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EMBRACE THE
POSSIBILITIES
Get back to business at Las Vegas Market.
We make sourcing simple by giving you
access to more than 4,300 Furniture, Gift &
Home Décor resources onsite and online.

Join us August 22 – 26, 2021
LasVegasMarket.com | @lasvegasmarket

Go to TogetherSafely.com to
learn more about the health
& safety protocols we’ve
implemented in our buildings.

FE ATURED LINES: Four Hands, Feizy Rugs, Jamie Young Company
©2021 International Market Centers, LLC
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MIRZA KALATY
1935-2020

FOR MORE THAN 40 YEARS MIRZA KALATY SET THE
GOLD STANDARD FOR HEIRLOOM-QUALITY
HANDCRAFTED RUG MAKING
Through his extensive knowledge and dedication to the business
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Area Magazine and the Oriental Rug Importers Association (ORIA) join the family and the rug industry at large in
mourning the loss of our friend and esteemed colleague, Mirza Kalaty, as we continue to celebrate his life and his work.

TRADITION WITH A MODERN VIBE
FINE ARTISANAL HANDCRAFTED RUGS
ATLANTA

LAS VEGAS

NEW YORK

HIGH POINT

KALATY.COM

HIGH POINT

ATLANTA

LAS VEGAS

JUNE 5 - 9*
IHFC, G-369

JULY 13 - 18*
AMERICASMART 4-G14

AUGUST 22 - 26
WORLD MARKET CENTER B455

*CLOSED SATURDAY, JUNE 6

*CLOSED SATURDAY, JULY 17

FROM ORIA HQ

Blake Ryan Hill
1973-2021

With great sadness and heavy heart, Oriental Weavers

League at the Dalton Golf and Country Club.

valued colleague, Blake Hill.

University of Georgia football game, he will always

announced the passing of their beloved friend and
Mr. Blake Ryan Hill, 47, of Dalton, GA,

passed away Saturday, March 6, 2021.

Hill had a distinguished career at Oriental

Whether at work, on the tennis court or at a

be remembered for his infectious smile, sense of

humor and boundless energy. While he brought hap-

piness into so many lives, everyone knew that his

Weavers for more than 22 years, where he was serv-

daughters, Avery and Presley, brought him the most

had a passion for area rugs and a wealth of industry

about them. Blake was adored and cherished by his

ing as Vice President of Sales, National Accounts. He

knowledge, but ultimately his dedication to his col-

leagues and customers helped grow and shape
Oriental Weavers into the company it is today.

Blake was a die-hard fan and graduate of the

University of Georgia. He was an avid tennis player

and enjoyed playing with his buddies in the Merlot

4

Summer 2021

joy and a special glimmer to his eyes when he spoke
family, friends and co-workers. The Oriental Weavers

family will never be the same without him.

Hill is survived by the mother of his children,

Mandi Albertson Hill; daughters, Avery and Presley

Hill; parents, Steed Hill and Suzanne Hill; and sister,

Holly Hill.

EXCLUSIVELY RUGS. BY DESIGN.
HIGH POINT | LAS VEGAS | OWRUGS.COM

FROM THE PRESIDENT’S DESK

Dear friends and colleagues,
There is light at the end of the tunnel.

who would not normally attend market or who have

much of the economy, there is increasing optimism

in-person markets have developed myriad safety pro-

Although COVID-19 is still weighing down

that we are turning the corner. Housing demand continues to benefit from the low interest rates that have
boosted the real estate and home

curtailed attendance during the outbreak. Meanwhile,

tocols to insure that those who choose to visit their

facilities can do so safely. International Market

Centers (IMC) has been a leader in
this regard at their venues in Las

furnishings industries. Businesses

Vegas, Atlanta and High Point. For

are opening up, vaccines are more

more about IMC’s safety protocols

readily available and more people
are getting out of their homes to

for the upcoming summer and fall

Despite the obvious pain

Certain challenges have

markets, visit imcenters.com.

explore their “new normal.”

caused by the pandemic, it has had

existed—and continue to exist—in

new approaches to marketing and

development has continued unabat-

the supply chain, but product

the positive effect of necessitating

ed and home furnishings retailers

product development that have the

are flourishing. Consumers have

potential to transform our industry.

These include new ways for own-

foregone travel, opting instead to

ers and CEOs to manage their businesses and offer

spend their money on home improvements pro-

sophisticated and effective websites, social media

foreseeable future. Another pandemic related trend

Virtual technologies have entered the main-

health and wellness. The topic was the subject of

technologies are now being used to replicate human

further in this issue of AREA’s merchandising article

their products and service capabilities through more
and online advertisements.

stream as an accepted business method; visualization

jects—a trend that is projected to continue for the

impacting our industry is an increased focus on

IMC’s April Market Insight webinar and is explored

interaction in a physical setting so as to provide all

(page 36).

markets have been instrumental in introducing new

promising signs for bright months ahead—the best is

manner of services safely and effectively. Virtual

items to existing customers and presenting products

to potential new customers, expanding reach to many

We are witnessing exciting new directions and

yet to come!

Have a great rest of 2021. Cheers,

Kami Navid

President - Oriental Rug Importers Association, Inc.
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Cover: The butterscotch hues in an elegant Khorassan are
pumped up in this dining room’s walls while also playing off
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Photography by Michael Paulson. Courtesy of Cullman &
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World Market Center, B433

www.hrirugs.com | info@hrirugs.com | 800-682-3330
High Point
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FROM ORIA HQ

Lotfollah Banilevi
1921-2020

The rug industry lost a founding father in the passing

City in 1954 as one of the principals of the New York

received by the family from Iran, Israel, Germany and

Sarv Corp. Over the decades, the company became

ness and generosity after the revolution in Iran. They

pets and valued as a source of unique Persian carpets.

of Lotfollah Banilevi. After his passing, calls were

England, from people sharing memories of his kind-

City branch of the company, Y.A . Karim and later, the
recognized as a trusted supplier of high quality car-

often referred to him as “a father to all of us.”

In 1984 he founded his own company, Lotfy& Sons,

He started working and supporting his mother and

Simon Banilevi.

Lotfollah Banilevi was born in Iran in 1921.

younger siblings at a very young age. Even as a

in New Jersey with sons Marty Banilevi and the late
On March 22nd 2020, the Banilevi family

teenager he was respected and admired by his

said a final good bye to a great man; an exceptional

a family partnership, exporting carpets from Iran to

with his work discipline, integrity and devotion. He is

employers. Together with his brothers he established

the United States and Europe.

As the company grew, he came to New York

14
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father and elder that inspired generations of his family

greatly missed by his wife, his son and daughters,

grand children and great grand children.

FROM ORIA HQ

Abdolrahim Etessami
1923-2021

It is with deep sadness that we report the passing of

Mr. Etessami’s accomplishments in life are

Abdolrahim Etessami on January 24, 2021 in Great

numerous. In addition to his decades long career in

Patriarch of ORIA member firm Etessami

standing member of the Mashadi Jewish community.

Neck NY at the age of 97.

the rug industry, he was a prominent leader and long

Brothers and an early leader in this country’s oriental

Throughout his life, he was known for his wisdom,

Dargaz, north of Mashad, near the Russian border, in

Widowed for a decade, he continued to live

rug industry, Mr. Etessami was born in the city of

June 1923. After graduating from Alborz, Iran’s most

foresight and dedicated work ethic.

independently and worked for the company until,

prestigious high school, he began his rug career in

quite literally, his dying days. He is survived by his

to New York and with his sons, Mr. Etessami founded

one great great grandchild.

Upon Alfandari’s retirement, the firm became

by his friends, his family and his colleagues in the rug

Tehran. By the 1970’s, he and his family had relocated
Alfandari & Etessami with Mr. Albert Alfandari.
Etessami Brothers.

six children, grand children, great grand children and

Mr. Etessami continues to be greatly missed

industry.

AREA
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IN THE NEWS

in memoriam

with the growing backlog of COVID-19 tests. This

Shamseddin Jalili Farshchi, patriarch and owner of

by a more easily transmitted variant of COVID-19,

Mr. Farshchi followed his grandfather and father into

In response to this crisis, Vision Express, a

The rug industry lost a leader with the passing of
JALILI INTERNATIONAL, INC. Born in Tehran,

escalating crisis is devasting the country and is driven

with 400,000+ new cases every day.

the Iranian rug export

North Carolina based nonprofit that has supported

leadership expanded to

of raising $1,000,000 to provide oxygen concentrators

business which under his

include

Belgium,

operations

healthcare in India for the past ten years, has set a goal

in

to at least 50 hospitals/NGOs in India.

Germany,

Dolly and Rakesh Agarwal and their daugh-

Holland, San Francisco

ter, Aanchal A. Gupta, all founders of Vision Express

and finally New York.

and founders of Rug and Home are contributing

Recognized for his exper-

tise, Mr. Farshchi was an
active and effective mem-

ber of the Iranian Rug

$250,000 towards this initiative. The goal has been to

Shamseddin Jalili Farshchi
1921-2021

Exporters Association in Iran and an authority in

identifying and appraising obscure rugs.
His

son’s

business

partner,

Behrooz

raise the balance of the million dollars as quickly as

possible. 100% of all donations will go towards providing oxygen concentrators.

For additional information and/or to donate

visit www.visionexpress.org or call 828-667-4585.

