
AREA
WINTER-SPRING 2023

winter spring 2023 cover.qxp_001 FALL 2006.qxd  11/25/22  4:01 PM  Page 1









E X C L U S I V E L Y  R U G S .  B Y  D E S I G N .

LAS VEGAS C395   |  OWRUGS.COM



dallas • high point • las vegas

Dallas • High Point • Las Vegas

feizy.com

Azure 3405F in Silver/Blue





FROM THE PRESIDENT’S DESK

6 Winter-Spring 2023

To my dear colleagues,
        WOW … three years have passed so quickly!! It
has been an honor and a privilege to have served as
president of our Association over these past several
years.
        However, the accomplishments of my tenure so
far are due primarily to those who led the way, built
our organization and continue to support our efforts
to promote the rug industry. These include veteran
members, previous presidents and
officers—both past and present—
and everyone who has worked on
AREA Magazine. As a result of
their foresight and hard work, we
have a wonderful organization and
a great publication, AREA, to
showcase our unique products for
buyers, designers, architects and
ultimately end consumers.
       One sometimes takes certain

things for granted in life, expecting
others to do most of the hard work
to accomplish goals and keep the process on track.
But those who do not directly contribute cannot share
the sense of ownership and accomplishment when
goals are met. 
        I would like to give a ‘shout out’ to my current
fellow officers for their help and support and a special
thanks to our Executive Director, Lucille Laufer, for
her tireless efforts and commitment over the past few
decades to our Association and the area rug industry.
Without her we could not have achieved the many
goals and successes that we have enjoyed over the
years. These include presenting and promoting posi-
tions important to our industry; developing a close
relationship with our previous partner, The Portman

Family and AmericasMart-Atlanta executives; and
building a strong new partnership with IMC execu-
tives over the past few years. 
        Today our industry continues to grow and
evolve, maintaining its stature as a major category
within the home furnishings industry. Innovations in
products, services and the technologies continue to be
offered. A recent example is described in an interview
with Leatrice Eiseman, Executive Director of the

Pantone Color Institute beginning
on page 14 of this issue: how
Pantone develops their products
and services to allow designers to
color match through every stage of
the workflow.

We are currently experienc-
ing unprecedented times as we face
major global uncertainties and
intense divisiveness at home.
However I firmly believe these will
pass and we would do well to look
with confidence towards a future

that will be more secure and more united. In spite of
the economic headwinds consumers continue to be
buying for the holidays at healthy levels. Retail
should be in position for a robust season by offering
promotions and opportunities in terms of discounts
and other ways to drive consumer engagement.
       Two important winter markets are approaching:

Atlanta (Jan. 10-16, 2023) and Las Vegas (Jan. 29-
Feb. 2, 2023). Let’s go for a strong final sprint to end
the year and prepare for a great 2023.
       I would like to finish by wishing all of you a

wonderful holiday season and a healthy and Happy
New Year. The best is yet to come! 
        Cheers,

Kami Navid
President - Oriental Rug Importers Association, Inc.
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markets
AMERICASMART ATLANTA will offer new
resources in accent furnishings, one-of-a kind, vin-
tage, textiles, pillows and more expand 350+ design-
driven whole-home showroom offerings at Atlanta
Market in Winter 2023. Complementing the resource
growth – some six home decor showroom updates
join the previously announced nearly 50 casual furni-
ture showroom openings – is a series of buyer tours
focused on product discovery and trends at the
January 10-16, 2023, buying event. “Exciting updates
to the AmericasMart home décor offerings make
Atlanta Market a top destination for designers and
retailers this Winter,” said Scott Eckman,
International Market Centers (IMC) executive vice
president, chief revenue officer. “New, trend-driven
product abounds with updates from home décor lead-
ers adding to significant new resources in our all-new
casual furniture and outdoor living collection.” 

Winter 2023 home decor updates bring new
resources to the more than 300 showrooms presenting
lighting, accent furniture, rugs, wall décor and linens
and nearly 50 new showrooms presenting casual fur-
niture on 12 floors in AmericasMart Building 1. 

Also in Winter 2023, some eleven brands –
representing accent furniture, art, bedding, decorative

items, textiles and more – renew their commitments to
Atlanta Market. Augmenting the showroom offerings
are 200+ home décor temporary exhibitors open
January 11-15, 2023.  A full list of exhibitors is avail-
able at AtlantaMarket.com.

LAS VEGAS MARKET’S plan to further strengthen
its furniture and home décor resources and improve
the buying experience makes major strides in Winter
2023 with the first phase of a strategic reorganization

of Building A and the addition of more top interna-
tional bedding and mattress brands. The 125,000 sq.ft.
of updates include some 41 new, relocated and
expanded showrooms for the January 29 – February 2,
2023, buying event.

“We are actively reimagining the home fur-
nishings resources at World Market Center Las Vegas
to offer an even better experience for the west coast
design and retail community,” said International
Market Centers (IMC) executive vice president, Scott
Eckman. “Strategic relocations across the showroom
floors are creating optimized spaces for some of the
most influential brands in the industry.”

Leading the campus-wide home furnishings
updates is the reorganization of Building A to improve

Las Vegas Market

Atlanta Market
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the shopability of its 400+ furniture and décor lines
and service providers. Some 14 brand are new, relo-
cating or expanding for the first Las Vegas Market of
the year. Las Vegas Market showcases thousands of
home furnishings and decor lines on one easy-to-nav-
igate campus with a focus on West Coast style and
exclusive designs. Furniture is offered on 34 floors in
Buildings A, B and C, including the Las Vegas Design
Center on A 1 and 2 and the B2: Home Furnishings
Temporaries. Home Décor is offered on 15 floors in
Buildings A, B and C plus the Gift and Home
Temporaries in the Expo. A full list of exhibitors is at
LasVegasMarket.com/exhibitor/exhibitor-directory.

Buyers sourcing in Las Vegas Market’s home
furnishings collection have the added benefit of addi-
tional residential design, construction and furnishings
resources at four tradeshows staged concurrently in
Las Vegas.  These include SURFACES and COVER
Connect at SURFACES. Complimentary shuttles will
run between venues Tuesday, January 31 - Thursday,
February 2.

announcements
ELIKO ANTIQUE & DECORATIVE RUGS exec-
utives David Basalely and Solomon Bassalely
announced that they have discontinued their decades
long partnership.  Two new companies, Eliko Rugs by
David & Ariel and Eliko Rug Gallery have been
established to replace the former firm. 

In his statement, David Basalely noted that
his new firm continues a four generation tradition in
the area rug business. Richard Garrad, a long-term
colleague will be part of their new venture. Eliko
Rugs by David & Ariel will be located at 192
Lexington, Suite 701, NY NY 10016. Their phone
number is (212) 566-2300. David can also be reached
by cell: (917) 261-3600. “We will continue to source
authentic, highest quality rugs for placement with
tasteful clients,” David noted, “whom we feel hon-
ored to serve. Welcome to old and new friends as we
transition into Eliko Rugs by David & Ariel.”

Solomon Bassalely, in a statement to customers and
colleagues noted that, “After 40 years of partnership,
my brother and I have decided to separate. I have
formed a new business named Eliko Rug Gallery with
the goal of continuing to provide the same excellent
service to our clients [for which Eliko was known.]
We will continue to travel the world and keep a large
inventory of one-of-a-kind rugs as well as provide a

superior custom order rug experience. I'm also proud
to announce that Ms. Mahtab Etessami, our Senior
Executive, who joined Eliko over 30 years ago, will
be joining me and bringing her vast experience,
knowledge and professionalism to the new Eliko.”
The new firm’s showroom is located at 152 Madison
Ave 6th floor, NY NY 10016. Their website,
www.ElikoRugGallery.com, will go live on
November 1. Solomon can be reached at 212-392-
6655 and by cell: 917-970-2626.

L-R: Ariel Basalely, David Basalely and Richard Garrad

Solomon Bassalely
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Forecast 2023:
Pantone’s Predictions For

The Coming Year
By Carol Milano

Editor’s Note: Ms. Leatrice Eiseman, Executive Director of the Pantone Color Institute will be presenting
PANTONEVIEW 2023 Home & Interiors Upcoming Trends: “The Art of Living”, 

during LasVegas Market on Tuesday, January 31, 11:00am-12:00pm Building B, WorldView on Sixteen.
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After a few difficult years, consumers are starting to
explore new possibilities for subtle changes to make
their home environments more inviting.
      As people look toward the future, “We are
embracing the freedom to colorfully express our indi-
viduality, without constraint,” says Leatrice Eiseman,
Executive Director of the Pantone Color Institute.
“Experiencing a creative liberation that transgresses
previous norms, we are adapting and inventing novel
pairings and contrasting harmonies.”
      Pantone’s forecast for the important colors of
2023 involved ample
research. “What’s happen-
ing in the world around
us? We have to look in
many places,” affirms Ms.
Eiseman, also Director of
the Eiseman Center for
Color Information and
Training in Tucson. “For
example, if we notice that
the auto industry is inter-
ested in a particular color,
that shade may become
popular. What are people
telling us they’re wanting in their interior environ-
ment?”  
      

