com
URL: www.rugnews.com
Carol Tisch, Editor & Publisher
Howard Tisch, Executive Editor
ANDREW SCHLAFLY, ESQ.
521 Fifth Ave., 17th Floor
New York, NY 10175
(908) 719-8608
FAX (212) 214-0354
Andrew Schlafly, Esq.

CALENDAR & INDEX

events
ATLANTA INTERNATIONAL GIFT
& HOME FURNISHINGS MARKET......Jan. 12-19
AmericasMart-Atlanta, Atlanta, GA
(800) ATL-MART/www.americasmart.com
TUPELO FURNITURE MARKET** .......Jan. 7-10
Tupelo, MS
(662) 842-4442/www.tupelofurnituremarket.com
LAS VEGAS MARKET .....................January 24-28
World Market Center, Las Vegas, NV
(888) 962-7469/www.imcenters.com
NEW YORK
HOME FASHIONS WEEK** ..............March 22-25
New York, NY
(914) 421-3200/homefashionproducts.com
INTERNATIONAL HOME
FURNISHINGS MARKET ...................April 17-21
High Point, NC
(800) 874-6492/highpointmarket.org

HEIMTEXTIL ..............................................May 4-7
Frankfort, GERMANY
(770) 984-8016/heimtextil.messefrankfurt.com
DOMOTEX...............................................May 18-20
Frankfort, GERMANY
(770) 984-8016/www.domotex.de
SURFACES ..............................................June 16-18
Las Vegas, NV
(800) 547-3477/www.intlsurfaceevent.com

** PLEASE NOTE Asterisk Indicates Event Status
Cannot Be Confirmed Due To Covid-19
Contributions to this calendar are welcome.
Please send information to AREA Magazine, c/o ORIA,
400 Tenafly Rd., #699, Tenafly NJ 07670
llaufer@oria.org

AREA advertisers
AMICI ....................................................................................5
908-272-8300/amiciimports1@aol.com

ORIENTAL WEAVERS ........................................................3
800-832-8020/owrugs.com

CAPEL ...................................................................................9
910-572-7000/capelrugs.com

TAMARIAN.........................................................................17
410-321-6222/tamarian.com

D & K WHOLESALE .........................................................19
914-472-1700/dkwh.com

TEPP TEAM ........................................................................18
201-863-8888/info@teppteamusa.com

FEIZY ....................................................................................8
(800) 779-0877/feizy.com

SERVICES
TO THE AREA RUG INDUSTRY

JAUNTY CO. ........................................................................1
800-323-3342/jauntyinc.com

AMERICASMART-ATLANTA .........................................BC
800-ATL-MART/americasmart.com

KALATY............................................................................IFC
800-255-7847/kalaty.com

INTERNATIONAL MARKET CENTERS .........................48
888-416-8600/imcenters.com

MOMENI ...............................................................................4
800-536-6778/momeni.com

MATERIAL CONCEPTS ....................................................13
800-372-3366/info@materialconcepts.com

NOURISON ......................................................................IBC
800-223-1110/nourison.com
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cials as well as the Emory University School of
Medicine and Rollins School of Public Health in

“Together Safely,” a comprehensive plan which

Atlanta. The resulting plan provides specific guide-

details safety mitigants and operational protocols for

lines for tenants, attendees and staff during opera-

IMC facilities, staff, customers and third-party ven-

tions. Additionally, IMC has added physical mitigants

dors, was developed by an IMC task force in consul-

on the campuses including the development of new

tation with a top epidemiologist and in concert with

contactless registration procedures, requirement of

government mandates and public health recommenda-

personal protective equipment (PPE) for all attendees

tions. The full 30-page plan is available online at

and staff, expanded sanitization policies and the

TogetherSafely.com.

implementation of social distancing and traffic con-

“The health and well-being of our customers

trol measures. The Together Safely protocols are

and staff are the top priority for IMC,” said Bob

mandatory for all during their time on each IMC cam-

Maricich, IMC CEO. “The Together Safely plan aims

pus and serve as recommended guidelines for tenants

to address every moment of the campus experience

developing protocols for their own showrooms.