Hakimian, remembers him fondly. “Most of us have

awards

is true. However we sometimes meet an individual

Presentation at the 2021 Winter Dallas Total Home &

bined qualities, character and virtues. Shamseddin

room design. The result of weeks of hard work cou-

been told that no one is irreplaceable. In general, this

who is not replaceable by the virtue of their com-

FEIZY has won the award for Best Visual

Gift Market for their interactive and inventive show-

Jalili Farshchi was such a human being. He humbly

pled with the creativity and talent of the Feizy team

ity, and great traditions of his cultural background.

ning ground-floor Dallas World Trade Center space,

carried a torch that was lightened with honesty, humil-

His memory will always live in our minds and
hearts.”

Mr. Farshchi is survived by three daughters,

Shahla, Jila, Shida and one son, Kambiz, six grandchildren and five great grandchildren.

important appeal

The COVID situation in India is dire. India’s health
system is on the brink of collapse. Hospitals across

the country are running out of oxygen supplies, venti-

lators and beds. People are rushing to buy drugs like
remdesivir, causing the price to surge and pharmacies

to run out of the drug. Labs are struggling to keep up
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was on full display throughout the company’s stunwhere 30 stylized vignettes were on display.

To bring the showroom to life, Feizy part-

nered with Artistic Transfer. Each day during market,

an artist set up shop in the front windows of the Feizy

showroom, using the company’s one-of-a-kind

vignettes as a backdrop for their live painting exhibit.

Artists Karla Ceballos, Nomaan Nur, Stephen
Hackley and Joseph Raymond drew inspiration from
the rugs’ colors and textures for their new creations.

Feizy continues to push the envelope with

visual displays that communicate to buyers the latest

trends and forward-thinking product at a variety of
price points and in a range of styles.

NEW PRODUCTS GALLERY

NOURISON introduces...

ODS03 Blue Multicolor. The soft blue ground

of this Persian-inspired transitional rug from the

Odessa Collection makes it a stunning focal

point for any decor. Masterfully hand knotted

from New Zealand wool that is finished with a

space-dyed effect and fringe edges.

NOURISON

nourison.com

New From TAMARIAN...
TOP LEFT Decked PW James Slashing accents of
orange and burnt umber intermingle with cooler
blue and grey set against caramel and ivory
neutrals. Hand knotted in pure wool. LEFT
Khalil PW James Drawing on classic rug
iconography, re-imagined medallions and
vines spread with other accent noise across a
pale field for a fresh look that enjoys the company of the past but also looks to the future.
Hand knotted in pure wool. RIGHT Retro PW
Nightlife Strong Modern structure is quieted
by texture that helps soften the color palette to
create a room statement that isn’t domineering. Hand knotted in
pure wool. These designs and more are available in stock and
standard rug sizes up to 13x18 and endless custom possibilities.

TAMARIAN
tamarian.com

AREA
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IN THE NEWS

showrooms

LOLOI announced it is opening two new showrooms

made website enhancements including better search

Atlanta Market this summer.

Craftworks

at the AmericasMart in Atlanta, ahead of the annual

Loloi’s main showroom in Building 1 of

AmericasMart was relocated from the 4th floor to the

functionality and launching Fifty to Infinity and
custom

broadloom

www.nourison.com earlier this year.

programs

on

Lobby Level (rooms I-L-1 and I-L-2), and opened

products

Building 1, is located on the 13th floor, room 13-C-1,

product designer, tastemaker and television personal-

earlier this year. The second showroom, also in

and opened May 1 to showcase Loloi’s Wall Art collections and one-of-a-kind pillows and rugs.

FEIZY has partnered with powerhouse interior and
ity Thom Filicia on a new line of rugs.

Debut pieces focus heavily on texture and

According to Cyrus Loloi, principal, the new show-

feature timeless neutral palettes with pops of color

the brand during the Atlanta Market while offering a

for Feizy will represent a variety of constructions at

room space and relocation will increase visibility of
better overall experience for visitors.

The showrooms will be open 10 a.m. – 5 p.m.

EST, Monday – Friday. Appointments are available

and walk-ins are welcome. Due to COVID-19 precau-

tions, no ribbon-cutting ceremonies or opening events
are planned.

expansion

NOURISON, which reported double digit growth in

2020 despite a challenging year, continues to invest in

improving operations with a large expansion of their

Calhoun warehouse which broke ground in January.

throughout. The initial Thom Filicia Home Collection
an accessible price-point, and planning is already

underway to expand the Thom Filicia product offering
to Feizy’s Fine Collection as well.

The new collection will be featured on

Feizy’s new and improved website. The Feizy.com
rebuild is the result of several months of collaborative

work by Feizy’s in-house marketing team and IMCdI

Juniper Web and is based on extensive feedback from
Feizy’s field reps and clients.

NOURISON launched a new hand knotted collec-

tion, Odessa, with a total of seven Oushak designs

The Calhoun facility, constructed in 2005 and current-

and eight color styles, made of 100% New Zealand

tional 308,000 square feet, for a total of 744,000

area rug designs and updates them for the modern age,

ly at 436,000 square feet, will expand with an addi-

wool. The Odessa Collection takes vintage Persian

square feet once completed. Nourison has a total of

in true transitional style. Each handmade Odessa rug

Nourison has also continued to expand on

finished with a space dye effect and fringe edges for

three distribution facilities.

outdoor and home accents categories, as well as meet

features classic floral and geometric motifs that are

an heirloom look with a refined edge for farmhouse,

demand for on-trending colors such as blues and

rustic, contemporary, and eclectic settings. The

displays, offering a larger assortment and selling into

blue, brick and sage.

handknotted and one-of-a-kind area rugs have also

increased demand for high-end, handknotted rugs.

greys. This past year saw particular success in selling

the mid to lower priced area rug categories. Custom,

done well.

With a focus on product, Nourison has also

18
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designs include a soft palette of grey, ivory mocha,
The Odessa Collection speaks to the

Nourison’s trade customers can view and purchase the
Odessa Collection at www.nourison.com/odessa.

NEW PRODUCTS GALLERY

New from SAMAD...
TOP LEFT Bjorn Natural Ivory from the Nordic Collection embodies the age-old
concept of discovering sophistication through simplicity. The signature textured
quality of these carpets are inspired by the
Sahara Desert and the natural high and low
effect created by sand and wind. LEFT Inspired
by the landscapes of Malibu, California, Zuma
Sage from the Malibu Collection is hand-knotted with a blend of pure wool and hand-spun
silk, which give these rugs a stunning shimmering effect. RIGHT Through the artful use of
ancient decorative motifs, the Meridian
Collection exudes a traditional
elegance that is simultaneously timeless and
modern. Expertly hand-knotted in India with
the highest quality wool, Glory Pewter evokes a sense of old-world sophistication to enhance any interior.

SAMAD
samad.com

MOMENI introduces...
LEFT Cool and contemporary, the Simba Collection is hand-tufted of New
Zealand wool. Full of tone-on-tone patterns and simple geometric shapes and
abstract imaginings, this line always feels understated and modern. Durable
and well-made, these investment pieces
feel effortlessly chic and forever in fashion. Shown: SIM-7 Navy RIGHT Hand
knotted of 80% jute and 20% cotton in
three colorways, the Etra Collection is the
perfect addition to the Momeni Basics
Line. Its tonal color scheme makes it easy
to mix and match with other decor—and
even other rugs—in the home. Etra offers
a more durable construction that's as pretty
as it is practical. Shown (far right): Et-01
Blue, (right) Et-01 Natural.

MOMENI
momeni.com

AREA
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DESIGN FOCUS

For Native New Yorker

Ellie Cullman
A Handmade Rug

Gives A Room Character

Manhattan interior designer doyenne

Elissa Cullman, known as “Ellie,” and her

late partner Hedi Kravis both hailed from

traditionalist backgrounds where handmade

decorative rugs played a pivotal role. Upon

co-founding Cullman & Kravis Associates

in Manhattan in 1984, they discovered the
late legendary decorative carpet dealer

Doris Leslie Blau who awakened them to

the subtle beauty of antique rugs. “She

became our mentor and taught us that the
typical red-and-blue center medallion rug

was not representative of all oriental rugs,”

commented Ms. Cullman whose clients

include Fortune 500 CEOs and celebrities

such as Oprah Winfrey and Candice

Bergen. While antique rugs were long the
firm’s primary focus, in recent years, Ms.
Cullman’s interiors have exhibited a vast

majority of handmade custom pieces in

sync with her redefined distinctive “modern
traditional” style.

The green ground featured in a bold Oushak-inspired rug is echoed in the
velvet-upholstered chair while its bright persimmon accents are picked
up in the pillows and throw. Photography by Mark Roskams. Courtesy of
Cullman & Kravis.

STORY BY ALIX G. PERRACHON

AREA
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DESIGN FOCUS

ABOVE A luxurious all-silk rug with alternating swirls of celadon and ivory hues infuses this Miami sitting room with a
serene ambience contrasting with the bold artwork by Petra Cortright hanging above. Photography by Eric Piasecki.
Courtesy of Cullman & Kravis. OPPOSITE An intricate all-over floral Tabriz displaying a cream ground with pops of
aubergine and hints of coral are played up in the marble mantlepiece and coffee tabletop in this wood-paneled living room
in Texas. Photography by Eric Piasecki. Courtesy of Cullman & Kravis.