MAJOR INFLUENCES
      The arts are especially valuable for revealing
trends. “So much information is now available online
to consumers,” she notes. “People lined up in Las
Vegas to see Jackson Pollack’s paintings at the
Bellagio. We look at which exhibits are traveling
around the world, and generating more interest in that
artist’s work.” For an artist attracting attention, the
colors and combinations he or she favors can subtly
affect observers.
      Pantone’s experts pay attention to new films
being released, and which demographics they serve.

Even children’s films influence popular tastes.
“Parents sit next to their kids, and react to what they
see on screen. Animators and graphic artists who
work on these films are enormously talented! We lis-
ten to what people tell us. Even though they may not
remember where they saw this gorgeous shade of red
in a film, they’re still affected by what they’ve seen.” 
      With fashion’s strong impact, Pantone looks care-
fully at runways, world-wide. “Designers are often
forerunners, putting out what they think may be an
important color. What are we seeing most of? Is it

blues? If it’s green – what
shade of green? Keeping your
fingers on the pulse, what will
have significant impact for the
future?” Fashion changes
quickly. For instance, even if
metallic finishes are popular in
2022, they might still disap-
pear next year. 

Both fashion and interiors
are choosing color wheel
neighbors, and melting them
down, showing variations
within a color family. This

could involve dissolving a pink into a hotter pink, or
a lavender into purple or eggplant. “Take a green, start
with the lightest, and gradually make it dissolve to
medium green, then dark,” explains Ms. Eiseman.
“You could blend a color from the opposite side of a
color family – teal and lime green together is allowed
today! This is new to the public, but not to designers.
It runs counter to what people learned is, or isn’t,
appropriate. Now, interior designers want to help their
clients expand and branch out. Someone who hired a
designer is already looking to make some changes. A
designer can suggest, ‘this is okay now, let’s give it a
chance, and see how we adapt to it.”
      In both fashion and graphic design, the palette of
bright colors is prominent. A quick way to refresh is

winter spring 2023 text.qxp_001 FALL 2006.qxd  11/29/22  10:15 AM  Page 15



MERCHANDISING

16 Winter-Spring 2023

simply to bring in some brightness, even in a smaller
area. So it need not be all the walls of a room, “but
certainly one wall could be very bright,” says Ms.
Eiseman. “That’s cheaper than recycling the drapes.”
      The color of the year, Very Berry, is often used in
interiors. “Combine it with rose violet,” she suggests.
“These are vibrant colors. But you may also have gray
carpet, which has been very comforting to you, and
don’t want to change it. So you could keep the gray,
and then if you want, change the brights in two years.
The standard neutral tones include greens, with yel-
lows. The next transition will include gray and
orange. If you love orange and you’ve got the gray,
that makes a great combination. It’s so unexpected!”
      

CONSUMER TRENDS
      “We have much more freedom to be resourceful
and inventive,” says Ms. Eiseman, who finds height-
ened interest in recycling and repurposing. “What has
come before will not just be thrown in the trash. You
may have grandma’s china cabinet that you’ll never
throw away. Filling it with contemporary china will
give it a whole new flavor.”
      Another example is carpets, which Ms. Eiseman
considers, “an art form. Today you see a mix of what
used to be in very traditional settings, being used in
very contemporary ones. People have a greater appre-
ciation for the art of it now, for a more contemporary
feeling. There’s much more of a feel for recycling –
someone thinking, ‘this was grandma’s carpet and I
can use it now.’” 
      Today’s consumers are smarter, she feels, “and
more conscious of how they’re investing their money.
They’ll hold on to certain key elements. It’s how we
use them, realign colors, and try new combinations.
People resisted yellow with green, but now it’s rare
that you don’t see it in a house. Once something
becomes a trend, even people who were averse to it
have seen it and gradually become willing to try it. A
supple, tactile, multi-cultural approach is still out

there. For many consumers, that’s a very comfortable
treatment and they can have some fun with it.” 
      During the pandemic, many of us were
sequestered, in the same environment all the time.
That could either feel safe and familiar, or grow very
tedious, “So you’re desperately in need of a new floor
color, for instance. Even though you’re comfortable in
your surroundings, sometimes there’s a need to
refresh. That need plays heavily into color trends,”
Ms. Eiseman observes. 
      “If you went to a store and it’s the same old, same
old all the time, your eye starts to gloss over. But
down the street, if a new color or pattern catches your
eye, it may get you to think, ’here’s something I
haven’t seen before,’” she adds. That can eventually
lead to a purchase, or at least to considering the idea. 

COLORS FOR THE NEW SEASON
      With their modern edge, this season’s colors inte-
grate tradition and innovation. They blend our need
for brightness and vibrance with quieting, tinted
tones. “A fearless attitude and freedom of expression
reframes our perception of color with a no-holds-
barred approach, coming through in witty mixes and
animated pairings,” according to Pantone. 
      For interiors, some colors likely to be very popu-
lar will offer, “vibrant touches that coordinate with the
New Classics,” says Ms. Eiseman, citing vitamin-
enriched Tangelo orange; golds and yellows like
sunny Empire Yellow; nourishing Classic Green;
lilac; and a continuation of Very Peri (a purpled blue).
“It’s combinations, more than a single color.” 
      

SUMMARY
      With a more open-minded view of their surround-
ings and furnishings, consumers are looking at colors
a bit differently. Taking more opportunity to show
individuality, they’re re-imagining familiar furnish-
ings and trying new tints, tones and especially fresh
color combinations.
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NEW CLASSICS FOR SPRING AND SUMMER 2023 feature
ultra-calm tints and tones, which suggest a quiet
presence, clockwise from top left.
      ● PANTONE 13-4201 Oyster Mushroom: a non-
presumptive gray with a silent power
      ● PANTONE 14-6011 Grayed Jade: a mineral-
ized greyed green tone
      ● PANTONE 19-3954 Bluing: a brisk inky blue
      ● PANTONE 17-1230 Mocha Mousse: a sweet
milk chocolate brown
      ● PANTONE 12-0912 Tender Peach: a delicate
peach with a gentle touch
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      For Denver, CO, interior designer Andrea
Monath Schumacher, integrating handmade deco-
rative rugs into her work is a natural. An inveterate
globe-trotter who spent part of her childhood in
Nigeria, she has always been uniquely open to a
broad range of esthetic and cultural influences. She
owes her passion for indigenous weavings and
crafts and eclectic interiors to her father, renowned
virologist Thomas Monath, who collected rugs and
artifacts while traveling overseas for the CDC
including to Africa and Latin America. Spending
her early summers in the studio of her grandmoth-
er, the artist Elizabeth Monath, also awakened her
esthetic sensibilities. For as long as she can
remember, rugs have been part of her existence,
even in college when she lived with her family’s
hand-me-downs. 
      “I’ve always used handmade decorative rugs!”
states the designer who founded her eponymous
firm, Andrea Schumacher Interiors, in Denver, CO,
in 1999 and recently opened a location in Santa
Barbara, CA. They have been a pivotal ingredient
in most of her residential and commercial projects
situated in Colorado and across the country. “Rugs,

Andrea 
Schumacher
Rugs, Pillows, and Art Are What Make a Room

STORY BY ALIX G. PERRACHON

A cream-ground Moroccan-inspired carpet displaying asymmetrical mocha-edged
motifs creates a mood of rustic comfort in this mountain retreat. 