and sets guidelines for each interaction—from arrival

“We have done the hard work of creating and

to departure—to ensure that we are creating an envi-

implementing these new protocols so our buyers and

ronment where all steps recommended by health and

suppliers can do their important work—sourcing and

local officials have been taken to minimize the risk of

selling the products necessary for business reopening

transmission of COVID-19 from one individual to

and economic recovery,” adds Maricich.

another.” IMC has continually monitored guidance

Together Safely is positioned as a living doc-

issued by the World Health Organization (WHO), the

ument, to be revisited, reviewed, and revised on an

Centers for Disease Control and Prevention (CDC),

ongoing basis as developments in the impact of

government leaders, industry groups and other

COVID-19 may require. These protocols will be

experts throughout the COVID-19 crisis. In prepara-

reevaluated by IMC and additions and refinement of

tion for reopening of its facilities, IMC created a

these protocols will be posted to the website

cross-functional team to produce a set of protocols

TogetherSafely.com before and during each IMC mar-

which have been vetted by state and municipal offi-

ket. For more on IMC, visit IMCenters.com.
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BUYER INFORMATION - ATLANTA

ATLANTA INTERNATIONAL
GIFT & HOME FURNISHINGS MARKET
AMERICASMART-ATLANTA
JANUARY 12-19, 2021
MARKET LOCATION & GENERAL NUMBERS

Midtown, Buckhead and Dunwoody. Cost is just

AmericasMart Atlanta

$2.50 per ride or you may purchase a Day Pass for

240 Peachtree St

unlimited rides from the first use for 1, 2, 3, 4 or 7

Atlanta, GA 30303

consecutive days. All fares, including Day Passes,

Main office: 404.220.3000

may be purchased at the vending machines in all train

Registration: 404-220-2446

stations. Free 24-hour parking at select stations is
available seven days a week. For additional informa-

SHOWROOM HOURS DURING MARKET

tion, visit www.itsmarta.com.

Tuesday, January 12 – Tuesday, January 19
9 a.m. – 6 p.m.

TAXI & RIDE-HAILING SERVICE
Taxi service is available outside the John Portman

WI-FI AVAILABILITY

Boulevard entrance to Building 3. Please check rates

Enjoy unlimited Wi-Fi access in all common areas on

—each company is different and some offer flat fare

all floors throughout Atlanta Market. Simply connect

rates between businesses in the Downtown, Midtown

to

network

and Buckhead zones and between Downtown and

AmericasMart. Free access is optimized for web, app

Atlanta’s Hartsfield-Jackson Atlanta International

and email use. Wireless printing, AppleTV and most

Airport. Pick up for ride-hailing services like Uber is

e-readers are not supported. If you encounter any con-

located outside Building 3 on Baker Street.

the

complimentary

guest

Wi-Fi

nection issues, please contact Help Desk support at
404.220.3003.

SHUTTLES
As of press time, we are evaluating safety protocols

MEDICAL ASSISTANCE

that may affect routes and frequencies for both hotel

Building 2, Floor 2, near front passenger elevators

shuttles and the Atlanta Decorative Arts Center

404.220.2553. For emergency assistance, please call

(ADAC) shuttle. Please visit AtlantaMarket.com for

the number above. Please do not call 911!

updated information.