Ms. Cullman’s first foray into the rug world was

Doris Leslie Blau’s mantra “The carpet is the soul of

that seemed promising at the very first showroom,

furniture, paint, or a floor covering, “something that

spent hours of canvassing multiple showrooms and

the designer who came from an art history and cura-

conclude that her first choice was indeed the right

When explaining the beauty of handmade carpets to

only too memorable. Although she spotted a piece

she decided to embark on an exhaustive search. She

digging through countless piles of dusty rugs only to

one. “I must have looked at 100 rugs and was so

exhausted that I got mono!” recounts the designer

whose projects are located across the country and fur-

ther afield in Canada and England. “I view this as my

badge of honor—getting mono from an over-extend-

ed rug search!”

When discussing the attraction of handmade dec-

orative rugs in interiors, Ms. Cullman calls to mind

22
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the apartment.” Whether the decorative element is

shows the hand is much more interesting,” remarks

torial background. “I always go for the handmade.”
clients, she highlights their inherent artisanship
responsible for their subtle tonal beauty. “A hand-

made rug gives the room character,” she notes.

“When looking for a rug, I always go for a piece that
shows craftsmanship.”

Design, size, palette, price, and condition (when

working with an antique rug) are foremost in play

when searching for the right piece for a client, not to

DESIGN FOCUS
mention personal taste. “Rugs are very personal to

materials including wool and silk. “I particularly love

with numerous awards including being listed in the

fact that you can essentially mold the price of the rug

clients,” says the designer who has been recognized
AD100 Hall of Fame. “Sometimes, you have to convince the client.”

Throughout Ms. Cullman’s three-decade-long

career, her projects have featured an impressive vari-

handknotted silk rugs,” she comments. “I love the

depending on the percentage of silk content used.”

Witnessing a design concept being transposed into a
variety of color concepts is truly exciting.

How does Ms. Cullman manage her clients’

ety of exquisite antique rugs including Sultanabads,

expectations as they wait for months through the

rugs. These were a natural given the firm’s original

been a problem mainly thanks to the protracted nature

Oushaks, Agras, Serapis, and 20th century Swedish
focus on traditional interiors with an emphasis on

English and American antiques. In recent years,

sampling and rug production process? This has not
of most residential work. “We’re lucky that design

projects take forever!” she notes. Occasionally, things

though, she notes, “Our use of antique rugs started to

happen that are beyond anyone’s control as, for

The designer correlates the rise of modern décor

appeared on a dock in India. Undaunted, she installed

wane as interior design became more modern.”

and more limited use of antique rugs with contemporary art’s booming popularity. “People don’t believe

that antique rugs go with contemporary art,” com-

ments the native New Yorker whose family owns

Peter Luger’s, Brooklyn’s renowned steakhouse. She,

example, when a 15x21-foot custom rug recently disa “place holder” piece in the client’s residence while
a new rug is on the loom in India.

“I always start with the rug,” states the designer

who has published several coffee table books on inte-

riors. “I view this as a Rorschach test for the client to

on the other hand, loves the layering of antique rugs

find out if they want the rug to drive the room’s

with the eclectic vitality characteristic of the firm’s

months.” If a client is a set on a particular fabric, she

with modern art as their interplay infuses the space

design or have the fabric do so. The process can take

interiors. Also important to her, they are the ultimate

will work in sync with the decorative rug supply

from one generation to the next thereby adopting new

will coordinate with that pattern. This was the case

“green” floor covering as they can be handed down

house to craft a design—often in silk and wool—that

incarnations. “Still,” she adds, “we are grateful to

with one client so passionate about a particular

ed in antique carpets.” Will antique rugs come back?

al rug silk-and-wool rug design options.

cal,” she replies.

in a room,” Ms. Cullman continues. “It depends on

tured an increasing proportion of contemporary hand-

ter in the space unless the room lends itself to being

have a significant number of clients who are interest“Most likely they will as decorative trends are cycliIn the last few years, Cullman & Kravis has fea-

Fortuny fabric that Ms. Cullman came up with sever-

“I have no set rule about having one rug or more

the layout. However, I usually find that one rug is bet-

made custom rugs, now accounting for about 70% of

divided into two areas.” When mixing and matching

Cullman loves the thrill of discovering a beautiful

“active” the rug pattern is relative to the fabrics.

crafting contemporary pieces exhibiting an array of

and the overall project. Here again, though, every sit-

the rugs that grace their clients’ floors. Just as Ms.
antique carpet, she also thrives on the challenge of

rug and fabric patterns, she is mindful of how

Creating a balanced mix is value added to the room

OPPOSITE A dining room’s elegant Sultanabad-inspired rug features an organic all-over floral pattern that is artfully complemented by the floral bamboo foliage wallpaper while its pops of chocolate hues are played up in the leather-upholstered
chairs. Photography by Eric Piasecki. Courtesy of Cullman & Kravis.
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uation is different. “I don’t use the same recipe in

“The future of handmade decorative rugs is very

every room!” she adds. When connecting one rug to

bright,” states Ms. Cullman. “It’s the largest item in

well as rug type. With that in mind, in one instance,

last forever and are the most sustainable of floor cov-

another, it’s mainly a question of color and scale as

she artfully juxtaposed a Tabriz with a Kashan which
in turn connected with a Sultanabad. “The rugs have
to segue into a gorgeous flow,” she remarks.

the room. Don’t skimp on the carpet! Quality rugs
erings. A handmade rug’s sustainability is important

to many clients.”

BELOW Ellie Cullman. Courtesy of Cullman &Kravis. OPPOSITE A subtle Tabriz displaying an all-over floral design in soft
golds on a pale blue ground that are subtly echoed in the painting by Abstract Expressionist artist Hans Hofmann.
Photography by Michael Paulson. Courtesy of Cullman & Kravis.

About

Design’s Albert Hadley Lifetime Achievement

A native New Yorker, interior design doyenne Ellie

Classic to Contemporary: Decorating with Cullman

Kravis Associates in 1984 in Manhattan with the late

Interior: Decorating Up Close with Cullman &

up to write a screenplay on Ms. Kravis’ divorce from

Master Class: the Cullman Kravis Way (Harry

The Designer

Award. She is the co-author of three books—From

Cullman co-founded her iconic firm, Cullman &

& Kravis, (Monacelli Press, 2017), The Detailed

Hedi Kravis. The two women had originally teamed

Kravis (Monacelli Press, 2013), and Decorating

financier Henry Kravis. The producer rejected the

Abrams, 2008). Cullman & Kravis’ projects have also

dence having been impressed with their detailed

Architectural Digest, Veranda, Elle Décor, and

and artistic talent, Ms. Cullman and Ms. Kravis’

In addition to fabric and furniture collections, the

script but hired them to decorate his personal resi-

been featured in leading shelter magazines including

descriptions of interiors. Thanks to their innate design

House Beautiful.

clientele expanded rapidly including Fortune 500

firm designs a custom rug collection.

CEOs and celebrities such as Oprah Winfrey and
Candice Bergen. Cullman & Kravis’ projects are

located all over the country including the New York
tri-state area, Colorado, and Hawaii and abroad in

Canada and England.

Equipped with an art history and curatorial back-

ground, Ms. Cullman crafts interiors that have
evolved over the years from pure traditionalism to a
“modern traditional” esthetic. Renowned for her

dynamic mix of antiques and contemporary art and

meticulous use of exceptional materials, Ms.
Cullman’s crafts comfortable layered interiors displaying her hallmark calm, crisp sense of style.

Ms. Cullman is listed in the AD100 Hall of

Fame, was named a Grand Master by Elle Décor, and

was honored with the New York School of Interior
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USHAK

Carpets Designed For Comfort Decorating
by Ellyne Raeuber
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Look through this window of time—the Covid-19

became identified with the disorder of the Ottoman

pandemic window—and see tragedy, community, and

empire with its corrupt central government. At the

the need to comfort—oneself and others. The feeling

same time, Europeans increasingly turned to

of being okay in our lives is elusive, but still, we reach

Aubusson, Savonnerie and Axminster rugs produced

for it. We must.

closer to home. Ushak quality and quantity of produc-

In our homes, there is Comfort Decorating, but

tion dropped.

creating a sanctuary and surrounding ourselves with

Even as the influence of the court declined, the

beauty that mitigates the world’s instability is not

carpets continued to be made in workshops in Ushak

new. ‘Nests’ are being created every day. In these

and its surrounding towns. No longer ‘court carpets,’

times, however, there is a heightened need for a

Ushaks retained their charm and appeal. In the eigh-

refuge, for a something that creates a special feeling

teenth and early nineteenth centuries, the Turkish

when we shelter in place.

upper class and those living in Eastern Europe main-

Patterns help us feel comfortable and a classic

tained demand as the primary Ushak buyers.

carpet like the Ushak—a carpet that is at the same

The nineteenth century saw an upturn of interest

time as comfortable in a transitional home as it is in a

in oriental rugs and Ushak re-emerged as a center of

contemporary one, a carpet with curving lines that

manufacture of room-sized, decorative rugs in a num-

relax and sooth, removing with design and color any

ber of designs. In the United States, especially during

starkness that might feel isolating—is a perfect carpet

the ‘Gilded Age’—the late 1800s to the mid-1920s—

for these stressful times..

Ushaks were in high demand.