Photography by Emily Minton Redfield. Courtesy of Andrea Schumacher Interiors. 
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pillows, and art are what make a room!” she asserts.
“The rest is a backdrop.” Prominently featured in her
coffee table book Vibrant Interiors: Living Large at
Home, rugs play a signature role in crafting her eclec-
tic interiors characterized by a vibrant interplay of
textures, styles, bold patterns, and color. 
      “I love handmade rugs for the obvious reasons—
their natural fibers and that they are unique and never
the same,” states Ms. Schumacher, a set designer in
her early career on NBC’s “Days of Our Lives” and
at Sony Pictures. “They are art.” 
      Thanks to her long-held attraction to ethnic
crafts, she has always been drawn to one-of-a-kind
indigenous weavings. “I almost always find existing
rugs as opposed to custom ordering them,” she con-
tinues. “I just make them work! I also do custom
order rugs, but it’s not my ‘go to.’ It feels too con-
trived for me.” This all fits in with her preference for
a layered collected look crafted from different genres,
eras, and textures. “Don’t be afraid of the rugs not

matching,” she advises her clients. “Your room
should look like it’s been collected over time—not a
designer showroom.”
     Rugs came into the picture immediately after

opening her business when the designer purchased
brightly colored Kurdish pieces for clients. Her open-
minded approach to integrating diverse cultural influ-
ences into her interiors has ever since gone hand in
hand with her enthusiastic embrace of the rug world.
With gusto, she has explored a broad spectrum of pri-
marily vibrant and colorful rug comprising antique,
vintage, and new pieces. Her preference leans toward
stylized patterns versus overly intricate curvilinear
designs. Her vast repertoire includes village- and trib-
al-style pieces ranging from Moroccans to Chinese
with a special fondness for Mamluk-inspired designs. 
      There are no rules about beginning or ending the
decorative process with a rug. “It all depends on the
project and the client,” says the designer who routine-
ly travels to Morocco and Paris to source unusual

ABOVE The medley of blues—aqua, cornflower, turquoise—featured in a Mamluk-inspired carpet echo the glimmering lake waters beyond.
Photography by Roger Davies. Courtesy of Andrea Schumacher Interiors. RIGHT A breakfast nook’s rug displaying a vibrant interplay of indi-

go-and-white blurry-edged geometric repeats is in counterpoint to the floral-patterned roman shades in similar hues hanging above.
Photography by Roger Davies. Courtesy of Andrea Schumacher Interiors.
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ABOVE A bold ikat-inspired rug featuring a dynamic interplay of turquoise, navy, camel, and cantaloupe—creates a joyful mood in this
entrance hall.  Photography by Emily Minton Redfield. Courtesy of Andrea Schumacher Interiors. BELOW A brilliant red overdyed vintage rug

makes a dramatic statement in this bathroom. Photography by Emily Minton Redfield. Courtesy of Andrea Schumacher Interiors. 
OPPOSITE A Sultanabad-inspired carpet displaying a colorful medley of blues, reds, and persimmons anchors this dining area. 

Photography by Roger Davies. Courtesy of Andrea Schumacher Interiors.

winter spring 2023 text.qxp_001 FALL 2006.qxd  11/29/22  10:16 AM  Page 22



DESIGN FOCUS

AREA 23

winter spring 2023 text.qxp_001 FALL 2006.qxd  11/29/22  10:16 AM  Page 23



DESIGN FOCUS

24 Winter-Spring 2023

weavings and artifacts. “I’ve done it both ways.”
While she often starts with the carpet, circumstances
can dictate that it come last to complement existing
rugs or the décor. She is equally unconcerned about
the carpet being the ideal size for the room. If a piece
is esthetically perfect for the space but too small, she
often layers it over sisal or wall-to-wall short cut or
loop carpeting. “I do this a lot with vintage pieces,”
she notes. Or, space permitting, she places smaller
rugs to anchor more intimate spaces. As for flooring,
her preferences range from wood to tile. “Really,
there’s no golden rule,” she
states. 
      “Rugs go everywhere!”
she continues. Handmade
decorative rugs are not just
consigned to a home’s main
reception areas including
living rooms, dining rooms,
and family rooms. Indeed,
there are no restrictions on
where they can
go–kitchens, bathrooms,
and odd spaces are all prime
areas. “Handmade rugs
made of wool are as durable
and easily or even more
easily cleaned as any synthetic rug out there as the
natural lanolin protects [their] natural fibers,” she
notes. 
      The powder room is one of her favorite spots to
showcase a decorative rug. “It’s a great look,” she
says. “Powder rooms are important as that’s where
your guests will go.” When asked if there are any
spaces where handmade rugs are not welcome, she
responds, “That all depends on the client. Sometimes,
they don’t want them in kids’ rooms.”
      With Ms. Schumacher, rugs don’t just lie on the
floor. True to her passion for art and artifacts, she also
uses them as table coverings and wall hangings. “I

love using two- by four-feet pieces on tables,” she
says. “I once hung a client’s old kilim framed in a
shadow box.”  For a pop of color and pattern, she
often throws into the mix pillows crafted with weav-
ings and tribal bag faces. 
      Not surprisingly, she thrives on mixing and
matching rug and fabric patterns. “I love mixing pat-
terns!” she exclaims. Rugs, pillows, and art are gen-
erally the primary driving force in the décor while the
rest of the room serves as the backdrop. However,
there is no set formula. When coordinating rugs in the

same space or contiguous
spaces, they should be
compatible whether they
are from the same family or
feature a connecting thread
be it color or pattern.
Sometimes, a larger-pat-
terned rug connects with
one featuring a smaller pat-
tern. “Be confident with
pattern play,” she recom-
mends. 

“Always make sure to
measure the room once it
has been built!” advises the
designer when planning a

rug purchase. She recollects having a close call in a
Vail, CO project when an oversized Moroccan-style
carpet didn’t fit in the combined dining room/study it
was destined for. The contractor had not informed her
that the room size had been reduced since it had been
originally measured…Fortunately, her client agreed
to moving the rug into the living room. “We were
very lucky!” she reflects.
      For Ms. Schumacher, a handmade rug’s sustain-
able attributes are paramount. “Sustainability is
becoming increasingly important and not only for
rugs but for everything else,” she says. “I’m very
conscious as construction is a number one contributor
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to landfills.” Clients generally become attuned to
handmade weavings’ sustainability once she explains
it to them. She loves reusing clients’ existing rugs and
the potential for rug exchanges.  
      Thanks to their unparalleled decorative and

esthetic qualities, handmade decorative rugs are here
to stay. Indeed, she writes, “Unfurl a graphic and spir-
ited area rug, always a wonderful way to ground a
space and one you can easily stow away if it doesn’t
make you happy any longer.”

About the Designer
After an initial foray as a set designer, Andrea Monath Schumacher established her interior design firm, Andrea
Schumacher Interiors, in 1999. The premier residential interior design firm in Denver, CO, it has since expand-
ed to include a second location in Santa Barbara, CA.  Ms. Schumacher’s projects are also located in areas
including NC, FL, southern and northern CA, and OR.
      The award-winning firm consistently appears on the Luxe Gold List and graces the covers of national mag-
azines including House Beautiful, Luxe, Wall Street Journal Off Duty, Colorado Homes, Mountain Living,
Western Art & Architecture, while ranking number one on the Best of Houzz for five consecutive years.
      Ms. Schumacher’s recently published coffee table book, Vibrant Interiors—Living Large at Home (Gibbs
Smith, 2022) features a select sampling of her projects revealing a balanced mix of complexity and simplicity.

OPPOSITE A graphic multicolor Moroccan anchors this office nook. Photography by Emily Minton Redfield. Courtesy of Andrea Schumacher
Interiors. BELOW LEFT Andrea Schumacher. Photography by Roger Davies. Courtesy of Andrea Schumacher Interiors. 

BELOW RIGHT Ms, Schumacher’s new book. Photo courtesy of Gibbs Smith from Vibrant Interiors. Interior design by Andrea Monath
Schumacher / Andrea Schumacher Interiors. Photography by William Abranowicz.
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WINTER MARKETS 2023

Atlanta International Gift 
& Home Furnishings Market

January 10-16 9am-6pm

Las Vegas Market 
January 29-February 2 9am-6pm

For more information, 
temporary exhibit hours and 

registration visit 
imcenters.com, americasmart.com 

or lasvegasmarket.com
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REGISTRATION
Visit AtlantaMarket.com/Attend/Registration to
secure your badges for Winter Market. Once regis-
tered, you’ll immediately receive a confirmation
email. Before Market, you’ll receive a second email
with a Scan & Go QR code you can scan on-site to
retrieve your printed badge. NOTE: The
AmericasMart campus implemented a new registra-
tion system in the spring of 2021. If you have not
attended since that time, pre-registration is essential.

ADMISSION
Atlanta Market is a wholesale facility open to select
professionals including buyers, designers, and their
guests. A one-time credentialing is required. For
more, visit AtlantaMarket.com,email reghelp@ameri-
casmart.com or 404-220-2446.

HOTELS
Reserve your room at one of the official Atlanta
Market hotels. Many hotels feature free shuttle ser-
vice to the AmericasMart campus or are within walk-
ing distance. Reserve accommodations at
AtlantaMarket.com/Travel; call 800.241.6405 (U.S.
& Canada) or 312.527.7300 (International); or visit
the Hotel and Travel Services office in the lobby of
Building 1 during market.

AIR TRAVEL
Delta Air Lines and AmericasMart are pleased to be
partners for all your Atlanta Market travel needs. For
market rates, visit AmericasMart.com/Travel or call
Delta Meeting Network® Reservations at
800.328.1111, Monday – Friday, 7 a.m. – 7 p.m. (CT).
Use this phone number also to make changes to an

existing Delta Meeting Network Reservation. For
travel to Atlanta between January 1, 2023 and
December 31, 2023, please use Meeting Event Code
NMV83 to access your discount. 