LOCAL TRAIN INFORMATION – MARTA

PARKING

MARTA, Atlanta’s rapid rail system, takes you

Atlanta Market provides multiple options for free or

straight from the Hartsfield-Jackson International

discounted parking during Market. You can also plan

Airport

Center

and pay for your parking at select lots in advance with

Station/AmericasMart Atlanta and to many hotels and

ParkWhiz. Please visit AtlantaMarket.com/Travel for

attractions throughout the city, including Downtown,

updated information including lots and rates.
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BUYER INFORMATION - LAS VEGAS

LAS VEGAS MARKET
WORLD MARKET CENTER LAS VEGAS
JANUARY 24-28, 2021
MARKET LOCATION & GENERAL NUMBERS
475 S. Grand Central Pkwy, Suite 1615
Las Vegas, NV 89106
Main office: 702.599.9621
Registration: 800.748.5065
Housing: 855.255.4462
Furniture leasing: 702.599.8146
Gift and home décor leasing: 702.481.0175
Media: 336.965.9349
WI-FI AVAILABILITY
Complimentary Wi-Fi service is available
campus-wide.
SERVICES
Travelers Aid: 702.369.4357
Closest Hospital(s):
•

University Medical Center: 702.383.2000

•

Valley Hospital Medical Center: 702.388.4000

PARKING & GROUND TRANSPORTATION
Taxis, on-demand cars and transit buses are available:
For more information as well as parking and directions, visit www.lasvegasmarket.com.
AIRLINES
McCarran International Airport: 702.261.5211
www.mccarran.com/Airlines
MARKET HOURS
Permanent Showrooms
•

Jan. 24 – Jan. 27 - 8 a.m. – 6 p.m.

•

Jan. 28 – 8 a.m. – 4 p.m.

B2: Home Furnishings Temporaries
•

Jan. 24 – Jan. 27, 9 a.m. – 6 p.m.

•

Jan. 28, 9 a.m. – 2 p.m.

For more information, visit ww.lasvegasmarket.com.
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research into current consumer influences in home

register visit imcenters.zoom.us/webinar/register

ready to refresh their residences after spending more

For updates and information visit imcenters.com. To

and gift. Learn how you can market to consumers

time at home in recent months and also explore the

Tuesday, January 5

new potential within the gift category as occasions

11am ET

kick off 2021. (1 CEU)

AHEAD OF THE CURVE | East Coast Edition

Moderated by Luxe Interiors + Design's Sarah

large and small become much-needed celebrations to

Shelton with Caroline Rafferty, Cheryl Luckett,

Tuesday, January 12,

Please join Luxe Interiors + Design’s Market Editor

Your Retail Strategy for Success

Raymond Jimenez and Shannon Scott

A New Year & New Transitions: How to Reposition

Sarah Shelton as she explores emerging design trends

1:00pm-2:00pm EDT

rior designers Caroline Rafferty, Cheryl Luckett,

fast as lighting. Innovation cycles, shorter than ever.

and new product inspirations with accomplished inte-

Raymond Jimenez and Shannon Scott.
Wednesday, January 6

FIRST LOOK - Winter 2021 Home Furnishings

Retail is rapidly transforming. Digital acceleration,

How do stores pivot? Capitalize on their unique sell-

ing proposition (USP)? Adjust and incorporate new

health guidelines to enhance the buying experience?

Prosper! Don't be overwhelmed by momentum.

1:00pm-1:45pm PDT

Agility is of the essence. Join this power-packed panel

Las Vegas Market’s popular FIRST LOOK program

retailers have adapted their digital presence, store lay-

Julie Smith Vincenti, Nine Muses Media

returns this winter with a virtual presentation for

today’s cross-category buyers and lifestyle stores. Las
Vegas Market product introductions across all categories—from area rugs and furniture to lighting, textiles and wall decor—will be presented cohesively in

discussion with leading retailers. Learn how these

outs, assortments and services (BOPIS!). Be inspired

by the brand new ways they are showcasing, selling
and delivering products. Be stretched to creatively
reimagine your business! (1 CEU)

a fast-paced webinar that’s geared to both retail and

designer audiences. Learn the colors, patterns, finish-

es, and styles that are holding steady, as well as the

designs that will gain momentum in the year ahead.