OTTOMAN COURT RUGS AND MORE

THE DESIGNS: CARPETS IN ART

Originally falling under the umbrella of

The large mosques of Istanbul, like the

‘Anatolian Rugs’ or ‘Turkey’ rugs, Ushak carpets,

Sultanahmet Mosque, were layered with carpets, most

with their varied and versatile designs, have been

of which were from the Ushak area. While the top lay-

woven in Western Turkey, where the Central

ers consisted of more recent Ushaks, underneath,

Anatolian plateau and the coastal Aegean Region

there were prayer rugs from the sixteenth century and,

meet, since the beginning of the Ottoman Empire in

adapting that element to the tastes of the next century,

the fifteenth century.

opposing niche or double-ended prayer rugs from the

With wool and natural dyes easily accessible, the

seventeenth century.

popularity and commercial success of Ushaks extend-

The earlier prayer rugs that featured a pointed,

ed to Europe, ensuring that some of the most beautiful

red mihrab and an open field with a lobed quadrilater-

rugs of that time were in continuous production in the

al medallion, are known as Bellini rugs after the

region right through the nineteenth century. Quality

Italian painter Giovanni Bellini who featured the rugs

over that time, of course, had its ups and downs.

in his work. A distinctive ‘keyhole’ may appear in the

Ottoman court rugs, made in organized work-

bottom of the arch.

shops, were known for the fine weave that set them

Bellini was not alone in showing carpets on can-

apart from other Turkish rugs. During the eighteenth

vas. A prayer rug named after a carpet that appeared

century, however, production of court-style carpets

in a Tintoretto painting now hangs in the Brera

An Ushak 'Small Medallion' double-niche rug, West Anatolia, 16th century, approximately 5.9x3.6. Sold for 21,250 GBP on May 1,
2019 at Sotheby’s. The small leaf scrolls decorating the outline of the double-niche is an unusual feature. Courtesy of Sotheby’s.
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Museum in Milan. In these paintings, a Muslim religious article connected to the ritual of praying five
times a day is often juxtaposed with, among other
Christian images, that of the iconic Madonna.
Lotto and Holbein carpets are also known by the
respective artists who depicted them, Lorenzo Lotto
and Hans Holbein. Lotto carpets feature a red field
covered with an all-over yellow tracery, while
Holbein carpets show large octagons inside squares
with Kufesque borders.
A large number of prayer rugs were woven, but
not many survive. Saf or saph rugs, meaning ‘row’ in
Arabic, are among them. This type of prayer rug contains multiple niches in a row, somewhat like the
arches used in mosques.
MEDALLIONS
ABOVE A ‘Transylvanian’ coupled-column prayer rug,
Central or West Anatolia, late 17th/early 18th century,
5.97x4.06. Sold for 10,625 GBP on June 10, 2020 at
Sotheby’s. BELOW A rare Ushak rug, West Anatolia, late
16th/early 17th century, approximately 5.74x3.54. Sold for
15,000 GBP on June 10, 2020 at Sotheby’s. The ragged palmette and leaf border with ‘W’ motifs extending from the geometric knots enclosing eight pointed stars is usually associated with ‘Bellini’ or ‘keyhole’ rugs. Courtesy of Sotheby’s.

In the 1500s, when weavers in organized workshops were making rugs as long as 33 feet to be used
locally or exported, whether commissioned or made
for sale, rug designs fell into two categories: star and
medallion. Fields were brick red or occasionally dark
blue with rounded medallions.
Star Ushaks had a pattern of diagonal rows of
large, dark blue eight-lobed star medallions that
alternate with indented diamonds. Arabesques and
floral elements fill and cover the medallions that sit
on a red ground. These ornamental medallions are
similar to—and may have been influenced by—
Persian motifs but it is also likely the designs originated in book decoration reflecting the blind-tooled
medallions from the covers of Ottoman manuscripts
from the 1460s with their arabesques, with their floral and leafy scrolling.
That said, there may have been an earlier borrowing from textiles or tiles. The abstract motif—the
OPPOSITE A rare Ushak ‘Small Medallion’ rug, West Anatolia,
17th/18th century, approximately 6.43x3.6. Sold for 21,250
GBP on June 10, 2020 at Sotheby’s. Here, the Ushak
Medallion carpet is condensed, creating a small-scale version
that shows the essential character of a larger carpet. Courtesy
of Sotheby’s.
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arabesque, the flowing vegetation speaks to the
Muslim concept of God’s beauty and the perfection of the Garden of Eden that God created.
TRANSYLVANIAN
Ushaks were not only found in mosques.
Protestant churches in Romania and Hungary
were home to rugs imported from western
Turkey, often referred to as Transylvanian carpets. Weddings and funerals, among other important life events, were opportunities to gift
churches with a variety of Ushak-design rugs
from opposed arch prayer rugs to Lotto rugs to
Bird Ushaks.
The gifts were used to decorate walls, pews,
and balconies. They added warmth to otherwise
bleak churches that had been stripped of figurative images following the Reformation, which, in
the sixteenth century, applied stricter adherence
to the command to make no graven images, “or
any likeness that [is] in heaven above, or that [is]
in the earth beneath, or that [is] in the water
under earth.”
While frescoes were covered and some altar
pieces removed, the addition of rugs—rugs that
were never walked on—helped preserve a piece
of oriental carpet history.
BIRDS AND DOTS
The Bird Ushak, sixteenth and seventeenth
century rugs, feature a quartet of leaves or ‘birds’
surrounding a blossom. The pattern repeats
ABOVE An Ushak ‘Medallion’ carpet, West Anatolia, 17th century,
approximately 19.68x9.84. Sold for 13,750 GBP on June 10, 2020
at Sotheby’s. Courtesy of Sotheby’s.
OPPOSITE An Ushak 'Small Medallion' variant rug, West Anatolia,
late 17th century, approximately 6.49 widening to 4.16. The
indented shaped field is seen in small medallion rugs, but also in
Transylvanian rugs. Courtesy of Sotheby’s.
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throughout a white field. It is possible that this
particular design can be sourced to Selindi, a
town near Ushak; this may also be true for the
cintamani motif rugs best described as a triangle
of three balls sitting above two wavy stripes or
cloudbands.
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PASTELS TO PRIMARY COLORS
Surveying the strata of Ushak rugs reveals its
iterations in palette. There are pastels with soft
apricot and saffron golds, with cinnamons and terracotta tones. Then there are the colors/tones available with the advent of aniline dyes in the late
1850s with their fugitive pinks and oranges.
With medallion carpets, Persian Safavid influence led to the use of robust reds, dark blues, and
yellows—primary colors. Whites, ivory, and green
highlights enhance an already rich palette.
If synthetic dyes, together with less graceful
design and weaving, caused a decline in rug quality, the return of natural dyes and traditional design
helped the return of quality Ushak rugs. Today, the
best of both—synthetically dyed and naturally
dyed rugs; designs that adhere to tradition and
designs that skirt the edges—provide a wealth of
choice in the marketplace.
YESTERDAY, TODAY, AND TOMORROW
Both antique Ushaks (Oushaks or Usak) and
modern Ushaks are highly decorative and are desirable to today’s interior designers. “Because of their
informal designs and unusual color combinations,”
observed Solomon Bassalely of Eliko Antique &
Decorative Rugs., “Oushak rugs are still sought
after. You can place them in any setting and make
the room a happy place!”
Modern Ushaks may reinterpret color palettes
or use traditional colors while adding an abstract
edge to design, but it is this evolution of traditional
to transitional/modern that makes Ushak a Comfort
Decorating choice for so many.
Consider that for almost five centuries, largemedallion Ushaks have been continuously in production. If part of Comfort Decorating includes
embracing nostalgia, then a carpet that has been
popular since the fifteenth century is a solid choice,
whether it be a medallion carpet with bright, bold
colors or a more muted Lotto.
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ABOVE Ushak, Western Anatolia, 10.7x14.3 Circa 1900.
Variation of the Harshang, or crab design with crab elements discarded while the eagle like palmettes, rosettes
and palmettes in irregular rows and randomly placed,
remain. BELOW Ushak carpet, West Anatolia, 11.7x14.7,
Circa 1910. This design is unusual, more likely to be seen
in an Indian Amritsar given the open field with a design
pattern around the outer edge of the field. The cartouches
and medallion have an old Ottoman script in them.
Cartouches, often found in the borders of old Persian and
Indian carpets, here are in the field. Crossover designs
and elements between the various rug weaving areas is
not atypical, which is evident in this rug. Images courtesy
of Eliko Antique and Decorative Rugs.

HISTORY & HERITAGE

Variation of 16th/17th century Medallion Ushak carpet, West Anatolia, 11.7x14.4, circa 1910.
Image courtesy of Eliko Antique and Decorative Rugs.
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HEALTH AND HOME FURNISHINGS
by Carol Milano

Photographs courtesy of Trio, Inc.
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In 2020, people all over America were forced to spend

than $1.5 trillion, with annual growth of five to ten

much more time at home because of the global pan-

percent,” says Harris. “A rise in both consumer inter-

demic. At the same time, health became a dominant

est and purchasing power presents tremendous oppor-

concern. These two trends bolstered new spending

tunities for companies! We see a large demand in the

patterns that show a vast need and opportunity for

marketplace for sustainable products. It can be diffi-

retailers or manufacturers who serve the home fur-

cult to find manufacturers who can keep up with cur-

nishings market.

rent demand, and take health and wellness seriously.”