AIRPORT TRANSPORTATION
MARTA, Atlanta’s rapid rail system, takes you
straight from Hartsfield-Jackson International Airport
terminal to Peachtree Center Station/AmericasMart
Atlanta and to many hotels and attractions throughout
the city. For additional information, schedules and
fares visit www.itsmarta.com.

TAXI AND RIDE-HAILING SERVICE
Taxi service is available outside the John Portman
Boulevard entrance to Building 3. Pick up for ride-
hailing services is outside Building 3 on Baker Street.

SHUTTLE SERVICE
Free shuttle service is offered between the
AmericasMart campus and most official hotels out-
side walking distance. We also offer complimentary
shuttle service between AmericasMart and the Atlanta
Decorative Arts Center (ADAC). Please visit
AtlantaMarket.com/Travel for more information.

PARKING
Atlanta Market provides multiple options for free or
discounted parking during Market. Please visit
AtlantaMarket.com/Travel for parking options. 

ATLANTA MARKET APP
Atlanta Market has a free smartphone app to enhance
your Market experience. Search products, lines and
categories; learn about Market events; and manage
your Market Planner. You also can now use updated
wayfinding to navigate campus. Download the app at
AtlantaMarket.com/App. For the best experience,
please connect to the Wi-Fi network AmericasMart
and enable Bluetooth on your mobile device.

ATLANTA Buyers Guide
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REGISTRATION
Multiple registration and badge pick-up locations are
available both at Market and at select hotel partners.

ADMISSION
Las Vegas Market is open to members of the apparel,
home furnishings, gift and design trades, including
but not limited to retailers, buyers, interior designers,
architects, specifiers, purchasing companies, etc.
Business credentials are required. For details, visit
lasvegasmarket.com or email registration@imcen-
ters.com.

HOTELS
Market attendees have a diverse selection of hotels to
choose from, many offering special discounts if
booked through Connections Housing. Info at
https://www.lasvegasmarket.com/Attend/Hotels

AIR TRAVEL
Delta Air Lines and Las Vegas Market are pleased to
be partners in all of your Market air travel needs. We
are making it more convenient than ever for buyers
and sellers to come together in the world's market-
place. You may also call Delta Meeting Network® at
1.800.328.1111 Monday – Friday, 7:00 a.m. – 7:30
p.m. (CT) and refer to Meeting Event Code NMV83. 
Please note there is no service fee for reservations
booked and ticketed via the 800 number. Air Canada
also offers discounted fares for online bookings. Use
promo code AM8YZHX1

AIRPORT TRANSPORTATION
LASxpress offers special rates to Las Vegas Market
attendees for transfers between McCarran
International Airport and Las Vegas hotels (one-way

or round-trip). Customers may opt for non-stop or
economy service when making reservations, and rates
are often at or below those offered by taxis and
rideshare services. For return travel, Las Vegas
Market features non-stop motor coach service on
Market days from World Market Center Las Vegas to
McCarran International Airport for only $9 per per-
son, one way.  Service only operates outbound from
World Market Center to the airport (no inbound ser-
vice).  Tickets are available from the Airport Shuttle
Ticket Desk inside The Expo.  Service departs on the
hour and half-hour as follows: Sunday: 12 – 6 PM
Mon.-Wed.: 11 AM – 6 PM, Thurs.: 11 AM – 4 PM

SHUTTLE SERVICE
Las Vegas Market provides complimentary shuttle
service inbound to World Market Center Las Vegas
from most host hotels in the mornings, and outbound
return service to select host hotels beginning late
afternoon and operating into the evening. Visit lasve-
gasmarket.com/Attend/Travel/Shuttles for details. In
addition, the city of Las Vegas operates a complimen-
tary Downtown Loop shuttle Sunday – Thursday, 11
AM – 6 PM, and Friday – Saturday, 3 PM – 10 PM.
World Market Center Las Vegas is served by the
Symphony Park stop:  cross Grand Central Parkway
at World Market Center Drive/Robin Leach Lane and
proceed to Promenade Place; turn left and walk down
to Sambalatte – where you will find the shuttle stop. 

TAXI AND RIDE-HAILING SERVICE
Taxi drop-off and pick-up is now located immediately
adjacent to the north end of The Expo at World
Market Center, on Symphony Park Avenue eastbound.
Call (702) 551-5151 to schedule a taxi. Drop-off and
pick-up by Lyft and Uber is now located in our new
North Lot, accessible off Symphony Park Avenue
immediately across the street from The Expo at World
Market Center.

LAS VEGAS Buyers Guide
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Capel
Las Vegas Showroom: A-133
Capel will offer something for every taste at this year’s mar-
ket. The Azari Collection’s unique Persian style (left)
embraces the past, but carries it forward with traditional
patterns hand tufted in 100% wool in rich colors with fresh
accents. Also from India, comes the Avanti Collection fea-
turing stylized mosaic patterning and traditional motifs that
herald its eclectic roots. The traditional designs of the
Bosphorus Collection capture the east-meets-west excite-
ment of ancient trade routes where civilizations met. The
rugs are machine woven in the U.S.A. of 100% polyester in
rich colors. From Turkey comes the Zenith, a timely,
dynamic collection illustrated by a hi-low texture and
blending of natural colors.

ORIA Member Exhibitors Product Previews
Atlanta International Gift & 

Home Furnishings Market January 10-16
& Las Vegas Market January 29-February 2
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Feizy
Las Vegas Showroom: C-180
Feizy will continue to offer a beautiful assortment of
machine-made, handmade, and one-of-a-kind rugs in their
Las Vegas showroom. The company will launch four brand-
new collections this market as well as introduce new additions
to two existing collections – Bhatia (+2) and Lorraine (+3).
Also, new to Las Vegas are six new collections that debuted
at High Point Market in October of 2022. At the Las Vegas
Market in January of 2023, Feizy is excited to kick off both
the New Year and their 50th year in business! On Sunday,
January 29th, they will be hosting a 50th Anniversary Party in
their showroom and in keeping with a traditional 50th
anniversary, the golden anniversary, they will have some fun
Golden Ticket items, giveaways, and more. The company
sees the Las Vegas Market as a great opportunity to reconnect
with their clients on the West Coast. 

Harounian
Las Vegas Showroom: B-433
The Vegas 2023 Winter Market will mark the launch of HRI's
most exciting introduction of new looks and constructions in
years. The lineup includes the Antiquity Collection, hand
knotted in India in 100% wool and featuring a very high knot
count sheared to a 'zero' pile height. The Fern Collection,
imported from India, is hand knotted and woven in 100%
undyed, highly-textured wool. A collection of stylized animal
prints, Wild Life is a densely hand knotted collection from
India made in wool with viscose highlights. Twilight, a collec-
tion of abstract designs, hand knotted in wool and pure silk,
offers value pricing. And a new classic Heriz design has been
added to Harounian’s oldest and best-selling collection,
Antique Heriz. All are offered in full programmed sizes, and
stocked from 6x9 to 12x18 plus 18"x24" sample swatches and
custom sizes. Market specials and discounts are offered for
market orders. Visit www.hrirugs.com for more.
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Loloi
Las Vegas Showroom: B-480
Atlanta Market:  B1 1-L1, 13-C1, 13-C3
Loloi's showrooms will feature their latest introductions,
including a varied collection of new rug, pillow, and throw
designs from the Loloi and Loloi II branded collection; a new
licensed collaboration with Angela Rose; new collections
from licensed collaborations with Amber Lewis, Carrier and
Company, Chris Loves Julia, Magnolia Home by Joanna
Gaines, ED Ellen DeGeneres, Justina Blakeney, and Rifle
Paper Co.; new programmed and one-of-a-kind pieces in
Loloi’s Wall Art collection; and new antique, one-of-a-kind
rug and pillow designs. More information on the latest collec-
tions is available at https://www.loloirugs.com. If you would
like to schedule an appointment, email info@loloirugs.com.

Jaunty
Las Vegas Showroom: A-455
Visitors to Jaunty’s 2023 Las Vegas showroom will be treated
to an array of new offerings. First in show is the Benchmark
Collection with its nubby, textured pattern. It is hand woven
in India in a blended polyester and wool yarn. The Alberta
Collection (right), hand tufted in India in a wool and viscose
blended loop and cut pile construction, offers a textural design
that evokes abstracted, weathered cobblestones. Other collec-
tions to see are the Cypress Collection in wool and PET yarn;
the 100% wool-pile Tango Collection, hand woven in India;
and the York Collection, a hand-woven polyester pile line also
from India. In addition to these appealing collections, Jaunty
offers up to ten free 18” samples; a $150 Gift Card with a
minimum order of $1,500; and a 10% discount and a $150
Gift Card with a minimum rug order of $2,500. A pre-sched-
uled showroom appointment is strongly recommended.
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Nourison
Las Vegas Showroom: C-112
Nourison’s Prismatic Collection shines with new designs
added for Las Vegas Market. PRS31 offers bold, dramatic
styling with hand-carved gold swirls punctuating shades
of grey and black, adding a stunning level of dimension
to a living room or bedroom. PRS32, shown left, features
pools of blue and purple outlined with subtly carved,
abstract gold lines that form a richly toned floral pattern.
Both area rugs are handmade from a luxuriously textured
blend of New Zealand wool with silky Luxcelle™
accents that beautifully capture changes in light.