Additional focus areas: homeownership swings and

post-holiday retail sales. (.5 CEU)
Thursday, January 7

Create Your Own Silver Lining to 2020:
Marketing to Consumers in 2021
2:30pm-3:30pm PDT

Dawn Brinson, The Media Matters

It’s a new year with new opportunities. Join industry

expert Dawn Brinson as she offers insight and

AREA
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ically and physiologically. With color choices so

closely tied to personal expression, developing the
ability to better assess and gauge client aspirations
and lifestyle needs, it is imperative for designers,

manufacturers and retailers. Join Laurie Pressman,

Vice President of the Pantone Color Institute, as she

highlights key color trends for 2021 and provides
insight into Pantone’s 2021 Color of the Year and how
it relates to home furnishings, décor, gift, apparel,

lifestyle and all aspects of our living. (1 CEU)
Tuesday, January 19

THE HOUSE THAT VISIONARIES BUILT

1:00pm-2:30pm PDT
Wednesday, January 13

FIRST LOOK - Winter 2021

1:00pm-1:45pm PDT

Julie Smith Vincenti, Nine Muses Media

Las Vegas Market’s popular FIRST LOOK program
returns this winter with a virtual presentation for

today’s cross-category buyers and lifestyle stores. Las
Vegas Market product introductions across all categories—from gifts and personal care products to

housewares, tabletop and textiles—will be presented
cohesively in a fast-paced webinar that’s geared to
both brick-and-mortar and e-retailer audiences. Learn
the colors, patterns, finishes, and styles that are hold-

ing steady, as well as the designs that will gain
momentum in the year ahead. (.5 CEU)
Thursday, January 14

MARKET INSIGHTS

PANTONEVIEW 2021 - Color of the Year

Angelo Surmelis, Evette Rios, Kelly Finley, Mikel

Welch, Veronica Solomon, Christopher Kennedy and
Linda Allen

Join our all-star panel of designers as they create the

Winter Las Vegas Market Virtual Showhouse! This
exclusive line-up will bring diverse backgrounds,
design experiences and global perspectives to their

individual design plans, having created a one-of-akind, dream home residence with an exclusive mix of
cultural influences and product perspectives. To cap it

all off, we’re having a celebratory meet up with these

rock stars of the design world, allowing you to mix
and mingle with some of the industry’s brightest personalities. (1.5 CEU)

Wednesday, January 20

MARKET

REORIENTATION:

Productivity In A New Environment

Prep

For

1:00pm-2:00pm PDT

Presented by Sarah Schuetz, Director of Buyer

1:00pm-2:00pm PDT

Services - IMC

LIVE ZOOM EVENT ONLY -

being Together Safely! Market will look and feel dif-

Laurie Pressman, Pantone Color Institute
Not live on social platforms

Color is a visual language, one that has the unique

power to create a mood that influences us psycholog-
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Been here before? First visit ever? We look forward to

ferent, from what you might anticipate. Familiarize

yourself what changes to expect, to maximize your

Market experience. From shuttles and badging, to

WINTER MARKET GUIDE

WEBINARS - ATLANTA & LAS VEGAS

food options and showroom operations, your safety is
of utmost importance. This quick-hitting overview
includes tips, tricks and tools, including some of our

new digital resources, to help you have a productive,
safe visit.

Thursday, January 21
DESIGN WEST

1:00-2:00pm PDT

Thomas C. Burger, Alice Roussos, Michele Youell

Exploring Las Vegas Market is vital for the designs of

the future! Learn from these designers how to utilize
and shop during market & off-market times utilizing

the Las Vegas Design Center, and see how they have
incorporated products into their finished productions.

Join these award winning designers as they discuss

A Message From AmericasMartATL:

longevity, and new opportunities incorporating ever

networking opportunities, parties and educational

C. Burger, founder of Thomas Burger Design, Inc.,

safely socialize in person, our seminars will remain

the future of design, trends and how they may have

changing health guidelines. Panelists include Thomas
Alice Roussos, owner of Interior Motives, and

Michele Youell, founder of Natural Domain Interiors.