Consumer Spending

The Health Connection

“We know ninety percent of our time is spent

Making your living space more comfortable and

indoors. The built environment becomes a key com-

visually appealing is very popular—but how does it

ponent not only to longevity, but to the quality of life,

keep you well? Actually, home furnishings and health

whether at home or in the office,” says Angela Harris,

intersect in many ways. “We are always designing

CEO and Principal at TRIO, Inc., an award-winning

with wellness in mind. We believe good design can

design and visual merchandising firm based in

marry both beautiful aesthetics and wellness princi-

Denver.

ples,” explains Harris. “This is a huge opportunity for

In 2019, Americans spent $134 billion on home

everyone in our industry.”

furnishings. During 2020 that total rose by twenty

She stresses the importance of understanding how

percent—and is sure to increase, predicts Harris. “As

various categories of home furnishings are being pro-

consumers moved out of office space into their

duced, from textiles (such as bedding, drapery and

homes, we saw a significant spike in home furnishing

area rugs) to furniture (both upholstered and non-

spending.”

upholstered) to wallcoverings.

Americans also want to upgrade their living

These products are also known as “sustainable

spaces. Eighty-one percent of U.S. consumers pur-

furnishings.” According to The Spruce, a prominent

chased home improvement products between April

lifestyle advisement firm, they can be environmental-

and November, 2020, according to the NPD Group,

ly safe and healthier to live with. What makes furni-

spending nearly ten percent more on home improve-

ture sustainable? It might be made of easily renewable

ment projects in 2020 than in 2019. At Sherwin-

materials, such as bamboo, or include something that

Williams, record sales last year were partly because of

was repurposed or recycled. Often, it is produced

its do-it-yourself and residential repainting business-

using renewable energy. The furniture’s function and

es. Nationwide, installing new flooring was one of the

longevity, and how it is transported from its place of

top three home project categories.

manufacture to its retailer, are other considerations.

Wellness concerns continue to grow. In fact, sev-

It all starts with textiles, explains Harris.

enty-nine percent of consumers said they believe that

“Everything you touch and feel—like bedding,

wellness is important, in a recent survey conducted by

draperies, fabric for sofas, floor coverings—relates to

McKinsey & Co.

overall health. Air quality and ventilation are so

“We estimate the global wellness market at more

important, too. We’re designing spaces that create

OPPOSITE Top: Large windows in the bedroom of the Idea House at Congress Lake links indoors with outdoors.
Design by Trio, Inc. Photography by Eric Lucero. Bottom: A super comfy lounge designed features wall art of live
plantings. Design by Trio, Inc. Photography by Adrian Tiemens.
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A serene outdoor patio is designed to provide comfort and invite contemplation.
Design by Trio, Inc. Photography by NAVA Real Estate Development.

flow and movement from indoors to outdoors, so

ufacturers might take a discarded piece of natural

there’s continuity visually and in our connection to

wood, and then collaborate to design a beautiful din-

health.”

ing room table with that piece as the top. A true work-

Many unhealthy factors are related to chemicals

of-art, and even better, it’s sustainable,” says Harris.

used in manufacturing, which can affect indoor air

“We also make geography a priority in our manufac-

quality and a home’s overall healthy status. “As

turing collaborations. Can we design something that

designers, we need to question and understand how

will be produced in local facilities, with materials

products are being made,” Harris notes. It’s crucial to

from the United States? We are conscious of the way

utilize products with non-toxic paints or stains,

products are made and distributed, and that can still be

instead of hazardous chemicals.

accomplished in a beautiful way.”

Avoid ‘wrinkle-free’ sheets, advises Wellness

TRIO advises its clients on construction and man-

Within Your Walls, a global firm specializing in health

ufacturing activities. For example, they help carpet

and wellness standards for buildings. They contain

manufacturers incorporate wellness features and prin-

formaldehyde that can cause respiratory problems.

ciples into design and production. “Dyes and fabrics

“Instead, replace them with organic cotton or bamboo

and production methods all contribute to whether a

bedding. Pillows with synthetic stuffing or memory

product is healthy or not—even down to shipping! We

foam may [contain] benzene. Replace them with non-

partner with many manufacturers on how many of

toxic options such as kapok, organic cotton, or 100

their products can be made in America, which often

percent natural latex stuffing.”

increases the safety level. We will specify and procure

“Consider the possibility of recycling products
that are often considered unusable or waste. Our man-
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The soft neutral shades of the living area keeps the eye drawn to the outdoor space.
Design by Trio, Inc. Photography by Eric Lucero.

Next Steps

manufactured? What glues were used? What is this

How can retailers help consumers see the connec-

fabric made of? Was the product in a protected envi-

tions between home furnishings and health? “It’s all

ronment with filtration and circulating air, without

about education,” stresses Harris. “What will get the

plastic or toxic containers?” (This practice, known as

consumer excited is that we still design better prod-

off-gassing, helps strip the unnatural elements off a

ucts—but now they’re better for your health, too!”

product, in thirty to sixty days.)

Consumer demand has soared. “People want

Will healthier products cost more? Not necessar-

more wellness products. Manufacturers will need to

ily, as long as, “you’re doing due diligence in sourc-

accommodate. Designers and architects have been

ing and production, and working hard to develop part-

focused on the wellness movement for ten years,” she

nerships that align with wellness principles,” says

says. “American consumers are starting to get educat-

Harris. “It may take time to integrate all these

ed. Over forty-six percent now say that health, safety

improvements, but it should not raise costs.

and security within their home is the top priority.

“Retailers are hungry for information—what the

Once consumers take hold of that, we gain momen-

demand about health and wellness means, and how to

tum. When demand shifts in that regard, it’s no longer

capture consumer interest,” she finds. “So many com-

a trend. It’s a necessity!”

panies are doing studies on this topic. You’ll see

Invest the time to understand the health-related

cross-pollination among industries, too—including

factors, so you can talk to customers about con-

architecture, health care organizations, manufactur-

structability, Harris emphasizes. “It’s important to

ers, designers, hospitality, and green building

show them more natural, less synthetic products, and

groups.”

explain their advantages. Where and how were they

To stay up-to-date, TRIO regularly discusses the
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issues with wellness experts. Retailers can explore
wellness principles through several resources, such as
Wellness Within Your Walls, Environmental Working
Group, and Sustainable Furnishings Council.
Summary
Ultimately, Harris believes, “Manufacturers need
to make a commitment to safer products! All of us
can take small steps that can make a big difference,
collectively. It’s important to educate ourselves—
when you know better, you do better.”
For more about TRIO’s work and services visit
https://triodesign.com. And to learn more about
Health & Wellness in Home Furnishings, visit:
www.fitwel.org,

www.delos.com,

www.wellnesswithinyourwalls.com,
www.thespruce.com,
https://sustainablefurnishings.org,
https://globablwellnessinstiture.org,
www.ewg.org/healthyhomeguide

Tepp Team half page

Your resource for fine
hand-woven rugs

(201) 863-8888

www.teppteamusa .com

40

Summer 2021

Natural wood accented by shades of green connect
indoor to outdoor. Design by Trio Inc. Photography by
Eric Lucero.
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EXPANDED RESOURCES

ATLANTA
Demand for homefurnishings industry continues to

temporary collection to create new synergies and

grow and AmericasMart Atlanta is ready! Registration

accessibility to product categories.

for the Summer 2021 Atlanta Market (showrooms

“This Summer, buyers will discover, connect

July 13-19, 2021; temporaries July 14-18) is robust as

and be inspired at an Atlanta Market with a renewed

the market continues its post-pandemic rebound with

energy

its most expansive product offerings since the begin-

resources, new tools and hope for recovery and pros-

ning of the COVID-19 crisis.

perity,” added Maricich.

gained

from

comprehensive

product

“The optimism of the first half of 2021 is
amplified for the summer market,” said Bob

In-Person & Online Experiences Add Excitement

Maricich, International Market Centers (IMC) CEO.

Atlanta Market plans an engaging in-person

“Buyers and sellers are preparing for a strong market

experience with at-market installations including

as industry recovery continues and business

trend vignettes, live entertainment and more.

approaches pre-pandemic levels.”

Additionally, five design and lifestyle influencers will
be onsite to share favorite product finds and market

Attendance Expected Near Pre-pandemic Levels
Atlanta Market expects significant expansion
in showroom and temporary resources for the July

moments on social media as trend ambassadors. The
AmericasMart App and the Buyers’ Guide will serve
as on-campus orientation tools.

buying event. “We are on a strong growth path,”

Buyers also have the opportunity to learn

explains Scott Eckman Chief Revenue Officer for

more about IMC’s new B2B e-commerce platform

IMC. “Early commitments for new leases and expan-

JuniperMarket—set to launch later this year—via

sions, and healthy trade show sales signal the return of

“Preview Pods” which will be staffed with system

the unmatched depth and breadth of lifestyle product

experts who can provide a demonstration, answer

that is a hallmark of the Atlanta Market experience.”

questions and facilitate registration for the new ecom-

Of note for summer 2021 is the reopening of

merce platform. Users can pre-register now via

trade show destinations to accommodate resource

JuniperMarket.com and at registration.

growth, with nearly 800 lines presented in socially

Before market, expanded virtual tools can

distant temporary booth configurations on nine floors

help prepare attendees for their visit to AmericasMart.

across the three-building AmericasMart campus as

On AtlantaMarket.com, IMC continues to update the

part of an ongoing reorganization of Atlanta Market’s

exhibitor directory tool which now features more than
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after using the restroom, coughing, sneezing, touch-

content on the Atlanta Remote page includes business

ing the face, blowing the nose, cleaning, smoking,

and trend education presented as webinars as well as

eating, or drinking. The use of hand sanitizer is

links to the Atlanta Market Magazine and the Market

advised when washing is not practical.