Oriental Weavers
Las Vegas Showroom: C-395
Oriental Weavers’ Intrigue Collection showcases traditional
patterns in simple colorations of multi-tonal blues and grays
as well as brighter shades of cinnabar and muted gold. Power-
loomed in the USA of 100% polyester, Intrigue mixes multi-
level, space dyed and tri-color yarns, with various levels of
luster, to create a soft hand and high/low textural interest, per-
fect for any room of the home. The Reed Collection is power-
loomed of super-soft, space dyed polypropylene and shrink
polyester yarns for a multi-level, textural look and feel. It fea-
tures soft modern and contemporary designs as well as organ-
ic abstract designs inspired by nature. Reed colors take their
cue from nature as well in beautiful, cool shades of sapphire
blue and aquamarine alongside earthier tones of soft sage
green and warm brown with accents of crisp ivory.
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Tamarian
Atlanta Market: B1 14-E18
COVER Connect Las Vegas at SURFACES
Tamarian’s sister-brand, HABIT, offering hand knotted, pure
woolen rugs from India and Afghanistan, will be featured in
Atlanta along with select pieces from Tamarian’s programmed
lines. Other recently introduced new releases encompass a vari-
ety of hand-knotted qualities in pure wool and real silk, reflect-
ing Tamarian’s commitment to authenticity and integrity in
both construction and materials. Transitional looks enhanced
by textural techniques such as over-spun yarn, high/low shear-
ing, and other production nuances have been strong sellers
along with finely knotted contemporary designs. Available
pieces, particularly in larger 10x14, 12x15, and 13x18 sizes,
have been in high demand from the firm’s deep stock program
helping satisfy antsy end-users while custom ordering inspired
by Tamarian’s new designs, colors, and qualities, continues to
be strong. For more, contact Ned Baker (ned@tamarian.com).

Safavieh
Las Vegas Showroom: A-101
For more than 100 years the Safavieh design aesthetic
has showcased the natural progression of timeless style,
the essence of the firm’s inimitable connection to the
lifestyles of today’s fashion-savvy consumers. Their
world-renowned area rugs, fine home furniture, light-
ing, and accessories come together in composed looks
that indulge a wide array of contemporary décor prefer-
ences. From exquisite hand-knotted antique rugs to
new-look transitional styles and more, the company
leads the way in bringing expressive home decor to
stylish households the world over. To learn more about
the company, please visit www.safavieh.com.
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Tuesday, January 10 - 2:00 PM
FIRST LOOK EAST
Julie Smith Vincenti, Nine Muses Media
Building 1, Floor 14 Seminar Space 
Join home furnishings and trend forecaster, creative
director and FIRST LOOK curator Julie Smith
Vincenti for a fast-paced survey of new products and
noteworthy trends you’ll spot in showrooms at Winter
Market. Find out why this year’s FIRST LOOK
themes will endure in the seasons ahead. Also be sure
to check out the FIRST LOOK vignette in the
Building 1 Lobby.

Wednesday, January 11 - 2:00 PM
Sherwin-Williams 2023 Colormix Forecast
Sue Wadden, Director of Color Marketing
Building 1, Floor 14 Seminar Space 
This presentation course will take the participant on a
visual journey with stimulating imagery, factual sta-
tistics, and perceptive research that supports the
Residential 2023 forecast for color and design trends.
We will explore the drivers influencing future color
and design trends that include global, technological,
historical, psychological, and economic factors with
specific information on the four dominate color sto-
ries for Biome, Lore, Nexus and Origin.

Wednesday, January 11 - 6:00 PM
Market Kickoff Party
Building 3, Floor 2 Atrium 
Join us for complimentary drinks and live entertain-
ment and celebrate the start of Market amid our
vibrant Gift & Home Temporaries.

Thursday, January 12 - 2:00 PM
How to Strategize Social Media Marketing in 2023
Austin Cornelius & Frances Weathington
Building 1, Floor 14 Seminar Space 
Dive into the five pillars of creating a competitive
social media strategy for the new year through the
fundamentals of analyzing, developing and imple-
menting a competitive campaign for your brand.

DAILY
Tuesday, Jan. 10-Thursday Jan. 12 - 9:00 AM
New Buyer Market Orientation
JD Whitehead, IMC Buyer Services Team Lead
Building 2, Floor 8, Buyers Lounge
Are you new to Atlanta Market? Looking for some
help navigating the buildings and where to find cer-
tain product categories? JD Whitehead, IMC Buyer
Services Team Lead will provide first-hand exposure
to key locations and best tips for making the most of
your time onsite.

ATLANTA Seminars & Events
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Wednesday, January 18, 1:00pm-2:00pm PST
FIRST LOOK WEST - Winter 2023 Webinar
Julie Smith Vincenti, Nine Muses Media
Get ready, get set for Las Vegas Market with a pre-
show program that brings the sourcing experience
directly to you. Three macro-level trends — AMPLI-
FY, NUANCE and VENTURE — are teed up for
Winter 2023; find out why these themes are useful
guideposts for buyers and designers in the year ahead.
RSVP at:  LVMKT.com/events 

Sunday, January 29, 9:00am-10:00am
Improve your Business Culture
Vincent Mendez & Stacy Haflinger, ProtectAll by
GBS Enterprises
Sponsored by Home Furnishings Association
Retailer Resource Center, Building B, B-1050
Join the OWL Training University founders as they
share insights on retail culture from over 10,000 retail
training events and training experiences. Through
first-hand accounts and professional Leadership
advice, you will learn effective ways to overcome
many of the challenges we face in today’s world of

Retail. This session will help you to enhance your
overall customer experience, reduce turnover and cre-
ate a more positive work environment.

Sunday, January 29, 10:00am-11:30am
Attendee 101: Orientation & Tour
JD Whitehead, Buyer Services Team Lead - IMC
LVDC Seminar Room, Building A, A240
Are you new to Las Vegas Market? Looking for some
help navigating the buildings and where to find cer-
tain product categories? Join us for an overview of the
Las Vegas Market, what to find- and where to find it,
along with other helpful hints for a successful market
experience. RSVP to join us: LVMKT.com/events

Sunday, January 29, 10:30am-12:00pm
Small Steps That Equal Massive Sales Increases
Rob Ball, HFA Sales Academy
Sponsored by Home Furnishings Association
Retailer Resource Center, Building B, B-1050
Learn how to increase your sales by 30% in three sim-
ple steps! Increasing sales can be daunting, but it can
be easy with the proper training and tools. In this
workshop, you will learn how to increase your con-
version percentage, average sale, and traffic in the
door.  With these three methods, you will be on your
way to consistent growth each month. 

Sunday, January 29, 1:00pm-2:00pm
Real Estate Trends Influencing the Furniture Industry
Ben Haverty, Colliers Furniture Real Estate Group
Building B, WorldView on Sixteen
With over 35 years of industry experience, Ben
Haverty, VP Colliers Furniture Industry Real Estate

LAS VEGAS  Seminars & Events
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every stage of the furniture industry supply chain,
ranging from retail showrooms to home delivery fur-
niture warehouses and wholesale distribution centers.
In this presentation you will learn at least 6 trends that
impact sales for furniture retailers and what the eco-
nomic forecast looks to present for the upcoming year.
RSVP to join us: LVMKT.com/events

Sunday, January 29, 1:00pm-2:00pm
Increasing Sales Productivity
David McMahon, PerformNOW Inc.
Sponsored by Home Furnishings Association
Retailer Resource Center, Building B, B-1050
Would you like to implement a strategy that can
increase sales beyond what you would have typically
produced and, at the same time, improve your cus-
tomer’s experience?  This seminar will teach you how
the sales productivity ratio affects your business.  

Sunday, January 29, 2:30pm-3:30pm
Digital Marketing to Recession-Proof Your Business
Eric Grindley, Esquire Advertising
Sponsored by Home Furnishings Association
Retailer Resource Center, Building B, B-1050
In the current economic climate, many businesses
begin to ask themselves what they can do to ensure
stability during the uncertain times ahead.  Although
there are many areas of the business that retailers

must focus on, one key component is a well-mani-
cured digital marketing strategy.  This seminar aims to
provide the tools to build an airtight digital defense.