We can’t wait to get back to offering a full lineup of

seminars during Atlanta Market. But until we can

online. Leading up to Market, we’re offering educational webinars including trend talks and social
media training. We’ll also give you an inside look at

what you can expect when you arrive at market

including registration procedures, safety procedures
and construction updates. View the schedule at

AtlantaMarket.com

Also make sure to check out our weekly

Market Snapshot picks, highlighting exciting intro-

ductions, bestsellers and inspiring collections as you
plan your trip to Market. Look for our weekly posts

on Instagram and Facebook and watch your inbox for
our pre-market emails.

See it all at AtlantaMarket.com/MarketSnapshot

During Market, be sure to follow us on

social media as we present daily videos featuring
showrooms, temporaries, campus tours and more.

Follow along at @AmericasMartATL on Facebook,
Instagram and Twitter

AREA
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ORIA Member Exhibitors Product Previews
Atlanta International Gift &
Home Furnishings Market January 12-19, 2021
& Las Vegas Market January 24-28, 2021

Bashian

Las Vegas Showroom: B-300.

Bashian is bringing exciting collections to the Las Vegas

Winter Market. Some of the highlights include the richlydetailed Allure Collection of two-million-point, power-

loomed rugs from Turkey. The rugs feature variegated con-

temporary and abstract patterns with a touch of texture that
lend depth and sophistication to these high-end rugs. Made
with soft, plush pile viscose and acrylic, there are over 35
designs to choose from. The Greenwich Collection in

elegant, contemporary patterns is a fine-tufted product from
India made with wool and viscose. Over 75 designs offer a
wealth of possibilities. The Terrain Collection, offered in

over 30 designs in both contemporary and Gabbeh patterns,
is hand loomed in India using soft wool and viscose. The

all-natural hide-on-hair Santa Fe Collection in contemporary

patterns is made in India in over 35 designs.
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Las Vegas Showroom: A-133

Capel will be debuting two new designs, Avondale
and Bartlett, in their best-selling and value-priced
Avanti Collection. In three colorways each, these

rugs are hand tufted of 100% wool. Two new addi-

tions to the Charise Collection, Shirvan and Chobi,
are hand knotted in timeless designs that feature

updated, appealing colors that elevate any room.

For those not attending the market in person, both

Face Time and Zoom meetings will be offered by
appointment. These contact-free methods were

offered at High Point and were extremely successful. Also, when you visit Capel you will have a

chance to ‘Spin to Win,’ although visiting either in

person or virtually, by and of itself, will be a win.

Feizy

Las Vegas Showroom: C-180

Feizy will offer a wonderful selection of machine-made,
tufted, handmade, hand-knotted, and one-of-a-kind rugs

in their Las Vegas showroom. Customers can look
forward to a late-December press release that will

introduce and define Feizy’s official new collections

launch. While Covid-19 precludes special events, there

will be special promotions and incentives ongoing

during market: An initial minimum order of $1500

from a new client will receive a 20% deduction; while

orders over $5000 from clients new or established will

receive 15% off; and, with no minimum order required,

customers who place an order under $5000, will receive

10% off. Those are offers not to be refused!
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Capel

Avanti-Avondale Ivory Multi Hand Tufted Rugs
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French Accents

Atlanta Market: 4-E18

A key French Accents’ collection, Modern Classics,
will be highlighted throughout the Atlanta 2021

market: Classic motifs, transformed through

deconstruction. Iconic motifs then reappear with

patterns rearranged and reconstructed into exciting

new designs with a modern aesthetic. These

quintessentially classic motifs have never been more

accessible to a broader audience. Hand knotted using
natural silk and wool, these new classics offer the

finest texture possible. French Accents’ virtual market

will be open to visitors weekdays, Monday through
Friday, 9am to 5pm. Appointments can be made by

sending an email to info@farugs.com or by visiting

https://www.farugs.com/virtual-tour.