Snapshot product showcase.

•Elimination of self-service food/ bever-

The Summer 2021 webinar content calendar

age options and coffee service. Concessions will be

includes panel discussions with award-winning retail-

administered solely by contracted national providers

ers plus deep dives into the in-person retail experi-

with offerings organized around pre-wrapped,

ence, merchandising, merging the digital and in-per-

“grab-and-go” options as well as staff-served buffet

son market experience and more.

offerings.

For the Summer 2021 Atlanta Market, show-

•In-person events will shift to virtual offer-

rooms are open Tuesday, July 13 – Monday, July 19,

ings online, and lounges and other gathering places

9 a.m. – 6 p.m. and temporaries are open Wednesday,

will be closed to promote social distancing.

July 14 – Sunday, January 18, 9 a.m. – 6 p.m.

ATLANTA & LAS VEGAS

1.5 million searchable products. Additionally, more

•If you have been exposed to COVID, please
follow CDC guidelines for quarantine and testing

Protocols Are Still In Place

prior to coming to market.
These guidelines are as of May 19, 2021. For

This summer’s Atlanta Market will follow
updates

IMC’s Together Safely protocols.
•Building access points will be controlled to
manage the flow of customers at entrances and exits.
To minimize queueing at registration stations, all
buyer and designer attendees are strongly encouraged
to pre-register online.
•Masks are strongly recommended while visiting our campuses; however, masks are no longer
required for vaccinated attendees. Unvaccinated
attendees should still wear masks. Showrooms and
local businesses may still require masks regardless of

to

IMC

protocols,

please

visit

IMCenters.com.

RUG WRAP
made from your choice of
water-resistant
and breathable
Material Concepts

DuPont™ Tyvek®

or waterproof

Valéron® Strength Films

vaccination status, so please bring your mask with
you. When worn, masks must cover the nose and
mouth of the wearer and may be of the reusable, fabric variety or three-ply disposable masks.
•Hand sanitization stations will be located
throughout campus.
•Physical distancing measures for foot traffic, queues, restroom access, and otherwise will be
implemented as needed or mandated.
•Everyone

on

campus

is

encouraged

to wash their hands thoroughly with soap for at
least 20 seconds approximately once per hour, and
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Suppliers to the Rug and Home Furnishings Industries Since 1999

(215) 338-6515
(800) 372-3366
MaterialConcepts.com
Tyvek® is a registered trademark of DuPont™ for its brand of protective material.
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ATLANTA & LAS VEGAS
NEW HOURS, RENEWED ENERGY

LAS VEGAS
A surge in consumer demand for home product,

Expanded Exhibits Drive Continued Growth

expectation of a strong fourth quarter and later-than-

This summer, attendees will find a depth and

normal summer show dates have positioned Las

breadth of new, innovative and best-selling products

Vegas Market as the West Coast’s last major sourcing

on a campus that features 4,300+ furniture, gift and

opportunity for 2021, offering retailers a robust

home décor resources across three showroom build-

assortment of gift, home décor and furniture products

ings (A, B and C) and in the temporary exhibits locat-

to fill their holiday inventory needs. Registration for

ed in the Expo at World Market Center Las Vegas.

Summer 2021 Market, which runs Aug. 22 – Aug. 26,
is open at LasVegasMarket.com.

Las Vegas Market’s temporary gift and home
presentation looks to build on a successful April debut

“There’s an industry-wide need for product

in the Expo at World Market Center Las Vegas with

and Las Vegas Market is prepared to help meet that

350+ new and established gift and home décor

demand,” said IMC CEO Bob Maricich. “April

resources presented in six destinations—Gift, Design,

Market was an important first step towards business

Handmade, Home, Immediate Delivery and Luxe—

recovery for the western states, and we look forward

for Summer 2021 Market. Among highlights this

to continued progress by connecting buyers and sup-

summer is the brand-new Gourmet Housewares

pliers again this August.”

Collection, a comprehensive and focused collection
of some 100 new resources, including kitchen gad-
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channels before market. Additional pre-market educa-

textiles, bar accessories, cookbooks, gourmet food

tional webinar programs will address consumer pref-

and more. These new resources will complement the

erences and current market trends. A schedule for

Market’s 350+ existing gift-oriented housewares and

coming live sessions, as well as a full catalog of pre-

specialty food resources presented in permanent

viously recorded virtual programming is available

showrooms.

through the Las Vegas Market website, at

The new Expo at WMCLV acts as the gateway to the entire World Market Center campus—with

https://www.lasvegasmarket.com/plan/event-seminar-landing.

its contiguous positioning to Building C, the facility

In lieu of Las Vegas Market’s annual “Up on

allows for a more seamless flow of traffic between the

the Roof” Gift for Life fundraiser, IMC will sponsor a

market’s temporary exhibits and permanent show-

Gift for Life raffle benefitting World Central

rooms. Within the showrooms, the market will feature

Kitchen’s COVID-related food relief efforts. Las

more than 2,000 furniture lines on 31 floors, 2,000+

Vegas Market participants can qualify for prizes

gift resources on seven floors in Building C and more

including hotel stays and dining certificates in Gift

than 500 home décor resources on 13 floors in

For Life’s “Feed the Hungry – Feel the Good” raffle.

Buildings A, B and C.

Entries are $50 each and IMC has pledged to match

As an added benefit, the shifted August timing positions Las Vegas Market concurrently with HD

donations up to $10,000 from Las Vegas Market participants.

Expo (Aug. 24 – Aug. 25 at Mandalay Bay) and ASD

Juniper,

IMC’s

new

fully

integrated

(Aug. 22 – Aug. 25 at Las Vegas Convention Center),

omnichannel B2B commerce solution, also will have

offering designers and retailers access to a greater

a presence at Las Vegas Market. Juniper “Preview

number of complementary resources and creating a

Pods” in the Expo at World Market Center Las Vegas

dynamic cross-category opportunity for exhibitors

will provide buyers with a dynamic visual overview

and attendees alike.

of JuniperMarket, a multi-line B2B wholesale e-commerce marketplace launching in 2021. It also will pro-

Virtual Pre-Market Offerings

vide sellers with an overview of JuniperCommerce, a

Complement Return of At-Market Excitement

sales automation and commerce platform to empower

Summer Market will present a full slate of

sales teams, streamline product data management, and

pre-market virtual education, as well as the return of

deliver real-time visibility across. Sellers and buyers

popular in-person experiences including FIRST

can visit the Juniper showroom on Building C’s first

LOOK and Market Snapshot product vignettes and

floor to learn more about the ways JuniperCommerce

live entertainment. The August staging also features

and JuniperMarket drive business efficiency and

the second installment of Market Pros, a program that

growth.

features market tips and favorite at-market products

Dates for 2021 Summer Market are Sunday,

finds from influential industry professionals on the

Aug. 22 through Thursday, Aug. 26. Permanent

@LasVegasMarket Instagram page.

Showrooms (Buildings A, B and C) will be open from

Las Vegas Market’s signature programming –
including the market’s proprietary FIRST LOOK and
Ahead of the Curve trend programs and a Virtual
Showhouse—will be presented through digital market

8 AM to 6 PM on August 22-25 and 8 AM to 4 PM on
August 26.
Updated protocols for August 2021 Las
Vegas Market can be found at IMCenters.com

AREA
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gets, cookware, small electrics, grilling tools, kitchen
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VIRTUAL PROGRAMMING

For Updated Program Schedules visit imcenters.com
Wednesday, August 4
1:00pm-2:00pm PDT

First Look: Fall 2021 Part 1

Speaker: Julie Smith Vincenti, Nine Muses Media
Las Vegas Market’s popular FIRST LOOK program
returns this Summer with a virtual presentation for

today’s cross-category buyers and lifestyle stores. Las
Vegas Market product introductions across all categories—from area rugs and furniture to lighting, tex-

tiles and wall decor—will be presented cohesively in

a fast-paced webinar that’s geared to both retail and

designer audiences. Learn the colors, patterns, finish-

es, and styles that are holding steady, as well as the

designs that will gain momentum in the year ahead.

Additional focus areas: homeownership swings and
post-holiday retail sales. (.5 CEU)
Tuesday, August 10

1:00pm-2:00pm PDT

First Look: Fall 2021 Part 2

Speaker: Julie Smith Vincenti, Nine Muses Media
Las Vegas Market’s popular FIRST LOOK program
returns this Summerwith a virtual presentation for

today’s cross-category buyers and lifestyle stores. Las
Vegas Market product introductions across all cate-

gories—from area rugs and furniture to lighting, textiles and wall decor—will be presented cohesively in
a fast-paced webinar that’s geared to both retail and

designer audiences. Learn the colors, patterns, finishes, and styles that are holding steady, as well as the

designs that will gain momentum in the year ahead.