Sunday, January 29, 4:00pm-5:00pm
Discover the Hidden Costs of Your Home 
Delivery Program
Jenni Kimpel, JB Hunt Final Mile
Sponsored by Home Furnishings Association
Retailer Resource Center, Building B, B-1050
If you’ve been thinking about your current home
delivery costs, building a home delivery plan, or out-
sourcing to a home delivery provider, there’s a lot
more to consider than just the cost of the driver and
the equipment needed to complete deliveries. Factors
behind the scenes can add major dollars to your total
cost. Build a delivery program that makes financial
sense for your business and supports its goals. We’ll
show you how!

Sunday, January 29, 5:00pm-7:00pm
Market Kick-Off Party
Grand Plaza Courtyard
Mix and Mingle in the Grand Plaza as we kick-off
Winter Market and celebrate with music and compli-
mentary drinks in the courtyard.

Monday, January 30, 9:00am-10:00am
Ways to Build Traffic and Sales
Jason Schlitz, Orbit Interactive
Sponsored by Home Furnishings Association
Retailer Resource Center, Building B, B-1050
With hundreds of constantly changing digital prod-
ucts available, it's almost impossible to tell the differ-
ence between multiple products with similar names
and which ones can drive convertible traffic! This ses-
sion will pull back the curtain on several commonly
used but often misunderstood products while demon-
strating new and improved ways to use these tactics to
drive online and in-store business.

winter spring 2023 text.qxp_001 FALL 2006.qxd  11/29/22  10:16 AM  Page 37



WINTER MARKET GUIDE

38 Winter-Spring 2023

EVENTS - ATLANTA & LAS VEGAS

Monday, January 30, 10:30am-11:30am
3 Effective Ways to Combat Slow Foot Traffic
Kaspar Fopp, Wondersign
Sponsored by Home Furnishings Association
Retailer Resource Center, Building B, B-1050
Slow foot traffic affects your entire business. When
your “top-of-funnel” shrinks, it impacts your bottom
line. That is unless you focus on these three often-
overlooked areas: The extensive time it takes to close
a sale with your end-to-end sales process, your close
rate, data collection, and the average ticket size. You
will hear how other retailers beat slow foot traffic and
get results!

Monday, January 30, 1:00pm-2:00pm
3 Ways to Enhance the In-Store Buying Experience
Ryan Blumenthal, Clientbook
Sponsored by Home Furnishings Association
Retailer Resource Center, Building B, B-1050
According to Businesswire, 71% of consumers spend
more in-person than online, and 75% prefer an in-
store experience. This session will share new ways
furniture sales associates can create more meaningful
in-store and beyond buying experiences. You’ll also
learn Clienteling best practices which will help you
build trust, create a more personalized experience at
scale, and drive repeat business.

Monday, January 30, 1:30pm-2:30pm
FIRST LOOK WEST - Winter 2023 LIVE at Market!
Julie Smith Vincenti, Nine Muses Media
Building B, WorldView on Sixteen
Smart sourcing at Las Vegas Market starts with
FIRST LOOK. Join the program’s curator and editor,
Julie Smith Vincenti, Nine Muses Media, for a fast-
paced survey of new products and noteworthy trends
you’ll spot at the Winter 2023 edition. Find out why
this year’s FIRST LOOK themes — AMPLIFY,
NUANCE and VENTURE — will resonate this sea-
son and beyond. Delight in an overview of top

palettes, consumer habits, and patterns poised to per-
form. RSVP at:  LVMKT.com/events

Monday, January 30, 2:30pm-3:30pm
How to Create Personalized Content for 
eCommerce Marketing
Jeff Griffin, Nfinite
Sponsored by Home Furnishings Association
Retailer Resource Center, Building B, B-1050
In e-commerce content marketing, most shoppers are
not committed to a particular brand when they are at
the top of the funnel. Online interactions play a fun-
damental role in influencing their ultimate purchase
decision. However, shoppers can be overwhelmed by
the abundance of alternatives and choices, often slow-
ing their path to purchase. Today, we’ll discuss how
enhancing and personalizing product visuals can help
shoppers make better buying decisions.

Monday, January 30, 3:00pm-4:00pm
The Power of Podcasts – The Mics are Booming! 
Breegan Jane, Justin Honaman, Josh Cooperman,
Daniel Russo, Michelle Sherrier
Building B, WorldView on Sixteen
As podcast listenership continues to grow, take the
opportunity to unplug your headphones and hear your
favorite creative podcasters in person. Join us for a
behind the scenes discussion about podcasting funda-
mentals and meet the voices behind those mics. Our
guest podcasters bring different values & audiences to
the marketplace, offering a unique insider’s glance
into this media and how it may help your business. 

Monday, January 30, 4:00pm-5:00pm
Digital Strategies to Implement in 2023
Jake Freedman, Dovr Media
Sponsored by Home Furnishings Association
Retailer Resource Center, Building B, B-1050
The furniture industry is competitive. Hence, staying
ahead of the curve and ensuring your marketing
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strategies are up-to-date.  With Dovr’s expertise in the
furniture industry, we will discuss what digital strate-
gies are working to gain traffic and sales and what you
should be implementing in 2023.

Monday, January 30, 10:30pm-1:00am
Market After Party
Jewel Nightclub at Aria Resort & Casino
Complimentary entry with Market Badge until
1:00am.

Tuesday, January 31, 10:00am-11:00am
Get Productive!  Experience Less Stress, Have More
Fun, And Get More Done!
Bob Negen, WhizBang! Retail Training
Building C, C1212
Are you caught in an almost never-ending cycle of
“spray and pray” —you put out a fire in your store and
pray it doesn’t flare up again? Do you feel like you
work harder and harder each year but never seem to
get ahead? Has the pressure of running your business
taken the joy out of owning it? If you answered “yes”
then this program is for you! This program isn’t aca-
demic or generic. It's about personal productivity and
time management for business owners.  RSVP now to
attend: LVMKT.com/events 

Tuesday, January 31, 11:00am-12:00pm
PANTONEVIEW 2023 Home & Interiors Upcoming
Trends: “The Art of Living”
Leatrice Eiseman, Pantone Color Institute
Building B, WorldView on Sixteen
As featured in the PANTONEVIEW color forecast,
the theme titled “the Art of Living” offers inspiration,
clarity, and meaning to future color trends, providing
direction on design and color palettes. This report
clearly defines consumers' needs and motivations in a
challenging time.  Leatrice (Lee) Eiseman, Executive
Director of the Pantone Color Institute and the
Eiseman Center for Color Information and Training,

will be showing and explaining the appropriate har-
monies and hues that will resonate for your clients or
customers. RSVP now to attend: LVMKT.com/events 

Tuesday, January 31, 2:00pm-3:00pm
How To Be The Store Of Choice In A World Of
Infinite Possibilities
Bob Negen, WhizBang! Retail Training
Building C, C1212
The pandemic has accelerated change in retail, but
particularly for small to mid-sized independent retail.
Pre-pandemic, the store was the focus of the brand,
and driving in-store traffic was the main goal of most
marketing. Now, and in the post-pandemic future,
consumers expect many ways to shop, interact, and
buy from a brand. This talk is an exploration of this
trend and how to get on the front (and profitable) side
of this trend. Bob Negen—retail expert, author,
speaker, business coach, and co-founder of
WhizBang! Retail Training—will be sharing insights
and strategies for action during this informative pre-
sentation. RSVP now to attend: LVMKT.com/events.
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EVENTS - ATLANTA & LAS VEGAS

Daily Events:
Buyer's Morning Grab & Go Breakfast
Sunday – Wednesday, 9:00am-10:00am
Courtyard
Start your day off right with coffee, fresh fruit and
more, compliments of Las Vegas Market. Available
Sunday through Wednesday in the Courtyard.

Happy Hour in the Expo
Sunday - Tuesday, 4:00pm-6:00pm
The Expo
Join us for beer & wine while you shop the Gift &
Home Temporaries, located in the Expo at WMCLV.

Entertainment & Afternoon Bars
Sunday - Wednesday, 4:00pm-6:00pm
Throughout Buildings A, B & C
Enjoy music, beer & wine on in various locations
throughout buildings A, B & C. 

Happy Hour & Music in the Courtyard
Monday - Wednesday, 5:00pm-7:00pm
Courtyard
Join us for beer, wine and music while you network
with your peers in the Courtyard.