Harounian Rugs Int’l

Las Vegas Showroom: B-433

New introductions to Harounian’s exclusive rug collec-

tion, Sunbrella, will be available for viewing at the 2021
Las Vegas Market. With machine-made and hand-

loomed constructions, as well as carpeting, buyers will
be in for a diverse experience. As a special incentive

during Market days, free freight is offered for qualified
orders. There will also be special discounts for Market

orders, discounts for samples, and special terms for

qualified accounts. Please contact info@hrirugs.com for
Virtual Market information and sign-in.
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Las Vegas Showroom: A-455
Atlanta Market: #5-F1

Jaunty, showing at both the Las Vegas and Atlanta markets,

will have exciting new collections to share with visitors. The
Camden Collection of soft, wool pile is hand woven in India
in seven fashion colorways. The new Edgehill Collection is

made of wool with accents of viscose. The wool pile Malibu
Collection incorporates accents in viscose in its six patterns.

Hand tufted in India, it comes in six colorways. Made of a

blended wool and viscose yarn and hand woven in India is
the elegant Stanford Collection. Jaunty offers these

collections and more that will surely delight you, including
up to ten free 18” samples for just stopping by Jaunty’s

showrooms. Those whose orders exceed $1500 will receive
a $150 gift card; those whose orders exceed $2500 will

receive a 10% discount on the order plus a $150 gift card.

Jaunty strongly recommends making a Market Appointment.

Kalaty

Las Vegas Showroom: B-455
Atlanta Market: 4-G14

Kalaty Rug Corporation’s emphasis continues to be

at the upper end with new hand-knotted collections and

additions to existing groups. Hand knotted in a blend of

premium hand-spun wool and luxurious Silkette™ yarns,

the Adana Collection features updated-traditional Oushak

designs in modern color palettes. Kalaty extends its

partnership with Josie Natori with the debut of N Natori

Serengeti and N Natori Bliss. And the moderately priced

K-TWO series of collections has grown to 20+ with the

addition of seven exciting new collections. Kalaty offers

virtual market tours by appointment only. Virtual tours are

accessible now and ongoing into the winter during and

after markets. Those choosing virtual tours will be offered

the same special market promotions as winter market

attendees. To schedule virtual tours, call 800-255-7847 or

email info@kalaty.com.
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KAS

Las Vegas Showroom: B-175

KAS’s new Calla Collection of textured-pile, easycare indoor/outdoor rugs may just be everyone’s

answer to floor coverings. It is machine woven of

100% UV treated polypropylene. The Phoenix

Collection, with its beautifully-patterned, 2” soft shag

is machine woven of polypropylene for a delightful

feel. Please stop by the showrooms or the website,

info@kasrugs.com, for market specials and to find out
about KAS’s virtual market. Or just take that virtual

leap and connect at https://example

2.captur3d.io/view/kas/100-enterprise-dr-calhoun-ga-

30701-usa. Another option is to take a look at the

company’s “Market Series” videos at

https://kasrugs.com/page/index/trend_videos.

Loloi

Las Vegas Showroom: B-480
Atlanta Market: 4-D2

Loloi's showrooms will feature their latest introductions,

including a varied collection of new rug, pillow, and throw
designs from the Loloi branded collection; new collections
from licensed collaborations with Magnolia Home by

Joanna Gaines, ED Ellen DeGeneres, Justina Blakeney, and

Rifle Paper Co.; new programmed and one-of-a-kind pieces
in Loloi’s Wall Art collection; and new antique one-of-a-

kind rug designs. Loloi’s virtual market is accessible online

now. A video presentation, as well as a 3D gallery of the

showroom, is available for viewing on the Virtual

Showroom link, https://www.loloirugs.com/collections/

virtual-market. If you would like to schedule an appointment, email virtualmarket@loloirugs.com.
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Las Vegas Showroom: C-112
Atlanta Market: 1-L1

Nourison comes to both markets with new additions
to the Prismatic Collection. In rich and vivid gold and

beige tones, PRS19 seems to shimmer like a golden
sunrise thanks to the luxurious blend of wool and silklike Luxcelle fibers. The grey/lilac multi-

colored Prs20 (left) captivates with vivid colors that

seem to splash across the surface of this sensational
Prismatic area rug. The luxurious blend of wool and
shimmering, silk-like Luxcelle fibers adds to the

beauty of its sophisticated palette in multicolor shades
of grey, purple, gold, beige, blue, and yellow. This
exceptionally soft, hand-tufted cut pile works

beautifully in contemporary, modern, and eclectic

décor. Nourison will host a virtual market to coincide
with the Las Vegas Market—details to be announced.