Additional focus areas: homeownership swings and

post-holiday retail sales. (.5 CEU)
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Wednesday, August 11

10:00am PST/1:00pm EST
MARKET INSIGHTS:

The Next Golden Age Of Design

Speakers: Timothy Corrigan, Alexa Hampton and

Corey Damen Jenkins

This A-list line-up of designers brings decades of allstar experiences to the ‘what’s next?’ conversation for

the industry, their insights transcending demographic
and geographic boundaries. Join us to learn more
about their key takeaways from the past year, what

they’ve done to move forward, and how they think the

home furnishings and design industries will evolve in
the near future. It’s a master class conversation with

icons of design. Distinguished and celebrated designers joining this discussion include Timothy Corrigan,

Alexa Hampton, Corey Damen Jenkins, and others to
be announced. A question-and-answer segment will

follow. (1 CEU)

Wednesday, September 15

10:00am PST/1:00pm EST
MARKET INSIGHTS:

Merging Digital & In-Person Markets

Speakers: Mary Moore, The Cook’s Warehouse &

IMC_di

Successful sourcing pairs the latest introductions with

available, in-stock product and is a hybrid of onsite

and online activities. Join Mary Moore of The Cook’s
Warehouse as she presents key retail strategies for
combining physical markets with digital tools to keep

customers coming back for more throughout the year.

(1 CEU)

To register visit

https://imcenters.zoom.us/webinar/register
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Bashian .................................................................................................B300
Capel ....................................................................................................A133
Feizy .....................................................................................................C180
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Jaunty ...................................................................................................A455
Kalaty ....................................................................................................B455
Karastan ...............................................................................................C312
KAS.......................................................................................................B175
Loloi............................................................................................A224, B480
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Safavieh. ...............................................................................................A101
Tufan Rugs ...........................................................................................A330
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Members
AMICI IMPORTS, INC.
335 Centennial Ave., Suite 7
Cranford, NJ 07016
(908) 272-8300
FAX (908) 272-8310
E-mail: amiciimports@amiciimports.com
URL: www.amiciimports.com
Jeffrey DeSantis, Pres.
AMINCO, INC.
3901 Liberty Avenue #9
North Bergen, NJ 07047
(201) 601-9200
(888) 501-9200
FAX (201) 601-4747
E-mail: mikel@amincoinc.com
Mikel Banilevi, Partner.
David Banilevi, Partner
ATIYEH INTERNATIONAL, LTD.
P.O. Box 3040
Newberg, OR 97132
(503) 538-7560
URL: www.atiyeh.com
E-mail: rugs@atiyeh.com
Leslie Atiyeh, Pres.
Thomas J. Atiyeh, Exec. V.P.
BASHIAN
65 Railroad Ave.
Ridgefield, NJ 07657
(201) 330-1001
(800) 628-2167
FAX (201) 330-0878
E-mail: info@bashianrug.com
George G. Bashian, Jr., Pres.
Garo Bashian, V.P.
Ralph Bashian, V.P.
BOKARA RUG CO., INC.
50 Enterprise Ave. North
Secaucus, NJ 07094
(201) 601-0040
FAX (201) 601-0055
E-mail: info@bokara.com
URL: www.bokara.com
Jan Soleimani, Pres.
Gabriel Vaknin, V.P.
CAPEL, INC.
831 North Main St.
Troy, NC 27371
(910) 572-7000
FAX (910) 572-7040
E-mail: mail@capel.net
URL:www.capelrugs.com
Cameron Capel, Pres. Sales & Mktg.
Richard Capel, Pres. Manufacturing
Ron Capel, Pres. Finance/Retail
WILLIAM CHERKEZIAN & SON, INC.
/TAPIS INT’L*
THE CREATIVE TOUCH
401 Penhorne Ave., Suite 4
Secaucus, NJ 07094
(201) 866-1933
FAX (201) 866-1935
E-mail: info@creativetouchrugs.com
URL: creativetouchrugs.com
Baki Ildiz, Pres.

D & K WHOLESALE
div. Dilmaghani (Medhi Dilmaghani & Co., Inc.)
540 Central Park Ave.
Scarsdale, NY 10583
(914) 472-1700
FAX (914) 472-5154
(800) 545-5422 & (877) DIL-RUGS
E-mail: sales@dkwh.com
URL: www.dkwh.com
Dennis A. Dilmaghani
Essy Kashanian
EBISONS HAROUNIAN IMPORTS
389 Fifth Avenue, Ste. 611
New York, NY 10016
(212) 686-4262
(800) 966-6666
FAX (212) 779-4262
E-mail: info@ebisons.com
URL: www.ebisons.com
Ebi Harounian, Partner
Michael Harounian, Partner
Maurice Harounian, Partner
Melissa McMee, Designer
ELIKO ORIENTAL RUGS, INC.
102 Madison Ave., 4th Floor
New York, NY 10016
(212) 725-1600
(800) 733-5456
FAX (212) 725-1885
E-mail: elikorugs@aol.com
URL: www.ElikoRugs.com
Babadjian Bassalali, Pres
David Basalely, Partner
Soloman Bassalely, Partner
Richard Garrad, Sales
Mahtab Etessami, Sales
FEIZY IMPORT & EXPORT CO.
Feizy Center
13800 Diplomat Drive
Dallas, TX 75234
(214) 747-6000
(800) 779-0877
FAX (214) 760-0521
E-mail: salesinfo@feizy.com
URL: www.feizy.com
John Feizy, Founder/Owner
Cameron Feizy, V.P. Sales
Nasser Garroussi, V.P.-Finance
Leah Feizy
FRENCH ACCENT RUGS & TAPESTRIES
36 East 31st St., Ground Floor
New York, NY 10016
(212) 686-6097
(888) 700-7847
FAX (212) 937-3928
URL: www.farugs.com
Kevin Rahmanan, Principal
Khosrow Banilivi, CEO
Bijan Nabavian, Treas.
Danny Shafian, Operations Mngr.
G.A. GERTMENIAN & SONS
300 West Avenue 33
Los Angeles, CA 90031
(213) 250-7777
(800) 874-1236
FAX (213) 250-7776
E-mail: Gertmenian@gertmenian.com
URL: www.gertmenian.com
Tom Gertmenian, Partner
Don Gertmenian, Partner
Peter Gertmenian, Partner

HAROUNIAN RUGS
INTERNATIONAL CO.
104 West 29th St.
New York, NY 10001
(212) 213-3330
(800) 682-3330
FAX (212) 545-0657
E-mail: info@HRIRUGS.com
URL: www.HRIRUGS.com
David Harounian, Partner
Lee Harounian, Partner
David Grasse
JAUNTY CO. INC.
13535 S. Figueroa St.
Los Angeles, CA 90061
(213) 413-3333
(800) 323-3342
FAX (213) 413-0828
E-mail: info@jauntyinc.com
URL: www.jauntyinc.com
Mike Navid, Pres.
Kami Navid, V.P.
KALATY RUG CORP.
156 Duffy Avenue
Hicksville, NY 11801
(212) 683-7222
(800) ALL-RUGS (800-255-7847)
FAX (212) 689-2705
E-mail: info@kalaty.com
URL: www.kalaty.com
Mirza Kalaty, Pres.
Ramin Kalaty, V.P.
Soheil (Mike) Kalaty, V.P.-Sales
Farshad Kalaty, V.P. Client Relations
Ariel & Kamran Kalaty, Mktg. & Promotions
KAS ORIENTAL RUGS, INC.
62 Veronica Ave.
Somerset, NJ 08873
(732) 545-1900
(800) 967-4254
FAX (732) 545-5836
E-mail: info@kasrugs.com
URL: www.kasrugs.com
Rao Yarlagadda, Chairman & Founder
Kranthi Yarlagadda, Pres.
Santhi Yarlagadda, V.P.
Hari Tummala, Exec. V.P.
LOLOI RUGS
4501 Spring Valley Rd.
Dallas, TX 75244
(972) 503-5656
FAX (972) 387-0436
E-mail: aloloi@loloirugs.com
URL: www.loloirugs.com
Amir Loloi, Pres.
Greg O’Connell, G.M.
LOTFY & SONS INC.
3901 Liberty Ave.
North Bergen, NJ 07047
(201) 867-7733
FAX (201) 867-0766
E-mail: lotfysons@aol.com
URL: www.Lotfyandsons.com
Marty Banilevi, Pres.
Sheila Rahmanan, V.P.

*Denotes Honorary Membership
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MARJAN INTERNATIONAL CORP.
41 East 31st St.
New York, NY 10016
(212) 686-8488
(800) 862-7526
FAX (212) 576-1511
Morad Ghadamian Moradi, Pres.
Khalil Ghadamian Moradi, V.P.
MASTERLOOMS, INC.*
MER CORP.*
MICHAELIAN & KOHLBERG, INC.*
MOHAWK HOME (KARASTAN)
3032 Sugar Valley Rd, NW
Sugar Valley, GA 30746
(706) 624-4624
Toll-Free: (800) 843-4473
FAX: (706) 625-9329
E-mail: customer_care@mohawkind.com
URL: www.mohawkind.com
Rocky Casteel, Pres.
Michael Riley, Sr. VP/GM-Karastan Rugs
ABRAHAM MOHEBAN
& SON, INC.*
MOMENI, INC.
60 Broad St.
Carlstadt NJ 07072
(201) 549-7220
(800) 536-6778
FAX (201) 549-7221
E-mail: info@momeni.com
URL: www.momeni.com
Reza Momeni, Pres.
Aria Momeni, V.P.
Ali R. Momeni, V.P.
NEJAD ORIENTAL RUGS
Main & State Sts.
Doylestown, PA 18901
(800) 245-RUGS
FAX (215) 348-9056
E-mail: info@nejad.com
URL: www.nejad.com
Ali R. Nejad, Pres.
Theresa M. Nejad, V.P.
NOURISON
5 Sampson St.
Saddle Brook, NJ 07662
(201) 368-6900
(800) 223-1110
FAX (201) 368-0739
E-mail: info@Nourison.com
URL: www.Nourison.com
Alexander Peykar
Andrew Peykar.
Paul Peykar
Steven Peykar
OBEETEE, INC.
137 West 25th St. - 12th Floor
New York, NY 10001
(212) 633-9744
FAX (212) 633-9745
Vimal Kumar, V.P.