ORIA MEMBER SHOWROOM DIRECTORY

ATLANTA MARKET
Loloi ......................................................................................................................B1 1-L1, B1 13-C1
Tamarian. ...........................................................................................................................B1 14-E18

LAS VEGAS MARKET
Capel ..........................................................................................................................................A133
Feizy...........................................................................................................................................C180
Harounian Rugs International ....................................................................................................B433
Jaunty.........................................................................................................................................A455
Loloi............................................................................................................................................B480
Nourison .....................................................................................................................................C112
Oriental Weavers .......................................................................................................................C395
Safavieh. ....................................................................................................................................A101
Tamarian ...................................................................................................COVER Connect At SURFACES

As of 11.30.22
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events
ATLANTA MARKET...................................January 10-16
Atlanta, GA
www.atlantamarket.com

HEIMTEXTIL ..............................................January 10-13
Frankfort, GERMANY
www.heimtextil.messefrankfurt.com

DOMOTEX...................................................January 12-15
Frankfort, GERMANY
www.domotex.de

LAS VEGAS MARKET.................January 29-February 2  
Las Vegas, NV
lasvegasmarket.com

SURFACES .....................................January 31-February 2
Las Vegas, NV
intlsurfaceevent.com

COVER Connect At SURFACES.................Jan. 30-Feb. 2
Las Vegas, NV
intlsurfaceevent.com

TUPELO FURNITURE MARKET............February 14-16
Tupelo, MS
www.tupelofurnituremarket.com

NEW YORK 
HOME FASHIONS WEEK............................March 13-16
New York, NY
www.hometextilestoday.com

INTERNATIONAL HOME
FURNISHINGS MARKET ..............................April 22-26
High Point, NC
www.highpointmarket.org

Contributions to this calendar are welcome. Please send information
to AREA Magazine, c/o ORIA, 400 Tenafly Rd., #699, Tenafly NJ
07670  or email llaufer@oria.org

AREA advertisers
AMICI...............................................................................2
908-272-8300/amiciimports1@aol.com

CAPEL..............................................................................8
910-572-7000/capelrugs.com

D & K WHOLESALE....................................................26
914-472-1700/dkwh.com

FEIZY...............................................................................4
(800) 779-0877/feizy.com

HAROUNIAN RUGS INT’L...........................................9
(800) 682-3330/HRIRUGS.com

JAUNTY CO. ..................................................................1
800-323-3342/jauntyinc.com

KALATY ......................................................................IFC
800-255-7847/kalaty.com

MOMENI..........................................................................5
800-536-6778/momeni.com

NOURISON.................................................................IBC
800-223-1110/nourison.com

ORIENTAL WEAVERS...................................................3
800-832-8020/owrugs.com

TAMARIAN ...................................................................13
410-321-6222/tamarian.com

TEPP TEAM...................................................................12
201-863-8888/info@teppteamusa.com

SERVICES 
TO THE AREA RUG INDUSTRY

AMERICASMART-ATLANTA .....................................44
800-ATL-MART/americasmart.com

INTERNATIONAL MARKET CENTERS ..................BC
888-416-8600/imcenters.com

MATERIAL CONCEPTS...............................................12
800-372-3366/info@materialconcepts.com
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Members
AMICI IMPORTS, INC. 
335 Centennial Ave., Suite 7
Cranford, NJ 07016
(908) 272-8300 
FAX (908) 272-8310
E-mail: amiciimports@amiciimports.com
URL: www.amiciimports.com
Jeffrey DeSantis, Pres.

AMINCO, INC. 
3901 Liberty Avenue #9
North Bergen, NJ 07047
(201) 601-9200
(888) 501-9200
FAX (201) 601-4747
E-mail: mikel@amincoinc.com
Mikel Banilevi, Partner.
David Banilevi, Partner 

ATIYEH INTERNATIONAL, LTD.
P.O. Box 3040
Newberg, OR 97132 
(503) 538-7560 
URL: www.atiyeh.com 
E-mail: rugs@atiyeh.com 
Leslie Atiyeh, Pres.
Thomas J. Atiyeh, Exec. V.P.

BOKARA RUG CO., INC.
50 Enterprise Ave. North
Secaucus, NJ 07094
(201) 601-0040
FAX (201) 601-0055
E-mail: info@bokara.com
URL: www.bokara.com
Jan Soleimani, Pres.
Gabriel Vaknin, V.P.

CAPEL, INC.
831 North Main St.
Troy, NC 27371
(910) 572-7000
FAX (910) 572-7040
E-mail: mail@capel.net
URL:www.capelrugs.com
Cameron Capel, Pres. Sales & Mktg.
Richard Capel, Pres. Manufacturing
Ron Capel, Pres. Finance/Retail

WILLIAM CHERKEZIAN & SON, INC.
/TAPIS INT’L*

D & K WHOLESALE
div. Dilmaghani (Medhi Dilmaghani & Co., Inc.)
540 Central Park Ave.
Scarsdale, NY 10583
(914) 472-1700
FAX (914) 472-5154
(800) 545-5422 & (877) DIL-RUGS
E-mail: sales@dkwh.com
URL: www.dkwh.com
Dennis A. Dilmaghani
Essy Kashanian

EBISONS HAROUNIAN IMPORTS
389 Fifth Avenue, Ste. 611
New York, NY 10016
(212) 686-4262
(800) 966-6666
FAX (212) 779-4262
E-mail: info@ebisons.com
URL: www.ebisons.com
Ebi Harounian, Partner
Michael Harounian, Partner
Maurice Harounian, Partner
Melissa McMee, Designer

ELIKO RUG GALLERY
152 Madison Ave., 6th Floor
New York, NY 10016
(212) 392-6655
(917) 970-2626
www.ElikoRugGallery.com
Soloman Bassalely
Mahtab Etessami

ELIKO RUGS BY DAVID & ARIEL
192 Lexington Ave., Suite 701
New York, NY 10016
(212) 566-2300
(917) 261-3600
David Basalely
Ariel Basalely
Richard Garrad, Sales

FEIZY IMPORT & EXPORT CO.
Feizy Center
13800 Diplomat Drive
Dallas, TX 75234
(214) 747-6000
(800) 779-0877
FAX (214) 760-0521
E-mail: salesinfo@feizy.com
URL: www.feizy.com
John Feizy, Founder/Owner
Michael Riley, President
Cameron Feizy, V.P. Sales
Nasser Garroussi, V.P.-Finance
Leah Feizy

FRENCH ACCENT RUGS & TAPESTRIES
36 East 31st St., Ground Floor
New York, NY 10016
(212) 686-6097
(888) 700-7847
FAX (212) 937-3928
URL: www.farugs.com
Kevin Rahmanan, Principal
Khosrow Banilivi, CEO
Bijan Nabavian, Treas.
Danny Shafian, Operations Mngr.

G.A. GERTMENIAN & SONS
300 West Avenue 33
Los Angeles, CA 90031
(213) 250-7777
(800) 874-1236
FAX (213) 250-7776
E-mail: Gertmenian@gertmenian.com
URL: www.gertmenian.com
Tom Gertmenian, Partner
Don Gertmenian, Partner
Peter Gertmenian, Partner

HAROUNIAN RUGS
INTERNATIONAL CO.
104 West 29th St.
New York, NY 10001
(212) 213-3330
(800) 682-3330
FAX (212) 545-0657
E-mail: info@HRIRUGS.com
URL: www.HRIRUGS.com
David Harounian, Partner
Lee Harounian, Partner
David Grasse

JAUNTY CO. INC.
13535 S. Figueroa St.
Los Angeles, CA 90061
(213) 413-3333
(800) 323-3342
FAX (213) 413-0828
E-mail: info@jauntyinc.com
URL: www.jauntyinc.com
Mike Navid, Pres.
Kami Navid, V.P.

KALATY RUG CORP.
156 Duffy Avenue
Hicksville, NY 11801
(212) 683-7222
(800) ALL-RUGS (800-255-7847)
FAX (212) 689-2705
E-mail: info@kalaty.com
URL: www.kalaty.com
Mirza Kalaty, Pres.
Ramin Kalaty, V.P.
Soheil (Mike) Kalaty, V.P.-Sales
Farshad Kalaty, V.P. Client Relations
Ariel & Kamran Kalaty, Mktg. & Promotions

KAS ORIENTAL RUGS, INC.
62 Veronica Ave.
Somerset, NJ 08873
(732) 545-1900
(800) 967-4254
FAX (732) 545-5836
E-mail: info@kasrugs.com
URL: www.kasrugs.com
Rao Yarlagadda, Chairman & Founder
Kranthi Yarlagadda, Pres.
Santhi Yarlagadda, V.P.
Hari Tummala, Exec. V.P.

LOLOI RUGS 
4501 Spring Valley Rd.
Dallas, TX 75244
(972) 503-5656
FAX (972) 387-0436
E-mail: aloloi@loloirugs.com
URL: www.loloirugs.com
Amir Loloi, Pres.
Greg O’Connell, G.M.

LOTFY & SONS INC. 
3901 Liberty Ave.
North Bergen, NJ 07047
(201) 867-7733
FAX (201) 867-0766
E-mail: lotfysons@aol.com
URL: www.Lotfyandsons.com
Marty Banilevi, Pres.
Sheila Rahmanan, V.P.