Oriental Weavers

Las Vegas Showroom: C-395

Oriental Weavers comes to the Las Vegas Market with the

luxuriously soft Caravan Collection that utilizes both

space dyed and shrink polyester yarns. The space dyed

effect in the yarn adds visual texture; the shrink yarns, in

deep shades of marine blue and charcoal, serve to create a

multi-level effect for added tactility and surface interest in

patterns inspired by nature. The Strada Collection, which
joins the company’s best-selling Andorra, Evolution, and

Atlas collections, utilizes the same revolutionary weaving

technique that has made these collections so beautiful and

unique. Strada, itself, focuses on a more contemporary

aesthetic, showcasing soft curves and linear forms which

evoke a new school Art Deco vibe. Colorations work back
to Andorra, Evolution, and Atlas counterparts adding yet
another layer to the coordination story.
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Safavieh

Atlanta Market: 3-D2

The Safavieh design aesthetic reflects the natural progression

of timeless style. This is exhibited in remarkable home

furnishings that connect with the life-styles of today’s fashion-

savvy consumer. Safavieh’s renowned area rugs, finely-crafted
furniture, lighting, and accessories create composed looks that

indulge a wide array of contemporary decor preferences.

Safavieh is a market leading importer of luxurious area rugs
and finely-crafted home furniture, lighting, and accessories.
From exquisite hand-knotted antique rugs to the latest

trend-setting transitional styles, shags, high-styled indoor-

outdoor carpets, natural fibers and more, Safavieh leads the

way in bringing timeless home decor to stylish households the

world over. To learn more about the company, please visit

www.safavieh.com.

Tamarian

Atlanta Market: 6-E18

Tamarian will debut new hand-knotted designs, colors, and

qualities for Winter/Spring 2021 as well as select best sellers

from the 2020 season that may have been missed. Ensuring

safety in their showroom will be the number one priority for

attendees and employees alike. In addition to strict adherence
to established COVID protocols, Tamarian will also offer a

virtual walk-through of their showroom and merchandise by

appointment throughout market. Their Virtual Rug Show

(VRS) presentations have evolved greatly during this time of
need and they hope to continue to lead the industry in new
ways while facing these challenges together. Tamarian

Summer/Fall 2020 VRS is currently available by request and

consists of a video walk-around as well as still photos of their
newest pieces. For information about their virtual showroom

or to make an appointment for a virtual tour, please contact
Ned Baker for VRS links (ned@tamarian.com).
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EMBRACE THE
POSSIBILITIES
Get back to business at Las Vegas Market.
We make sourcing simple by giving you
access to more than 4,300 Furniture, Gift
& Home Décor resources onsite and online.

Join us January 24 – 28, 2021
LasVegasMarket.com | @lasvegasmarket

Go to TogetherSafely.com to
learn more about the health
& safety protocols we’ve
implemented in our buildings.
FE ATURED LINES: Zuo Modern, Feizy Rugs, Modway
©2020 International Market Centers, LLC

DISCOVER. CONNECT. INSPIRE .
The Premier Gift, Décor & Lifestyle Market

Showrooms: January 12 –19, 2021
Temporaries: January 13 –17, 2021

PHOTOS: J. DOUGL AS & CL ASSIC HOME
TO THE TRADE | © 2020 International Market Centers, LLC

Register Now at AtlantaMarket.com
@AmericasMartATL | #AtlMkt