ORIENTAL WEAVERS USA
3252 Dug Gap Rd. SW
Dalton, GA 30720
(800) 832-8020
FAX (706) 277-9665
E-mail: orders@owrugs.com
URL: www.owrugs.com
Ahmed Salama, CEO
Jonathan Witt, Pres.
Pat Muschamp, V.P.-Sales

TIBET RUG COMPANY
1460 Foothill Dr.
Salt Lake City, UT 84108
(801) 582-3334
FAX (801) 582-3501
URL: www.tibetrugcompany.com
Jim Webber, President
Brian Mehl, Director of Sales
Tsultrim Lama, Mng. Partner

RADICI USA, INC.
400 Herald Journal Blvd.
Spartanburg, NC 29303
(864) 583-5504
FAX (864) 583-5765
E-mail: ppegorari@radiciusa.com
URL: www.radiciusa.com
Paolo Pegorari, Gen’l Manager

TUFAN
10877 Sanden Dr.
Dallas, TX 75238
(713) 988-7779
FAX (214) 377-9376
URL: tufanrugs.com
Fariborz Alavi, CEO
Sina Sadri, COO

SAFAVIEH
40 Harbor Park Drive North
Port Washington, NY 11050
(516) 945-1900
(212) 683-8399
(888) SAFAVIEH
FAX (516) 945-1938
E-mail: info@safavieh.com
URL: safavieh.com
Ahmad Yaraghi, Pres.
Cyrus Yaraghi, V.P.
Arash Yaraghi, V.P.
Dairus Yaraghi, Treas.
SAMAD
419 Murray Hill Parkway
East Rutherford, NJ 07073
(201)372-0909
FAX (201) 842-0077
E-mail: mail@samad.com
URL: www.samad.com
David Samad, Pres.
Malcolm Samad, C.O.O.
Rao Siriki, Exec. V.P.
SHALOM BROTHERS, INC.
284 Fifth Ave., Ground Floor
New York, NY 10001
(212) 695-3000
(800) 3-SHALOM
FAX (212) 695-0022
E-mail: info@shalombrothers.com
URL: www.shalombrothers.com
Nader Shalom, Pres.
Fred Shalom, Exec. V.P.
Rafi Amirian, V.P.

TUFENKIAN
919 Third Ave., Ground Floor
New York, NY 10022
(212) 475-2475
FAX (212) 475-2629
E-mail: info@tufenkiancarpets.com
www.Tufenkiancarpets.com
James Tufenkian, Pres.
Eric Jacobson, C.F.O.
WOVEN CONCEPTS
PO Box 234261
Great Neck, NY 11023
(201) 617-7600
FAX (201) 617-7755
Behrooz Hakimian, Product Development
Halleh Hakimian, Int’l Operations
Jasmine Hakimian, Customer Relations
URL: www.wovenconcepts.com
ZOLLANVARI, LTD
600 Meadowlands Parkway, Suite 130
Secaucus, NJ 07094
(201) 330-3344
FAX (201) 330-7728
E-mail: info@zollanvariusa.com
URL: www.Zollanvariusa.com
Reza Zollanvari, Pres.
Stephanie Diehl, US Manager

TAMARIAN
1407 Shoemaker Rd.
Baltimore, MD 21209
(410) 321-6222
FAX (410) 321-6122
E-mail: info@tamarian.com
URL: www.tamarian.com
Ryan Higgins, Pres.
Geoff Duckworth, Product Director
Jesse Kohler, Operations Director
Ned Baker, Marketing Director
Chris Saliga, Sales Director
TEPP TEAM USA
3901 Liberty Ave.
North Bergen, NJ 07047
(201) 863-8888
FAX (201) 863-8898
E-mail: info@teppteamusa.com
URL: teppteamusa.com
Djalal Mohammadi

*Denotes Honorary Membership
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Associate
Members
AMERICASMART ATLANTA
240 Peachtree St., NW
Suite 2200
Atlanta, GA 30303
(404) 220-2330
(800) ATL-MART
FAX (404) 220-3030
URL: www.americasmart.com
Robert Maricich, Chairman and CEO
Kevin Malkiewicz, V.P. Area Rug Center Leasing
ARTISTIC COLOR GRAPHICS
3400 Dodds Ave.
Chattanooga, TN 37407
(423) 698-7360
FAX (423) 698-1862
E-mail: chris@printacg.com
URL: www.printacg.com
Chris Burton, Principal
C-Air
181 S. Franklin Ave.
Valley Stream, NY 11581
(516) 394-0400
FAX (516) 394-0471
E-mail: johnm@c-air.com
URL: www.c-air.com
John Maser, Director of Imports
EXPLORE AIRTRANS SERVICES (EAS)
5 Logistics Drive
South Kearny, NJ 07032
(973) 474-5336
FAX (973) 474-5348
www.exploreair.com
Brian Galik, V.P.
GERTNER MANDEL, LLC
1215 East Veterans Highway
Jackson, NJ 08527
(732) 363-3333
FAX (732) 534-0328
E-mail: lmandel@gmplaw.net
URL: www.iplaw-gmp.net
Lawrence Mandel
H.M. NABAVIAN & SONS, INC.
36 E. 31st St.
New York, NY 10016
(212) 213-2476
(800) 352-7510
FAX (212) 213-4276
E-mail: sales@hmnabavian.com
URL: www.hmnabavian.com
Massoud Nabavian Pres.
Daniel Nabavian, V.P.
INTERNATIONAL MARKET CENTERS
495 South Grand Central Parkway
Las Vegas, NV 89106
(702) 380-0919
(888) 416-8600
FAX (702) 380-4002
E-mail: info@imcenters.com
URL: www.imcenters.com
Robert Maricich, Chairman & CEO
Scott Eckman, EVP, Furniture&Home
Decor Leasing
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JADE INDUSTRIES, INC.
101 West Washington St.
Conshohocken, PA 19428
(610) 828-4830 (local)
(888) RUG-PADS (888-784-7237)
FAX (610) 828-1028
E-mail: jade@rugpads.com
URL: www.rugpads.com
Aram K. Jerrehian, Jr., CEO
Dean Jerrehian, Pres.
Patricia Mullen, Administrator
Amy K. Jerrehian, Marketing Director
MATERIAL CONCEPTS, INC.
11620 Caroline Rd.
Philadelphia, PA 19154
(215) 338-6515
(800) 372-3366
FAX (215) 338-0199
E-mail: info@materialconcepts.com
Geoffrey Kohn, Pres.
Douglas Kohn, G.M.
NOONOO RUG
CONSULTING GROUP, LTD.
16001 Collins Ave., Ste 2002
Sunny Isles Beach, FL 33160
(917) 648-7322
E-mail: edncpw@gmail.com
Gene Newman, Pres.
Stephanie A. Diehl, Tres./Sec’y
REVITA RUGS
10 Horizon Blvd.
S. Hackensack, NJ 07606
(201) 641-1100
FAX (201) 641-1150
E-mail: hzarei@revitarugs.com
URL: www.revitarugs.com
Hamid Zarei, Pres.
RUG INSIDER MAGAZINE
4 Fortsalong Rd.
Meredith, NH 03253
(603) 279-4938
FAX (603) 279-4838
E-mail: peter@ruginsider.com
URL: www.ruginsider.com
Peter Woodaman, Publisher
RUGNEWS.COM
P.O. Box 18207
Sarasota, FL 18207
(941) 929-9430
E-mail: ctisch@rugnews.com
URL: www.rugnews.com
Carol Tisch, Editor & Publisher
Howard Tisch, Executive Editor
ANDREW SCHLAFLY, ESQ.
521 Fifth Ave., 17th Floor
New York, NY 10175
(908) 719-8608
FAX (212) 214-0354
Andrew Schlafly, Esq.

CALENDAR & INDEX

events
Markets

ATLANTA MARKET........................................July 13-19
Atlanta, GA
(800) ATL-MART/www.americasmart.com

LAS VEGAS MARKET................................August 22-26
Las Vegas, NV
www.imcenters.com

DALLAS TOTAL HOME
& GIFT MARKET..................................September 22-24
Dallas, TX
www.tdallasmarketcenter.com

INTERNATIONAL HOME
FURNISHINGS MARKET ........................October 16-20
High Point, NC
(336) 888-3700/highpointmarket.org

Contributions to this calendar are welcome.
Please send information to AREA Magazine, c/o ORIA,
400 Tenafly Rd., #699, Tenafly NJ 07670
llaufer@oria.org
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MOMENI ...............................................................................8
800-536-6778/momeni.com

MATERIAL CONCEPTS ....................................................43
800-372-3366/info@materialconcepts.com
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DISCOVER. CONNECT. INSPIRE .
The Premier Gift, Décor & Lifestyle Market
Showrooms: July 13 –19, 2021
Temporaries: July 14 –18, 2021
Learn More & Register
at AtlantaMarket.com
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