MARJAN INTERNATIONAL CORP.
41 East 31st St.
New York, NY 10016
(212) 686-8488
(800) 862-7526
FAX (212) 576-1511
Morad Ghadamian Moradi, Pres.
Khalil Ghadamian Moradi, V.P.

MASTERLOOMS, INC.*

MER CORP.*

MICHAELIAN & KOHLBERG, INC.*

MOHAWK HOME (KARASTAN)
3032 Sugar Valley Rd, NW
Sugar Valley, GA 30746
(706) 624-4624
Toll-Free: (800) 843-4473
FAX: (706) 625-9329
E-mail: customer_care@mohawkind.com
URL: www.mohawkind.com
Rocky Casteel, Pres. 

ABRAHAM MOHEBAN & SON, INC.*

MOMENI, INC.
60 Broad St.
Carlstadt NJ 07072
(201) 549-7220
(800) 536-6778
FAX (201) 549-7221
E-mail: info@momeni.com
URL: www.momeni.com
Reza Momeni, Pres.
Aria Momeni, V.P.
Ali R. Momeni, V.P.

42 Winter-Spring 2023

*Denotes Honorary Membership
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NEJAD ORIENTAL RUGS
Main & State Sts.
Doylestown, PA 18901
(800) 245-RUGS
FAX (215) 348-9056
E-mail: info@nejad.com
URL: www.nejad.com
Ali R. Nejad, Pres.
Theresa M. Nejad, V.P.

NOURISON
5 Sampson St.
Saddle Brook, NJ 07662
(201) 368-6900
(800) 223-1110
FAX (201) 368-0739
E-mail: info@Nourison.com
URL: www.Nourison.com
Alexander Peykar
Andrew Peykar.
Paul Peykar
Steven Peykar

OBEETEE, INC.
137 West 25th St. - 12th Floor
New York, NY 10001
(212) 633-9744
FAX (212) 633-9745
Vimal Kumar, V.P.

ORIENTAL WEAVERS USA
3252 Dug Gap Rd. SW
Dalton, GA 30720
(800) 832-8020
FAX (706) 277-9665
E-mail: orders@owrugs.com
URL: www.owrugs.com
Jonathan Witt, Pres.
Pat Muschamp, V.P.-Sales

RADICI USA, INC.
400 Herald Journal Blvd.
Spartanburg, NC 29303
(864) 583-5504
FAX (864) 583-5765
E-mail: ppegorari@radiciusa.com
URL: www.radiciusa.com
Paolo Pegorari, Gen’l Manager

SAFAVIEH 
40 Harbor Park Drive North
Port Washington, NY 11050
(516) 945-1900
(212) 683-8399
(888) SAFAVIEH
FAX (516) 945-1938
E-mail: info@safavieh.com
URL: safavieh.com
Ahmad Yaraghi, Pres.
Cyrus Yaraghi, V.P.
Arash Yaraghi, V.P.
Dairus Yaraghi, Treas.

SAMAD
419 Murray Hill Parkway
East Rutherford, NJ 07073
(201)372-0909
FAX (201) 842-0077
E-mail: mail@samad.com
URL: www.samad.com
David Samad, Pres.
Malcolm Samad, C.O.O.
Rao Siriki, Exec. V.P.

SHALOM BROTHERS, INC.
284 Fifth Ave., Ground Floor
New York, NY 10001
(212) 695-3000
(800) 3-SHALOM
FAX (212) 695-0022
E-mail: info@shalombrothers.com
URL: www.shalombrothers.com
Nader Shalom, Pres.
Fred Shalom, Exec. V.P.
Rafi Amirian, V.P.

TAMARIAN
1407 Shoemaker Rd.
Baltimore, MD 21209
(410) 321-6222
FAX (410) 321-6122
E-mail: info@tamarian.com
URL: www.tamarian.com
Ryan Higgins, Pres.
Geoff Duckworth, Product Director
Jesse Kohler, Operations Director
Ned Baker, Marketing Director
Chris Saliga, Sales Director

TEPP TEAM USA
3901 Liberty Ave.
North Bergen, NJ 07047
(201) 863-8888
FAX (201) 863-8898
E-mail: info@teppteamusa.com
URL: teppteamusa.com
Djalal Mohammadi

TIBET RUG COMPANY
1460 Foothill Dr.
Salt Lake City, UT 84108
(801) 582-3334
FAX (801) 582-3501
URL: www.tibetrugcompany.com
Jim Webber, President
Brian Mehl, Director of Sales
Tsultrim Lama, Mng. Partner

WOVEN CONCEPTS
509 48th Avenue, Unit 2B
Long Island City, NY 11101
(201) 617-7600
FAX (201) 617-7755
Behrooz Hakimian, Product Development
Halleh Hakimian, Int’l Operations
Jasmine Hakimian, Customer Relations
URL: www.wovenconcepts.com

Associate
Members
AMERICASMART ATLANTA
240 Peachtree St., NW
Suite 2200
Atlanta, GA 30303
(404) 220-2330
(800) ATL-MART
FAX (404) 220-3030
URL: www.americasmart.com
Robert Maricich, Chairman and CEO
Kevin Malkiewicz,V.P. Area Rug Center Leasing

ARTISTIC COLOR GRAPHICS
3400 Dodds Ave.
Chattanooga, TN 37407
(423) 698-7360
FAX (423) 698-1862
E-mail: chris@printacg.com
URL: www.printacg.com
Chris Burton, Principal

C-Air
181 S. Franklin Ave.
Valley Stream, NY 11581
(516) 394-0400
FAX (516) 394-0471
E-mail: johnm@c-air.com
URL: www.c-air.com
John Maser, Director of Imports

EXPLORE AIRTRANS SERVICES (EAS)
5 Logistics Drive 
South Kearny, NJ 07032
(973) 474-5336
FAX (973) 474-5348
www.exploreair.com
Brian Galik, V.P.

INTERNATIONAL MARKET CENTERS
495 South Grand Central Parkway
Las Vegas, NV 89106
(702) 380-0919
(888) 416-8600
FAX (702) 380-4002
E-mail: info@imcenters.com
URL: www.imcenters.com
Robert Maricich, Chairman & CEO
Scott Eckman, EVP, Furniture&Home 
Decor Leasing

JADE INDUSTRIES, INC.
101 West Washington St.
Conshohocken, PA 19428
(610) 828-4830 (local)
(888) RUG-PADS (888-784-7237)
FAX (610) 828-1028
E-mail: jade@rugpads.com
URL: www.rugpads.com
Aram K. Jerrehian, Jr., CEO
Dean Jerrehian, Pres.
Patricia Mullen, Administrator
Amy K. Jerrehian, Marketing Director

MATERIAL CONCEPTS, INC.
11620 Caroline Rd.
Philadelphia, PA 19154
(215) 338-6515
(800) 372-3366
FAX (215) 338-0199
E-mail: info@materialconcepts.com
Geoffrey Kohn, Pres.
Douglas Kohn, G.M.

NOONOO RUG 
CONSULTING GROUP, LTD.
16001 Collins Ave., Ste 2002
Sunny Isles Beach, FL 33160
(917) 648-7322
E-mail: edncpw@gmail.com
Gene Newman, Pres.
Stephanie A. Diehl, Tres./Sec’y

ANDREW SCHLAFLY, ESQ.
521 Fifth Ave., 17th Floor
New York, NY 10175
(908) 719-8608
FAX (212) 214-0354
Andrew Schlafly, Esq.

*Denotes Honorary Membership
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Showrooms: January 10–16, 2023
Temporaries: January 11–15, 2023
Learn More and Pre-Register 
at AtlantaMarket.com/Rug

PRODUCT SOURCED FROM: ACCENT DECOR, BALTA HOME, BIDK HOME, CODARUS, CURREY & CO., 
FLORA BUNDA, KALALOU, LOLOI, GABBY, J DOUGLAS, SCHAUBEN & CO. 

TO THE TRADE  |  © 2022 International Market Centers, LLC @AmericasMartATL  |  #AtlMkt

Come Explore

RUGS 
With Us

Experience the winter’s biggest in-person, cross-category buying opportunity. 

You’ll � nd rug and � oor covering resources offering a variety of styles, sizes and 

price points including new designs and exciting collaborations. 



Explore our best -se l l ing Pr ismat ic col lec t ion and hundreds of  other 

f inely craf ted rugs,  carpets  and home accessor ies at

www.nourison.com

PRS32  BLUE GOLD



Register Now: January 29 –February 2, 2023
Save the Date: July 30–August 3, 2023
LasVegasMarket.com  |  @lasvegasmarket

Thousands of products in an immersive experience
paired with valuable business connections. 

It’s all here for you— Only at Las Vegas Market

ONLY AT LAS VEGAS MARKET

©2022 International Market Centers, LLC  

EXPLORE

&
ENGAGE


